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PIA Business Forms Section meets April 23 
Mendle Press finds web offset has versatility 
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Let's take monkey business out of estimating 
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Close-up of one 
of the instructive 
Ludlow public 


demonstrations 





Ludlow Time Records... 


During the 1959 Educational Graphie Arts Exposition in 
New York the Ludlow Company conducted public demonstra- 
tions of display and job composition, so that one could see 


for himself the time-saving in doing work the Ludlow way. 


Exposition visitors were invited to estimate the time actu- 
ally required to set and make up each job from reprint 
copy, using both single types and the Ludlow. The job was 
then set on the Ludlow and made up as a publie demonstra- 
tion of its use for the work in hand. Men respected in the 
printing industry served as judges at these demonstrations. 


These jobs have been included in a new 24-page booklet 


entitled ““Ludlow Time Records,” illustrated above. Actual 
time required is given for setting, casting and make-up on 
the Ludlow, as well as a detailed description of how each job 
was produced. Distinetive Ludlow advantages for the setting 


of the jobs are thoroughly explained. 


Send today for your free copy of this valuable new 24-page booklet. 


It will show you how Ludlow helps improve composing room efficiency. 


LUDLOW TYPOGRAPH COMPANY 2032 Clybourn Avenue, Chicago 14, Illinois 
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Throw away your old ideas about printing papers 


The old idea that only a heavy paper is suitable for 
fine printing is now outmoded. Olin has developed 
a new concept in papers, called Waylite. It’s a light- 
weight stock as opaque as many papers twice its 
weight, with extreme whiteness and great strength. 
Waylite gives you beautiful printing results in half- 


tone or line, black and white, and color. By reducing 
bulk, weight and postage up to 50%, it has strong 
appeal to your cost-conscious customers. Ask your 
Olin fine paper merchant about Waylite letterpress 
and offset papers, or write to us. See Waylite, and 
you'll discard your old ideas about printing papers. 


211 
PACKAGING DIVISION ©f Im 











Vie Lutend and roucearn 


APRIL 1961 
VOLUME 147 * NUMBER 1 


LEADING PUBLICATION 





WAYNE V. HARSHA, Editor 

J. L. FRAZIER, Consulting Editor 

L. H. ALLEN, Eastern Editor 

HENRY B. RYAN, Monaging Editor 

CARL FINETTE, Art Director 

IGOR DE LISSOVOY, Typographic Consultant 
PAUL D. SCHULTZ, Assistant Editor 


JOSEPH J. O'NEILL, Manager 

CECIL HANCOCK, Production Manager 
R. C. LUKENS, Circulation Manager 

M. M. GROSS, Sub. Sales Manager 


MANUSCRIPTS 

The Inland and American Printer and Lithographer will 
accord monuscripts, photograp ns, drawings, efc., cour 
teous attention and normal care but will not be respon 
sible for any unsolicited material. All contributors should 


keep duplicate copies. 


Eastern Advertising 
Alien M. Browne 
341 Madison Ave., New York 17, Phone OR 9-8266 


Midwest Advertising 
Harry H. Yocherer 
79 West Monroe St., Chicago 3, Phone RA 6-2802 


Pacific Advertising 
Don Harway & Assoc. 
336 N. Central Ave., Glendale 3, Calif., Phone CH 5-942] 


Great Britain 

Maclean-Hunter, Limited 

Trinidad House, 28/30 Old Burlington St., 
London W1, England, Phone Regent 7941 


The Inland and American Printer and Lithographer is 
published monthly by Maclean-Hunter Publishing Corp., 
79 W. Monroe St., Chicago 3, Ill. P. D. Allen, President. 


SUBSCRIPTION RATES 

For the United States: one year, $5; two years, $8; three 
years, $10; single copy, 50 cents. For Canada: one year, 
$5.50; two years, $9; three years, $11; single copy, 55 
cents, (Canadian funds should be sent to The Inland 
and American Printer and Lithographer, Terminal A, P.O. 
Box 100, Toronto.) Pan-American: one year, $6; two 
yeors, $11; three years, $15. Foreign: one year, $10 
three years, $20. 


Printed in U.S.A. Copyright Maclean-Hunter Publishing 
Corp. 1961. 


Second-class postage paid at Chicago, Ill. and at addi 
tional offices. 
eess ee Ps, fo, 
~ ? 
o, Cy 2 - 
2 a =< ° 

s 2 
© z 
¢ ra “, f 


¢ 
oe Oe 


and 


Gavrin Press Produces Business Forms Three Ways 


Letterpress, offset, and rubber plates are used to satisfy the 





increasingly complex demands by business forms users 


Versatility—One of Web Offset’s Main Benefits 
By adding a web offset unit, Mendle Press in St. Louis 


can offer new services, particularly to publishers 


PIA Business Forms, Web Offset Sections to Meet 


Rotary Business Forms Section will meet April 23-26; Web 


Offset April 19-21. Both groups to gather in Chicago 


Let’s Take the Monkey Business Out of Estimating 


John M. Trytten says printers costs are more clear-cut than 


many shops admit and should be used as base for prices 


Why Your Pressroom Possesses Profit Potentials 


You will see the potentials more clearly if you figure costs 


accurately, which many printers do not know how to do 


Who Does What in the Management of a Litho Firm? 
You can set up the team fo suit your needs, but responsibility 


should be clear-cut and authority should be well-known 


LPNA’s 56th Convention Set For April 30-May 5 


Meetings to be in Phoenix, Ariz. Label Manufacturers, bank 


stationers, and committees to meet during first two days 
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IDEA NO. 189 
Caribbean Customer-Catcher 
Even in the tropical paradise of 
Puerto Rico, you have to advertise 
to attract customers! So Garry 
Wolf, Pres. of Paradise Bowling 
& Sports Center, Puerto Nuevo, 
asked Antonio Alfonso, Pres. of 
Tropical Advertising Agency, 
San Juan, for an outstanding dis- 
play. Result was this colorful 
Bumper Strip, designed by Sidney 
Peers and silk-screened by Poster 
Products, Santurce, under the 
watchful eye of owner Adrian 
Allen. Material is Kleen- Stik 
800\ —the self-sticking Bumper 
Strip stock that sticks tight on 
curved bumpers thru all kinds 
of weather. 


KEEP IT UP...WITH KLEEN-STIK 


GET IT UP... 


RLD’s MOST VERSATILE 
GELF-STIK-1ng ADHESIVE 
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IDEA NO. 190 
Breck Beauty Booster 
John H. Breck. Inc.. Springfield, 
Mass., consistently maintains an 
“image” of dignified quality in all 
its advertising. Matching that 
stately air in a P.O.P. piece for 
“‘Banish”’ Shampoo was the goal of 
Mdsg. Mgr. John Fitzgerald. At- 
tractive art by Breck’s Advertising 
Dept. was translated into handsome 
four-color process printing 
on glossy-surfaced Kleen-Stik 
Kromekote by Walt Whittum. 
head of Walter Whittum. Ine.. 
Springfield. The “‘face-cut’’ tip-on 
is both smart and convenient, 
easily attached to window and 
counter displays with a simple 


pe el-and-press. 
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Recreation or remedies— 
Kleen-Stik helps sell any- 
thing with handy moisture- 
less. pressure-sensitive dis- 
plays. See your regular 
printer. lithographer, or silk 
screener ... or write us for 
sales-exciting ideas. 


MILS-N3SS37MW HLIM* 





PRODUCTS, INC. 


7300 West Wilson Avenue 
Chicago 31, IMlinois 








Annoyed by Inaccurate 
Printing History Data 


Forgive my constant kicking about those 
persons who write on printing history. 
Misinformation about our wonderful art 
annoys me no end. Just as in all other his- 
tory, so, too, in printing history, new truths 
are emerging. 

While showing some of my color slides 
on incunabula to a group of friends and 
relatives, my youngest son spoke up with, 
“Oh, yes, the first books were printed with 
wood type.” 

When I inquired of his source, I learned, 
to my dismay, that something I had once 
told him led to a discussion in English 
class and “the Britannica says so under 
‘Wood Cuts and Wood Engraving.” So 
there! Poor Pops. I looked it up and the 
sentence could be so construed. But, hor- 
ror of horrors, near the end of that article 
they called the Nuremberg Chronicle a 
newspaper! What would you do in a case 
such as that?—Paul Knox, Elmira, N.Y. 


Disagrees With Facts 
In MGD Mural Article 


The mural in the Chicago office of 
Miehle-Goss-Dexter, Inc., discussed in the 
February issue of PrinTER AND LiTHOG- 
RAPHER, honoring great names in printing 
history, is a unique and extraordinary 
achievement—an inspiration, I would say. 

Unfortunately, whoever wrote the arti- 
cle telling of the accomplishments of those 
historical figures should have searched a 
bit further, for: 

First, Colard Mansion did use illustra- 
tions, but between 1474-1476. To Albrecht 
Pfister, Bamberg, goes the honor of first 
using illustrations, 1460-1461. (Encyclo- 
pedia Britannica, Oswald and McMurtrie). 
He, as did Mansion, made a separate run 
of the illustrations. 

Second, Claude Garamond was born in 
1501, so he could not have been called a 
15th century printer. Three authorities 
speak of him as a type designer and type 
founder, saying his best years were be- 
tween 1540 and 1561. Updike remarked, 
‘Garamond’s roman and italic gave the 
Gothic characters their death blow.” 

Third, Christopher Plantin was French- 
born, yes, but from young manhood on he 
worked in Antwerp and Leyden, Belgium. 
He was not a type designer, but a publish- 
er and printer. Though his office included 
a type foundry, as a matter of record 
Plantin purchased mats from cthers, in- 
cluding both the type and mats from 
Claude Garamond. 

More is known of Christopher Plantin 
than the other early masters for his busi- 
ness was continued by his descendants for 
nearly 300 years, and now stands as a 
through the 


monument to his memory 
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Plantin Moretus Museum in the city of 
Antwerp.—Paul Knox, Elmira, N.Y. 


Last Word, Census Data, 
NYEPA in Disagreement 

With regard to the claim about Chicago 
being the “printing center of the world,” 
as quoted in your January issue, all we 
have to say in New York is that the census 
reports now being issued from the 1958 
Census of Manufactures speak for them- 
selves and do not provide support for such 
an assertion. 

Our general feeling is, however, that 
with all the rea!ly important problems fac- 
ing our industry—manpower, education, 
productivity, profit margins, etc.—we can’t 
afford to quarrel among ourselves over 
matters of only provincial interest. Ben 
Franklin could have been talking about 
today’s printing industry when he said “we 
must all hang together or we shall most 
assuredly all hang separately.”—Paul M. 
O’Brien, director of public information and 
industry promotion, New York Employing 
Printers Association, New York City. 


Editor’s note: Nice to hear from a New 
Yorker. We'd like to set the record straight 
on one point, however: We didn’t claim in 
our January “Last Word” column that Chi- 
cago is the printing center of the world. 
We just said that’s what publicity issued 
by the International Printing Week Com- 
mittee claimed. Who started that rumor, 
we don’t know, but we have been wonder- 
ing for a long time why so many printers 
are moving out of New York City to Long 
Island, New Jersey, Connecticut, and up- 
state New York!) 


Antiquarian Society 
Searching for Old Issues 


This society owns a broken file of The 
American Printer from 1900 to 1931. We 
are interested in completing the file dur- 
ing those years, and, if possible, to obtain 
the earlier volumes. 

In addition, our first three volumes of 
The Inland Printer are incomplete. If your 
firm could help us complete our files of 
these important periodicals, we would be 
extremely grateful to you. 

I would be happy to send you a com- 
plete list of our wants if it should develop 
that you are able to assist us.—Marcus A. 
McCorison, librarian, American Antiquari- 
an Society, Worcester 9, Mass. 


Old Inland Printer Issues 


I have all issues of The Inland Printer 
except, I believe, the first 12, since the 
start of publication. If you know of any- 
one interested, please let me know.—Ken- 
nett A. Hull, 16135 Pierson Ave., Detroit 
19, Mich. 













READ WHAT THIS COMMERCIAL PRINTER SAYS: 





“We have made and printed several thousand Fairchild engravings. 
We have no hesitation in recommending and using these halftones for 
our top-grade commercial work as well as for our School Arts maga- 
zine which circulates to art educators all over the world. The fidelity of 
reproduction continues to please us. The convenience and flexibility of 
having our own plate-making equipment is of considerable operating 
















advantage.” 






—Francis P. Dill, Production Manager, 
The Davis Press, Inc., Worcester, Massachusetts 





Make your own halftone plates 
with FAIRCHILD SCAN-A-SIZER® 


SCAN-A-SIZER gives letterpress printers a complete, one- 
stop, in-plant facility for plate making and printing. This 
service invites the entire job from your customers. Your 
customer delivers the layout, copy and illustrations. You 
deliver the job finished. 

IMAGINE the advantages! You can estimate engraving 
costs on the spot. Full profit stays in your plant. The con- 
venience and quick availability of Fairchild electronic engrav- 
ings, added to their economy, is attractive to letterpress 
printing buyers. It means rapid and troublefree deliveries of 
urgently needed jobs, because the engraving process is always 
under your control. On the press, Fairchild engravings 
require less makeready, and are good for long runs. In the 
event of a press batter, replacement plates can be made in 
minutes, reducing expensive press down-time. 


IRGHILD 


ee 








Sales and Service offices throughout the world 








You can lease the Scan-A-Sizer. Fairchild’s nation-wide 
service Organization assumes all responsibility for mainte- 
nance, insurance, obsolescence. The desk-size electronic 
engraving machine offers automatic enlargement or reduc- 
tion up to 4 times, with assured quality reproduction from all 
kinds of copy mounted or unmounted, up to 18” x 20”. We 
train your operator on your premises, and plate making is so 
easy and fast it will require only a small part of his time. The 
Scan-A-Sizer is fully automatic and shuts itself off when the 
engraving is finished. 

If desired, the Scan-A-Sizer may be purchased with service 
available through Fairchild’s nation-wide, factory-trained 
service organization. 

For information and descriptive brochure mail the coupon 
below—today. 
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Fairchild Graphic Equipment, Dept. FGE 54 
Fairchild Drive, Plainview, L. I., N. Y. 


| would like to have full information about Scan-A-Sizer 
Name : — 
Company- 
Street ee OS ee Ee oe 
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FABULOUS 





by NEKOGSA 





Nekoosa Fantasy is not an ordinary paper. We suggest 
that you use Nekoosa Fantasy for your extraordinary 
printings... when specifications call for an unusual 
paper that must i:apart an inate feeling of quality and 
elegance. Why? Because in Nekoosa Fantasy you'll 
be getting a paper that ranks appreciably higher in 
opacity ...has a considerably higher degree of white- 
ness and brightness .. . and offers the finest in press per- 
formance and reproductive ability. 


© VUchoosa. 


NEKOOSA-EUWARDS PAPER CO., PORT EDWARDS, WIS. 
Mills at Port Edwards and Nekoosa, Wisconsin, and Potsdam, New York 
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kkeW 
FACTS 
ABOUT 
THE 
MIEHLE 
43/60 
AND 
54/77 
OFFSETS 


Outstanding performance is the reason 
for the enthusiastic acceptance of the 
bignew Miehle 43/60 and 54/77 Offset 
Presses. They deliver unexcelled 
printing quality and unbeatable pro- 
duction (speeds up to 6500 on the 
43/60 and 6000 on the 54/77)...and 
they are packed with profit building 
design and construction advantages. 
Here are a few. 


Patented overlap sheet register 
system assures adequate time for 
exact register at highest speeds... 
each sheet is slowed down, pre- 
registered and gently brought up to 
the main guides while still partially 
covered by the preceding sheet mov- 
ing off the feedboard. 


Multiple front guides for positive 
register, proven on thousands of 
Miehle presses throughout the world 
...-multiple guides support and con- 
trol entire front edge of the sheet 
without distortion. 


4-Way Master Control of sheet 
register while the press is running... 
patented...front guides may be 
raised or lowered...moved forward 
or back to increase gripper margin 
or cock the sheet...optional device 
permits entire front guide system to 
be curved should printing condi- 
tions require. 


Swing Gripper Infeed assures con- 
stant register at any speed...swing 
grippers taketheaccurately registered 
sheet from rest at the front guides 
—then accelerate it to full press 
speed...at the point of transfer the 
sheet is under positive control, 
momentarily held by both swing 
grippers and cylinder grippers, mov- 
ing at the same speed...no gadgets 
...no false speedups...no inter- 
mediate steps. 











Grippers that really hold assure 
hairline register and prevent a major 
source of color separation...un- 
matched holding power for all 
weights of stock with extremely fine 
tungsten carbide grit applied to 
gripper faces—won’t mar the finest 
papers—lasts a lifetime... precision- 
built, positive acting gripper closing 
cams—eliminate the bounce of 
ordinary spring-type grippers. 


Anti-smudge 3-step transfer 
between units protects quality...ink 
repellent is automatically applied to 
the finely grained surface of first 
transfer drum—positively eliminates 
wet ink deposits. In place of a third 
drum Miehle uses a unique “air 
glide’? tubular transfer. Rotating 
grippers transfer the sheet while 
forced air keeps the back of the 
sheet hugging a tubular shell—the 
freshly printed side remains un- 
touched...an air brush smooths the 
sheet as it moves onto the next im- 
pression cylinder...constant register 
is maintained throughout the run 
because every sheet is handled by 
the same sets of grippers. 


grees 
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Full width delivery retarding roller 
uses low vacuum from simplified 
high volume exhauster which 
requires no lubrication or mainte- 
nance...greatly increased holding 
area supports and retards the sheet 
across its entire width...a turn of a 
knob while press is running adjusts 
sheet release timing at the delivery 
...front edge jogging delivers per- 
fectly stacked loads...patented 
receptors make it simple for the 
pressman to remove a sheet for 
inspection at full press speed. 
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Patented True Rolling cylinders 
eliminate paper stretching forces at 
their source, assure exact print 
length, sharp dots and many extra 
advantages...identical printing units 
...simplified makereadies...longer 
plate and blanket life...reduce load 
on gears with no backlash. 


360° inker vibrator timing of rota- 
tive inker drive has many advan- 
tages...vibrators can be timed to 
reverse while form rollers are in 
cylinder gap or at any one place on 
the press plate... versatile and easily 
adjustable for all printing conditions. 


All four form rollers get full supply 
of even the stiffest inks from the 
heavy duty roller train of the simpli- 
fied Miehle inker...no special 
arrangement required to supply the 
first two form rollers...drop-away 
ink fountain permits quick and 
thorough cleaning of allcomponents. 


Dampening is fully controlled 
at each unit with an independent, 
all electric water fountain drive... 
adjustable for any speed selection by 
asimple dial setting... fountain drive 
release clutch disengages the water 
vibrator and ductor drive—permits 
the use of all types of dampener 
coverings—eliminates scuffing and 
needless wear during wash-up and 
makeready operations. 


Versatile add-a-unit design of the 
one to six-color Miehle 54/77 and 
43/60 Offset Presses protects your 
investment...self-contained printing 
units can be added or removed as 
plant requirements change...nearly 
100 conversion units have already 
been added to Miehle presses right 
in the customer’s plant. 


A Web/Sheet feeder—for short 
grain work only—is available to 
combine the economies of purchas- 
ing paper in rolls with the flexibility 
and quality of a sheet fed press. 


Center and off-center slitters 
available as optional equipment... 
exceptional accuracy, easily acces- 
sible...swing-away unit comes back 
into exact position without further 
adjustment. Delivery is equipped 
with adjustable pile separators. 


Carton printers, who are increas- 
ingly turning to the offset process, 
find many additional advantages in 
the Miehle 43/60 and 54/77 Offsets 
...long stroke cardboard feeder 
pickup...heavy duty push and pull 
“lift clear” side guides to handle the 
heaviest sheets...true print-to-cut 
register using three guides toconform 
to the guides on the cutter... True 
Rolling cylinders for exact print 
length...continuous operation with 
an auxiliary elevator applied to the 
feeder and a double pile delivery. 


Press crews like many of the 
Miehle easy operation features which 
enable them to concentrate on crafts- 
manship by reducing fatigue... 
simplified feeder settings...air-sepa- 
ration—no combers...two-speed 
power hoists and simplified load 
handling at feeder and delivery... 
see-through blanket clamps...drop- 
away ink fountain blade simplifies 
wash-up...easy-out form rollers— 
#1 and #4 can be removed without 
disturbing vibrators...final roller 
settings by feel from outside the 
press...low silhouette for maximum 
accessibility and convenience. 


Dependable operation with mini- 
mum maintenance is assured by the 
advanced design, precision manufac- 
ture and rugged construction of the 
Miehle 43/60 and 54/77 Offsets... 
lifetime cylinder bearers of finest 
forged alloy steel, fully hardened 
and carefully polished...unmatched 
strength of printing cylinders...ta- 
pered fit cylinder gear hubs...cylin- 
ders run on precision, preloaded rol- 
ler bearings... forged steel drive gears 
are sealed in continuous oil bath... 
automatic lubrication to hundreds 
of points on printing units, feeder 
and delivery...air pumps require no 
lubrication. Backed by nationwide 
Miehle service, too. 
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THE MIEHLE COMPANY 


Division of Miehle-Goss-Dexter, Inc. 
Chicago 8, Illinois 
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press in action. Mr. Heissner says, 
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the precise speed control we 


Dependability through simplicity. That’s the key to 
} D-c Webmaster Drive. Most efficient drive available for 
rmal press operating requirements. J 
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Mercury Lithographing 
cuts maintenance costs with 
Cutler-Hammer D-c Webmaster 


Static-powered group press drive has no moving parts to cause trouble 


“We cut our maintenance cost and improve 
service whenever we simplify or eliminate 
moving parts,’’ says Mr. Herbert Heissner, 
web press superintendent, Mercury Litho- 
graphing Corp., 46-81 Metropolitan Ave., 
Brooklyn, N.Y. 

“This principle influenced us in our selec- 
tion of Cutler-Hammer’s D-c Webmaster 
Group Press Drive for our new web offset 
press. Definite advantages of the static drive 
are already evident in low maintenance.” 

Cutler-Hammer’s D-c Webmaster con- 
verts A-c to D-c with no moving parts of 
any kind in the conversion system. This, 
of course, reduces maintenance to a bare 
minimum. It saves space, too, over heavy 
cumbersome rotary conversion equipment. 

The use of silicon rectifiers in Web- 


WHAT’S NEW? ASK... 


master provides a higher efficiency than 
any previous method of power conversion. 

But, probably more important than any- 
thing else is the precise speed control you 
get with the D-c Webmaster . . . stepless 
control from inching to top speed. A com- 
bination of dynamic and mechanical brak- 
ing assures smooth, non-fading stops quickly, 
safely. Get more details on the dependable, 
Cutler-Hammer D-c Webmaster group press 
drive soon. Send for Pub. ED-57-G226. 

As the leading supplier of control to the 
Graphic Arts industry Cutler-Hammer can 
supply you with control to fit your needs 
exactly. Be sure to specify Cutler-Hammer 
control on the next equipment you buy. And, 
contact the nearest Cutler-Hammer sales 
office if you have a question about control. 


Cutler-Hammer contro/ is the brand supplied by the Graphic Arts industry more often than all others combined. 


CUTLER-HAMA 


Cutler-Hammer Inc., Milwaukee, 
Hammer International, C A. Associates 


Wisconsin « Division: Airborne Instruments Laboratory « 
Canadian Cutler-Hammer, .Ltd ; Cutler-Hammer Mexicana, S. A 


Subsidiary. Cutler 
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% Contact the nearest Consolidated Paper Merchant listed here for complete information or 


free trial sheets to make your own comparison test. His service is outstanding and he carries 


a complete stock of Consolidated Enamel Printing Papers. As a paper expert, you can count on 


ALABAMA 
Birmingham 
Birmingham 
Mobile 
ARIZONA 
Phoenix 
Phoenix 
Phoenix. . 
Tucson 
Tucson 
ARKANSAS 
Little Rock 
CALIFORNIA 
Fresno 

Long Beach 
Los Angeles 
Los Angeles 
Oakland 
Sacramento 
San Bernardino 
San Diego 
San Diego 
San Francisco 
San Francisco 
San Jose 
Stockton 
COLORADO 
Denver 
Pueblo 
CONNECTICUT 
Bridgeport 
East Hartford 
East Hartford 
New Haven 
New Haven 
New Haven 


his sound advice to save you money and trouble on every job. 


Graham Paper Co. 
The Whitaker Paper Co. 
The Partin Paper Co 


Blake, Moffitt & Towne 
Butler Paper Company 
Graham Paper Company 
Blake, Moffitt & Towne 
Graham Paper Company 


Western Newspaper Union 


Blake, Moffitt & Towne 
Blake, Moffitt & Towne 
Blake, Moffitt & Towne 
Butler Paper Company 
Blake, Moffitt & Towne 
Blake, Moffitt & Towne 
Blake, Moffitt & Towne 
Blake, Moffitt & Towne 
Butler Paper Company 
Blake, Moffitt & Towne 
Pacific Coast Paper Company 
Blake, Moffitt & Towne 
Blake, Moffitt & Towne 


Butler Paper Company 
Butler Paper Company 


Lott-Merlin, Inc 

Green & Low Paper Co 
Henry Lindenmeyr & Sons 
..Green & Low Paper Co 
Henry Lindenmeyr & Sons 


Whitney-Anderson Paper Co.. Inc. 


DISTRICT OF COLUMBIA 


Washington, D.C 
FLORIDA 
jacksonville 
Miami 
Miami 
Orlando 
Tallahassee 
Tampa 
Tampa 
GEORGIA 
Atlanta 
Savannah 
IDAHO 
Boise 
idaho Falls 
ILLINOIS 
Chicago 
Chicago 
Chicago 
Chicago 
Chicago 
Decatur 
Moline 
Peoria.. 


R. P. Andrews Paper Co 


Jacksonville Paper Company 
Everglade Paper Company 
E. C. Palmer & Co., Ltd 
Central Paper Company 
Capital Paper Company 

E. C. Palmer & Co., Ltd 
Tampa Paper Company 


The Whitaker Paper Co 
The Atlantic Paper Company 


Blake, Moffitt & Towne 
American Paper & Supply Co. 


Bradner Smith & Co. 

J. W. Butler Paper Co 
Marquette Paper Corp 

Moser Paper Co 

The Whitaker Paper Co 

The Decatur Paper House, Inc 
Newhouse Paper Company 

J. W. Butler Paper Co. 


Peoria. . 

Quincy 

INDIANA 
Evansville... . 
Evansville me 
Fort Wayne....... 
Indianapolis. ... 
Indianapolis... 
Terre Haute 
1OWA 

Cedar Rapids. 
Davenport 

Des Moines... 
Des Moines. . 
Sioux City 
KANSAS 
Topeka 

Wichita 

Wichita 
KENTUCKY 
Louisville 
Louisville 
LOUISIANA 
New Orleans..... 
New Orleans .... 
Shreveport 
MAINE 

Augusta 

Portiand 
MARYLAND 
Baltimore 
Baltimore 


MASSACHUSETTS 


Springfield 
Worcester 
MICHIGAN 
Detroit 
Detroit 

Grand Rapids 
Grand Rapids. . 
Lansing 
MINNESOTA 
Duluth 
Minneapolis 
Minneapolis 
Minneapolis 
St. Paul 

St. Paul 
MISSISSIPPI 
Jackson 
MISSOURI 
Kansas City 
Kansas City 
North Kansas City 
St. Louis 

St. Louis 
Springfield 
MONTANA 
Billings 

Billings 
NEBRASKA 
Lincoln 

Omaha 

NEVADA 

Reno 

NEW HAMPSHIRE 
Concord 
NEW JERSEY 
Hillside 
Newark 
Trenton 

NEW MEXICO 
Albuquerque 
NEW YORK 
Albany.. 
Buffalo 
Buffalo 

New York 


New York 

New York 

New York 

New York 
New York 

Rochester . 
Syracuse 

Utica. . 
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Peoria Paper House, Inc. 
Irwin Paper Co. 


Butler Paper Company 
C. P. Lesh Paper Co 
Butier Paper Company 
Century Paper Company 
C. P. Lesh Paper Co. 


"Mid-States Paper Company, Inc. 


J. W. Butler Paper Co. 
Peterson Paper Co. 

Pratt Paper Company 
Western Newspaper Union 
Western Newspaper Union 


Midwestern Paper Co. 
Butler Paper Company 
Graham Paper Company 


Graham Paper Company 
Louisville Paper and Mfg. Co. 


Butler Paper Company 
Graham Paper Company 
Western Newspaper Union 


C. M. Rice Paper Company 
C. M. Rice Paper Company 


The Mudge Paper Company 
The Whitaker Paper Co. 


Lindenmeyr Paper Co. Inc. 


Whitney-Anderson Paper Co., Inc 
Butler-Dearden Paper Service, Inc. 


Butler Paper Company 

The Union Paper & Twine Co. 
Central Michigan Paper Co. 
Grand Rapids Paper Company 
Weissinger Paper Co. 


Duluth Faper & Specialties Co 


.. Butler Paper Company 
Newhouse Paper Company 
The Paper Supply Co., Inc. 

Anchor Paper Company 
Newhouse Paper Company 


Graham Paper Company 


Butler Paper Company 
Midwestern Paper Co. 
Graham Paper Company 
Butler Paper Company 
Graham Paper Company 
Butler Paper Company 


Western Newspaper Union 
Yellowstone Paper Company 


Western Newspaper Union 
Western Paper Company 


Blake, Moffitt & Towne 
C. M. Rice Paper Company 
Henry Lindenmeyr & Sons 
Central Paper Company 
Central Paper Company 
Butler Paper Company 


W. H. Smith Paper Corp. 
The Alling & Cory Company 


Franklin-Cowan Paper Company 
The Alling & Cory Company 


Miller & Wright Paper Co 
Linde-Lathrop Paper Co., Inc 
Henry Lindenmeyr & Sons 
Majestic Paper Corporation 
Marquardt & Company, Inc. 
The Whitaker Paper Co 

The Alling & Cory Company 
The Alling & Cory Company 
The Alling & Cory Company 


NORTH CAROLINA 


Charlotte . 
Raleigh. . 
Raleigh . 


NORTH DAKOTA 


Cincinnati ........ 
Cincinnati.......... 


Cleveland..... 
Cleveland...... 
Columbus...... 


Youngstown 
OKLAHOMA 


Oklahoma City... 
Oklahoma City..... 


Tulsa. . 
OREGON 


Portiand....... : 
PENNSYLVANIA 


Bethlehem 


Harrisburg. .... 


Caskie Paper Co., Inc. 
Epes-Fitzgerald Paper Co 
The Raleigh Paper Co 


Western Newspaper Union 


The Central Ohio Paper Co. 
The Union Paper & Twine Co. 
The Diem & Wing Paper Co. 
The Whitaker Paper Co. 

The Central Ohio Paper Co. 
The Union Paper & Twine Co. 
The Central Ohio Paper Co. 
The Central Ohio Paper Co. 
Paper Merchants, tncorporated 
The Whitaker Paper Co. 


Graham Pape: Company 
Western Newspaper Union 
Beene Paper Company 


Blake, Moffitt & Towne 


Wilcox-Walter-Furlong Paper Co 


Daka Paper Company 
The Alling & Cory Company 


Harrisburg. .....Vsilcox-Walter-Furlong Paper Co 


Philadelphia 
Philadelphia 
Philadelphia. 
Pittsburgh 
Pittsburgh 
Scranton 

York 

York . 
RHODE ISLAND 
Providence 


Quaker City Paper Co. 
J. L. N. Smythe Co. 


Wilcox-Walter-Furlong Paper Co. 


General Paper Corp. 

The Whitaker Paper Co. 
Megargee Brothers, Inc. 
The Mudge Paper Company 
Quaker City Paper Co. 


Providence Paper Co. 


SOUTH CAROLINA 


Columbia 


SOUTH DAKOTA 


Sioux Falls. 
Sioux Falls 
TENNESSEE 


Chattanooga... . 


Knoxville. 
Memphis. 
Memphis. . 
Nashville 
TEXAS 
Abilene 
Austin 

Dallas 

Dallas 

EI Paso 

Fort Worth. 
Houston... 
Houston 
Houston 
Lubbock 

San Antonio 
UTAH 

Ogden 

Salt Lake City 
Salt Lake City 
VIRGINIA 
Lynchburg 
Norfot& 
Richmond 
Richmond 
WASHINGTON 
Seattle 
Seattle 
Spokane 
Tacoma 
Tacoma 
WEST VIRGINIA 
Charleston 
WISCONSIN 
Milwaukee 
Milwaukee 
Oshkosh 


Epes-Fitzgerald Paper Co. 


Sioux Falls Paper Co. 
Western Newspaper Union 


Graham Paper Company 
Graham Paper Company 
Graham Paper Company 
Western Newspaper U ion 
Graham Paper Company 


Southwestern Paper Company 
Graham Paper Company 
Graham Paper Company 

Southwestern Paper Company 
Graham Paper Company 

Southwestern Paper Company 
Graham Paper Company 

E. C. Palmer 

Southwestern Paper Company 
Graham Paper Company 
Graham Paper Company 


American Paper & Supply Co. 
American Paper & Supply Co. 
Western Newspaper Union 


Caskie Paper Company, Inc. 
Epes-Fitzgerald Paper Co. 
Epes-Fitzgerald Paper Co 


B. W. Wilson Paper Company, Inc 


Blake, Moffitt & Towne 
West Coast Paper Company 
Blake, Moffitt & Towne 
Allied Paper Company 
Blake, Moffitt & Towne 


Copco Papers, Inc. 
Oshkosh Paper Company 


Standard Paper Company 
Oshkosh Paper Company 


Export Agents - Moller & Rothe, Inc. . New York, U.S.A. 


CONSOLIDATED WATER POWER & PAPER CO. 


National Sales Office 


135 South La 


salle Street » Chicago 3, Illinois 





Rosier profits . .. Just blossom out when you quote on Consolidated Enamels. As the world’s 


largest enamel printing paper specialist, Consolidated offers finest quality for less. You quote lower. 
| i | 


Sales go up. And over three million tons have performed brilliantly on the press. Get free test 


sheets from your Consolidated Enamel Paper Merchant. Then make your own test run. Compare 


performance, results and costs. See for yourself! 


Available only through your Consolidated Paper Merchant 
LETTERPRESS: Production Gloss, Modern Gloss, Consolidated Gloss 
DOUBLE COATED OFFSET: Productolith, Consolith Gloss, Consolith Opaque 
WEB OFFSET: Consoweb Brilliant, Consoweb Modern, Consoweb Velvet 


onsolidatecd 





LARGEST ENAMEL PAPER SPECIALIST 


YMPLETE LINE FOR LE ND OFFSET PF 


Consolidated Water Power & Paper Co. + Natl. Sales Offices, 135 S. La Salle St., Chicag 











Here are several very im- 
portant points to remem- 
ber when you consider 
Web Offset presses. 


ATF [8S 


ATE 


PUBLICATION 
PRESSES 
ARE THE FIRST 
CHOICE OF MORE 
LITHOGRAPHY 
PLANTS THAN 
ANY OTHER 
MAKE PRESS! 


Here are some of the 








plants who have purchased 
ATF Web Offset presses 
recently: 


Fudicates th ‘ni take - hie 
from 2 to 7 ATF Web Offset presses. 


American Press, Inc., Columbia, Missouri Foote & Davies, Inc., Atlanta 
George Rasta Co. Inc, Menasha, Wisconsin — General Motors Corp., Detroit 
Baptist Standard Publ. Co., Dallas er Gocd Publ. Co., Fort Worth, Texas 
Brown Prtg. Co., Inc., Waseca, Minnesota 


Courier-Citizen Co., Lowell, Mass. 
The Craftsman Press, prs o-eraret 








Manz Corp., Chicago 

Mercury Lithographing Co., Brooklyn 
Metropolitan Press, Seattle 

Mid City Press, Philadelphia 

Midwest Lithographing Co., Minneapolis 
The Motschall Co., Detroit 


Murray Printing Co., Forge Village, Mass. 


Pacific Press, Inc., Los Angeles 

PAK Prtg. Services, Detroit 

Perry Prtg. Co., Inc., Waterleo, Wisconsin 
Phillips & Va» Crden Co., San Francisco 
Quality Reproductions Corp., Miami 

Rand McNally Co., Skokie, Illinois 
Ronalds Federated Ltd., Montreal 





Rosen Prtg. Co., Buffalo 

Rotary Offset Printers, Anaheim, California 

The Safran Prtg. Co., Detroit 

Shelby Lithographing Co., Inc., Detroit 

Smith & Setron Co,, Inc., Cleveland 
Speulding-Moss Co., Boston 

The Standard Publ. Foundation, Cincinnati 
Stecher-Traung Lithograph Corp., San Francisco 
John S. Swift & Co., New York City 

U. S. Playing Card Co., Cincinnati 

Web Offset Publ. Corp., Long Island City, N. Y. 
Williams Press, Inc., Albany 

Wolfer Prtg. Co., Los Angeles 

World Color Prtg. Co., St. Louis 
Wright-Patterson Air Force Base, Dayton 


Dept. S2, 200 Elmora Ave., Elizabeth, N. J. 
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In a few words . . . table flat, precision cut, 

sage _— Color, the quiet-white that 

apc. ee gee = gets things read. Impor- 

: & : : tant. Bergstrom reproc- 

; © essing tames wild paper 

, ™ fibers and you're assured 
superb dimensional stability, one pass or four. 

Another Bergstrom exclusive . . . packed in self-sealing 

cartons, cartons that reseal for reuse. Thor® samples 

from your paper merchant, or wire .. . 


lo BERGSTROM PAPER COMPANY 


NEENAH, WISCONSIN 
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Here’s news for marketing people: now you can get 
the extra quality, attention and product protection 
of foil packaging and labeling regardless of sales 
volume. Quantity, as well as reproduction quality, 
illustration and copy change requirements, used to 
be the factors in deciding whether to use foil. Then, 
gravure or letterpress seemed to be the only practical 
ways to print foil. 

Anaconda Aluminum, long the leading supplier of 
laminated foil for both these printing methods, now 
introduces ANALITH* laminated foil stock, special- 
ly for lithography. Now your foil packaging can be 
economically printed in all quantity ranges. Your 
designers can use all colors of both transparent and 
opaque ints on reflective ANALITH for design op- 
portunities to stimulate impulse buying. Your printer 
has complete information. Ask him or write Anaconda 
Aluminum, Department PA-3, Louisville 1, Kentucky. 


ma 


oy 


on 






a ae ~ = 
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waite ‘3 4 ‘ 
COATED ALUMINUM FOIL STOCK 


: 
- 
PREC 
* 
“ } Sprcouen -£ 
: LUMINUM 
a CUsTO - 


M-PRODUCEO FOR LITHOGRAPHY 





Saag 


General Offices, Louisville, Kentucky 


*Trademark, Anaconda Aluminum Company 


























great new products have been added to the Plestar line: 
Ansco Reprolith Plestar / Anseo Reprolith Matte Plestar 


Famous Ansco Reprolith blue sensitive emulsion coated on Plestar” 


base—the perfect combination for both camera and contact exposures 


Ansco Reprolith® Plestar 
Offers all the benefits of time tested, blue sensitive, 
feprolith emulsion plus the extreme dimensional sta- 
bility of new Plestar base. Reprolith Plestar provides 
the high contrast line and dot formations essential to 
top quality reproduction work. In addition, this superb 
new product has low safelight sensitivity, permitting 
you to work in brighter darkroom illumination. 
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Ansco Reprolith Matte Plestar 
Designed for either contact or camera exposure, this film 
provides all the benefits of Reprolith Plestar. Matte con- 
tent in the emulsion facilitates retouching techniques. 
Your local Ansco representative will be glad to demon- 
strate Reprolith Plestar films at your convenience. Try 
both these fine products today. Ansco, Binghamton, New 
York. A Division of General Aniline & Film Corp. 


Ansco 


LESTAR 


DIMENSIONALLY STABLE FILM BASE 





NEWEST FROM 3M RESEARCH 
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FROM 3M RESEARCH comes a totally different kind of photo offset plate . . . to comple- 
ment your craftsmanship with the ultimate in printing quality! For years 3M’s scientists and 
technicians have been working toward a superior negative photo offset plate that would be 
simpler to develop, that would have a more uniform image, that would faithfully mirror the 
most difficult original copy, that would eliminate most handling problems, and—with all 
this—produce higher quality in longer runs. 

Today such a plate is a reality—the 3M Brand Type ‘'S’’ Photo Offset Plate—with a 
totally different kind of pre-sensitized surface coating. It’s a unique coating—so precisely 
applied there is no room for variables—so hard and durable it gives press mileage that will 
meet all surface plate requirements. 


...the only subtractive 
pre-sensitized 





surface plate in the 
history of lithography! 


SUBTRACT TO GET PLUS PRINTING QUALITY. This new Type ‘‘S’’ Plate is amaz- 
ingly simple to develop—and so care free to handle. You get a working image that is perfectly 
uniform across the plate. It’s absolutely plug-free—actually, you un-plug this plate to de- 
velop. Because the running surface is factory-applied solids are completely streak-free, 
healthy, and uniform... halftone dots are crisp, distortion-free . .. screens are sharp, clean, 
clear... tints and ben days are perfect, precise, open... difficult layouts with screens butted 
to solids, halftones, ben days, and fine tints are flawless—easily plated. And, the new Type 
‘S’’ is impervious to finger prints, water spotting, heat and humidity. 
If your plant handles extended run process work—web fed rotary business job forms 
multi-color work—metal decorating—any jobs that demand the very highest printing quality 
3M's new Type ‘‘S”’ Plate is for you. 


|” CA EO. Ea CR OE CR. 


YES! | want a demonstration of the new 3M Brand Type ‘‘S"’ 
Photo Offset Plate in my shop right away. Will you have a 3M 
SO SIMPLE, YOU HAVE TO SEE IT Representative call me to arrange the date and time. 
TO BELIEVE IT! Reserve a demonstra- 


tion in your own shop now! 


My presses are 
Name 


Title 







Company 
Address 
City Zone State 


‘ honhenll 





OW ...THERE’S A 3M FAMILY OF 

FINE NEGATIVE PLATES THAT SATISFY 

i= EVERY PRINTING NEED...TO COMPLE- 
MENT YOUR CRAFTSMANSHIP 


S 3M BRAND TYPE “S” ... the ultimate for long 
run quality. Amazingly simple to develop, un- 
believably easy to handle, select the new Type ‘'S”’ 
for extra press mileage. 


@ 3M BRAND TYPE “R”. .. the standard of the in- 
dustry. This precision-made, medium-run plate 
exceeds the performance demands of three out of 
four printing jobs. 


( 3M BRAND TYPE “L”. . . gives high quality at low 
cost. Designed for runs to 5000 in line, halftone 
and color, Type ‘‘L’’ is an aluminum surfaced plate 
at a cost comparable to paper or plastic. 


PRINTING 


PRODUCTS Complement to Craftsmanship... 
DIVISION 3M's Family of Fine Products for Printers 


danza — amp ]\Jamuracturinc COMPANY ES 


Pau «tne . WHERE RESEARCH IS THE KEY TO TOMORROW “SaaeeeeZe” 


MD LD LD LD Le me 


VIA AIR MAIL 


FIRST CLASS 
Permit No. 25 
St. Paul, Minn 





BUSINESS- REPLY CARD 


No Postage Necessary if Mailed in the United States 
POSTAGE WILL BE PAID BY 


dese ING PRODUCTS DIVISION 
NNESOTA MINING 

AN D MANUFACTURING COMPANY 

900 BUSH AVENUE 

ST. PAUL 6, MINNESOTA 


me 








Get it right the first time 


2 


4 


color correction 
with Kodak camera-back masks 


Want to do camera-back masking of reflection color 
copy and get it right the first time? 

For its 1961 line of separation and masking films, 
Kodak offers you a straightforward procedure 
where little or no guesswork is needed. Where one 
can make good printing separations right from 
the start. 

What makes this technique work better than 
earlier ones is the compatible photographie charac- 
teristics of two new Kodak films, plus our new and 
more efficient filter recommendations for making 
masks and separations. We’ve also worked out 
specific new density aim points to help you trace 
quality as you go. 

For unsharp masks, new Kodak Pan Masking 
Film on 7-mil Estar Base. No register problems. 


Graphic Reproduction 
Sales Division 


Unbacked for exposing through the base. Possible 
to shoot all masks and develop all at once by 
interleaving. Fast drying. 

For separations, new Kodak Separation Negative 
Film, Type 2 (Estar Base). Snappy, high contrast 
with fine grain. Development times for all four 
printers are just about the same, thanks to new 
closely matched contrasts. (The yellow printer has 
a density range to match cyan and magenta printers.) 


We have just published Q-Sheet 109 that tells how to do 
the new Kodak-recommended camera-back masking technique, 
using the new compatible films. Ask your Kodak Technical 
Representative for a copy, or write. Then ask your 
Kodak dealer for these films and the Kodak 
chemicals you need to do the job right... 
right from the start! 


Text f 


EASTMAN KODAK COMPANY 
Rochester 4, N. Y. 
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Would your 
letterhead 


impress you 


eevee eV a eT reel Ps ewer FF 


Your Own 
Letterhead... 


PRINTER AND LITHOGRAPHER * April, 1961 





Mahood 


Your / ea nots 
Next 
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WILLIAMSON 
QUALITY 
SCORES HIGHEST 
IN MAKING 
DUPLICATE 
RUBBER and 


PLASTIC 
PLATES 


"allies 


On target every shot! In fact, the un- 
questionable leader of the field for 
over 15 years. For only Williamson 
gives you equipment of such un- 
canny accuracy... material formu- 
lated with such perfection .. . and 
the most expert technical service. 
Yes, only Williamson gives you the 
highest standards of excellence for 
all three! Why settle for less? Take 
advantage of Williamson perform- 
ability and expert-ability when you 
aim for quality! Contact your Wil- 
liamson Sales Service Specialist. 


WILLIAMSON & COMPANY INC. 


\ Caldwel!, New Jersey 
Sales and Service Coast to Coast and Canada — Bryan, Ohio « Atlanta, Georgia e San Mateo, California e Dallas, Texas e Grimsby, Ontario, Canada 
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mum down time, Id 


LOW MAINTENANCE-Sturdy 





GREATER SareTy—Every prec 








THE GRAPHIC ARTS’ MOST ADVANCED POWER PAPER! 
DESIGNED FOR— 


MORE PRODUCTION — Seyb 
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Hired trl 
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a 
TO BUILDING CUTTERS... 
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Suaight cuts 





walorm dimensional accuracy eve 





Jobs like this demand an 


ABSOLUTELY 


SQUARE CUT 


and Seybold Saber'll delivers it 





MECHANICAL 


The press sheet from the new Saber II booklet (illustrated) is 
an example of precise printing. Only careful printers could 
produce it. Only a Saber II is good enough to trim it. You'll see 
why if you study a copy (available on request). 

For example, register is precise, with laps held to a minimum 
... colors match from page to page .. . ink lay is even, with no 
ghosting, no hickies. 

Here is the attention to detail that sets a job apart—and an 
almost square cut is just not good enough. 

You don’t have to specialize in specimen printing to justify 
a Saber II. Its absolutely square cut pays off on every job you 
print. On single-color form work. On four-color catalogs. 

Won’t you let us arrange a Saber demonstration for you. . . 
soon? And write for your copy of the Saber booklet. 


A division of 










Cetera Harris-Intertype Corporation 
INTERTYPE 


HARRIS-SEYBOLD 


4526 East 71st Street 


Cleveland 5, Ohio 


CORPORATION 








GRIP 


GIANT'S 
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BECAUSE. 
inserting-stitching-trimming 
in one operation 

decreases cost/thousand... 


and BECAUSE... 
Sheridan automatic saddle- 
binding equipment offers 
maximum hourly yield... 


we invite 

Production Executives 
to compare equipment claims 
and performance...and 
recognize Sheridan Superiority 
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\—Sheridan inserter, 
gang stitcher and multi-knife trimmer units 
are designed and quality built to minimize non- 
productive downtime .. . a bonus value for 
increased production. 


HIGH OPERATING SPEEO— All Sheridan in- 
serters are designed to run at the highest 
practicable production speeds up to 150/min., 
hour after hour... shift after shift. A Sheridan 
automatic stitcher-trimmer will owtproduce any 
comparable machine. 


OF LOADING & UNLOADING— inserter 
hes low loading position to eehaas the need 
for platforms ... provides improved continuity 
of loading. Trimmer delivery is at efficient 
pick-off height ... can be arranged to suit your 
needs. 


AUTOMATIC REJECT—of books of wrong thick- 
ness ... without stopping production .. . is 
standard equipment. Caliper is accurate and 
easily set for each job. 


INDIVIDED RESPONSIBILITY — every unit is 
built by Sheridan * + «OE ‘s Sheridan... 
serviced by Sheridan. 


WIDE RANGE—the Sheridan will automatically 
insert,stitch and trim books from 3-3/8 x7” to 
12x 19” one-up, from four pages to 64or more, 
to one-quarter inch in thickness (one half 
inch book thickness), in a wide range of stocks, 
from thin bond and newsprint to heavy cover 
stock, with 3,4, or 5 trim cuts. 


FLEXIBILITY OF APPLICATIONS—the Sheridan 
unit construction principle permits arrange- 
ment of unit to suit plant layout requirements. 
Additional units .. . inserter pockets, 3-knife 
trimmer, five knife trimmer, collecting drum or 
2-up attachment ... can be added at any time 
to suit production needs. Trimmers can be con- 
nected to side or perfect binders. Compare these 
points (and any others) of Sheridan superior- 
ity. Your choice will be Sheridan . . . as it has 
been with production-conscious plants every- 
where. The T. W. & C. B. Sheridan Co. 220 
Church Street, New York 13, New York. 


” SHERIDAN 


BRANCHES: 


Chicago, Ill. | Boston, Mass. 
Torrance, Calif. London, England 












NEAT 


NEW IDEA 


FOR 
\ “WIPE-ON“ 


\ 


.. COATINGS 








dry and stain- 





Keep your hands out of soiutions 





free. The new WEBRIL Appli-Pads with applicator 







technique does the job more cleanly, easily and 


more uniformly than ever before possible. The 





“‘paint brush action” in WEBRIL Appli-Pads flows 






solutions more evenly. You can wipe on smoother, 







thinner, stronger coatings that mean longer- 


running, trouble-free plates. No skips, no streaks. 






PPLI-PADS 


PATENTED 





rue KEN DALL COMPANY 


Fiber Products Division 


Dept. IP-41, Walpole, Mass. 
I’d like to try WEBRIL Appli-Pads. Please 
send me free test samples and applicator. 


WEBRIL Appli-Pads are made of 100°% soft, 






absorbent, chemically -pure cotton ... won’t tear, 






scratch or lint. They’re the neat, new technique 






for wipe-on coatings, pre-sensitized plates and 





Name 








color proving. Mail the coupon today for your free 





Company 








test samples. 






Address 
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For fidelity of dots... use 





TIONAL CARBON ARCS! 


TRADE-MARK 


Cut your burn-in time and reduce costly 
hand-tooling with “National” High In- 
tensity carbon arcs. The excellent point 
source of light provided by these carbons 
assures sharper reproductions from plate 
to plate. Consistent uniformity adds up 
to savings in improved scheduling and 
increased capacity. 


NATIONAL CARBON COMPANY PF 


April, 19°! 


To be sure of quality reproductions... 
use nothing but the best — arc lamps 
teamed with “National” carbon arcs. For 
details, write National Carbon Company, 
Division of Union Carbide Corporation, 
270 Park Avenue, New York 17, N. Y. 
In Canada: Union Carbide Canada 
Limited, Toronto. 








UNION 
ARBIDE 


“When you're 
talking about 
ledgert... 

Gilbert’s 





“Sure... both regular and machine “Regular comes in White, Buff, Blue, 
posting finish. Big choice of sizes, Pink, Green and Green Tint.” 
weights and colors.” 





“Same for machine posting plus AR? “Perfect for writing, ruling, 
Salmon. Plenty strong, too, 25% cotton iC printing and good erasing.” 
fibre content, tub-sized, air-dried.” - 


Here’s the complete line-up... 
111 standard items in the 25% grade 


& GILBERT LEDGER 


25% New Cotton Fibre 


Grain either direction, most items. 


STOCK SIZES AND WEIGHTS ¢ 1000 SHEET COUNT 


WHITE AND BUFF, BLUE, PINK, AND GREEN TINT 
REGULAR LEDGER FINISH REGULAR LEDGER FINISH 





Sub. 28 Sub. 32 ; , Sub. 28 Sub. 32 Sub. 36 
56 17 x 22 56 64t 
68 19 x 24 68 78t 88# 
71 17x 28 71 8ltf 

112 22 x 34 112 128t* 

136 24 x 38 136 156* 

142 28 x 34 142 162t* 


*Also Green #Blue only TExcept Green Tint 





WHITE, BUFF, BLUE, PINK, GREEN, GREEN TINT, 
SALMON—MACHINE POSTING FINISH 
Sub. 32 
2242 x 35 Grain short only 135* 
2442 x39 Grain either direction 164 
*White and Buff only 
Plus these Ledgers in other grades—DAUNTLESS ...50% cotton fibre 
OLD IRONSIDES . . . 75% cotton fibre, DREADNAUGHT . . . 100% cotton fibre 


GILBERT PAPER COMPANY 


Menasha, Wisconsin 
Gilbert Quality Papers are available through America’s Leading Paper Merchants 
This is Gilbert Ledger, 25% new cotton fibre, buff, regular finish, sub. 32 








automatic.. 


electronically perfect... 


on all plate 


materials... 


with a Klischograph electronic engraver 


K-150 Klischograph cuts engraving costs 
50-60% at Brooklyn weekly. The 
Canarsie Courier of Brooklyn, N. Y. in- 
stalled a K-150 Klischograph. Result: a 
50-60% saving on engraving costs in just 
three months. As Co-Editor Robert 
Samitz puts it: “It produces high-quality 
engravings at low cost.” 


Looking to offer same-day service, get on press faster yet save on engraving 
costs? Install a compact, space saving Klischograph eiectronic engraver. 


There’s a model for every platemaking need: halftone or line, single or 
multi color with under color removal or black and white, even combination 
plates. The 12” x 16” K-181, for example, enlarges or reduces, produces a 
complete set of 8” x 10” color-corrected plates in just 85 minutes; the 10” x 10” 
K-150, 6” x 8” black-and-white halftone plates in only 18. 


Easy to operate — simply insert copy and dial desired contrast from ex- 
clusive complete tonal range. You can reproduce any copy, reflected or trans- 
parent, engrave on copper, zinc, stereo metal, magnesium, aluminum and 
plastic . . . and even improve on original copy. Makes offset negatives, too. 

Think of it—no more headaches with lost engravings, late deliveries, extra 
charges. You control the operation from copy to finished plate. 

For high-quality engravings faster, at production-savings you’d think 
impossible, look into Klischograph electronic engraving. Write today for 
complete information. 


ee eeeeeeeeesee 


Distributed in the U.S. exclusively by: 


KLISCHOGRAPH electronic engravers 


‘Klee-show-graf” 


ELECTRONIC ENGRAVERS: K-150, K-151, K-181, $-240 New York 13, N. Y. 


Headquarters for the finest in: 

OFFSET PRESSES: Champion, Jewel, Pearl 
OFFSET PROOF PRESSES: Mailander ‘‘A’’, 
Parts and service centers throughout the U. S. 


80 Varick Street 
CORPORATION 


General Sales Agent: Consolidated International Equipment & Supply Co., Chicago, Ill. 


Authorized dealers: East Coast: Ernest Payne Corporation, New York/Philadelphia: 

Foster Type, Philadelphia, Pa./Georgia: Southeastern Printers Supply Corporation, 

RL od Atlanta, Ga./Indiana: Printing Equipment Division, Automatic Saw Company, Indian- 
e apolis, Indiana./Southwest: Klischograph Southwest, Dublin, Texas./Denver: A. E. 
Heinsohn Printing Machinery & Supplies, Denver, Colo./West Coast: Graphic Arts 

Equipment & Supply Company, Los Angeles, San Francisco, Seattle, and Portland, 
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peed flex SOURNEYMAN 


...for rotary speed and unexcelled quality! 

















[171% x 26” Width ’ J 


Bi 2 to 6 Colors 


1714 x 26” Speedflex Journeyman Bleed Size 17 x 26” 


The Journeyman, as illustrated above, will print a 1714 x 26” sheet 
size 2 colors on one side or one color on both sides. As an alternate, it 
will print a 1714 x 11” sheet size 2 colors on both sides. 

Speed: 20,000 per hour. 

Equals 80,000 814 x 11” 2 colors on one side or 1 color both sides, or 
40,000 814 x 11” 2 colors both sides. 

The Speedflex Journeyman produces large solids, reverses, lines, type 
and halftones with a maximum of perfection in color and marginal 
registration. Journeyman COLOR PRESSES are equipped with cylinder 
size paper conveyor rollers, 360° electric planetary registration con- 
trol, and ink dryers if required. 

Special Journeyman presses are available in the 26” width with cylinder 
circumferences of 17, 1914, 21, 22 and 2214”. 

Quality printing on all type of paper stocks... write for your samples 
today! 


PUGLISI - DUTRO, INC. 


DESIGNERS OF PRINTING MACHINERY 


Learn more about SOLD AND SERVICED EXCLUSIVELY BY PUGL/S/-DUTRO, INC. 
117 WEST NINTH STREET, LOS ANGELES 15, CALIFORNIA - MADISON 7-8556 
these sensational profit-making 
lournumen oreenes... NOW| FOE GEORGIA 3224 Peachtree Rd. N.E., CEdar 7-7307 eee : 
OUMNEYMAN Presses . . . * CHICAGO, ILLINOIS 7 South Dearborn St., RAndolph 6-7977 : ary: ; 
Write, wire or phone collect— NEw YORK, N.Y. 1140 Broadway, MUrray Hill 3-1253 a ae 


vis 


WESTERN GEAR CORPORATION 
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Mono Outlook® is one of many U. S. E. envelope firsts 
that developed new markets for printers. Mono Out- 
look is all one piece of paper, with the window made 
transparent by a special chemical process. 
There are four real selling advantages with Mono 
Outlook: 

1. No patch to interfere with... and slow down... 
automatic stuffing. 


an == GENERAL OFFICES: SPRINGFIELD 2, MASS. 


+ Sh 
2B wie. Helping printers sell more envelopes profitably to more users P-74 


“}) 


~~ we 
ao 


2. The broad color band around the window signals 
important mail all along the line. 

3. The inside tinting insures complete privacy. 

4. It’s the only type of window envelope that can 
be used for all registered mail. 


Mono Outlook is just one of many envelope firsts in 
U. S. E.’s wide line helping you to ask for... and 
get ... the envelope order, too. 


ENVELOPE COMPANY 


WORCESTER + SPRINGFIELD + HARTFORD + ROCKVILLE + NEW YORK * METUCHEN + ATLANTA 
INDIANAPOLIS + CHICAGO * WAUKEGAN + DALLAS + LOS ANGELES + SAN FRANCISCO 











At last mal hau ©) 016) ifer-h ale) a 
size’ flatbed press designed to 

eet, modern speed and pro- 
duction requirements. The new 
TIRFING 48 takes a 16 page 
sheet (38" x 5038”) of the most 
ole) 0) 0} t-]ae]0] ©) iler-}ale)ain ce) dael-e-] ale, 


t runs these forms at speeds 


nr 2: f) ~~ 

Te 3,00 mpressions per 

1OUr NOS ce as fast as 
‘ 

flatbed presses of this size in 


101 44-10) Gan OL) - am | =n o) cole | Ulenale) a 
economy of the new TIRFING 
48, plus its superior perform- 
ance can put new profits into 
-~See for yourself. 
+ 


S S 
Write today for full information,, 





THE NEW TIRFING 48 


PRINTS 16 PAGE PUBLICATION FORMS 


FASTER 


THAN ANY FLATBED PRESS OF ITS SIZE 


The TIRFING 48 new sheet size: 38° x 50%: Max. speed 3,000 IPH 


Ws 2 FE 2 Pe [ o- PRINTING MACHINERY, INC. 


400 DELANCY STREET, NEWARK 5, NEW JERSEY 
Tec eRe SE MARKET $- Tae 


Also inquire about the TIRFING 41, VIKING 48 and VIKING 41 
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RAPID ROLLER COMPANY 





% ) 


PROBLEM: 1’o get perfect dot 


r odauc 
| iu 


nd doubles 
ANSWER: Mercury blankets 
require minimum printing 
pressure due to their high re- 
siliency. Doubles are elimi- 
nated due to maximum stretch 
resistance of the blankets. 
PROBLEM: Emb 
blankets and reduction of 


ink receptivity 


ANSWER: Mercury blankets 
possess supreme resistance to 
swelling by inks and glazing 
by inks and etch solutions. 
PROBLEM: How to find the 
table | for all 


most bl 


t Dianket I 
INKS, papers foil, | rd nd 
metal, with all plates for all 


presses 


ANSWER: There is the proper 
Mercury blanket available for 
all uses—we will help you to 
make the correct selection. 
PROBLEM: ‘| get nif 


ink distribution on th 


ANSWER: Mercury rollers 
are immune to swelling by 
inks and daily wash-up solu- 
tions, and resistant to ink dry- 
ing and glazing; therefore, 
supreme ink receptivity and 
correct ink-water balance are 
preserved. 

PROBLEM: 5S: 


cummins 


ANSWER: Mercury rollers 
are precision ground and can 
be set lightly and evenly to 
the plate. They wash-up easily 
and do not contain abrasive 
pigments. 


¢ re 


Federal at 26th Street - Chicago 16, Illinois 
EASTERN OFFICE: 218-224 ELIZABETH AVE., NEWARK 8, N. J 
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NOW YOU ARE SURE OF QUALITY PLUS 























COTTON FIBER 


LEDGERS 


The time-tested quality and dependability of Weston cotton fiber ledgers is now doubly 


assured by the installation of a complete new papermaking machine, the newest and 
finest stock preparation equipment and the most modern facilities for quality control. 
With a century of leadership, Weston is now better than ever equipped to supply ledger 
papers that help you win new customers and keep old. Byron Weston CompPANy, 


Datton, Massacuusetts. Makers of Papers for Business Records Since 1863. 


I. 














“NOW BETTER THAN EVER 
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Pout thw woul Uo better display... 





ee kleen-stik pressure -sensitive 


Instantly Convert Any Printed Piece Into A Complete, Self-Sticking P.O.P. Display 


Versatile Kleen-Stik Transfer Tapes can guide you Leading Advertisers Use Kleen-Stik for 1001 
to profitable extra display jobs. Your customers P.O.P. Applications 
will appreciate the convenient peel-and-press Ra ticle 


application of these self-sticking adhesives. 


So easy to use... and so easy for you to apply © 3-D Displays © Stide-Stike 
on printed sheets — in your own plant, or ® Flange Displays * Package Stick-ons 
through a nearby Kleen-Stik Service Plant. ... and many more 


Make it a point to promote Kleen-Stik — your 


extra-profit pointer. 2 Types meet every need 





» ’D’" Tape — multi-purpose economy tape for all 
light-weight uses 


Dubl-Stik — special heavy-duty adhesive holds heavier 
displays of cardboard, plastic, wood, etc. 


7300 West Wilson Avenue Chicago 31, Illinois WRITE for full details 


Plants in Chicago, Newark, Los Angeles, and Toronto, Canada 
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OVER 25 YEARS OF PRESSURE-SENSITIVE LEADERSHIP 
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iS YOUR CUSTOMER PROUD 
TO SIGN HIS NAME 
ON THE LETTERHEADS YOU PRINT? 


Seat yourself behind the desk 
of a top-level executive in one of the important firms whose 
letterheads you print. Does your correspondence reflect 
the importance of your words? Your position? Your 
company? If not, you can be sure the over-all impression 
would be improved if your printer had told 
you of the difference a good paper makes . . . if he had 
recommended this letterhead be printed on a paper 
with superior look, feel and printing performance. Show 
your customers you understand their needs — 


recommend a quality PARSONS Bond Paper. 


Sati Jee. 274 fortSus imisg 


PARSONS & 


OLD HAMPDEN BOND @1 cm 


100% 
2 " PARSONS BOND @ 100% 
YOURS: Outstanding . a L’ENVO! @ 100% 


Letterhead Design Port. a LACONIA BOND A 75% 

folio — created by the _ = ; 
Advertising Design Dee & . 2 ‘ er" EDGEMONT BOND S 50% 
partment of world ns: a HERITAGE BOND @ 25% 

famous Pratt Institute - a! 

on Parsons King Cotton RASABLE BOND @ 25% 
Business Papers. Write 
on your business letterhead 


Contact your local paper merchant or the mill 
for Portfolio Number 832 . 


PARSONS PAPER DIVISION NATIONAL VULCANIZED FIBRE CO. HOLYOKE. MASSACHUSETTS 
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PROGRESSIVE PROOF: for eight decades, from the “stone age” to the latest 
high-speed, electronically controlled, multicolor web-fed lithographic 
presses, the Amalgamated Lithographers of America has built a rich 
| heritage and a tradition of craftsmanship. 

| | Keystone to the ALA philosophy is its unwavering belief that a good 
| craftsman is good economy. In more than 3,000 ALA shops throughout 
North America and Hawaii, the ALA is continuing and enlarging its 
| long standing program of in-plant training and technological education 
| for its members. 


PROGRESSIVE PROOF: lithography is the fastest growing method of repro- 
duction in the graphic arts. 

Typical is the new web offset installation (right) going into Parish 
Press in New York, a Local 1, ALA shop. The makeready is a matter of 
hours vs. days by other methods. 
| Superior quality work is on its way to the customer while other repro- 
duction methods are still in makeready. There are no disappointed 
customers. 


PROGRESSIVE PROOF: the Amalgamated Lithographers and the industry 
have worked together honing the skills and nurturing their knowledge 
of technology and automation. The continuing result: higher quality, 
greater production, lower costs. Whatever your needs—packaging or pub- 





lishing—specify progressive lithography. 
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“Iam delighted to have a chance 

to appear with you today, Eddie. 

You represent a very able and 
responsible union and that union of 
yours has a long and distinguished 
history—and I say that after having 
been in the Labor Committees of the 
House and Senate for 14 years.’ 


JOHN F. KENNEDY 


(November 2, 1960, in a television program, “ECONOMIC GROWTH”, with Edward 
Swayduck, President, Local 1, Amalgamated Lithographers of America.) 





A TRADITION OF FRATERNITY AND CRAFTSMANSHIP SINCE 1882 
Founded in 1882, the Amalgamated Lithographers of America adheres to the prin- 
ciple of service to its membership and the Lithographic Industry at large. 


All officers must be skilled craftsmen themselves. They are elected by sealed ballot 
referendum of the local rank and file membership. 


Local 1, founded in 1882, carries forward this tradition of union democracy in the 
metropolitan area of New York. Here more than 8,000 ALA members serve the 
varied and exacting needs of the world’s largest concentration of publishing, com- 
munications, and graphic arts enterprises. 


AMALGAMATED LITHOGRAPHERS OF AMERICA 


Local 1 - Edward Swayduck, President - 113 University Place, New York 3, N.Y. 


Design: Robert Hallock Photography: Robert Emmett Smaliman Lithography: Parish Press by members of Local 1, ALA“ 











New Subscription A pplication 


Orders accepted only from those in printing and allied fields 


THE INLAND AND AMERICAN 
Printer and Lithographer 


Please start my subscription 
[_] for 3 years at $10* 
[] for 2 years at $8* 
[| for 1 year at $5* 


-] Payment enclosed ([] Bill me [) Bill my company 


My name 

My title 

My company 

Its street address 


City, Zone, Siate 
If you prefer copies to be sent to your home, enter home ad- 
dress here 


*Above rates for U.S. and Possessions only 
Canada, $5.50 Per year; Pan America $6; Other countries, $10 





BUSINESS REPLY MAIL 
No postage stamp necessary 
if mailed in the United States 


Postage will be paid by 

The Inland and American 
Printer and Lithographer 
79 W. Monroe Street 


,) 


Chicago 3, Illinois 


FIRST CLASS 
Permit No. 1417 
CHICAGO. ILL. 
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Up-to-date Business News 


of Interest to Management in the Printing 
and Allied Industries 


Recovery Needs to Be 
Watched, Economists Say 


Business Forms Sales 
Up 5.9% Over 1959 


Printing Paper Sales 
Reach All-Time High 


Govt. Postal Boosts 
Aimed at Big Deficit 


Balks at Rate Increases 


Paper and Board Down 
5% Below 1960 Period 


newsletter 


Recession seems to be over, many economists say, but 
recovery needs to be watched . . . unemployment dropped 
in March, latest government figures show, but still many 
out of work. Administration sees 6-million new jobs 

by mid-1962, unemployment down to about 4%, Gross National 
Product of $575-billion within 15 months. 














Manifold business forms gross sales rose from $193-million 
in 1950 to $250-million in 1955 and to $450-million last 
year, according to Business Forms Institute . . . 1960 
total was $25-million or 5.9% higher than 1959 and 133.2% 
above 1950 level. 











Printing paper sales per working day in February reached 
all-time monthly high, according to National Paper Trade 
Assn. . . . 4% ahead of last year, following two months of 
decreasing activity . . . 8.52% above January level compared 
with 1.37% normal increase. Sales for this year's first two 
months nearly 1% above level for same period last year. 














Kennedy administration was due to propose new high mail rate 
boosts this month . . . Congress not expected to approve 
boosts high enough to wipe out $831l-million annual deficit 
claimed by Post Office. Raising lst-class, air mail 1l¢ 

each, 2nd-class 60%, 3rd-class 35% would increase mail 
users’ costs $74l-million per year... P.O. can raise 
4th-class (parcel post) rates without Congressional 
approval, could increase total boost to $831-million. 

















New York Employing Printers Assn. opposes any mail rate 
increases until full cost of special services unrelated to 
delivery are determined and deducted from amount charged to 


mailers. 





January-February paper and board output estimated at 5.426- 
million tons (5% below same 1960 period) by American Paper 
& Pulp Assn. Paper production 2.479-million tons (down 4%), 
board 2.488-million (off 5%), construction paper and board 
459,000 tons (down 9%). 











OVER 
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Allied Sales Rise; 
Forms Business Jumps 


Poster-Stamp Contests 
Announced by Craftsmen 


Hammermill Acquires WNU 
Wholesale Paper Section 


Printing Research Men 
Will Meet in Denmark 


Arvey Buys Shumate 
Business Forms Co. 


Champion Takes Over 
Carpenter Paper Co. 


Ennis Has Good Year 


To Head Forms Company 


CONTINUED 


Increase in sales from $38,718,555 in 1959 to $46,925,175 
for 1960 has been reported by Allied Paper Corp. Allied 
now has new Business Forms Division known as Allied/Egry; 
eight business forms companies with facilities in 10 cities 
were acquired in 1960 . . . new division now has over 250 
salesmen and systems specialists and managers in 75 cities. 














Poster and Stamp Contests for 1962 Printing Week have been 
announced by International Assn. of Printing House Craftsmen 
with deadline set for May 25 .. . rules available from 1962 
International Printing Week Committee, Wm. H. Evans, 
Chairman, 1817 S. Mint St., Charlotte 3, N.C. 








Hammermill Paper Co. planning to acquire Western Newspaper 
Union paper wholesaling facilities . . . WNU has been dis- 
tributing Hammermill line for 50 years with 19 sales offices 
and warehouses in 12 states. WNU will continue printing, 
publishing, other services for graphic arts field. 














Printing Research Institutes will hold Sixth International 
Conference in Denmark May 15-19. Main subject for discussion 
will be influence of printing speed and pressure on print 
quality . . . special emphasis on web offset field and use 
of offset in newspaper production. Graphic College of 
Denmark, Julius Thomsensgade 3 B, Copenhagen, is host. 














Shumate Business Forms Co., Lebanon, Ind., has been acquired 
by Arvey Corp. of Chicago, "no also took over Central Tag 
Co., Chicago . . . key personnel at Shumate and Central 

are being retained in current capacities. 








Champion Paper & Fibre Co. has acquired Carpenter Paper Co. 
assets under stock exchange proposal OK'd by shareholders 
of both companies . . . Carpenter will be separately managed 
unit distributing papers made by Champion and others. 











Ennis Business Forms, Inc. has reported a record year 
ended Feb. 28 . . . net earnings were $662,871 compared 
with last year’s $621,136 . . . firm sees good year ahead. 








Baird, Inc., Pittsburgh maker of rotary business forms 
recently acquired by Wm. G. Johnston Co., Pittsburgh 
printers, has named John M. Baird president. 
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4-color offset reproduction from a transparency by Paul Dome. (175-line screen) 
LUSTERKOTE 
OFFSET ENAMEL 
CAMEO BRILLIANT 
OVERPRINT LABEL 


|, ith h . Pp \ FOTOLITH ENAMEL 

l oor ap 1C Aaper S CASCO ENAMEL 
PRINTONE LITHO 
SILKOTE OFFSET 


This paper is Warren’s Silkote Offset + Basis 25 x 38-70 (140M) 


rf 





PAPER MERCHANTS 


who sell and endorse 
Warren’s Standard Printing Papers 


ALBANY, N. Y. Hu — n Valley Paper Company 
ALLENTOWN, PA Lehigh Valley Paper oe 
ATLANTA, GA Sloan Paper Company 
{ tomes Barton, Duer & Koch Paper Co 
Stanford Paper Company 

Sloan Paper Company 

Zellerbach Paper Company 

( Carter Rice Storrs & Bement Inc 
The Century Paper Co., Inc 

) Lindenmeyr Paper Company, Inc 
The Alling & Cory Company 

| Franklin-Cowan Paper Company 
Crescent Paper Company 

{ Caskie Paper Company, Inc 
t Virginia Paper Company 
| Southern Paper Company 
Sloan Paper Company 

{ Chicago Paper Company 
McIntosh Paper Company 
(Cc arpenter Paper Company 

a & Wing Paper Company 
etrequin Paper Company 

e All ng & Cory Company 
nnati Cordage & Paper Co 


BALTIMORE, Mp 


BIRMINGHAM, ALA, 
Borst, IDAHO 


BosTON, MAss. 


BUFFALO, N. Y. 
CHAMPAIGN, ILI 
CHARLOTTE, N. C 


CHATTANOOGA, TENN 


Cuicaco, ILL. 
CINCINNATI, OHIO 
CLEVELAND, On] 
CotumBus, Ou10_—s The Cir 
Concorpb, N. H M. Rice Paper Company 
DALLAS, TEXAS Olmsted-Kirk Company 
Dayton, Ox10 The Diem & Wing Paper Company 
DENVER, CoLc Carpenter Paper Company 
Des Moines, Iowa | Western Newspaper Union 
| Newhouse Paper Company 
{ Se eaman- Pat — Paper Company 
ns Paper Company 
t ach Paper Company 
Fort WorTH, TEXAS nsted-Kirk Company 
FRESNO, CAlL ach Paper Company 
GRAND Rapips, MIcH ou mby-Walstrom Paper Co 
Great Fats, Mont The John Leslie Paper Company 
HARRISBURG, Pa The Alling & Cory Company 
= a j Henry Lindenmeyr & Sons 
HARTFORD, CON | Carter Rice Storrs & Bement Inc 
HoNoLutu, H.I Honolulu Paper Company, Ltd 
f L. S. Bosworth Company 
: Olr d-Kirk Company of Houston 
Crescent Paper Company 
Townsend Paper Company 
Virginia Paper Company 


Detroit, Micu 
EUGENE, ORE 


Houston, TEXAS 


INDIANAPOLIS, INT 
JACKSON, Miss 
JACKSONVILLE, FLA 
Kansas Crry, M 
Tobey Fine Papers of Kansas City, Inc 
KNOXVILLE, TENN Southern Paper Company 
LANSING, MICH The Triquet Paper Company 
Litre Rock, ARK { Western Newspaper Union 
( Arkansas Paper Company 
Los ANGELES, Cal Zellerbach Paper Company 
LouIsvVILLE, Ky Louisville Paper & Mfg. Co., Inc 
LYNCHBURG, VA C askie Paper Company, Inc 
Mempuis, Te? Southland Paper Company 
MILWAUKEE, w s Nackie Paper Company 
{ = he John Leslie Paper Company 
Newhouse Paper Company 
MONTGOMERY, ALA Weaver Paper Company 
NASHVILLE, TENN ( rents Paper Company 
r-Schlosser Company 
Central Paper Company 
., § Carter Rice Storrs & Bement Inc 
New Haven, ¢ sh Henry Lindenmeyr & Sons 
New Or eans. La Alco Paper Con ipany, Inc 
Lindenmeyr-Schlosser Company 
\ The Alling & ¢ ory Company 
Miller & Wright Paper Co 
York City )' inde-Lathrop Paper Company, Inc 


MINNEAPOLIS, MINN 


Newark, N. J 


The Canfield Paper Company 
Marquardt & Company, Inc 
Zellerbach Paper Company 
Western Newspaper Union 
Field Paper Company 
D. L. Ward Company 
he J. L. N. Smythe Company 
Schuylkill Paper Company 
PHOENIX, ARIZ Zellerbach Paper Company 
PITTSBURGH, PA The Alling & Cory Company 
PORTLAND, MAINE C. M. Rice Paper Company 
PORTLAND, ORE Zellerbach Paper Company 
ad { Narragansett Paper Co., Inc 
PROVIDENCE, R. I | Carter Rice Storrs & Bement Inc 
RENO, NEV Zellerbach Paper Company 
: | B. W. Wilson Paper Company 
RICHMOND, VA i Virginia Paper Company 
ROCHESTER, N. Y he Alling & Cory Company 
SACRAMENTO, CA Zellerbach Paper Company 
{ Beacon Paper Company 
St. Louts, Mo } Tobey Fine Papers, Inc 
{ The John Leslie Paper Company 
St. PauL, MINN i Newhouse Paper Company 
SaLt Lake Crry, UTAH Zellerbach Paper Company 
SAN ANTONIO, Texas Shiner-Sien Paper Company, Inc 
San Dieco, Cal Zelierbach Paper Company 
SAN FrRANcisco, CAI Zellerbach Paper Company 
SAN Jose, Cal Zellerbach Paper Company 
SEATTLE, WASH Zellerbach Paper Company 
SHREVEPORT, LA Louisiana Paper Company, Ltd 
SPOKANE, WASH Zellerbach Paper Company 
SPRINGFIELD, MAss Storrs & Bement Inc 
STockTon, Cat bach Paper Company 
Syracuse, N. Y ing & Cory Company 
TaCoMA, WASH Zelle 
ToLepo, Onn The Commence Paper Cor 
Troy, N. Y Troy Paper Ce orporation 
Tusa, OKLA Tulsa Paper Company 
Waco, Texas Olmsted-Kirk Company 
{ Stanford Paper Company 
WASHINGTON, D. ¢ ( Virginia Paper Company 
Wicnita, Kan Western Newspaper Union 


OAKLAND, CAL 
OKLAHOMA City, OKLA 
OMAHA, NEB 


PHILADELPHIA, PA 


EXPORT AND FOREIGN 
TORONTO, CANAI Buntin Reid Paper Co., Ltd 
New York Ci ——— Moller & Rothe, Inc 
Latin America, West Indie 
Kong, South Africa, Australia, New Zealand 
AUSTRALIA B. J. Ball Limited 
New ZEALAND B. J. Ball (N. Z.), Ltd 


Philippine Islands, Hong 


150-line screen 


Photo by Louis C. Williams 


WARREN’S 
Pigmented Lithographic Papers 


Warren’s SILKOTE OFFSET is a unique 
wove-like offset paper with a pigmented 
surface and a fresh, new color. Pigment- 
ing on the paper machine provides a 
greater potential for precise reproduc- 
tion, greater uniformity between sides, 
increased strength and stability, and 
much-sought-after balance of brightness 
and opacity. Silkote Offset is recom- 
mended for all kinds of lithographic 
work and for type printing by letterpress. 

* + * 

Warren’s SILKOTE OFFSET—-FALMOUTH 
FINISH is the regular Silkote Offset qual- 
ity with an embossed pattern — a fine 
design that lends apparent depth as well 


as texture to the lithographic image. 
SILKOTE OFFSET—SAXONY FINISH is an- 
other popular embossed pattern that is 
available in this grade of paper. 

= «& 

Warren’s PRINTONE LITHO is a pig- 
mented lithographic paper similar to 
Silkote Offset but with the smooth, mel- 
low texture of an English Finish. The 
application of coating pigments provides 
a superior surface for halftone reproduc- 
tion by offset. Printone Litho permits 
brilliant reproduction without surface 
glare, and provides good dimensional 
stability due to impregnation on the 
paper machine. 





This demonstration was run offset from deep-etch plates, six up on a 35 x 45 press. 
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HOW GAVRIN PRESS USES 


April 1961 


three methods 


TO PRODUCE BUSINESS FORMS 


BY ALLAN EMANUEL 


Mr. Emanuel has been advertising 
manager of Gavrin Press since 1955. 
He edits The Snap-Easy 

Bulletin, Gavrin’s promotional and 
technical publication, and has 
published a number of articles on busi- 
ness forms production in the trade 
press. He is currently writing 

a manual on design and use of carbon 
interleaved forms which is planned 
for publication this spring. 


Gavrin’s main plant is in New Rochelle, N.Y. Others are in Denison, Tex., and Danville, Ky. 


THE CONSUMER'S IDEA of what a busi- 
ness form should be gets more complex 
every day. For example, forms users 
want to write two or more different-size 
forms at one time; they require dupli- 
cating masters incorporated into their 
forms, and they want only specific parts 
of what is written on the first form to 
appear on the copies. These are just a 
few of the demands, actually the list 
is almost inexhaustible. 

Arthur J. Gavrin Press, Inc., a prom 
inent business forms printing firm with 
headquarters in New Rochelle, N.Y., 
has equipped itself to meet these de- 
mands. The firm is designed to turn out 
carbon interleaved forms with unique 
features for a particular customer and 
still make a profit. 

Gavrin Press’ flexibility comes main- 
ly from using three printing processes 
to produce forms for its dealer-custom- 
ers. Any or all of the processes may be 
used on a particular job. They are web 
offset, rubber plate printing, and letter- 
press. Thirty-five web-fed rotary press- 
es handle both the offset and the rub- 
ber plate printing. They are built by 


vis — 


Ashton, American Type Founders, Inc., 
and United Machine Co., and some are 
rebuilt and modified by Gavrin’s own 
machine shop to perform special jobs. 

Gavrin rotaries can turn out forms as 
large as 24x32 inches and can print 
four colors on the front and three on 
the back. They can also print, number, 
perforate, and fold in one continuous 
operation. Cylinder sizes range from 13 
to 24 inches. 

The letterpress equipment includes 
Miehle Verticals, Kelly Clippers, and 
special job presses engineered to im- 
print continuous forms, plus rubber 
plate and offset imprinters. 

The way Gavrin uses its three proc- 
esses to turn out complicated forms is 
illustrated by a recent job handled in 
the shop. It called for fine halftones in 
addition to line work and die-impress- 
ing. The halftone printing was handled 
by a rotary press using an offset print- 
ing cylinder. The line copy was also 
turned out on a rotary, using a rubber 
plate cylinder. The die-impressing was 
done on one of Gavrin’s special letter- 


press units. (Continued on next page) 
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\ molding press operator makes a mat from which a rubber plate will be molded. 
2 Rubber plates are mounted to tympans on a cylinder the same size as the press cylinders. 


The rotary presses at the Gavrin plants accommodate rubber-plate cylinders, like the one 
shown above, as well as offset cylinders. 


4 Letterpress units are used for die-impressing and for auxiliary printing. 


5 Copy is carefully prepared for offset. Gavrin has preparation departments for each process. 


6 Jobs with many rules, large solids, or fine halftones go on the rotaries’ offset units. 


Fine screens or large dense S lids al 
usually printed by offset, as are large 
forms and forms with considerable 
ymounts of ruling. Forms or parts of 
forms which are mostly type matter and 
which do not have extensive ruling are 


usually rubber plate printed. Letter- 


press is used for die-impressing and for 


wixiliary printing 

Gavrin Press has a plate preparation 
departm« nt for each of the three proc- 
esses it uses S| he offset preparation de- 
partment 
plate making equipment 


includes the camera and 
standard to 
any modern offset shop 
Rubber plate s are molded from mat- 
rices In spec ial molding presses 
Ordinary type forms are made up in 
the hot-metal composing room They 


are used for letterpress printing, fo1 
preparing matrices for rubber plates, 
and for making reproduction proofs to 
be used in offset platemaking. 

The offset preparation department 
is equipped with a Brown 18x22-inch 
camer,ra, temperature controlled sinks, a 
Lanston Monotype Co. step-and-repeat 
machine, a nuArc Flip-Top platemak- 
er, Craftsman lineup and register 
tables, and a 41x61-inch layout table 

The hot-metal composing room is 
equipped with Intertypes and Lud- 
lows, and the rubber plate department 
uses hydraulically-operated Lake Erie 
24x32-inch molding presses. 

Word copy for any form is cast in 
the composing room. If the job is to be 


run offset, reproduction proofs are 
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made and given, with art if there is anv, 
to a layout man who pastes the proofs 
in position, keylines the art work, and 
then draws in the ruled lines. 

The camera crews make a negative 
of the copy, which is sent to the step- 
and-repeat machine where it is made 
into a multiple-image plate. The plate 
is developed and sent to the appropri- 
ate rotary press to be mounted on an 
offset cylinder. Marginal and _ part-to- 
part changes are usually made with 
rubber plates mounted on the appro- 
priate cylinder on the same rotary press 
on which the offset work is done. 

For work to be run with a rubber 
plate, metal type is made up in position 
with an allowance for shrinkage dur- 
ing the plate-molding process. The 
form is then locked up and sent to the 
molding press. Here, the press operator 
puts an uncured section of rubber on 
top of it, inserts the matrix and the rub- 
ber into the molding press and bakes 
them for about 10 minutes at 310°F. 
The cured plate is then taped to a 
grinder where it is ground to uniform 
thickness. The entire operation takes a 
skilled operator less than 30 minutes. 

The pressman mounts the plate with 
tape onto a paper tympan which is 
wrapped around an off-press cylinder 
that is the same size as the actual press 
cylinder. After mounting, the tympan 
and plate are delivered to the press. 

Gavrin has run rubber plates for 
more than 1-million impressions, and 





1 Collators and interleavers in the bindery complete 
business forms. 


2 A seven-station collator combines printed forms 
and carbon and glues them ¢* the stub area. 


3 In the interleaving department carbon and forms 
are combined but not glued. They are held to- 
gether by perforations and staples. 


reports that there was still some mile- 
age left in them. The plates can be used 
for reruns, but Gavrin management be- 
lieves it is more economical to store the 
mats and make new plates when a job 
is to be run again. 

In addition to the bindery equipment 
found in most forms shops, Gavrin op- 
erates 20 collators, 20 interleavers, plus 
staplers, guillotine cutters, and special- 
ized devices for gluing, eyeletting, 
patching, tipping, punching, perforat- 
ing and combining. 

After printing on a rotary press, the 
stock is rerolled on the press and deliv- 
ered to the rotary collator. The collator 
interleaves the printed paper with car- 
bon, pasting both together in the stub 
area. The collated rolls of paper and 
carbon then pass through a cut-off unit 
that cuts the forms apart. They come 
off the collators in completely assem- 
bled units that are ready for packing 
and shipping. 

Forms that require additional trim- 
ming are sent to guillotine cutters. Sets 
that require special operations, such as 
die-cutting, combining with other ma- 
terials, or being made into books are 
finished in the bindery. 

Besides its New Rochelle plant, Gav- 
rin has two smaller plants, one in Dan- 
ville, Ky., and the other in Denison, 
Tex. Equipment and methods of op- 
erating are the same in all three Gavrin 


i] 


b 


4 


4 we 
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plants. 

The New Rochelle plant contains 
125,000 square feet of floor space and 
occupies a four-acre site. The Denison 
plant has 40,000 square feet and the 
Danville facility has 25,000. Each 
building has its space distributed in the 
following way: 50% for production, 40% 
for storage (considerable quantities of 
paper and carbon must be kept in per- 
petual inventory), and 10% for ship- 


ping. The company employs a total of 
100 people. 

All plants have been built in the last 
10 years. Valued at more than $2.5- 
million, these three plants account for 
total annual sales of approximately $4- 
million. 
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EARLY IN 1960 Mendle Press, Inc., in- 
stalled a 36-inch Hantscho multicolor 
roll-fed web offset press, with a 7- 
foot oven and a high-speed precision 
sheeter and folder 

“We were the first commercial plant 
in Metropolitan St. Louis with high- 
speed web offset equipment,” Philip A. 
Isserman, executive vice-president said. 

Starting from scratch, the company 
had to train its own crews, create a 
market for both new and conversion 
jobs, and generally integrate the proc 
ess into the plant. 

The company trained its own first 
crew by using two top pressmen from 
their multicolor sheet-fed offset press. 
After that, one of these men helped 
train the second and third crews. The 
men on all three crews work Oona team 
basis with each man assigned to a defi- 
nite job to keep time to a minimum. 

During the first months of training, 
the management learned the tremen- 
dous amount of spoilage that can oc- 
cur with high-speed equipment unless 
a crew is entirely familiar with the op- 
eration and unless tight controls are 
set up. Manual controls, they learned 
were not efficient enough, so electronic 
controls were added, solving a good 
portion of the spoilage problem. The 
press is also equipped with electronic 
eves for circumferential cut-off, provid- 
ing accuracy in folding and sheeting 
Two electronic driver chain hoists and 
an electric roll-handling truck were also 
added 

Buying paper, which is done com- 
pletely by weight, was also different 
The total yardage must be utilized 
Consequently, there are mileage meters 
on the press, and the total of each roll of 
stock is checked to see that the com- 
plete stock is available for each job. 


A web travels from the last cylinder of Mendle’s Hantscho 


press, is cut, and delivered to a folder (foreground). 


VERSATILITY—A MAJOR 


web offset 


BENEFIT 


By adding a web offset unit, Mendle Press in St. Louis 


has far greater service to offer, particularly to publishers 


BY MILDRED WEILER 


With crews trained and controls es- 
tablished, the next job was to sell the 
St. Louis market on the value of web 
offset. “We had to prove to them that 
even with the saving in dollars and 
time, the quality would be comparable 
to what they were getting with other 
piovesses,” Mr. Isserman explained. 

One of the first categories in which 
this was accomplished was the conver- 
sion of a job from letterpress to offset. 
An eight-page tabloid was formerly 
printed letterpress on a cylinder press 
The run was 100,000. After the custom- 
er OK'd page proofs it took three days 
to print, fold, and deliver the magazine. 

Since converting to web offset, the 
customer has the magazine in the mail 
within six hours after he OK’s the page 
proofs. The time saving alone is of ma- 
jor importance to this customer. 

This tabloid is printed from rolls on 
the same high-quality enamel stock as 
had been used with letterpress. The 
printing is done on two sides at the 
same time, and the job comes off the 
press folded and bundled. 

“While we started out by using just 
one type of paper stock, we now print 
anything from newsprint to high-quali- 
ty sheets,” Mr. Isserman said. “We 
also do combination jobs by printing 
specialty cover stocks on the web with 
inserts printed either offset or letter- 
press on the same jobs.” 

A 96-page magazine, formerly 
printed letterpress, was also switched 
to the web offset. Presswork on this job 
took six days by letterpress; now just 
one day is required. 

In terms of sheet-fed stock, the press 
prints on two sides with one or two 
rolls to 22%x26 inches, and therefore 
lends itself most economically to forms, 
folders, catalogs, and magazines in mul- 
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tiples of 5%x8, Sxl1, 11x17, 17x22, 
and 22x34. 

In developing a market for catalog 
printing, the ability to use a 22%* paper 
and thus produce a catalog twice as 
thick, with twice the number of pages 
as one on a heavy coated stock, has 
been a big advantage. One customer 
was able to mail this double-thick cata- 
log at the same price he paid for his 
previous smaller catalog. 

Flexibility of the press is another ad- 
vantage in selling the process to new 
customers, who within one year have 
come to include national as well as local 
accounts. Workbooks, for instance, can 
be perforated on the press, and tabloids 
can be trimmed ready to deliver. An 
example is a 32-page, 84x11 signature 
using two rolls of paper in one pass 
through the press with the 32-page sig- 
nature delivered folded. This is an ad 
vantage in printing publications and 
broadsides done in black and white. 
Work formerly produced by sheet-fed 
offset in 40 hours can be handled in 
four hours on the web-fed press. 

Another variation is the use of one 
roll of paper on one pass through the 
press to print two colors on one side, 
two other colors on the opposite side, 
and deliver a 16-page signature. It is 
also possible to run two rolls of different 
type paper at the same time and in this 
way come up with a combination color 
catalog. 

Because the press will sheet off, it is 
possible to run inserts of 8%x11 or any 
size that will cut out of paper with a 
22-inch dimension. Such a small job, 
because it can be sheeted off, then goes 
to the bindery to be cut and folded. 
Still another category developed in the 
last year is 11x17-inch flyers printed on 
newsprint. 








Below, top: The plate and stripping de- 
partment handles work for both the web- 
fed and sheet-fed equipment. 


Bottom: Sheet-fed presses in the 
offset pressroom includes single-color and 
multicolor units. 








Backed up by a complete bindery, 
which occupies about one third of the 
plant, the web offset division also has 
the advantage of a completely inte- 
grated plant. 

Work flow in the combination lette1 
press-offset plant begins at one end of 
the building and moves in a 550-foot 
straight line. Then it makes one turn, 
either to the bindery for finishing or to 
the loading platform via conveyor belts. 

By using the assembly-line method 
each operation throughout the plant is 
on a mass-produced basis. This method 
cuts down on time and costs and facili- 
tates the handling of many different 
tvpes of jobs. 

In the plate department for instance, 
where presensitized regular surface 
plates and deep-etch as well as web- 


offset plates are made, one man does 


only one operation on the plate. For 
example, one man may coat the plate, 
and another man may burn it. Each 
operation is done by teamwork. 

Only roll-fed film is used in the cam- 
era room. This is not only less costly, 
but it does not have to be frequently 
touched or handled, thereby eliminat- 


Left: The web two-unit perfecting press 
accommodates two 36-inch rolls at the feed 
end. A standby roll is held by a cable. 


Below: A sheeter, folder, stacker, and oven 
are attached to the delivery end. 


ing considerable waste. Three different 
film roll widths are used. 

All layout sheets are preprinted both 
to save time and assure greater accura- 
cy in positioning copy. 

Recently the company developed a 
new system for filing negative flats. In- 
stead of putting them in the conven- 
tional type drawer, one negative flat on 
top of the other, Mendle developed a 
series of fabricated tubes with metal 
ends, each four inches in diameter and 
10 inches long. The negatives are rolled 
and filed in a tube, with the tube end 
marked as to job number, custome: 
name, etc. Stacked in bins, with the 
four-inch top of the tube facing the file 
clerk, it is easy to locate any negative 
quickly without shuffling through a 
stack of negatives in a drawer. This 
method also protects the negative. 

The company also developed its own 
production control system with records 
kept on large ruled sheets that stand 
like music racks in the production con- 
trol department. 

Each job is listed on one of these 
sheets by customer name, job number, 

(Turn to page 124 
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Current officers of Rotary Business Forms 
Section are (left to right) Carroll C 


Barfield, president; Arnold Greenfield, 
vice-president; Harold L. Holden, 


secretary, and W. R. Brown, treasurer 


Rotary 


Business Forms 


Section of 


PIA to Meet 


f 


Eighth Annual Convention scheduled for Chicago 


April 24-26 
Automated Business Printing Section 


to join in meeting 


ROTARY BUSINESS FORMS SECTION of 
Printing Industry of America, Inc. is 
scheduled to hold its eighth annual 
meeting April 24-26 at the Edgewater 
Beach Hotel in Chicago. The general 
theme will be “Intelligent Selling Man- 
agement—The New ISM of the 60's.” 
On the nnal dav " W ednesday. April 26 
the RBF Section will hold a joint meet- 
ing with the recently organized Auto- 
mated Business Printing Section 
Immediately preceding the RBF an- 
nual meeting, an Executive Seminar in 
Sales Management will be held Friday. 
Saturday, and Sunday, April 21-23 
Registration is limited to 40 persons. 
Seminar 
matters as: “Sales Management Func- 


subjects will include such 


tion and Organization,” “Performance 


Evaluation and Sales Supervision and 
Control,” “Motivating Salesmen.” “Se- 
lecting Salesmen, Training Good Sales- 
men,” and “Strengthening Relation- 
ships With Customers and Dealers.” 

Instructors for the seminar are 
Charles W. LaBlanc, director of special 
services for the Research Institute of 
America, New York Citv. who is also a 
sales consultant to PIA, and Dr. Wil- 
liam Crissy, professor of marketing in 
the Graduate School of Business at 
Michigan State University, East Lans- 
ing, Mich 

The annual RBF meeting will begin 
on Monday, April 24, with equipment 


demonstrations by associate members 
machinery manufacturers). They will 
run throughout the day. All major RBF 
committees will meet during the day, 
and the RBF executive committee is 
scheduled to meet at 4 p.m. 

After a get-together cocktail party at 
6 p.m., Monday, the keynote dinner 
address, “Intelligent Selling Manage- 
ment,” will be presented by Dr. Jack 
Schiff, chairman of the Marketing De- 
partment of Pace College, New York 
City. 

The Tuesday program will be given 
over in its entirety to the subject of 
compensation for salesmen and dealers. 
Dr. Schiff will outline the objectives 
and principles of salesmen’s compensa- 
tion and dealer discounts. Two case 
histories will be presented by RBF 
members to illustrate procedures and 
plans for sales compensation and deal- 
er discounts. Participants will then di- 
vide into small seminar groups in which 
registrants will discuss specific applica- 
tion of the principles involved. 

During the latter part of the after- 
noon, Dr. Schiff will review and evalu- 
ate the various seminar solutions to the 
assigned case problems. He will also 
summarize the principles of compensa- 
tion as they apply to the business forms 
industry. 

The Wednesday program will begin 
with an “eye-opener” breakfast. RBF 


54 PRINTER AND LITHOGRAPHER ° April, 1961 


ROTARY BUSINESS FORMS 5} 


Arthur L. Johnson, Jr 
RBF Managing Director 


members will describe successful ex- 
periences in a panel discussion on 
“How to Increase Profit 400% or More.” 

Concurrent business sessions for ac- 
tive and associate members will take 
place from 9:30 a.m. to 10:30 a.m. 

At 11 a.m. members of the Auto- 
mated Business Printing Section of PIA 
will join RBF for the rest of the day. 

Subjects for discussion include “Pres- 
ent Status of New Developments in 
Data Processing, New Office Equip- 
ment, and Electronic Communica- 
tions,” “The Effect of New Develop- 
ments on the Specifications and the 
Manufacture of Business Forms,” “Op- 
tical Reading Mechanisms,” “Magnetic 
Ink Electronic Reading Mechanisms,” 
“Measuring Signal Strength in Rotary 
Printing,” “Customer Relations in Con- 
nection With Data Processing Prod- 
ucts,” and “Manufacturing and Mar- 
keting Problems.” The last subject will 
be throw n open for discussion. 

President of the Rotary Business 
Forms Section is Carroll C. Barfield of 
Harry Barfield Co., Inc., Atlanta. Vice- 
president is Arnold Greenfield of the 
Alfred Allen Watts Co., Clifton, N.J. 
Harold L. Holden of Holden Business 
Forms Co., Minneapolis, is secretary, 
and William R. Brown of the Chas. E. 
Brown Printing Co., Kansas City, Mo., 
is treasurer. Arthur L. Johnson, Jr., is 
managing director of the RBF section. 





George A. Mattson 


Butz» 


Michael H. Bruno 


Hyman Safran 


Edward Blank 


Web Offset Section of PIA 


Sets Annual Meeting 


James N. Johnson 


Paul H. Lyle 


Emil G. Stanley 


Panel discussions will feature Chicago sessions 


April 19-21. 


Web offset in Europe will be described 


by English printer 


PRINTING INDUSTRY OF AMERICA’S Web 
Offset Section will meet Wednesday, 
Thursday, and Friday, April 19-21, at 
the Edgewater Beach Hotel in Chicago. 
After an opening lunclicon Wednesday 
noon, James N. Johnson, Standard Pub- 
lishing Co., Cincinnati, president of the 
Web Offset Section, will present his an- 
nual report and will supervise the an- 
nual election of officers. 

Mr. Johnson will be chairman of a 
general session at 2:15 p.m. which will 
feature a talk entitled, “The Use of 
Web Offset—A Case History,” by Emil 
G. Stanley, president and publisher, 
Stanley Publishing Co., Chicago. 

The general session at 3:15 p.m. 
Wednesday will take the form of a 
panel discussion on “Products by Web 
Offset.” The chairman will be Edward 
Blank, director of production manage- 
ment and new developments for the 
New York Employing Printers Associa- 
tion, New York City. Products dis- 
cussed and panel members will be 
“Tabloids and Weekly Newspapers,” 
Clifford H. Frazier, vice-president of 
Lloyd Hollister, Inc., Wilmette, IL; 
“Books and Encyclopedias,” Merlin 
Kirby, plant manager, Rand McNally 
& Co., Skokie, Il.; “Daily Newspapers,” 
William C. Lindquist, general manag- 
er, Middletown (N.Y.) Times Herald 
Record; “Advertising Literature, Bro- 
chures, Catalogs,” Charles A. Morton, 
vice-president, Alden Press, Chicago, 
and “Magazines,” Thomas Taylor, su- 
perintendent of the offset pressroom, 
McCall Corp., Dayton, Ohio. 

Hyman Safran, Safran Printing Co., 
Detroit, will be chairman of the 
Wednesday dinner meeting at which 
Charles Latimer, Purnell & Sons Lim- 
ited, Buckinghamshire, England, will 
speak on “Web Offset Europa.” 


A general session at 9 a.m. Thursday, 
with John Wurst, vice-president of 
Henry Wurst, Inc., Kansas City, Mo., 
as chairman, will feature a panel dis- 
cussion on “Web Offset Technical and 
Mechanical Problems.” 

Panel members will include Michael 
Bruno, Lithographic Technical Foun- 
dation, Chicago; Michael Evans, Veri- 
tone, Corp., Melrose Park, Ill.; John S. 
Hodes, Webcrafters, Madison, Wis.; 
Frank Petersen, Standard Publishing 
Co., Cincinnati; Thomas Stephens of 
Phillips-Van Orden Co., San Francisco, 
and William T. Stevenson, Stevenson 
Photo Color Co., Cincinnati. 

The Thursday afternoon general ses- 
sion at 2 p.m. will be a continuation of 
the morning panel discussion. A ques- 
tion-and-answer period will follow. 

The Web Offset Section’s vice-presi- 
dent, Paul Lyle, executive vice-presi- 
dent of the Western Printing and Li- 
thographing Co., Racine, Wis., will be 
chairman of the general session at 9 
a.m. Friday when Michael Bruno, re- 
search director of the Lithographic 
Technical Foundation, Chicago, will 
present a “Report on the Development 
and Status of the LTF Web Offset Re- 
search Program.” 

At the 10:30 a.m. general session on 
Friday, the chairman will be Oren I. 
Brown, industrial relations director for 
Rand McNally & Co. Featured speaker 
will be Charles Shapiro, LTF’s educa- 
tion director, New York City. His topic 
will be “How to Adequately Train Web 
Offset Press Crews.” 

Secretary of the Web Offset Section 
is James Bowler, and the treasurer is 
Fred Best. Managing director of the 
section is George Mattson, who makes 
his headquarters in the Printing Indus- 
trv of America building in Washington. 
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LET’S TAKE THE 


monkey 


business 


OUT OF ESTIMATING 


RETAILERS FREQUENTLY “SHOP” com- 
petitors’ stores to check their own 
prices. But recently when I asked a 
friend of mine who is with a large chain 
how much “shopping” his store found 
necessary, he answered, “None.” 

He explained that his company buys 
on the open market, so buyers know 
they are paying no more for merchan- 
dise than their competitors. Secondly, 
the firm’s managers know what the 
costs of an efficient store operation are 
and what percentage profit they pro- 
pose to make on sales. They have set 
markups to cover operating costs and 
proftt, and these are applied directly 
to the cost of goods—thus establishing 
the retail price 

“This is our price,” 
“Anything less would cut our profit, 
and wed lose money More would give 


says my friend 


us more profit than planned, or more 

likely lose business to competition is 
So.” he 

prices as we feel they should be set, 


and let our competitors come and ‘shop’ 


continued, “we set our 


yur stores.” 

In contrast to this situation, printers 
pay excessive attention to competitive 
pricing, largely through lack of confi- 
dence in their own plant efficiency, cost 
accounting, and pricing methods 


Recommended 


PRICING 


POLICIES 


The result is a “no-man’s land” in 
which the inexperienced buyer is lost 
and confused. As he gairis experience 
he is forced into “sharp buying” so that 
if anyone is “taken,” it won't be him. 

There are, of course, differences be- 
tween selling off-the-shelf merchandise 
bought at known prices and selling con- 
tract service-and-materials orders, no 
two of which are alike. Let’s ignore 
these differences for the time being, 
however, and look at the likenesses. 

An examination of actual manufac- 
turing costs of printing jobs shows less 
variation than the price differences 
from printer to printer would indicate. 

Materials are priced so uniformly, 
grade for grade, that they produce no 
differences. Production equipment now 
available and in use is relatively stand- 
ard throughout the industry. Major ex- 
ceptions are for the most part differ- 
ences in specialization, such as between 
form work and color printing, etc. 
Within given markets, even the hour 
cost rates are quite similar from one 
shop to the next. 

Production efficiency is, of course, 
another matter. Here we do find wide 
variations, but they are traceable main- 
lv to plant management. There is no 
reason for a press to produce 3,000 


Printers can base prices on 
costs—they are more clear-cut than 


many shops like to admit 


BY JOHN M. TRYTTEN 


sheets per hour in one plant and onl) 
2,000 in another. Yet this happens fre 
quently, and printers often ask custom- 
ers to pay for this management failure 

Estimators are sometimes prone to 
relate their production expectations 
to actual shop figures with no regard to 
the fact that they are greatly substand 
ard. The trend, fortunately, is in the di- 
rection of estimating from industry 
standards that the shop is expected to 
hold to with a minimum of exceptions 

The villain in this piece is expedient 
pricing. Neither material costs nor man- 
ufacturing costs vary enough to ac- 
count for the price differences. What 
does account for them is the opportun 
istic way individual orders are priced 
to suit the pressures of the immediate 
profit-versus-work situation 

If the shop is low on work, the large 
prospective order gets a low price tag 
at the expense of profit and salesman’s 
commission. A busy shop backlogged 
with orders means a higher price on 
exactly the same piece of work. 

Result: smart buyers look around for 
shops that are low on work 

A shop full of work from such smart 
buyers means a poor profit picture. So 
the unsuspecting buyer, the loyal cus 
tomer more concerned with good serv- 


1. It is our policy to price our work as low as possible consistent with a reasonable profit to ourselves 


ond uniform high quality and service to you, our customer. 


2. We do not have a dua! pricing policy. Our prices are the same for those who ‘‘ask the price’ in 


advance as for our loyal customers who do not 


3. When you ask for a price in advance of production, we ask that you give us enough time to engi- 


neer your job thoroughly, to incorporate all possible economies without sacrifice of quality. 


4. Since each printing order is unique in itself, an estimate is just what the name implies. If you will 


give us the privilege of invoicing unforeseen but legitimate costs above the estimate, we will recipro- 


cate by giving you credit on the invoice when our costs are lower than originally estimated. 


5. Substantially lower prices than ours are the result either of cutting corners on the job or loss of 


profit to the printer. Neither will give you, over the long run, the confidence you require in your 


printer's ability to serve you dependably 
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REX 


announces .. 





The blessed event announced in this four- 
page die-cut folder is the birth of a neu 
Chain Belt Co. sprocket. Data on all pages 
adheres to the new baby theme 


to 


ONE DAY, RECENTLY, I was discussing 
sales methods and techniques with an 
experienced and successful printing 
salesman. 

“Do you have a special way of get- 
ting business?” I asked him. “For in- 
stance, in what way do you find new 
customers?” 

He drew a small notebook from his 
pocket and said: “Based on my own 
experience, talking to other salesmen, 
and reading about some very successful 
salesmen in many types of businesses, 
I have written down what I call my 
seven approaches to new customers. 

“When I tell you what they are, 
you're going to say that there’s nothing 
new or startling about them. Any good 
salesman will recognize and appreciate 
them at once.” 

“Then why have you listed them?” I 


asked. 


CHAIN BELT COMPANY 


CHAIN & TRANSMISSION 


Milwaukee, Wisconsin 


Seven 
Steps 
Sales 


“Well, it’s a strange thing,” he said. 
“Tl explain it this way. One of my sev- 
en points is ‘writing letters.’ But, you 
know, I have yet to write a personal 
letter—I haven't had the occasion, so 
far. It’s just waiting to be used.” 

His point was obvious. He did not 
lay claim to the possession of a magic 
formula to conjure up sales. But if he 
ever felt the need to create new busi- 
ness, a mere review of his seven points 
could point out extra action he could 
take. So here are the seven points: 

1. Make at least one personal call on 
a new prospect every day. 

2. Telephone “old prospects.” 

3. Send out direct mail literature. 

1. Invite a prospect to lunch. 

5. Write personal letters. 

6. Invite prospects to meetings. 

7. Ask customers for references or 
leads. 


ice than with haggling over price gets 
the high — often ridiculously high — 
prices to help boost up the profit aver 
age. Yet, these are the customers you 
tell your salesmen you are trying to 
attract! 

What we need are printers with an 
honest regard for their customers, good 
and forceful management ability, and 
a concern for the long-term welfare o! 
their companies. 

By good management, we mean buy 
ing materials as advantageously as pos 
sible and equipping and operating a 
shop efficiently against known stand 
ards. In this way, a printer will know 
the costs on a given order are right, and 
if profit expectations are proper, the 
final price will be right, one the sales 
man can not only defend but be proud 
of. 

By honest regard for customers, we 
mean quoting that “right price” to 
everyone as a matter of policy. If you 
are convinced such a policy is not only 
profitable but right, you stand a chance 
of convincing your customer as well 
No verbal statement will substitute for 
your sincere conviction and strict ad 
herence to the policy. 

I know this policy will work, be 
cause I know a few printers who prac 
tice it-much to their profit. For the 
good of the industry we need more like 
them. 


BY OVID RISO 


The plan is simple. But if you are a 
salesman or sales manager, examine it. 
Can you give yourself a high score 
when you compare your activities with 
the plan? 

I know one thing. In 30 years in ad- 
vertising and printing, I have never 
been asked by any printer to write a 
letter of recommendation. Worse still, 
since it requires no effort, I have yet to 
be asked to suggest leads; vet I belong 
to several advertising and public rela- 
tions organizations, whose members 
might well be a possible source of new 
business. Can it be that the printers 
with whom I have been dealing have 
always had all the work they needed. 

Perhaps the salesman’s list of seven 
approaches is not so obvious after all. 
It might have a real and practical value 
if it does nothing but crack a stimulat- 
ing whip when you need it. 
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Estimating 
for Small Printers and 


Lith 


rrapher 
apn s 


BY M. D. BINFORD 


RECOVERY OF THE FULL COsT of a great 

deal of preparatory work performed in 

all branches of the graphic arts is often 

difficult to accomplish on every order 

going through the plant. This holds 

true for display composition, art work, 
camera, and plate and die making. 

Very often a compositor fails to 

ze for lead, rule, and slug cutting 

intricate piece of makeup. Art 

sketches and the like, produced 

in your own plant, often exceed the esti- 

mated cost 

Comparison of estimates by several 

lifferent printers all bidding on the 

specifications give ample proof of 

wide divergence in their methods of 

r cost. as well as in production 

This variance is noted not 

preparatory operations but 

definitely in the pressroom 

re should be so m ich 

in the figuring of press pro- 

is hard to understand. Every 

cturer places a rating ot so 


s] ets pel h ur on the press he 


n thin, lightweight stock, of 
will not get as many sheets 

r as vou would for a 20 
| wh produc - 
The printei knows all these things 
ist he should), and he must take 
| stock into 


ver he makes an estimate of the 


bond 
Ca Ibe ard sl IWS ¢ 


cons:deration 


ress Time require d fora job 


st graph ona particular press 
ites the profit or loss from work 
The horizontal 


presents pe r-hour price charge d 


J 
ne on tire pre ss 


perating that piece of equipment 


WHY YOUR PRESSROOM POSSESSES 


Profitable Potentials 


Printers’ estimates on the same job frequently 


show wide variance because most of them do not know 


how to figure their costs accurate ly 


Makeready may be open for some 
difference of opinion. Here again you 
should have some definite ideas based 
on the stvle, density, and makeup of 
the form to be made ready. 

Presumably, you bought your equip- 
ment in order to garner a few extra 
dollars by its use. Every project must 
have some incentive, and profit taking 
certainly is a most worthy incentive for 
printing equipment owners. Perhaps 
our own incentives would be more easi- 
ly realized if we were granted some tax 
relief 
thinking, so we apply ourselves to mak- 


This is, more or less, wishful 
ing one end overlap the other by some 
slight margin. 

The usual complement of manpower 
to mechanically-fed platens and auto- 
matic presses of the smaller sizes is one 
pressman to two machines. With press- 
es properly located, one pressman can 
service two Heidelbergs, two Kluges, 
two Miehle Verticals, provided that 
press runs are not too short. On the oth- 
er hand, a hand-fed platen requires a 
pressman to make ready and a feeder; 
this one press bears all the payroll load. 
With the automatics the payroll is split 
between them. 

The cost layout enables us to sell this 
press time at a rate of $6 per hour. 
Since the advent of the first mechan- 
ically-fed press, printers have continu- 


ally abused the benefits they could have 


reaped. The added margin of profit, in- 
stead of being retained by them, has all 





too often been passed on to the cus- 
tomer. This is like taking money out of 
your bank account and giving it to the 
customer as payment for letting you 
do his printing. 

Take a look at the accompanying 
chart. It portrays in graphic form the 
cost lavout on the three presses and also 
applies to other equipment of a nature 
which can be manned in this manner 
but at different cost rates. 

The horizontal line represents the 
sale price, in this case $6; the diagonal 
line, starting at the $1.74 overhead 
point at left vertical is extended to the 
80¢ profit margin at the vertical line at 
the $6 point. This diagonal line inter- 
sects the sale price line (horizontal) at 
the $4.20 point. This is the breakeven 
point, below which no profit is possible, 
and above which profit begins. 

We can sell an hour of this press 
time at $6 and make a 15% profit if 
operating cost in the factory and the 
amount of our overhead stay in line 
with our budget. 

If we are to make a profit, it is fairly 
safe to say it is more apt to be found in 
greater degree in the pressroom. This 
does not mean we should neglect a 
single opportunity to make each work 
center a profitable one. But there are 
times in smaller shops when production 
runs mostly to flat sheet work. When 
this occurs, no work is available for 
some of the smaller bindery machines, 

(Turn to page 124 





COST AT 75% ACTIVITY 


FACTORY LABOR AND EXPENSE $3.48 
50% FOR OVERHEAD 1.74 
TOTAL COST 

15% MARKUP 

SELL RATE 





PROFIT 





rs) SALE PRICE 
qT 


OVERHEAD $1.74 











PROFIT 
LI 
5 6 


—— BREAKEVEN POINT 
$4.20 
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RIT Web Offset Lab 
Has Intensive 
Training 


Program 


Rochester Institute of Technology is meeting the demand for 


in Rochester Institute of 
















trained web offset crews to work on newspapers. 


Trainees use varied equipment, including a four-color 


ATF Webendorfer web offset press 


ENLARGEMENT of Rochester Institute of 
Technology's Web Offset Training Pro- 
gram to meet the increased demands 
for offset newspaper applications has 
recently Eighteen 
trainees of R. Hoe & Co. sales and engi- 


been announced. 
neering staff along with three from 
ANPA Research Institute made up the 
largest group from a single company 
ever enrolled at RIT, which is located 
in Rochester, N.Y. Three one-week 
courses (seven trainees each week) 
were conducted. 

These special courses have been es- 
tablished to put together compatible 
small groups (preferably six trainees 
per group) in order to conduct an in- 
tensive informative training session. 
The course is tailor-made to fit the 
needs of the group with separate ses- 
sions for management or sales, engi- 
neering personnel, or equipment oper- 
ators such as pressmen, cameramen, 
platemakers, etc. 

Individual attention is given to spe 
cific problems. Equipment and meth- 
ods are used to fit the needs of the 


trainees. A minimum of lecture classes 
with a maximum of demonstiation and 
laboratory workshop sessions are used. 
The trainee actually performs the op- 
erations necessary for the preparation 
and the printing of the web offset week- 
lv newspaper. 

The increased interest in web offset 
newspaper production can not be ig- 
nored, according to RIT officials. The 
growth in this field closely follows the 
growth of web offset in other commer- 
cial printing fields. The “signs of the 
times” have been evidenced recently by 
(1) the 
months; (2) the announcement of the 
R. Hoe & Co. new line of offset equip- 
ment; (3) the continued interest in the 
Goss Co. suburban press units; (4) the 


surveys over the past few 


announced conversion to offset by Grit 
of Williamsport, Pa. (with 950,000 cir- 
culation, including color). 

RIT’s web offset plant, established 
10 years ago, has complete facilities 
and equipment for newspaper produc- 
tion and publishes a regular weekly tab- 
loid newspaper. The web offset labora- 


PRINTER 


Left: A four-unit ATF Webendorfei 
is the major piece of equipment 


Technology's web offset program. 


Right: Trainees process plates 
used to produce a weekly 

RIT tabloid. The program is 
designed to meet newspaper needs. 


Left: Web offset trainees 


stripping negatives. 





Below: 
is used throughout the 













tory is staffed by full-time research and 
production personnel, including a full- 
time press crew. 

The extent of the facilities and work 
at RIT have not been widely publicized 
because, in many cases, the time is de- 
voted to testing programs and research 
projects with individual companies. 
Much has been done to aid newsprint 
companies in evaluating their stock in 
an attempt to provide suitable news- 
print supplies to meet the growing 
need, A portion of time will still be 
used to continue this research and test- 
ing as needed by industry in addition 
to the school’s present web offset train- 
ing program. 

Although training programs have 
been conducted previously, none have 
been as intensive and in such demand 

(Turn to page 120) 
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are taught the techniques of 


The workshop method 


program. Here, students plate 
the press for the tabloid run. 
































who does 


what 


in a Litho Firm’s Management? 


Set up the team to suit your needs, 


but keep responsibility clear-cut and 


authority well-known 


CORPORATE ORGANIZATION Is an Intangi- 
ble, sometimes hazy, and frequently 
neglected factor in the operation of a 
modern offset plant. Yet it is a major 
element in the conduct of an efficient, 
profitable business. Management of a 
lithographic firm can be organized in 
many ways, depending on the require- 
ments of the particular company. But 
however the chain of command is de- 
signed, it should be clearly formulated 
thoroughly understood, and carefully 
adhered to 

The organizational set-up should not 
be a vague understanding of “who is 
boss over what.” It should not only be 
explicit, but it should be charted and 
published. Every man should know 
what he is responsible for, what his 
duties are, and to whom he should go 
for detailed instructions. He should 
not only know his own responsibilities, 
but also those of his helpe rs and his 
foreman 

This does not mean that in an emer- 
gency, jobs cannot overlap. Nor does it 
mean that a man can not make deci- 
sions of his own or sometimes do his 
helpers’ work. It does not take away 
from any man the right to think. It only 
means that he has a better understand- 
ing of the area in which he is to func- 
tion properly 

Giving a man a title is not enough 
Titles mean one thing in one plant and 
an entirely different thing in another 
In one plant the assistant superintend 
ent may actually have the duties of a 
foreman. In another plant, the manag 
ers duties may actually be those of a 
So titles, in them- 
selves, do not describe a job or its par- 
ticular responsibilities 

Designing an organization is one of 
the many duties of management. Too 


production man 


BY CHARLES W. LATHAM 
Offset Editor 


often, however, management is incap- 
able of this function so it just passes out 
titles and expects executives somehow 
to shake themselves into a team. Very 
often the shakedown is a painful and 
costly experience. Strong personalities 
stand out, whether or not they are cap- 
able. Really capable men are leaned on 
by weaker men. A good foreman may 
be doing the work of his superintendent 
or the workmen under him without get- 
ting credit for it. 

Actually, setting up and running an 
organization should be the job of the 
general manager. He may be the own- 
er, the president, or the chairman of the 
board, but if he is the top executive, he 
is also the general manager. General 
management is a function, not a man. 
Someone does this job in every plant 
whether he has the title or not. 

An organization, then, should be 
formed along clear cut lines, and a 
simple way to start is to develop an or- 
ganization chart. The general manager 
should start the task, and everyone in 
an executive position should be asked 
to contribute his ideas after being 
briefed on the construction and mean- 
ing of a chart. 

A chart may be simple, or it may be 
very complicated, depending upon how 
much detail is desired. It is always best 
to start out with a very simple set-up 
and add to it gradually as the need 
arises. Remember, there will always be 
those who resist any such chart in the 
fear that some authority will be taken 
from them or that when a picture is 
drawn they may lose a title or prestige 

Every executive should be allowed 
to draw up a chart according to his idea 
of the ideal organization and his im- 
portance in it. A meeting is then held 
and the various ideas are consolidated 
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into one simple chart that should look 
something like figure 1. 

The general manager is in the top 
box because his authority is higher than 
his managers. The way in which the 
lines are drawn shows that the man- 
agers can consult each other without 
going through the general manager. If 
the general manager wanted all con- 
nections broken between his subordi- 
nates except through him, he would 
draw the lines as in figure 2. 

Now if each of these managers had 
an assistant, and the assistant had the 
same privilege of contact as his im 
mediate superior, the chart wouid look 
like figure 3. This means that the as- 
sistant can deal with other managers 
and the general manager. But if the 
lines are drawn as in figure 4, the as- 
sistants can deal directly only with 
those persons below and no one above 
except through their managers. It also 
indicates that those below can contact 
the manager directly. If the managers 
did not want direct contact, they would 
draw the chart as in figure 5. So you 
can see the importance of the place- 
ment of boxes and lines. 

In a large and tightly designed or- 
ganization it is probable that even pri- 
vate secretaries would appear on the 
chart. But for purposes of discussion 
the chart is simplified. Though from 
now on it will be difficult to keep things 
simple. For instance, under the plant 
manager comes the production man 
and a foreman for each department. 
The plant manager’s assistant may be 
called a superintendent. Will this su- 
perintendent have supervision over the 
production man or not? In some plants 
they will be the same man. 

Another problem arises with the esti- 
mator. He should work under the pro- 
duction man but still operate closely 
with both sales and costing. If we try to 
show this connection on the chart, it 
becomes too confusing. The same ap- 
plies to purchasing and timekeeping 
These functions should be located in 
the production man’s office where the 
schedule is made out, but the office 
manager is generally responsible for 
these men. 

{ lot of thought is required to de- 
velop even a simple chart, but how can 
an organization know who is responsi- 
ble for what without it? Figure 6 sug- 
gests a start. 

Just as important as the chart are 
jobs descriptions. But at first they are 
difficult to write. If you walk up to any 
man in the plant from the general man- 
ager down to the watchman and ask 
what his duties are, you will get the 
same answer, “I’m expected to do prac- 
tically everything around here.” He 
really believes it. He also believes that 
it would be a Herculean job to de 
scribe his responsibilities. Actually, he 








could not do it without the help of the 
GENERAL MGR pies 
man above him. 


r | ) A good start in writing a job descrip- 


tion, is to list jobs that have to be done 
SALES MGR PLANT MGR OFFICE MGR. ae he 
in any given area. Suppose we begin 


with a four-color press station. Starting 
at the bottom, the floor must be swept, 
the windows washed, and the waste pa- 
per disposed of. Who does it? 

Suppose there are four men on the 
press—we will call them pressmen one 
and two, and assistants one and two. 
Do they do all the work that is done at 
that station? Certainly not. They are 
helped by the foreman, a paper han- 
dler, maintenance men, and a sweeper. 

So when the list of items is complete, 
it is distributed among all the men that 
actually work around the press. Clean- 
' ing the floor, tables, platforms, and 
| GENERAL MGR | shelves around the press may be done 
by a sweeper or by assistant number 


I 

two. Loading and unloading the press 

SALES MGR ASSISTANT ASSISTANT OFFICE MGR ASSISTANT may be done by assistant number two 
3 












































or both assistants. 

Job descriptions are not clearly de- 
fined even by unions, but they do a 
better job than most plants. Serious 
thought should go into each descrip- 
tion at the start, and the descriptions 
should be corrected whenever possible. 

Many poor operating practices come 
to light when job descriptions are writ- 
ten. For instance, should just the assist- 
ants wash up a four-color press? The 
answer is yes if the two pressmen are 
busily engaged with something else 
during the wash-up. But if they can find 
nothing else important to do, they 
might just as well take charge of the 
wash-up and pitch in. 

Do the assistants help put plates and 
blankets on the press? It depends upon 
what sort of a program is designed for 

T 1 makeready. If there is enough other 
SALES MGR PLANT MGR | OFFICE MGR. | work to keep the assistants busy during 


I plating-up time, then let the pressmen 
ASSISTANT ASSISTANT | put on all four plates. 

- Someone must have full responsibili 
5 ty for keeping water fountains cleaned 
and filled. Someone for checking ink 
and taking care of spare blankets, pack- 
ing sheets, press supplies, tools, etc 
Someone must keep the press and the 
station orderly. Each man must have 
responsibilities that are assigned to 
him in his job description. In any sort 
of emergency, the head pressman can 
assign small tasks to any of his men, 
but when the emergency is over, each 

returns to his regular responsibilities. 

A company must have a sales policy 
based upon its particular set-up. If the 
plant is ideally designed as a service 
plant, then make that the backbone of 
your policy. Stress that point until com- 
petitors who just claim fast service will 
be exposed. If the policy is to stress 
quality, see to it that only quality work 
is sold and produced in the plant, and 

(Turn to page 106) 
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LST’s new building is of simple functional 
design. It’s all on one floor with 23,500 


square feet Plant is all-« lectric. 


Chicago 


Typographers 


IN NEW 
ALL-ELECTRIC 


PLANT 


CHICAGO’s FIRsT all-electric industrial 
plant is now being occupied by Logan 
Square Typographers, which for the 
past 15 vears has been located in the 
Logan Square district of Chicago. The 
move to 901 W. Monroe St., complete- 
ly out of the old area, forced a change 
of name for the company at the same 
time. Familiarly referred to by its cus- 
tomers as “LST,” the firm made the 
change with little confusion for it sim- 
ply retained the basic portion of the 
name and is now identified on the 
building front as “LST Typography.” 
The new one-story brick building has 
23,500 square feet of space and is win- 
dowless except for the office area. It 
cost $350,000 and was first occupied 
last December 
emplovees 
One of the first concerns of the presi- 
dent, John Jensen, and his son, Clifford, 
vice-president and treasurer, in the 


The company has 85 


planning stages was that the plant be 
all-electric. Also part of the planning 
committee was Gordon Luders, secre- 
tarv and general plant superintendent. 

One of the first problems to be solved 
was the proper lighting for the plant. 
In conjunction with engineers from the 
Commonwealth Edison Co., the owners 
determined that a design level of 200- 
foot candles was needed to provide the 
lighting best suited for typesetting and 
makeup work. The mounting height of 
the fluorescent lighting fixtures and 


Logan Square Typographers leaves old location 


but retains trademark. Latest equipment and methods speed 


typesetting and typographic production 


power groove lamps is 12 feet. The 
present lighting levels utilize 240 foot 
candles. 

The plant’s typesetting machines, 
melting pots, and other mechanical 
equipment are operated entirely by 
electricity. To heat and cool the build- 
ing four 20-ton heat pump units were 
installed. Air is changed in the produc- 
tion areas of the building at the rate of 
one and a half cubic feet a minute for 
each square foot of floor space. Three 
of the heat pumps service the plant; 
the fourth is in the basement and takes 
care of the offices. 

Customer service is handled by four 
account men whose hours overlap so 
that contact is offered on a day-and- 
night basis. There are three markup 
men whose hours also overlap. A three- 
sided production control board keeps 
the foreman fully informed on work in 
progress and on delivery dates. A tele- 
phone system of seven trunk lines and 
13 extensions, plus an intercom system, 
facilitates operations. 

LST operates three automobiles and 
five foot messengers to handle pickups 
and deliveries within a 30-mile radius. 

Five Linotypes (three 29’s, a No. 5 
and a No. 14) equipped with 175 fonts 
of mats and 160 magazines handle most 
of the straight matter on a two and a 
half shift basis. A Ludlow with four 
cabinets carrying 80 fonts of mats han- 
dles supplemental slug composition 
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Monotype equipment includes five 
keyboards with a variety of keybar ar- 
rangements, eight composition casters, 
two display casters, and a Giant caster. 
All metal pots are vented. An Elrod ma- 
terial and rule caster is situated in the 
Monotype casting room, which is com- 
pletely walled off from the rest of the 
production area, thereby reducing 
noise and fume problems. Monotype 
keyboards are right outside the casting 
room and adjacent to a small separate 
room which houses the Monophoto, the 
only one in the Chicago area. 

In the makeup section there are 22 
frames, each of which is equipped for 
complete production of jobs. At each 
frame is an index of some 1,900 Cali- 
fornia job cases of foundry type and 
Monotype display type. By means of a 
numbering and alphabetical system, 
any case can be located within seconds, 
even by new employees. Eight saws are 
scattered throughout the section. 

Galley racks are designed so that 
they can be transported by a small fork 
lift truck and taken to the proofing area 
at one end of the production floor. The 
proofing department is equipped with 
six Vandercook proof presses, a Brun- 
ing Copyflex machine, and a Potdevin 
waxer. Small metal flags on the makeup 
frames signal the proofing boys when 
a job is ready. 

Because of the nature of the roof, in- 
side drainage is provided. The floor is 





made of end-block wood pieces two 
and a quarter inches thick. 

A 4,000-pound Nolan remelting fur- 
nace is used for reconditioning and re- 
melting type metal into ingots. 

LST has also applied diazotype re- 
production to its operations and _re- 
duced production time in proofing type 
for catalogs and other advertising ma- 
terial. Customers send LST film posi- 
tives of art work to be used on catalog 
pages along with directions showing 
how copy is to be set and put in regis- 
ter. Type is set by Linotype, Monotype, 
or by hand and made up into page 
forms. The page is converted by Lud- 
low’s Brightype machine into a photo- 
graphic image. 

LST-Typography was founded in 
1927 by John Jensen in a small shop at 
2343 Milwaukee Ave. in Chicago. Its 
original staff was one skilled operator 
and an errand boy. 























1 LST has eight Monotype composition casters, two display casters, and a Giant 
caster. An Elrod material and rule caster is also located in the casting room, 
which is sound-proofed and air-conditioned. 


Five Monotype keyboards with a large variety of matrix cases handle all of the 
single-type composition for LST. Keyboards are placed just outside Monotype 
casting room. A Monophoto for film typesetting purposes has its own department 
with complete facilities for loading and developing. 


Five Linotypes take care of all straight matter and much small display type. LST 
has over 175 fonts of mats and 160 magazines. Machines operate day and night 
on a two and a half shift basis for speedy service. 


4 The foreman of LST’s composing room sits on a raised platform (center) so he 


can observe activities over entire floor. At right rear, four account men on stag- 
gered shifts handle customer contact work. 


5 LST officials Clifford Jensen (left), his father John, founder and president, and 
Gordon Luders (right) look over the model of the floor plan. Offices are at lower 
left, proofroom and proofing department upper left, Linotypes center bottom, 
makeup frames center, Monotype department upper center. 





LPNA Annual Convention 


IN ARIZONA April 30—May 5 


{rizona Biltmore Hotel in Phoenix to be scene 


of spring meetings Label manufacturers, 


bank stationers, and committees meet first two days 


INDUSTRY and business authorities will 
survey new frontiers for company man- 
agement at the Lithographers and 
Printers National Association’s 56th an- 
nual convention April 30-May 5 at the 
Arizona Biltmore Hotel in Phoenix, 
Ariz. Economic outlook, labor relations, 
antitrust legislation, mergers, consoli- 
dations, and investments in new equip- 
ment will be among the areas LPNA 
plans to explore 

Meetings of the Label Manufactur- 
ers Division, Bank Stationers Section, 
lithographic book manufacturers com- 
mittee, labor relations committee, and 
other groups are timed for the first two 
days 

Nathaniel 
Gamse Lithographing Co., Inc., will 
preside during the Label Manufactur- 
ers Division session for discussing sales 


Gamse, president of 


compensation, appraising the industry's 
current status and prospects, and re- 
viewing the division’s discount, plate, 
and speculative art policies 

President Zabel, addressing the con- 
vention on May 2, will give a review of 
the association’s past vear activities as 
criteria for good management. Oscar 
Whitehouse, executive director, is due 
to discuss the economic outlook from 
the standpoint of supply and demand 
effects on the lithographic industry's 
volume and profits. 

Harvey W. Burgher, executive vice- 
Federated Lithographers- 
Printers, Inc., will report for the public 
relations committee which he heads. 
He is expected to describe an expand- 
ing program for advancing the interests 
of member plants and the graphic arts 
industry. 

Edward E. Loebe of the Regenstein- 
er Corp., chairman of the labor rela- 
tions committee, will conduct a semi- 
nar the following day. Boris J. Speroff, 


pre sident, 


director of LPNA industrial relations, 
will be the main speaker. Three mem- 
bers of the committee will join in dis- 
cussion of matters relating to collective 
bargaining, wages, fringe benefits, and 
legal issues. 

Getting the most out of equipment 
dollars is the topic slated for panel 
treatment on the morning of May 4 
with Ray Jacobsen, vice-president and 
controller of H. S. Crocker Co., Inc., as 
moderator. Problems due for study in- 
clude new equipment purchases, press 
sizes and colors, and how new units 
can be used efficiently and profitably. 

Richard Helmig, vice-president of 
Harris-Seybold Corp., and G. W. Bas- 
sett, sales manager of the Miehle Co., a 
division of Miehle-Goss-Dexter, Inc., 
will pinpoint obsolescence, production 
rates, and other factors that manage- 
ments striving to improve profits should 
consider. George P. Lamb, outstanding 
authority on antitrust regulations, will 
review antitrust legislation trends as 
they affect trade associations. 

Scheduled for the final day is a talk 
on merger negotiations in practice by 
Carter M. Braxton of Braxton and Co. 
As a specialist in arranging closely held 
and privately owned company mergers, 
he will review his firm’s experience in 
this field during the past 12 years. An 
authoritative representative of govern- 
ment or private industry will wind up 
the program with a talk surveying new 
frontiers for business and management. 

Dated for May 2 is a dinner featur- 
ing presentation of certificates for 294 
winning entries in LPNA’s 11th Litho- 
graphic Awards Competition. President 
William E. Zabel, Jr. and Promotion 
Committee chairman William Car- 
michael of Lutz and Sheinkman will 
make the presentations while color 
transparencies of winning specimens 


64 PRINTER AND LITHOGRAPHER * April, 1961 


W. E. Zabel, Jr. Oscar Whitehouse 


>) 


Edward E. Loebe 


Nathaniel Gamse Ray Jacobsen 


are shown. All winning entries will be 
on view during the convention. 

A trade press conference and dinne: 
will be held on the evening of May 1. 
The suppliers’ social activities commit- 
tee will stage a cocktail reception. Also 
on the social side, will be golf tourna- 
ments for women and men, an outdoor 
steak fry, and the annual reception and 
banquet. 

Bank Stationers Section members 
will have an opportunity to tour the 
General Electric computor laboratories 
in Phoenix during the convention. 


This is web offset 





The following eight-page section is 
a production-run demonstration of the 
quality work being done at high speed 
by this increasingly popular process. 
This section, produced as a coépera- 
tive effort by six leading equipment 
and supply manufacturers, is perfo- 
rated at the bind edge so that it may 
be removed from the magazine and 
kept. Readers will find other valuable 
information on developments in web 
offset in the articles on pages 52-53, 
55, 59, 64, 80. 












Questions 
and answers 
about 
web offset 































Web offset is not new, but it is very much in the cur- This Is Web Offset 


rent news because of the tremendous strides made in 
the last few years. It probably is the most talked-about This 8 page, four-color insert was printed 
subject in the Graphic Arts Industry today. Printers and folded in one pass through a web off- 


and lithographers, publishers and advertisers, crafts- set perfecting press. The press was equipped 
men and suppliers all want to know more about this with an Offen Multi-Stage Dryer and Bing- 
rapidly growing printing method and what it can mean ham Shamrock Rollers. The 70 Ib. coated 
to their future. paper is Consolidated’s Consoweb Brilliant. 

Be web-wise! Six leading manufacturers serving General Printing Ink’s heat set inks were 
the field have joined together in this colorful insert to used. The insert was stitched and trimmed 
answer some of the basic questions applying to their three sides on a McCain Automatic Saddle 
particular areas of web offset. Binder from Dexter. Litho in U.S.A. 











Cover photo courtesy Canadian Government Travel Bureau 











Web offset presses are being used for 
an ever increasing range of work, in- 
cluding quality process color... pub- 
lications, catalogs, inserts, brochures, 
shoppers...in profitable runs from 
10,000 up to millions. Principal ad- 
vantages are high production speeds, 
delivery of a folded signature, and 
paper economies. 

On a Miehle Web Offset Perfect- 
ing Press, a web of paper runs be- 


Where does 


web offset fit in? 


tween pairs of blanket cylinders, each 
of which acts as the impression cyl- 
inder for the other. The paper is 
printed in one to four colors, or more, 
on both sides and delivered as folded 
signatures ready for binding...at 
speeds to 25,000/hr.! Or the web 


-may be sheeted and stacked. Im- 


print and paste during the run, too. 
Superior printing quality and com- 
plete machine dependability results 


from the unique combinations of 
Miehle’s unmatched manufacturing 
experience and the proven design of 
web pioneer, George Hantscho. 

Be web-wise...send for our color- 
ful, fact-filled 32-page booklet, 
“Blanket-to-Blanket Web Offset.” 


Division of Miehle-Goss-Dexter, Inc. 


i 
THE MIEHLE COMPANY (mio 
(248) 


Chicago 8, Illinois 








The web offset process is suitable for 
a wide range of papers. Important 
paper economies are possible because 
of roll purchasing, lighter weights 
and less expensive grades that are 
more practical for web than for com- 
parable sheet fed work. 

Relatively low cost coated papers, 
produced by modern papermaking 
methods, offer superior printing re- 
sults for finest quality web offset. 





























What about paper 
for web offset ? 


Ink pigments remain on the paper 
surface for brilliant reproduction of 
single or multicolor work. 

The new “high brightness’”’ Con- 
solidated web offset enamels are pro- 
duced to uncompromising quality 
standards for the greatest operating 
efficiency and a minimum of down- 
time. They are “quality conscious” 
companions to the long famous line 
of coated papers from Consolidated 


for sheet fed printing—both offset 
and letterpress. 

Get the complete facts on Consoweb 
Brilliant, Consoweb Modern, and 
Consoweb Velvet. 


Corcldaled 


LARGEST ENAMEL PAPER SPECIALIST 


Consolidated Water Power & Paper Co. - Nati. Seies Offices, 135 S. Le Salle St., Chicago 
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The web offset process requires the 
highest grade of synthetic rubber 
rollers to insure printing quality at 
the high press speeds attained. 

The rubber formula must be com- 
patible with the special heat-set inks 
used. It must have great ink affinity 
to avoid flying at high speeds. It 
must have easy wash-up character- 
istics and minimum swell for simpli- 
fication of setting. And, of course, 
the rollers must be long lasting. 


The famous Shamrock compound, 
formulated by Bingham Research 
and Development for sheet-fed qual- 
ity, has all these characteristics. 
That is why so many of the leading 
plants printing quality work by web 
offset are equipped exclusively with 
Bingham Shamrock Rollers. 

May we tell you who some of these 
plants are and how Bingham helped 
them solve their problems? Ask for 
the full Shamrock story. 





What is required 
of rollers for web offset? 





Sam’! Bingham’s Son Mfg. Co. 
636 Sherman St., Chicago 5, Illinois. 


BINGHAM 


ROLLERS 

















Web offset is a continuous operation 
which prints the paper both sides in 
several colors, then delivers folded 
signatures, sheets or rolls at speeds up 
to 25,000 per hour. A wide range of 
work is produced, including process, 
on various types and grades of paper. 

Since the ink must be dry when it 
enters the delivery, heat set inks are 
generally used to meet the demands 
of rapid drying at high speeds. They 


What inks are used 
for web offset? 


must be carefully formulated to pro- 
duce high quality work and insure 
proper trapping. Many variables 
must be taken into consideration, 
such as the type of paper, press speed 
and the characteristics of the drying 
oven. Tack and consistency control 
must be adjusted most carefully to 
meet the problem of blanket pull at 
high press speeds, pick control, and 
proper trapping. 


General Printing Ink, with long 
experience in both offset and high 
speed letterpress printing, has de- 
veloped, tested and job-proved web 
offset inks to meet the most exact- 
ing requirements. 

Write for complete information. 


& GENERAL PRINTING INK 
< Sun Chemical Corporation 


750 Third Avenue, New York 17,N.Y 














Drying equipment for heat set inks 
between the last printing unit and 
the folder or sheeter is essential for 
quality printing and to avoid mark- 
ing, smearing and scuffing on many 
paper stocks. At running speeds, 
there is only a fraction of a second to 
heat the paper to 250° or 350° and 
cool it again. 

The web, printed on both sides, 
passes between top and bottom gas 





OFFEN MULTI-STAGE DRYER 


» How do you dry ink 


Fa 


at web offset speeds? 


burners. The temperature is raised 
immediately, evaporating the ink sol- 
vents. The web then travels through 
hot air blasts, where the solvent 
vapors are scrubbed away and ex- 
hausted. The clean web then passes 
over cooling rollers to set and harden 
the ink resins. 

Offen drying equipment, based on 
thirty years of experience, is de- 
signed to be an integral part of the 


press, to apply heat without injury 
to the stock, and to perform auto- 
matically by itself. Drying is ob- 
tained at crawl speeds, for proofing 
without paper waste, similar to a 
sheet fed press. 

For complete information write 


B. OFFEN & COMPANY 


29 East Monroe Street, Chicago 2, illinois 










folded publication sig- 

s delivered by a web offset 

press at speeds of 25.000 per hour 
ean create bottlenecks unless your 
bindery is geared to high production. 
The answer is in automatic combi- 
' gathering, stitching, cov- 

ering and trimming operations. A 
smooth flowing, in-line operation also 
will simplify scheduling of jobs, save 


stock handling and save floor space. 





How does a bindery keep 
pace with a web offset? 


For Automatic Saddlebinding 
Dexter offers several McCain and 
Christensen combinations of Signa- 
ture Feeders, Gang Stitcher and 3- 
Knife Trimmer to deliver finished 
books, ready for wrapping, at speeds 
up to 12,000 per hour. Fourth and 
Fifth knife units trim bleed from 
books printed and bound two up. 

For Sidebound publications or 


catalogs, either the high speed Dexter 


Arm Gatherer or the 200/minute 
Dexter Planetary Gatherer can be 
coupled in-line with a Stitcher and 
a Coverer or set up for a Perfect 
Binding operation. 

Find out how Dexter equipment 
can speed up your bindery. 


THE DEXTER COMPANY 


Division of Miehle-Goss-Dexter, Inc 


mAG 
AS 


Chicago 8, Illinois 





the secret 


of an Executive Salesman 


TO THE SO-CALLED ordinary salesman, 
there is a certain aura of mysticism, 
glamor, and importance surrounding 
what we have come to calli the “execu- 
tive salesman.” 

The executive salesman 
(and we use the word advisedly) in the 
upper atmosphere, a big man among 
big men, surrounded by big deals. He 
enjoys two-hour lunches at the Athletic 
Club, upper-echelon golfing at the 
Country Club, and first-naming the 
town’s elite. 

Not for him is the running of proofs 
to the assistant ad manager. The mere 


operates 








ing—to purchasing agents, advertising 
managers, and their assistants. They 
honed their selling talents on small or- 
ders, small accounts, and beating the 
bushes for business. 

In the process, however, they did 
learn their lessons in selling; they 
learned from their mistakes and from 
successes, and improved their tech- 
niques of getting interviews, of making 
their presentations, of answering objec- 
tions, and of closing orders. 

They eventually realized that very 
little more work goes into selling the 
$5,000 orders than the $500 order. Big 


Only one essential factor sets him 
apart from the average printing salesman: 


He thinks big 


First, improve your job of selling. 
This means simply applying the funda- 
mental principles of selling, and devel- 
oping good work habits. Included are 
making enough calls, planning your 
calls, proper followup, and getting nec- 
essary paperwork done quickly. 

This also includes learning the tech- 
niques of selling as you go along— from 
your own experiences, from those of 
others, and from what you read. It 
means applying them to your work. 

Second, broaden your interest in the 
world around you. You don’t need to 

(Turn to page 126) 


Below: A quiz on initials is a means of intro- 


ducing a new salesman for Finlay Brothers, Hartford, 


Fol istsiaalslemomerilalie 


$500 order and the $5,000 account are 
just not his cup of tea. No piker he. 

Before we eat our hearts out any fur- 
ther, let’s take a closer look at him and 
realize he is more a myth than a man. 
To be sure, there is such a man as the 
executive salesman. But not a man 
apart from men, a superman, a member 
of the Four Hundred who straddles Ivy 
League and Union League. He is the 
man we'd like to be but can’t, because 
he’s different! In truth, the executive 
salesman can be defined most simply as 
the salesman you ought to be. 

Certainly there are salesmen who 
deal principally with big men—compa- 
ny president and board chairman. They 
do belong to the city clubs and country 
clubs because their customers circulate 
in such places. They wear expensive 
clothes and they're in the stock market 
since they have the money and can 
afford it. They deal largely in big or- 
ders, big accounts. 

Executive salesmen do so because 
they have developed their selling skill 
to the point where they operate at such 
levels. But how did they develop this 
skill? 

They developed it by doing at the 
start just what you are doing right now 
—plain, straightforward selling of print- 


accounts buy for largely the same rea- 
sons that small accounts buy. So they 
upgraded themselves accordingly, and 
reached the level of what we now call 
executive-type salesmen. 

This subject came to mind because 
of a chance remark made recently by a 
young printing salesman. He was com- 
plaining about the hassles he has with 
his sales manager. He was being given 
too many cat-and-dog accounts. He 
was being crowded with too many calls, 
too many call reports, and too much 
paper work. He was asked to run too 
many time-consuming errands for the 
sales manager. 

“If I were an executive salesman, 
rather than just a peddler,” he com- 
plained, “I would be in a position to 
growl back. A guy in my shoes just has 
to take too much guff.” 

A little questioning showed me his 
concept of the executive salesman was 
a man born or anointed for such a high 
calling. He was allowing his resentment 
at what he felt were impositions on him 
to interfere with doing what is neces- 
sary to make an executive salesman out 
of himself. 

The things he has to do—we all have 
to do—to achieve this executive status 
are divided into three parts: 


Conn., printers. For answers see page 126. 
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the specialty 


printer 


G. SCHIRMER, INC., now celebrating its 
100th anniversary, is the world’s larg- 
st music printing and _ publishing 
house. Occupying a three-story, block- 
square plant in Long Island City, N.Y.., 
the company publishes classical and 
contemporary music and a number of 
Broadway hits. In fact, any work which 
in the opinion of its editors has more 
than momentary interest may be pro- 
being ex- 


duced, with only “pops” 


1 
} 
i 


Schirmer also 
publishes the scholarly Musical Quar- 


cluded categorically. 
terly, a magazine established in 1915. 

Output ranging from single-fold 
sheet music to bulky volumes adds up 
to some 140-million pages each year, 
more than half of all the music pub- 
lished in this country. Some 250 work- 
ers on day and night shifts operate 87 
pieces of letterpress, offset, binding, 
and other equipment 

Work in Schirmer’s plant starts in the 
engraving department where the hand- 


craft methods that have changed little 
since the time of Bach contrast sharply 
with modern, high-speed printing op- 
erations in the rest of the plant. 

Plates used to print pages of music 
are made of a tin, lead, and antimony 
alloy and are engraved by hand. Tech- 
nical knowledge of music is helpful in 
platemaking, but not necessary. All of 
Schirmer’s engravers, however, have 
had some musical background. 

Manuscripts coming from composers 
are often hen-scratched. They must 
eventually become neat, musically cor- 
rect printed pages, which means that 
layout factors have to be considered 
carefully before engraving starts. For 
example, each page must end with a 
complete measure to avoid awkward 
breaks in the music when pages are 
turned during performances. In addi- 
tion, instrumentalists who need to have 
one hand free for turning pages could 
only do so between measures. 
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musical 


scores 


ARE PRINTED 


G. Schirmer, Inc., the world’s 
largest music publisher, combines 
ancient engraving methods 

with modern presswork 


and binding 


Phrases preferably should not break 
froin one page to another, and the 
music layout must run down to the bot- 
tom of the last page. 

Steel dies, made so precisely that 
they usually last a man’s lifetime, are 
used for hammer-stamping each word, 
clef, note, rest, slur stem, ledger line, 
dynamic, and other symbols. This mir- 
ror-image hand-stamping is an ancient 
method. Five-line staffs are still hand- 
drawn with a T-square and a liner 
measure for guidance. 

An old-time Star press, with a large 
wheel for hand operation, is used to 
prove engraved plates. The fact that 
this is the same type of press used by 
the federal government for proofing pa- 
per money indicates the high degree of 
accuracy required for music printing. 

Schirmer prints proofs on dampened 
paper similar to Bible stock with a spe- 
cial ink which has the consistency of 
beeswax and is mixed at the Schirmer 





plant. Engravers make corrections by 
hammering out wrong markings from 
the underside of the plate, then revers- 
ing the plate, smoothing the surface, 
and die-stamping the right mark on it. 

Corrected plates approved for print- 
ing are smeared with a mixture of bees- 
wax, shellac, and lamp black; then the 
excess solution is wiped off. Notes, 
clefs, and other depressed, punched 
areas retain the coating mixture, while 
the rest of the plate shows no trace of it. 

Now the plates are ready for black- 
and-white reproduction proofing. At 
this point, Schirmer’s printing process 
moves into the modern world. 

Photographic treatment of plates for 
offset printing starts with pasting writ- 
ten data, such as titles, prices, and 
copyrights, on the reproduction proofs. 
Negatives carrying these additions go 
to the stripping room for opaquing, re- 
touching, and final inspection. Then the 
negatives, stripped into 16- and 32- 
page flats, are sent to the offset plate- 
making room. 

Printing is done on zinc plates coated 
with light-sensitive albumen. In the old 
days, Schirmer ordered eggs by the 
crate and disposed of the yolks. Now 
the company uses powdered albumen. 

Printed sheets are sent to the bindery 
for folding into 16- and 32-page signa- 
tures. Collated sheets are sewed, wire- 
stitched, or prepared for board binding. 
Equipment also includes units for trim- 
ming and for gluing covers on sewed 
books. 

Used plates go to the regraining 
room, where all of the images are re- 
moved to make the plates suitable for 
another engraving job. This is done by 
immersing the plates in an acid solu- 
tion while thousands of steel marbles 
are shaken across their surfaces. 

Most of Schirmer’s black-and-white 
and color printing is done by the off- 
set process. Letterpresses are utilized 
mainly for printing books and jackets. 
Of the company’s 87 pieces of equip- 
ment, 26 are presses, including two 
web-fed perfector presses for running 
32-page jobs. One of these units prints 
6,000 impressions per hour. The com- 
pany also handles printing, binding, 
and shipping for other publishers. 

Plant space runs to 101,000 square 
feet. Printing is a one-floor operation 
with departments arranged for maxi- 
mum production efficiency. Facilities 
in addition to engraving, platemaking, 
and printing, include stockrooms, a ma- 
chine shop for servicing all equipment, 
and storage vaults that house thousands 
of engraved music plates, some dating 
back to 1880. 

The plant is geared for large volume 
produced at high speeds. All areas are 
kept clean at all times. Huge blowers 
draw shavings and trimmings into one 
room where they are baled for disposal. 


This keeps air-borne dust at a minimum 
and helps to assure crisp, unmarred 
printing. Employees take pride in the 
plant’s cleanliness. 

The company has its own depart- 
ment for preparing art work, especially 
for black-and-white and multicolor title 
pages. The wholesale music division 
works closely with dealers in develop- 
ing printed and other sales promotion 
material. 

Schirmer’s catalog lists more than 
100,000 titles, including 50 standard 
operas in bound editions, more than 
10,000 choral works, various instru- 
mental works, plus instruction methods 
and other music-education material. 

On the company’s list of centennial 
commissions is the first piano concerto 
composed by the Pulitzer prize winner, 
Samuel Barber. Another commission 
was awarded to Alex Wilder for com- 
posing the music and to Arnold Sund- 
gaars for writing the libretto for a new 
opera for amateur performance. 

Gustav Schirmer founded the busi- 
ness in 1861 with a small store and 
plant in the Manhattan section of New 
York City. The company made its first 
move to larger quarters in 1880. By 
that time the founder had established 
the Schirmer Library of Musical Class- 
ics. The firm marked its centennial by 
printing the Classics’ 807th edition. 

Rudolph Tauhert, who headed Schir- 
mer’s printing division for 25 years, is 
president of the company. Rudolph 
Schirmer, grandson of the founder, is 
vice-president, West Coast operations. 


a 





The equipment used to engrave 
plates for musical scores is basic- 
ally the same as that used 
centuries ago. 


An engraver uses steel dies to 
stamp notes and other marks by 
hand onto plates made of tin, lead 
and antimony alloy. 


The Schirmer operation moves into 
the 20th century in the offset 
preparation department where plates 
are made from proofs of the hand- 
made engravings. 


The pressroom includes offset and 
letterpress units. Of the 26 presses 
Schirmer has two web-fed perfector 
units for 32-page jobs. 
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EUROPEANS 


the composing room 


ARE REVOLUTIONIZING COMPOSITORS'’ 


WORK 


FROM EUROPE comes cheering news 
for compositors who have gazed long- 
ingly at the slug-machine operators sit- 
ting all day, apparently relaxed, at their 
keyboards. Probably every comp. has 
at one time or another wished that he 
had chosen a different specialty, in- 
stead of electing to stand on his hind 
legs for the rest of his life. 

We noted in this department some 
time ago that European composing 
rooms were being equipped with 
swinging seats, attached to the frames 
and banks, which could be used when- 
ever the compositor had a makeup job 
which could keep him in one place. The 
placement of lead and slug racks and 
furniture storage was within reach from 
the seats, keeping to a minimum the 
time spent actually standing at the 
frame 

Now the dream is approaching Uto- 
pian standards. A German printer in 
Dusseldorf has recently installed a com- 
plete conveyor system in his composing 
room. About the only thing left for the 
comp. who wants life to be easier is to 
go fishing 

The conveyor belt is 165 feet long 
and 4 feet wide. Every frame in the 
shop is stretched along this belt, there- 
by avoiding most of the unnecessary 
movement in the composing room. At 
the start of the system is a storage room 
containing some two thousand cases of 
type, along with a complete supply of 
spacing material, furniture, leads, 
slugs, etc. 

At the other end of the belt are the 
proof presses. The comp. has his own 
telephone, WwW hich he uses to ask for a 
particular case of type or for sorts for 
the case he may be using. All of the 
cases have individual plastic contain- 


New developments include more automation; faster, better 


makeup, a way for comps. to work sitting down 


ers for each character, simplifying the 
replacement problem. When the com- 
positor completes his job, such as a 
made-up page or ad or perhaps a galley 
of corrections, he phones the proof 
press operator and places his job on the 
conveyor. After proofing, the galley is 
returned with the proof to the composi- 
tor, unless additional distribution is 
needed. 

In addition to carrying cases and 
jobs at three-minute intervals, the belt 
also passes along such materials as reg- 
lets, leads, and rules, which are re- 
moved by the comp. as needed. This 
noiseless conveyor may be stopped by 
a push button at any frame. However, 
it can be started again only from three 
centralized positions, at which time a 
bell is sounded. 

Certainly, this method will virtually 
eliminate the “grand tours” so much in 
evidence in most normal composing 
rooms. It will undoubtedly be most use- 
ful in a plant that does specialized 
work. But the thinking and planning of 
such an operation should go a long way 
to eliminate many of the dead spots in 
present procedures which have _re- 
mained basically unchanged since the 
earliest days of the craft. 

No production figures are available 
as yet for comparison purposes, but 
employee fatigue must be substantially 
reduced by this automated system, par- 
ticularly since the stooping and squat- 
ting now suffered by compositors in 
most shops is virtually eliminated. 

Another adaptation of the conveyor 
belt for composing rooms is reported 
from Sweden. This one is utilized only 
for the distribution of type or material, 
and operates as follows: two rows of 
flat-topped frames or working surfaces 
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are placed back to back, with a convey- 
or belt between them. 

Comps. :erely have to push the 
“dissed” material to the back of the 
frame where it falls to the belt and is 
carried to a portable truck which trans- 
ports it to the remelt room. 

Of interest to American composing 
rooms are two new galleys for precision 
makeup, manufactured in Great Brit- 
ain. The first of these is the Krisson 
Page Gauge, which is a stainless steel 
galley provided with a broad scale run- 
ning the length of one side and a lock- 
down type toggle bar at the open end. 
The bar will lock only when the page is 
exact size. Accuracy of depth to }s-point 
is claimed. 

The galley is fitted with an acetate 
flap, one side of which is smooth and 
the other matt-finished. The smooth 
side is used for a proof of a job which is 
to be broken for color, speeding up the 
registering of color lines in the second 
form. The comp. can pencil lines in po- 
sition on the matt surface if this is nec- 
essary; both sides are easily cleaned. 
The pica-scale is broad and clearly 
readable and should eliminate the use 
of a gauge on the face of the page itself. 

The second of these improved make- 
up galleys is the Cornerstone Register 
Galley, which is primarily designed for 
making up two-color pages. The sides 
of this galley are rigidly constructed, 
allowing for considerable pressure 
when squeezed with quoins similar to 
those which will be used in eventual 
lockup on the stone. 

A register bar is attached to the side 
of the galley on pins, and an acetate 
sheet with square guide lines is fitted to 
studs, which allow a check to be made 
for squareness. This sheet is next re- 





placed by plain plastic, and a proof is 
pulled. It is then easy to make up a sec- 
ond color and check the position of all 
lines with the key sheet. 

Down time on the flat-bed presses 
caused by forms which are out of 
square can be almost eliminated by an- 
other simple device from England. It is 
called Checksquare and is available in 
the 20x15-inch size. 

The Checksquare is a strong sheet of 
plastic attached to a steel backstop 
which is laid along the outside of the 
chase. The sheet is scribed with pica- 
spaced lines, against which the lock-up 
form is checked to be sure it is squared 
up properly. 

Perhaps the best substitution for 
string that has been introduced in many 


“STANLEY 


WERE PRINTERS in every part of the 
globe to be asked, “Who is the foremost 
living typographic scholar?” there is 
no doubt that the name of an austere, 
70-vear-old Englishman, Stanley Mori- 
son, would be most often mentioned. 

Here in the United States printers ac- 
cept the late Daniel B. Updike as the 
great typographic historian, along with 
his predecessor, Theodore De Vinne. 
Morison himself would undoubtedly 
agree with this verdict, but neverthe- 
less his own published work on the 
whole subject of the graphic arts is a 
great deal more prolific than that of 
the two Americans. 


years in securing pages and small jobs 
is the magnet. A number of American 
printers have already discovered that a 
recent European import is saving a lot 
of time in the handling of simple jobs. 
The magnets made for this purpose are 
extremely powerful and can hold a 
page firmly on a galley. They even al- 
low any kind of tilting. 

The writer tested two of these mag- 
nets with a page of slugs, which stayed 
secure even when the galley was’ held 
perpendicular with the open end to the 
floor. The magnets are also handy on 
the proof press, and should go a long 
way toward eliminating string in type 
handling. Pages which are being stored 
or wrapped up for shipment, however, 
should still be tied, as should larger 


Morison 


pages which are to be slid into position 
in a form. 

The products mentioned here indi- 
cate that Europeans are seeking new 
answers to many of the old problems 
which have plagued printers for too 
many years. In May of 1962, the great 
European printing exhibition, DRUPA, 
will be held. It promises to be the larg- 
est graphic arts exhibition ever held. 
Undoubtedly, there will be many more 
unique ideas presented at that time. 
American printers who make the trip 
will probably find that it will pay for 
itself in terms of insights into the new 
procedures and equipment paving the 
way to greater precision in composing 
room activity on both sides of the At- 
lantic Ocean. 


Typography’s Most Remarkable Man 


Ever since 1913 when the eighth and 
last number of The Imprint published a 
paper, “Notes on Some Liturgical 
Books,” the contribution of Morison to 
the understanding and appreciation of 
typography has continued to grow. The 
list of his published works totals more 
than 170 items. 

Surprisingly enough, Morison’s 
range of interests is much wider than 
just that of a typographical recorder. 
For example, he edited the well-known 
Penrose Annual for a period of three 
vears, being responsible for broadening 
its coverage from purely technical mat- 
ters to include the esthetic aspects of 
the graphic arts. In addition, Morison 
edited the final four volumes of The 
Fleuron, probably the most important 
typographical journal to be produced 
in England. 

A four-volume work, The History of 
The Times, was produced under his 
editorship in the period 1935-52. In 
1946 Morison assumed the editorship 
of The Times Literary Supplement tor 
a period of two years, during which he 
initiated a number of changes which 
included enlarged coverage of foreign, 
particularly American, books. 

The purely typographical accomy- 
lishments of this prolific man include 
advisorships to the Monotype Co. of 
London, Cambridge University, and 
The London Times, for which he origi- 
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nated a new “dress” and a most impor- 
tant type, Times New Roman, now 
used and admired by printers every- 
where. It was under Morison’s direction 
during the 1920’s that the English 
Monotype firm embarked on the impor- 
tant program of type revivals which re- 
sulted in production of such faces as 
Garamond, Bembo, Bell, and other 
classic designs. 

Unfortunately, a great deal of the 
typographical writing of Stanley Mori- 
son has been produced in limited edi- 
tion. It is to be hoped that a collection 
of his work will at some time he put 
together. There has been no great and 
complete treatise on the history of ty- 
pography since 1922, when Updike 
produced his splendid Printing Types. 
Morison’s acknowledged mastery of the 
subject deserves the widest recognition 
possible. 

Volume VII of The Fleuron con- 
tained what has probably become the 
most reprinted essay on the subject of 
typography ever written. Entitled First 
Principles of Typography, this short 
essay presents what one critic calls 
Morison’s “uncompromising, rationalis 
tic philosophy.” The late Bruce Rogers 
called it “the clearest and most closely 
reasoned exposition of the subject tha’ 
I know.” Such a recommendation from 
the foremost American typographer is 
an impressive tribute. 



































THE SIX PRINTED promotional pieces 
sketched on this page and on the top 
half of the opposite page are ready for 
you to reproduce by offset or line en- 
graving. Their captions are already ad- 
dressed to your trade. 

Hand these out when you and your 
representatives make sales calls, en- 
close them in your deliveries and state- 
ments, or send them to your mailing 
list. 

Each idea is easily adapted for a 
wide variety of purposes; for manufac- 
turers, wholesalers, retailers, and serv- 
ice organizations of all sorts—as well as 
other printing buyers. 


Four captions on this page are addressed to the printing buyer 
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For an inexpensive, effective mailing piece which combines a short 
sales letter, an illustrated folder, and an envelope to hold samples, 
reply envelope, or other enclosures, reproduce this pointed sheet, 
S4x11 inches over-all with a gummed edge at the top for sealing. 


S indicates a score line (three horizontal, two vertical). 


One 8%x14-inch sheet makes this two-color set of mailing pieces— 
a four-page letter in which the third and fourth pages project one 
inch to the right of pages one and two to feature illustrations. A 
4x8%-inch strip folds twice to make an eight-page folder 2kx4 
inches. Use different colors of paper for each half of the run. 
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“Testimonial” Letterhead 


Letterhead 


Excerpts 
from five 
letters of 
recommen- 
dation- 
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left edge Signed 























One bond or book paper sheet 84x11 inches serves as a business 
card, calendar, area for note or price quotation, ad, and reply en- 
velope for use with wall display on opposite side. Leave extra copies 
for the display. Piece folds to 2%x44%-inch card. Recipient can cut 
off reply area on dotted lines, fold reply indicia outside, and mail. 
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If excerpts from letters extolling your product or service will rein- 
force your sales letters, let us run several along the left side of this 
special letterhead, perhaps with a color background added to make 
them stand out. You can use initials of each writer quoted and add 
that names and details will be furnished upon request. 





Also, each Idea Sketch in the group 
shown in each month’s issue is quite 
different from the others, so you can 
cover a wide variety of printing needs. 

Some of your accounts may be able 
to apply several of the ideas from each 
batch to advantage. At least one idea 
in each group should be of value to 
each person on your mailing list. 

Be sure to offer dummies of any idea 
which a prospect may request, with 
prices in various quantity lots and in 
one or more colors. 


about your staff, your equipment, and 
your various services. 

If you send out all six of the sketches 
here or select three or four, encourage 
your trade to save them for future refer- 
ence in their own idea file! 

Just one of these ideas, if used to ad- 
vantage by a prospect, can convert him 
into a loyal account. Encourage your 
trade to depend on you for answers to 
problems on style, size, color, type of 
fold, postage costs, choice of paper, 
type faces, layout, and other produc- 


unit so that they can be grouped in vari- 
ous scrapbooks. In one, you can group 
ideas by format—keeping letters to- 
gether in one section, booklets in an- 
other, self-mailers in a third, etc. An- 
other scrapbook could be classified by 
type of function, whether an announce- 
ment, a special sale, an envelope en- 
closure, etc. Another could be arranged 
according to the type of business using 
the piece, ete. 

Other special categories can be pre- 
pared such as trick folds, die-cut pieces, 


Make each mailing your own. On the tion questions. 
letter, folder, booklet, self-mailer, or 


other form you use, add photos and text 


Save extra copies of each mailing you 
make. Make separate clippings of each 


tip-ons, keepsakes, etc. Two ways in 
which you may submit sketches are 
shown at the bottom of this page. 


Two captions at top are addressed to the printing buyer, the bottom two to the printer 
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Here is a simple way to send a short private note. Use a wafer seal 
over the edge of this two-fold, 6x9-inch self-mailer which folds to 
3x6 inches. Recipient can detach on the printed perforation P, 
which has already been folded there as a guide in detaching, use 
the reply area, refold along F, and staple shut as a reply envelope. 


This is a 5%x8%-inch, first-class mailer with a 5x5%-inch area on 
both sides of the piece for a letter. Writing area totals 55 square 
inches. To reply, the recipient cuts on the two dotted lines and uses 
reply area R. Card returns his name, address automatically from 
original mailing, but does not contain outgoing stamp or indicia. 
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This useful memo pad, sent monthly to your prospects, bears the 
current and coming months’ calendars at top and uses two Idea 
Sketches on each side of its cover sheet as a constant reminder of 
promotional ideas which you can produce. Invite prospects to use 
these sketches and offer to supply dummies and quotations 


One 84%x14-inch sheet makes this short, 6%x8-inch transmittal let- 
ter. It folds twice to 34x6% inches with a 14-inch flap at the bottom. 
The slot will hold four Idea Sketches cut apart from the rest of the 
sheet as indicated. Print one-fifth of the run on each of five colors of 
bond or book paper, then mix the sets for a novelty effect. 
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the pressroom 


GET 


FROM A WEB OFFSET PRESS 


AT FOOTE & DAVIES, INC., Atlanta, web 
offset printing is not used for low-cost, 
quantity production but for high-quali- 
tv work, indistinguishable from lithog- 
raphy of the same specifications run on 
sheet-fed presses. 

In fact, members of the firm chal- 
lenge visitors to identify which among 
several samples pinned up in the pro- 
duction department have been printed 
on a web offset press and which on a 
sheet-fed offset press. The secret to the 
uniformity in work, according to them, 
is basic standardization of production 
methods, strengthening human judg- 
ment as far as possible 

Standardization begins with the 
companys own standard color charts 
and masking methods used in color 
separation. It is carried right through 
to standard hues, pigments, and car- 
bon content of inks, and to the tensile 
strength and resilience of the offset 
blankets 

Founded in 1887 as a small trade 
bindery, Foote & Davies today is one 
of the largest commercial printers in 
the South. In November, 1958, the 
company moved into a new air-condi- 
tioned and humidified 83,000-square- 
foot plant on a five-acre tract in the 
northern part of Atlanta. The fully in- 
tegrated plant includes a creative art 
department, camera rooms, platemak- 
ing equipment, a composing room with 
leletypesetter facilities, a letterpress 


department, sheet-fed offset presses, a 
web offset press, and a bindery. 

With its facilities, the company is 
able to handle every type of commer- 
cial work, magazine printing, and book 
printing and binding. The firm handles 
a substantial volume of full-color mag- 
azine printing, including many local 
magazines, house organs, and periodi- 
cals. The decision to venture into web 
offset followed to its logical conclusion 
the increasing industry trend toward 
offset printing. 

However, there was one handicap to 
overcome in web offset—the reputation 
of low-cost, low-quality production of 
the comic strip variety. This problem 
apparently has been solved by the 
standardized production methods de- 
veloped at Foote & Davies 

The company uses an ATF 35-inch, 
four-unit, eight-color press with four 
feeders, two folders, an imprinter, and 
a sheeter. A fifth perfecting unit is be- 
ing added. Space for a second web off 
set press has been provided in the new 
plant. 

Plate cylinder undercut is 0.015 
inch, and blanket cylinder undercut, 
0.081 inch. George Demarest, superin- 
tendent of the web press department, 
runs the plate at a standard 0.003 inch 
above the bearers, while the blanket 
runs at bearer height. All bearers are 
snug, providing balanced squeeze be 
tween top and bottom of the press and 
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sheet-fed quality 


Complete standardization brings 
outstanding results to the web 


offset work of Foote & Davies, Inc. 


eliminating distortion. There is a 0.003- 
inch space between one blanket surface 
and the next. Allowing an average 
0.003-inch thickness for the paper, Mr 
Demarest relies entirely on the paper 
to provide the pressure. 

This system, according to the firm’s 
officials, permits accurate control of 
register and halftones—provided, of 
course, that plates and blankets retain 
their standard printing surfaces. 

Standard specifications for blankets 
are based on the presently used Vulcan 
blanket made specifically for web offset 
printing by Reeves Brothers, Inc. Be- 
cause of the high speeds and long runs 





of web offset printing, the requirements 
include a tensile strength over the en- 
tire surface of the blanket that exceeds 
by far the tensile strength needed on 
sheet-fed presses. Also, a specific hard- 
ness and resilience are required. 

Regular hard paper packing is used. 
Packing may be increased slightly dur- 
ing long runs—about three times during 
a 200-hour run, equal to about 3-mil- 
lion impressions. Two sets of blankets 
are normally kept in use—the newer set 
for process work and the other for pro- 
duction jobs. 

One of the problems encountered is 
blanket smash-ups as a result of the 
splices in paper rolls. Diagonal splices 
normally pose no problem, but letter- 
press paper, which is often used on the 
web offset press, usually has a straight 
splice which is likely to come apart in 
the web offset press. As a result, paper 
winds itself around a cylinder, causing 
a blanket smash-up. 

In such a case, a new blanket is 
mounted immediately to continue the 


Tony Paladino, color foreman, 
checks color proofs against 
standard color charts. This is 
part of the standardization 

of production that is applied 
throughout the plant. 


Web offset jobs run ona 
four-color ATF Webendorfer 


perfecting press. 


George Demarest, superintende nt 
of the web press department, 
mounts a press blanket to the 


blanket bar 


David Greer (1 
men, and his assistant, John 
Lang, mount a blanket on the 
Webendorfer. 


), second press- 
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press run without undue loss of time. 
The smashed blanket is then checked 
and miked at leisure. If it shows no sur- 
face ruptures, it is reused with a tissue 
under the low spot. 

Because offset paper in rolls is not 
always readily available in the quanti- 
ties and grades desired, Foote & Davies 
uses letterpress paper on many jobs. It 
has the additional advantages of a low- 
er price. But it also poses a number of 
problems. Much of the letterpress pa- 
per has a low pick value while a tack 
value of above six is desirable for trou- 
ble free performance on web offset 
presses. 

Even more than the presswork, all 
copy preparation, camera work and 
platemaking is fully standardized at 
Foote & Davies. This applies, of course, 
to web offset as well as sheet-fed offset 
work. 

“We have a yardstick for every- 
thing,” Tony Paladino, foreman of the 
color and camera department, points 
out. “For instance, we measure light for 
our camera by intensity, not by expo- 
sure time. Our own standard color-con- 
trol charts calibrated to a gray scale 


PRINTER 


give us all standard reference points 
throughout the entire color-separation 
process.” 

With reflection copy, the original is 
matched with the proofs and the fin- 
ished runs. For transparencies, which 
change their color values considerably 
with the type of light used for viewing 
them, a Chromocritic viewer is used. 
The light values that suit the customer 
are then recorded and used for refer- 
ence in color separation and printing. 

The double overlay masking method 
is used for quality process work. Mask- 
ing and separation values are fully cali- 
brated with a standard gray scale and 
process color patches. The calibration 
values are checked at least every three 
months to make sure that the standard 
reference values are still correct. Den- 
sitometers are used throughout the sep- 
aration work and proofing. Developers 
are maintained at standard strength 
and temperature. Mr. Paladino is even 
attempting to set up a standard method 
for constant agitation of the developer. 
Because of the scientific standardiza 
tion methods in color separation, dot 
etching has been largely eliminated. 
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Chus I tahe my farewell of thee -and indeed sadly - yes, that fond your printed 
hope which I entertained when I came here, of being at any rate healed - 

up toa certain point, must be entirely abandoned. Ae the leaves of - : . 
autumn fall and fade, 80 {t hae withered away for me; almost the eame communications 
ae when I came here do I go away - even the high courage which often . 
in the beautiful daye of summer quichened me, that hae vanished. | can picture 

© Providence, let me have just one pure day of Joy; 80 long fe [t eince 

truc jo has filled my heart. Oh when, oh when, oh Divine Being, 

per men penny pine ae ie Smaps (perhaps not the image you seek! ) 


| * 
Pelle, ImMaGE: A response you establish about who you 


are, what you are, and what you have to say or 








offer, based on how your message is presented 














1. Effective spotting of elements on spread of “French” folder by Gus 
Reuter, Vancouver, B.C., for portfolio of specimens by private presses, 
strangely titled “Wrong Font.” Featured type is William Morris’ Troy, 
now rarely seen, which, with hand-cut lino-block picture (gray on 


MAY THE PRI Nc E OF original) and rough white paper, introduces admirable “texture.” 


2. The charm and distinction of calligraphy are impressive on first and 


S third pages of folder by John B. Schmitz & Sons, Baltimore. 
— YW - 3. Now rarely used for text composition, Caslon Old Style in big sizes 
a. is enjoying a deserved revival for display, as this folder front by Herbert 
S W. Simpson, Evansville, Ind., bears witness. 
y . | 
ik | 


4. Impact of design reversed in black—because opposite to the usual—is 
striking. Front page of folder by Houston art organization named. 





a -qant you the joy of this Hoty Season. 
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GHENT OERTEL 


p Loyots Seminary 
Shrub Oak, New York 
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Best Is None Too Good 

DOUGLAS A. DUNSTAN of Australia prob- 
ably holds the record as a contributor 
to this department over the longest pe- 
riod of any reader. He submitted ex- 
amples while an apprentice, then as a 
journeyman from Perth, and his crafts- 
manship—take our word for it—was 
tops. Now manager of the big Griffin 
Press in Adelaide, he has favored us 
with two large type books, one for 
sampling metal types and the other 
photo-lettering. As Mr. Dunstan, even 
as an apprentice, did outstanding work 
in typography, he now demands and 
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INVENT? 


By JOHN S. THOMPSON 
Privately printed by A.R.TOMMASINI 


Christmas, 1960 








creative typography by Warwick 


third color, that a bright blue. 
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(unsymmetrical) distribution of white space, guarantee attention to 54x8%-inch 
| mailing card of St. Louis typographic house, one of the greatest. 


2. Spread title from 13th 3%x5%-inch case-bound Christmas keepsake book of 
A. R. Tommasini, superintendent of the printing department, Univerity of Cali- 
fornia Press, and past president of the International Association of Printing House 
Craftsmen. Except for its initial, the big name line and the small picture are in a 


3. Single pages from Tommasini’s masterful book. On the original of the first, the 
initial “J” is in the bright blue. Author, the late John 8. Thompson, was for years 
editor of this magazine's “Machine Composition” department. 
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St. Louls 1, Missour! 


Send for Free Photographic 
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gets the best from those directly han- 
dling the work in the studio and in the 
printing plant. 

Uninitiated Americans may feel that 
his country, far from big commerce in 
mass and of small population, is back- 
ward. It certainly is not. Mr. Dunstan 
travels around the world every few 
years, stays months in the United States 
and Europe to become familiar with 
new machines and the best methods. 
With nothing but the best of the stand- 
ard as well as late types and photo-let- 
tering facilities, as shown in his type 
books, it is plain that no plant of equiv- 








the type punch—the key to the whole 
type-founding art. It is of no importance 
that letters cut in reverse were made by 
Assyrians, Romans, or Chinese in ancient 
times. With those crudities no continu- 
ing practical results were achieved, nor is 
it at all likely that Gutenberg was ever 
acquainted with them. It may have been 
discovered by some early experimenter 
that a duplicate of an engraved wooden 
block could be made by impressing its 
face into clay or some other plastic mate- 
rial and pouring hot metal into this ma 
trix after a frame had been placed around 
it. The next step would probably be taken 
when the thought occurred to him that 
he might cut the several letters of the 
wooden block apart and impress them one 


} 








- What Did Gutenberg Invent? - 
Yet every page of these Bibles shows such 


discrepancies. The variations in many of the 
bars or marks indicate the use of the graver 
to trim them after the line had been cast. 

till one thing more. If the present 
theory be correct—that the practice 
of casting individual types was not 
generally introduced until several 
decades after the two Gutenberg Bibles had 
been completed,—it is necessary to explain 
the appearance of what are known as the 
Indulgences of 1454 and 1455, as they pre- 
sent the first printed dates to appear on any 
documents. They have been described by all 
writers as printed from individual types, and 
the types have been identified as those used 
in printing the Gutenberg Bibles. There is, 
however, no identity of the display lines with 
the types of either the 42-line or the 36-line 
Bible, either in face or size; the initials used 
in the two issues are dissimilar, as are the 
type faces of the text. Some were printed 
with thirty and some with thirty-one lines. 
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alent size anywhere is better equipped. 

The backs of both books are made of 
heavy boards with a composition cover- 
ing, which suggests leather, and ring 
binders to hold the loose leaves and 
permit additions. The front design on 
each was applied by gold leaf stamping. 

The specimen pages follow standard 
format (what more could be done?); 
lines on those pages showing large sizes 
are set the long way of the page to sim- 
plify tracing longer lines. Difficult to 
apply on such restricted pages, color is 
introduced by 14-inch bands at the 
binding edge. 

Would that there were more who 
will settle for nothing less than the best! { 


is’ elemel¢-]e)allo 





1. Some one once wrote, “A little color adds a luster, but too 
much can be offensive to the eye.” The single element in color 
shows restraint. Interest and effect result from its shape and 
the brightest of hues, yellow, which finds ideal use in solid 
circle on this cover from magazine of Edwin H. Stuart, Inc., 
Pittsburgh typographer. 


2. Cover from English printers’ magazine makes evident the 
merit of solid panels as a design device and medium for in- 
troducing color. Simplicity of production—plate probably cut 
from stereo cast by a comp.—suggests another merit—economy. 
Color on original is a soft, light blue. 


3. In black only, greatly enlarged section of a halftone pro- 
vides “colorful” background of illustration quality on front of 
folder from Wesleyan College, Middletown, Conn. 
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Gadgets Arrest the Eye 

MOST FOLKS give increased attention to 
an item of printing to which some real 
object, even a penny or a miniature in 
plastic of something, is attached. The 
more significant the appended item, of 
course, the better. 

Near tops of all such novelties we 
have seen is the 8%x11-inch folder re- 
cently sent out by the Phillipsburg divi- 
sion of Bell & Howell Co.; it is entitled, 
“There’s Always Something Undone in 
Old-fashioned Mail Handling.” 

Dominating the front is a line and 
wash illustration of a woman’s old high 
shoe, the top of which is die-cut to 
leave the rectangular part of the page 
only 10 inches up and down. 

Picture and type—except for one 
word—at the right are in black; the ex- 
ception is “Undone,” which is reversed 
in the strong, rose-hued background 
color as is the space within outlines of 
the shoe, making both appear white 
(paper). 

With other lines square on, “Un- 
done,” the most significant, gets special 
attention because of the suggestion of 


1. Dramatic low position of design on this cover is more than 
usually interesting because of the seemingly alighting eagle. 
“Atmosphere,” above earth, is further emphasized by color on 
the original, a light blue. More and more are realizing the ad- 
vantages of a color rather than black for one-run work. 


2. This 7x10-inch booklet cover is also befittingly open and 
“airy,” also most suitably printed in green and brown—the latter 
for parts in black here—hues common to trees. Reversed “of the” 
is more prominent than two other lines, but “design” would be 
adversely effected by reversed handling. Content is a series of 
editorials by Eldorado (Kans.) Times editor, who attended high 
school in Kansas with the editor of these pages. 


3. Varied treatment of identical elements, as on cover of Editor 
Clymer’s booklet, represents a good idea—relationship. 
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“motion” created because it is aslant, 
in contrast with the rest. 

The Barnum type, in caps, is an ex- 
cellent choice for the title; it accents the 
old-fashioned look just as the picture of 
the woman’s high shoe does. 

Now, for the note of realism. The 
printed illustration shows the shoe 
laced but part way. Then a real and 
short black shoe lace is strung through 
two punched holes in a line. The rest 
of the lace is loose below the open up- 
per part of the shoe. What could more 
emphatically emphasize the slant of the 
title and put readers in a frame of mind 


DESIGN ASSOCIATES ener SES « ANAS a8. en. to read about the inserting machine ad- 


vertised on the inner pages? 











Greeting-Calendar Duo 

NOW AND AGAIN a Christmas greeting 
comes along which is also something 
else. If what is added serves a useful 
purpose or is even just a feature which 
may encourage retention longer than 
the first “look-see,” so much the better. 
Recipients are reminded of the senders 
over and over again; repetition may be 
called a principle of advertising. 

Last year’s greeting of McLean 
Brothers, top-flight Montreal typogra- 
phers—both conventional and photo- 
graphic—scores high as a dual-purpose 
item. It is both the 1960 greeting and a 
calendar for 1961, no routine format. 
Appearance is that of the common desk 
pad for holding large blotters, but di- 
mensions (11x8% inches) make it minia- 
ture. Thirteen white sheets—the first 
bearing the greeting in soft red, green, 
210-230 fast voRK sTmEcr / YORK, PENNSYLVANIA / TELEPHONE S494 black, and thermographed “gold,” the 
others, the calendar for each month— 
are held by a folder ingeniously die-cut 











THE MAPLE PRESS COMPANY 





1. A more soundly modern letterhead lay- 
ut is hard to imagine. Original by Rick 
Koesterer of Warwick Typographers, St. 
Louis, is in black and dull yellow. The big 
d.” of course, represents “design,” with 
bottom forming an “a” for “associates.” 


~ 


Highly exciting handling of line of typ 
and dramatic spotting of picture make 
Alberg heading by Frederic Pannebaker, 


Denver, potently eye-arresting. 


3. On the Maple Press original, by How- 
ard N. King, the emblem is blind-em- 
bossed. The mode adds a note of class in 
addition to other obviously fine qualities. 


4. Egdon H. Margo, Sherman Oaks, Calif., 
did this one. Small ornament marks the 
spot where addressee’s name is type d. It 
may be said, also, to spotlight the nam« 





5. Distinction of calligraphy by its mas- 
ter, Raymond F. DaBoll, makes this letter- 
head outstanding, though only in black 
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to (1) simulate appearance of the desk 
pad as such, and (2) provide an exten- 
sion with a hole on the back of the 
closed piece for hanging. The cover is 
of rather heavy gloss-coated white pa- 
per; the outside is printed in black 
from a reverse color plate. 

A distinction from a regular desk pad 
is that the usual triangular corner slots 
or pockets at all four corners are in 
McLean’s combination greeting-calen- 
dar at the lower corners only. The 
leaves are contained at the top by an 
extension of one and a half inches as 
though from the back, extending all 
across the piece. On this extension, the 
company name, business, address, and 
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telephone number appear in reverse 
color, white; the strip is brightened by 
pica-wide bands of “gold” along top 
and bottom, as are the inner sides of the 
triangular pockets at the lower corners. 
The “gold,” of course, adds both color 
and “finish.” 

The calendar cards, one discarded at 
the end of each month, function addi- 
tionally. The figures for the dates are 
rather small; in the upper-left corner 
of a comparatively large box, there is 
provision for memos. 

As would be expected of a high- 
grade typographic organization, types 
and photo-lettering are of fresh, mod- 
ern vintage. 

















1. The suggestion qualities some types possess could 
scarcely be better demonstrated than by Miami typog- 
rapher’s blotter. A charming style for occasional use, the 
rough outlines of Caslon Antique, as if cast from crude 
early molds, admirably reflect an “oldish” quality. 


2. This 11x14-inch window card by printing department 
of the Chicago Park District is not only commendable for 
its power, but for the fact that color on the original is a 
red simulating that of the flower. 


3. How repetition of an illustration provides an effective 
and, mayhap, appropriate page background is shown by 
cover from bulletin of Baltimore Craftsmen. 


4, With repetition regarded a sound principle of adver- 
tising practice, this enclosure becomes doubly impressive 
because of the stirring effect of string around finger. Im- 
pact is made greater by bright yellow paper. 


























remember! 


Printing Week 1960 banquet meeting 


remember! 


January 19—The Hotel Continental 


remember! 


Call Margaret Hays—NAtional 8-8495 


remember! 


Get your RESERVATIONS in NOW! 


remember! 








what's new in equipment 
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Original Heidelberg 
Litho-Letterpress 


Original Heidelberg has announced the 
iddition of wrap-around plate facilities to 
its 15x22h-inch and 22x304-inch two-col- 
or, cylinder presses. The latter dimensions 
nark an increase in sheet size for the Orig- 
inal Heidelberg cylinder press, the two- 
olor press, and the cutter and creaser. 
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Using the wrap-around plate on the ro- 
tary unit, the press can at the same time 
print a second color with the flat-bed let- 
terpress form. Or, if black is run on the 
flat-bed form, a color can be added by the 
rotary form. The cylinder may print black 
or a color while the flat-bed unit imprints 
with type 

With the engagement of a dampening 
system and substitution of a larger shell on 
the cylinder, the 15x20%-inch press will 
print by direct lithography (there is no 
blanket cylinder), offering a combination 
of wrap-around, direct litho, and letter- 
press ! 1ethods. 

According to Heidelberg, printers can 
utilize the press in six different combina- 


4t left is 15x20%-inch Original Heidel- 
berg litho-letterpress showing flat bed for 
letterpress forms and solution fountain for 
direct litho operation. Pressman (r.) adds 
wrap-around plate to cylinder, which, with 
a change of shell, will accept litho plates 
in same fashion. The firm claims six print- 
ing combinations are possible with the re- 
designed cylinder and flat-hed press. 


tions: As a sheet-fed rotary litho; litho and 
letterpress combined for two-color print- 
ing in one operation; sheet-fed rotary let- 
terpress with wrap-around plate only, or 
in combination with a flat-bed form as a 
two-color press; flat-bed letterpress only; 
sheet-fed, rotary letterpress, or as a two- 
color letterpress combining rotary and flat- 
bed printing on one run. 

The litho-letterpress will accommodate 
0.032-inch thick wrap-around plates and 
litho plates of 0.006-inch thickness. 

Heidelberg has opened a research cen- 
ter at 350 Hudson St., New York City. The 
firm is utilizing the center for demonstra- 
tions of all sizes and models of its Original 
Heidelberg presses and for continuing re- 
search on letterpress plates and the letter- 
press printing process. Several supply firms 
have joined Heidelberg in the codperative 
research program. 

For information: Heidelberg Eastern, 

., 73-45 Woodhaven Blvd., Glendale 
27, N.Y. 


VarMel Powder Carrier 


VarMel, a carrier for metallic powders, 
has been introduced by the Central Com- 
pounding Co. The material will remain 
stable and free of tarnish for months, ac- 
cording to the company, and will permit 
preparation of ink for complete runs with- 
out danger of tarnishing or losing its work- 
ing characteristics. VarMel will function 
with metal, plastic, or rubber plates. 

For information: Central Compounding 
Co., 1718 N. Damen Ave., Chicago 47. 
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LC Fluorescent 
Ink Pigments 


A line of especially fine grade fluores- 
cent printing pigments for use by ink man- 
ufacturers has been announced by Lawter 
Chemicals, Inc. Designated as the Hi-Viz 
B-2100 series, the new pigments are avail- 
able in a wide range of colors. 

According to Lawter technicians, “ink 
makers can now offer most types of print- 
ing inks in a wide array of eye-catching 
colors that are up to four times brighter 
than conventional inks.” 

Closely controlled production runs, 
some on letterpress and offset equipment, 
have proved that fluorescent inks made 
with the new pigments can be handled in 
much the same way as conventional inks 
when properly formulated for use with the 
particular equipment and the paper stock 
involved, according to Lawter. 

The manufacturing process produces a 
very fine particle-size pigment never be- 
fore achieved, according to Lawter. This 
engineering feature gives these pigments 
the special physical characteristics neces- 
sary in formulating higher quality fluores- 
cent printing inks that have better transfer 
qualities and noncaking properties. 

For information: Lawter Chemicals, 
Inc., 3550 Touhy Ave., Chicago 45. 


Double-Faced Adhesives 


Morgan Adhesive Co., has added six 
types of double-faced, self-adhesive stock 
to its product line. Using the new stock, 
printers can apply their own backing to 
plastic, stainless steel, bronze, enameled 
metal, chrome, etc. 

For information: The Morgan Adhesives 
Co., Stow, Ohio. 


Six-Station Collator 


A six-station, desk-top collator has been 
developed by Farrington Business Ma- 
chines Corp. Known as the Desk-Top 
Gatherer, the collator will handle 8%x11- 
inch sheets of paper in sets of six at the 
rate of 120 sheets per minute, according 
to Farrington. 

For information: The Farrington Busi- 
ness Machines Corp., Needham Heights 
94, Mass. 
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You ran all the way home! In your hand, 
flapping in the wind, was the first draw- 
ing you had made in kindergarten. It 
had to be for your mother. 

(nd sure enough, when you showed it 
to her she agreed it was beautiful. Had 
you done it all by yourself, she wanted 
to know? Imagine! 

Perhaps Rembrandt himself knew 
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such pride. But it hardly seems possible. 

\nd perhaps you'll never know pride 
in quite that way again. Yet now, as you 
look at a fine piece of printing that has 
just come off the press, you feel some- 
thing very close to it. 

Pride. We share it with you. Because 
good printing begins with good papers. 
And that’s the only kind we make. 
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Atlantic Bond’s new 
whiter white 1s a showcase 
for your fine printing 


Have you noticed the fluorescent whiteness of this page? 
Actually, the paper is Atlantic Offset, but you'll find this 
brilliant whiteness in our new Atlantic Bond, too. 

Blacks look blacker. Colors are more brilliant. Type 
has a new snap. Atlantic Bond’s new white makes your 
coo0d pl inting look even better. 

We've been able to give you this whiter white with 
out sacrificing Atlantic Bond's outstanding printing and 
typing qualities. And each sheet still bears a genuine 
watermark, including the substance number of the paper. 

Atlantic Bond is available in 13 colors, in addition 
to the new whiter white. And in Regular, Ripple and 
Linen finishes. Ask your Fastern Franchised Merchant 


for samples. Or write us direct. 
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Automatic signature feeders, individually driven and timed to match variable chain spac- 
ing, are the main feature of the McCain Unitized saddle binder by the Dexter Co. 


McCain Unitized 
Saddle Binder 


The Dexter Co., a division of Miehle- 
Goss-Dexter, Inc., has introduced the Mc- 
Cain Unitized saddle binder. Specifically 
designed for long publication runs where 
tight deadlines are a factor, the new unit 
is available in two size ranges: 5x8 inches 
to Llxl5% inches or to 11x18% inches, 
trimmed. 

The Unitized principle utilizes auto- 
matic signature feeders that are individ- 
ually driven and timed to match variable 
chain spacing. This permits each size pub- 
lication to be stitched and trimmed at its 
own optimum production speed, accord- 
ing to Dexter. 

The firm has also developed a heavy- 
duty caliper and high-speed stitcher for 
use with the Unitized binder. The McCain 
three-knife trimmer completes the in-line 
machine. Depending on the nature of the 
job, sustained speeds to 12,000 pieces an 
hour are practical, according to the firm. 

For information: The Dexter Co., 2011 
W. Hastings St., Chicago 8. 


Lines of copy and galley proof can In 
positioned close together on the proof- 
reading device by Ralph D. Holmsten. 


Proofreading Device 
Minimizes Eye Fatigue 


A proofreading device, designed to 


miaimize eve fatigue, has been introduced 
by Ralph D. Holmsten & Assoc. The unit 
has a tempered masonite surface with a 
slot through which copy and galley proof 
can be moved during reading. By means 
of two guide lines positioned over the slot 


the proof and copy lines can be closely 
matched, reducing eye movement. The 
device makes a copyholder unnecessary. 

Galley proofs, inserted from under- 
neath the unit, can be moved along by 
means of the feed roller, while copy, posi- 
tioned at the lower part of the device, can 
be moved underneath by hand as it is 
read. 

For information: Ralph D. Holmsten & 
Assoc., 4821 E. 38th St., Minneapolis 6. 


Litho-nette Disposable 
Dampener Roller Cover 


American Graphic Arts Machinery Co., 
Inc., is the United States distributor for 
the Litho-nette, a disposable dampener 
roller covering. The cover is of a seamless, 
finely-woven cotton material chemically 
treated for maximum absorbency. 

Manufactured to fit rollers from 2% to 
4% inches, the Litho-nette will eliminate 
dampener washing, reduce makeready 
time, and will not dry during press stops, 
according to the distributor. 

For information: The American Graphic 
Arts Machinery Co., Inc., 229 Varick St., 
New York 14. 


Self-Adhesive, Stainless 
Steel Foil by Fasson 


\ self-adhesive stainless steel foil has 
been introduced by Fasson Products divi- 
sion of Avery Adhesive Products, Inc. Ac- 
cording to the firm, the foil will adhere to 
virtually any clean, dry surface and will 
increase its adhesive strength after 60 
hours immersion in 75° F water. 

The foil is 0.003-inch thick and has an 
initial contact adhesion of from two to 
four pounds per inch. Adhesion is effective 
at temperatures of from —50° to 300° F. 

For information: Fasson Products, 250 
Chester St., Painesville, Ohio. 


Junior Type Fonts 


Typefounders, Inc., has designed a 10- 
point Junior type font for beginning graph- 
ic arts students. The fonts are cast on the 
foundry line in the Twin-Nick mold. 

For information: Typefounders, Inc., 
P.O. Box 11313, Phoenix 17, Ariz 


PRINTER 


Erie Unique C 
Frame Press 


The Unique C 2%-ton, low-pressure 
frame press has been introduced by the 
Lake Erie Machinery Corp., a Bell Inter- 
continental subsidiary. It may be used for 
preheating type forms for plastic plate 
work or electrotype molding. As a cooling 
press, the Unique C can be employed for 
chilling plastic plates or plastic electro- 
type molds after molding. Another appli- 
cation, according to the firm, is laminating 
with thermoplastic material. 

Operation of the press is controlled by 
a single-manual operating, three-position, 
air valve. Length of time the press remains 
open or closed can be controlled by the 
operator. 

The model can be furnished with drilled 
plates for the circulation of steam or hot 
oil for heating, or water for cooling. If de- 
sired, the drilled plates can be replaced 
with electric heating plates. The electrical- 
ly-heated press is arranged with separate 
indicating temperature controllers for each 
plate, providing control of platen temper- 
atures from 100° to 400° F. 

For information: Lake Erie Machinery 
Corp., Buffalo 17. 


Preheating type forms, cooling plastic 
plates, or laminating with thermo-plastic 
materials are possible with Unique C 2h- 
ton frame press by Lake Erie. 


Magnetic Filter Screen 
Trap for Ink Lines 

The Eirez Mfg. Co., has developed a 
ferrous trap and filter for recirculating ink 
lines. Called the Magnetic Filter Screen 
Trap, the unit will remove iron contamina- 
tion by means of a tube magnet located 
inside the sleeve filter. 

The magnet is a one-inch stainless steel 
permanent tube enclosed in a two-inch di- 
ameter perforated bronze filter screen. The 
screen is available with either 0.020- o1 
0.033-inch diameter holes. Magnet and 
filter are housed in a 350-pound pressure 
bronze casting which has a standard two- 
inch pipe thread inlet and outlet. 

For information: The Eirez Mfg. Co., 
Erie 6, Pa. 
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For every 
printing 
purpose 


MERICAN ROLLERS 





Serving for decades in letterpress 

. in lithography .. . in every 
variety of specialty printing... 
they’ve earned an unparalleled 
reputation for superior perform- 
ance. And they prove it to you, 
too, whatever you're printing. 


AMERICAN ROLLER COMPANY « CHICAGO «© ST.PAUL * KANSAS CITY 
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Wet-rub resistance of offset papers can be 
determined with Adams tester. 


Adams Wet-Rub Tester 
For Coated Offset Paper 


The Montague Machine Co., has intro- 
duced the Adams wet-rub tester, a ma- 
chine designed to determine the degree of 
wet-rub resistance of offset papers. To in- 
sure actual abrasion in the tests, the ma- 
chine will allow at least a 4% slip between 
the sample strip and the wet roll at the 
point of contact under actual conditions of 
immersion. 

According to the firm, routine testing of 
offset paper, conducted after a uniform 
aging period, will permit standard values 
to be established for a particular grade. 

For information: Montague Machine 
Co., Turners Falls, Mass. 


Mechanical Core Machine 
By Paper Converting Co. 


Up to 200 lineal feet of finished cores 
per minute is claimed for the mechanical 
core machine introduced by Paper Con- 
verting Machine Co. The unit has a wind- 
ing head mounted in antifriction bearings 
and driven by timing belts. 

Other features include score cutters for 
clean-cut ends on finished cores, mechan- 
ically timed drive, adhesive applicating 
unit and controls, automatic safety over- 
load, and festoon unwind stands. It can be 
used in conjunction with a one-color flex- 
ographic press. 

For information: The Paper Converting 
Machine Co., Green Bay, Wis. 


Mechanical core machine has been intro- 
duced by Paper Converting Machine Co. 
Unit has unwinding heads, timing belts. 


Commander Press 
For Silk-Screen 


Commander Engineering and Mfg. Co. 
has introduced a silk-screen press capable 
of printing up to 1,300 iph, according to 
the firm. Designed for full automatic or 
manual operation, the unit features table 
base adjustments to permit side-to-side, 
rotation, and fore-and-aft movement with 
accuracy. 

Work is held to the table by a low-vacu- 
um suction through a multiplicity of small 
holes in a Formica surface, allowing firm 
anchorage when printing. A metal screen 
holder functions automatically with the 
timed operating cycle in order that work 
may be fed either by hand or by mechani- 
cal means. 

The press’ ink roller can be removed by 
extending the spring-loaded roller drive 
member at one end of the frame and catch- 
ing the roller as it drops out. A lever ex- 
tends out from the control panel to enable 
the press to skip print without stopping it. 

For information: The Commander Engi- 
neering and Mfg. Co., 4375 Duncan Ave., 
St. Louis 10. 


3 =~ 
Up to 1,300 iph is claimed for silk-screen 
press by Commander Engineering. 


Webril Appli-Pads 

The Fiber Products division of the Ken- 
dall Co., has introduced Webril Appli- 
Pads for applying coatings to litho plates. 
When used with a Webril applicator, the 
new pads will keep the platemaker’s hands 
free of contact with the solution. 

For information: The Fiber Products 
Division, Kendall Co., Walpole, Mass. 


Bouzard Gravure Press 


Amsterdam Continental Types & Graph- 
ic Equipment, Inc., has been selected 
United States distributor for the Bouzard 
Multicolor gravure proof press. The press 
is available in two sizes: Model MEM with 
movable bearings for proving cylinders up 
to 79 inches long, and the manual control 
Model MEPF designed for cylinders up to 
39 inches in length. 

For information: Amsterdam Continen- 
tal Types & Graphic Equipment, Inc., 276 
Park Ave., S., New York 10. 


PRINTER 


Round, precision locating pins can be 
moved about for accurate film register. 


Robertson Photo-mechanix 
Film Register System 


A film register system for process cam- 
eras has been introduced by Robertson 
Photo-mechanix, Inc. Called the Micro- 
Pin Register System, it employs locating 
pins which can be screwed in and out of 
position. Round, precision register pins, 
measuring 0.250-inch diameter, are built 
into the vacuum film holder and located in 
accordance with standard film sizes. 

Regardless of the number of pin sets or 
film sizes to be utilized, all pins are re- 
tractable. Pin sets for smaller sizes will not 
interfere with film and/or screens placed 
on pin sets for larger sizes. Pins can be 
moved in and out from flush mounting to 
0.062-inch above the surface of the holder, 
insuring that indentations will not emboss 
the film. 

For information: Robertson Photo-me- 
chanix, Inc., 7440 W. Lawrence Ave., Chi- 
cago 31. 


Plastic Binding Machine 
Has Adjustable Speed 


General Binding Corp., has introduced 
a variable-speed, electric, plastic- binding 
machine. The Model 316 Electro-Binder 
will handle books in a variety of sizes in 
thicknesses from ;%;-inch to two inches. 
Production rates of the unit can be ad- 
justed to each particular task and individ- 
ual operator output. 

Cycling adjustments are made on two 
control knobs located at the front of the 
unit, one of which sets the time for load- 
ing binders and the other, the actual bind- 
ing operation. The machine is three times 
faster than manual models and twice as 
fast as foot-operated units, according to 
the manufacturer. 

For information: The General Binding 
Corp., 1101 Skokie Hwy., Northbrook, Ill. 


Adjustable speed and all-electric operation 
are features of the Electro-Binder 
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Faustel Flexographic 
Press !s Expandable 


The Flex-pander, an expandable flexo- 
graphic press, has been introduced by 
Faustel, Inc. Units can be added to the 
press on a building block principle by 
bolting the side frames of a new unit onto 
special prebored fittings within the exist- 
A press of up to six colors can 
be obtained, according to Faustel. 


ing frame 


Designed for inline extruding and bag- 
making as well as roll-to-roll printing, the 
Flex-pander has hydraulic impression cyl- 
inder throwoffs which will permit printing 
of one run while simultaneously setting up 
a second run. Web widths of from 24 to 
42 inches can be handled by the press. 

For information: Faustel, Inc., 12801 
W. Silver Spring Dr., Butler, Wis 


Flex-pander press is designed for inline 
extruding, bag-making, roll-to-roll print- 
ing. Up to six colors can be obtained by 
adding units to the existing press 


Mount Hope Web Viewer 


Mount Hope Machine Co., Inc., has in- 
troduced a Web Viewer which permits 
visual inspection of printed cloth and pa- 

while machines are operating at nor- 
mal production speeds. Although the 
viewer seems to stop moving materials, the 
illusion is created by an oscillating mirror 
system. As the material passes the viewer, 
the mirror system, which is automatically 
synchronized to the speed of the range, 
riven section, causing it to appear 


SCans a Yl 
stationary 


For information: The Mount Hope Ma- 
nl Ir Taunton, Mass 


Printed cloth and paper, can be examined 
with Web Viewer while presses operate. 


Faicutter by Falco Corp. 


The Falcutter for die-cutting corrugated 
sheets has been developed by the Falco 
Corp. Bending and wrinkling of stock have 
been eliminated by the machine's grip- 
perless feed, according to Falco. In addi- 
tic the Falcutter utilizes an automatic 





Business forms, labels, tickets, envelopes can be printed on the Halm JP-10 sheet-fed let- 
terpress. Printing speeds up to 1,500 iph are claimed for the unit. 


suction-feed delivery which picks up the 
cut and creased sheet flat from the cutting 
die. Optional equipment includes a stamp- 
printing attachment and an automatic 
board-lift which will handle a skid of cor- 
rugated board. 

For information: The Falco Corp., 29-05 
120th St., Flushing, N.Y. 


Hustler Vacuum Frame 
From Miller-Trojan Co. 


The Miller-Trojan Co. has introduced 
a redesigned version of its Standard model 
vacuum frame. Called the Hustler, the 
frame is built in three sizes, 22x28, 30x40, 
and 36x48 inches. Features include heavy 
steel construction, spring counterbalanced 
vacuum frame lid, and a vacuum blanket 
consisting of a heavy-diaphragm rubber 
under-layer onto which is adhered a 
ribbed rubber sheet and resilient rubber 
beading. 

Controls are located in one area and 
permit application of vacuum pressures 
through a range of five to 26 inches. The 
rotary type vacuum pump is equipped 
with a 4-hp motor. 

For information: The Miller-Trojan Co., 
2 N. Ridge Ave., Troy, Ohio. 


Miller-Trojan’s vacuum frame comes in 
three sizes, 22x28, 30x40, 36x48 inches. 


Negative Layout Table 


An all-metal, negative layout table has 
been introduced by the W. A. Brown Mfg. 
Co., producer of photomechanical equip- 
ment. Available in five sizes, the new table 
incorporates machined straight edges on 
all sides, diffusion glass top which is re- 
versible, quick access to the lighting sys- 
tem, and a utility tray. 

For information: The W. A. Brown Mfg 
Co., Prudential Plaza, Chicago | 
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Halm Introduces JP-10 
Sheet-Fed Letterpress 


Halm Industries Co., Inc., has intro- 
duced the Jet Press Model JP-10 sheet-fed 
letterpress. Capable of handling stock from 
5x7% to 18x22 inches, the JP-10 will op- 
erate at speeds of 15,000 iph using one 
rubber plate, and 30,000 with two plates, 
according to Halm. 

The unit is designed for printing busi- 
ness forms, closed- and open-end enve- 
lopes, labels, tickets, etc. It utilizes a vacu- 
um feed and will handle varying weights 
of stock. 

For information: The Halm Industries 


Co., Inc., Glen Head Rd., Glen Head, N.Y. 


BET, Fluorescent Enamels 

A screen process color enamel, the BE1 
Series, and Fluorescent Gloss enamel have 
been introduced by the Advance Process 
Supply Co. The former is a low-bake, high- 
gloss product which cures in three to five 
minutes at 250° F, according to the firm. 
It is recommended for metal signs and dis- 
plays. The fluorescent enamel is available 
in a variety of colors and is suited to wood 
glass, metal, and some plastics. 

For information: The Advance Process 
Supply Co., 2315 W. Huron St., Chicago 


Bankweave Safety Paper 


Multi-Color Bankweave safety paper 
has been introduced by the Bergstrom Pa- 
per Co. Designed for check printing, the 
paper offers protection against alteration, 
proper surfaces for magnetic ink encoding, 
and strength for high-speed check sorting. 
Chemical or mechanical attempts at altera- 
tion will cause a white spot in the sensi- 
tized surface, according to Bergstrom. 

For information: The Bergstrom Paper 
Co., Neenah, Wis. 


Protection against check alterations is of- 
fered by Bergstrom Paper Co.'s Multi- 
Color Bankweave safety paper. 
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Western Printing & Lithographing, 
Poughkeepsie, N. Y. 


Eastern Colortype, Clifton, N. J. 
National Publishing, Washington, D.C. 
Safran Printing, Detroit, Mich. 


Majestic Press, Philadelphia, Pa. 


Leaders like these are producing more... 


with 


For top-quality work, at a profit, you get more of everything 

with Harris-Cottrell Web Offset. You get more production 

. » up to 24,000 64-page, 8)4 x 11” signatures per hour. 

You get faster delivery . . . the Cottrell folder handles runs 

of 1200 feet per minute. You get greater versatility . . . for 

printing digest magazines, tabloids, catalogs and a great 

variety of folded products with equal facility. Harris-Cottrell’s 

mics )«=2THE COTTRELL COMPANY line includes presses in 22% x 38”, 35 x 50” and 43 x 64” sizes. 

LINTERTYPE | \ Subsidiary of Harris-intertype Corporation Perhaps a Harris-Cottrell Web Offset can open up a whole 
conmamenen | 13 Mechanic Street - Westerly, Rhode Island new field of business for you. Write for information. 





Splicing of paper rolls without slowing 

I i £ 
* “ 

presses is claimed for Constant paster unit. 


Constant Flying Paster 
For Web Offset Presses 


The Constant flying paster for web off- 
set presses has been introduced by the 
Acme Machinery Division. The unit will 
splice paper rolls while the press is run- 
ning at full speed, according to the firm. 

When the diameter of the unwinding 
roll is reduced to 18 inches, the Constant 
moves it to the upper position, permitting 
the lower shaft to be loaded and prepared 
for splicing. With less than 15 feet re- 
maining on the unwinding roll, the oper- 
ator can engage the paster which ioins the 
two webs by the desired splice, either butt 
or overlap, and severs the unwound web. 
Press operation continues without change 
in tension. 

For information: The Acme Machinery 


Division, 1834 Broadway, New York City. 


Sheets ranging from 2%x6% to 14x24 inches 
can be handled by Seventeen folder. 


Seventeen Folding Unit 
From Martin Yale, Inc. 


The Seventeen, a fully-automatic, elec- 
tric folding machine, has been introduced 
by Martin Yale, Inc. The unit will score, 
fold, perforate, and slit in separate or si- 
multaneous operations at speeds up to 
10,000 sheets per hour, according to the 
manufacturer 

Capable of handling sheets up to 14x24 
inches, or as small as 24x6% inches, the 
model is suited for use with 11x17-inch 
offset presses or duplicating equipment. 

For information: Martin Yale, Inc., 2100 
W. Fulton St., Chicago 12. 


Justowriter Edge 
Card Punch, Reader 


Justowriter, Friden, Inc.’s automatic 
tape-operated composing machine, has 
been made available with Edge Card 
Punch and Edge Card Reader to prepare 
listings in any sequence for duplicator or 
offset printing. Edge cards can be code- 
punched in continuous form, then sepa- 
rated, filed, and run again in any order. 

When a listing is to be printed, the re- 
quired cards may be selected and run 
through the reading unit of the Recorder. 
Master paper plates or repro copy can be 
prepared during this operation. 

For information: Friden, Inc., San Le- 


andro, Calif. 


Price lists, directories, inventory records 
can be prepared on the Justowriter with 
the Edge Card Reader and Punch. 


Tippette by Farrington 


The Tippette, a unit for making carbon- 
interleaved, snap-out forms, has been in- 
troduced by Farrington Business Machines 
Corp. Designed for small printing shops, 
Tippette will handle sheets up to 11x14 
inches. With collating shelves folded at 
its sides, the unit occupies four square feet 
of floor space. 

For information: Farrington Business 
Machines Corp., Needham Heights 94, 
Mass. 


Carbon-interleaved, snap-out forms can be 
made with the Tippette collater. 


Chemco Powerline Films 


Chemco Photoproducts has added two 
Powerline films to its line of graphic arts 
materials. The new line films, called Pow- 
erline Acetate and Polystyrene, consist of 
a high-contrast emulsion coated on either 
acetate or polystyrene. They are available 
in a wide range of cut sheets and rolls. 

For information: Chemco Photoprod- 


ucts, Glen Cove, L. I., N.Y. 
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Model VF4IF is a nuArc vacuum frame 
unit for platemakers needing frame only. 


NuArc Vacuum Frames 


The nuArc Co., Inc., has introduced two 
vacuum frame units for platemakers re- 
quiring a frame only. Two models are 
available, Model VF41F is a floor unit 
which measures 30x40 inches and has no 
vacuum pump. The VF4I1F-1, is a 30x40- 
inch floor model complete with vacuum 
gauge, pump, motor, and bleed valve. 

For information: The nuArc Co., Inc., 
4110 W. Grand Ave., Chicago 51. 


Rubylith Masking Film 


Rubylith masking film has been devel- 
oped by Ulano Graphic Arts Supplies, Inc. 
A knife-cut, red film laminated to a trans- 
parent backing, Rubylith is recommended 
for mechanical window negatives and pos- 
itives, drop outs, sharp-edge overlays, etc. 

For information: Ulano Graphic Arts 
Supplies, Inc., 610 Dean St., Brooklyn 38. 


Paper Stock Carton 


Finch, Pruyn and Co., is now packaging 
its cut size paper stock in an easy-to-open 
carton. Glue-spot sealing enables the car- 
ton to be opened by lifting the upper flap. 

For information: Finch, Pruyn and Co., 
Glen Falls, N.Y. 


Anti-Static Cleaner 


The Anti-Static Cleaner, for use on plas- 
tics, glass, leather, paper, and other mate- 
rials, has been introduced by the Simco 
Co. Utilizing a brush, shockless static bez, 
and suction hood, the unit will first brush 
the surface to remove dust and dirt, and 
then neutralize it to prevent reattraction of 
particles. 

For information: The Simco Co., 920 
Walnut St., Lansdale, Pa. 


Anti-Static Cleaner removes dust and dirt, 
neutralizes surface to keep it clean. 
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Tape Recorder 
Modernizes 


Proofreading 


Working with the machine, 
one reader can handle everything 
from straight matter to 


complex numerical tables 


EVER SINCE the University of Toronto 
Press announced last year that it had 
been experimenting with the use of a 
tape recorder in proofreading, the new 
technique has been exciting consider- 
able interest among printers. 
Nevertheless, with the exception of 
a demonstration at the National Con- 
ference on Selection and Training of 
Proofreaders last December, specific 
information about the machine has 
been lacking. This report may answer 
some of the questions that have arisen 
For several months I and others in 
mv office have been working with a 
tape recorder on a variety of material 






Burton Lasky using the Norel 
office tape machine for 


proofreading 





the proofroom 









ranging from straight text to complex 
tables. The machine is a modified mod- 
el of the Philips dictater, the same one 
used by the University of Toronto. In 
this country, the company is known as 
North American Philips and markets 
its products under the name Norelco. A 
number of other machines are in use, 
but the Norelco seems to be best suited 
for most purposes. It is extremely flexi- 
ble and lightweight. 

The Norelco has a synchronized tim- 
er that allows the reader to time his 
takes and to return to any desired point 
on the tape quickly and accurately. 
Another convenience is a fast forward 
speed in addition to a fast rewind. Tape 
comes in a clear plastic magazine that 
can be inserted in the machine in a few 
seconds. The normal reel runs for 19% 
minutes on each side, for a total of 39. 
When the reader finishes one side, he 
simply turns the magazine over. Thus, 
if he reads from the manuscript into 
both sides of the tape, the reel is ready 
to play back without rewinding. 

All the controls are simple to manip- 
ulate. The ease of switching from rec- 
ord to playback, and the fast forward 
and reverse speeds, limit loss of time 
from interruptions. The reader can go 
back for a phrase or two, stop the ma- 
chine at the precise point of interrup- 
tion, and then proceed to record. With 
the present model, the microphone is 
held by hand and can also be used as a 
loudspeaker. However, for normal play- 
back, a set of earphones or an alterna- 
tive earpiece is provided. Playback can 
be controlled either by hand or by a 
foot pedal, which permits the reader to 
have both hands free. 

The technique of operation is as fol- 
lows. The reader writes down his start- 
ing time as shown on the indicator and 
proceeds to read from the manuscrivt 
into the tape. He announces the num- 
ber of each manuscript page as he 
comes to it and also comments on 
doubtful spellings, possible factual er- 
rors, questions of style, etc. The length 
of reading time is a matter of individ- 
ual preference, but many find it con- 
venient to read up to a manuscript or 






galley break close to the end of the sec- 
ond side of the tape. The tape can then 
be run to the end and turned over. 

Keeping the manuscript beside him, 
the reader listens to himself through 
the earphones as he examines the proof. 
He continues to turn the manuscript 
pages as he hears each new page an- 
nounced. This is important because all 
mistakes that are not obvious misspell- 
ings must be rechecked against copy. 
The proofreader can not be certain that 
he did not misread in the first place. 
When he has finished reading the sec- 
tion, he switches back to record and 
starts the process over again. A single 
tape can be used repeatedly. 

On the average, total man-hours on 
a given job are slightly less using a tape 
recorder than they are for a reader and 
copvholder. The proofreader tends to 
be a more rapid reader, and there is 
less waste of time. However, as there is 
usually a wage differential between 
prootfreader and copyholder, the hourly 
cost of proofreading with a tape re- 
corder is somewhat greater. Further 
more, it is, I should say, the most con- 
sistently accurate way of proofreading 
because the problem of the inexperi- 
enced copyholder is avoided. It is far 
more accurate than horsing. and on 
many kinds of work it is also faster. 

The tape recorder can effect consid- 
erable savings in time and money when 
two or more complete readings against 
copy are required. The tape from the 
first reading can be stored and used 
again for the second. It is only with this 
technique that the Norelco may be less 
advantageous than other machines. 
The Norelco tape-magazine combina- 
tion is fairly expensive. This is a minor 
factor when the tave is used repeated- 
ly, but when several hundred reels have 
to be stored, the cost of tape may over- 
balance any savings in time. However, 
the Norelco company tells me that it 
can supply a thinner tape that will run 
for a half-hour on each side and that it 
is possible to arrange for its purchase 
on reels without magazines. 

I am convinced that every proofroom 
would find at least one of these tave re- 
corders useful. The machine will not 
displace the present type of covyhold- 
er, but it can make proofreading pro- 
cedure much more flexible. It can help 
prevent work interruptions when cony- 
holders are absent or busy with other 
duties, and it is also useful in training 
conyvholders to read proof. 

In proofrooms which employ no 
copvholders at all, the recorder enables 
the proofreader to become his own 
copvholder on tabular material, lists of 
names, and other types of work in 
which copy must be followed exactly 
and mistakes are not apparent from 
context. Finally, the earphones tend to 
shut out extraneous noises. 
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For Perfect Register... It's TRO-MARK"! 


Summer or winter, Trojan Tro-Mark Adhesive Label Paper stores, feeds, prints and 
die-cuts like the finest quality printing paper. 

Tro-Mark handles and registers perfectly because of its revolutionary Suspension 
Grip Adhesive Surface. Unlike conventional gumming, Tro-Mark's surface is made 
up of millions of separate adhesive beads that never touch. So both paper and 
adhesive are free to expand or contract at their own rates... can't cause curling 
even under extreme conditions of humidity. 

Get the complete details, plus free sample sheets, from your Trojan Tro-Mark 
distributor today! 


The Gummed Products Company 
Division St. Regis Paper Company - Troy, Ohio 


This insert is printed on Trojan Tro-Mark #865 Coated | side, litho. *‘TRO-MARK"' licensed under Pat. 3£2793966 
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Speakers at the recent workshop 

staged by the Lithographic Division 

of the New York Employing Printers Asso- 
ciation were (l. to r.) J]. L. Kronen- 

berg, Charles V. Morris, Seymour Udell, 
Edward Blank, and Charles W. Latham. 


New York 


Lithographers 


Air Paper Problems 


at Workshop 


PAPER BUYING, handling, storing and 
running problems were reviewed at a 
Feb. 23 workshop session sponsored 
by the Lithographic Division of New 
York Employing Printers Association. 

John L. Kronenberg of the S. D. 
Warren Co. and Charles V. Morris of 
the Allan & Gray Corp. were guest 
speakers serving on a panel with divi- 
sion chairman Seymour Udell of the 
Advertisers Offset Corp., Charles W. 
Latham, and Edward Blank of NYE- 
PA’s headquarters staff. 

“Papermakers and lithographers face 
similar problems,” Mr. Kronenberg 
said. “Both are required to convert vari- 
able raw materials into consistent fin- 
ished products meeting quality stand- 
ards and at a profit. Both are in the 
business of combining variable materi- 
als on variable equipment in a compli- 
cated process susceptible to error. 

“Some of the biggest papermaking 
improvements are those tending to 
make the process less sensitive to hu- 
man error. Lithographers are standard- 
izing and improving processes in an ef- 
fort to make them less critical. 

“Most paper troubles occur on criti- 
cal and fussy jobs, often because too 
much is expected or hoped for. Trou- 
ble-free production on such jobs comes 
only if everything is perfect or close to 
it, but rarely do you get the best of 
everything on a single job. 

“Pressmen may be handicapped by 
original copy limitations or by poor 


Tricks in specifications when ordering paper 


Quality Products” 


found to save much time in plant production later 


photography or platemaking in their 
own plants. Form layouts may preclude 
best results and often force unfortunate 
compromises. 

“The best lithographers are those 
who plan to avoid critical situations by 
allowing safety margins wherever pos- 
sible. Those who standardize on a few 
paper grades made by reputable mills 
generally have fewer problems than li- 
thographers who always work with pa- 
per stocks of unknown or nonstandard 
qualities.” 

Mr. Morris stressed that some on- 
press paper difficulties might be pre- 
vented by stricter attention to details 
in communications between lithogra- 
phers and their paper suppliers. In 
arguing “the case for explicit and com- 
plete order writing,” he cited a series 
of case histories, called them “black 
pictures,” and led off with the following 
examples: 

“Almost a carload of 52x74 sheets of 
cast-coated-one-side bristol arrived in 
the best looking skid package you ever 
saw. The bristol was to be printed four 
process colors on one side, two colors 
and type on the other, with the two- 
color side running first. 

“When the first skid load was un- 
wrapped the pressroom shook with 
blankety-blank language. The paper 
was delivered cast-coated side up. 
Why? Because this is standard mill 
practice unless instructions read to the 
contrary. 


PRINTER 





“In this instance the lithographer’s 
order made no mention of packing re- 
quirements, and the paper merchant 
did not mention it in his order to the 
mill. 

“Some 30,000 pounds had to be re- 
handled. Each additional handling can 
easily damage cast-coated surfaces. 
Was this order writing oversight un- 
usual? It might seem so. But the identi- 
cal situation was occuring at almost the 
same time in another part of the same 
town. 

“In another shop the paper quantity 
was about the same, sheet size was al- 
most as large, and the production 
scheme was similar, sheetwise form 
running four colors on one side, two on 
the other. Laid-finished 65* cover pa- 
per was selected for this job. 

“Everyone agreed that the wire side, 
the under side, should be run with the 
two-color type form. The felt side, on 
which the laid mark appeared more 
prominently and decoratively, would 
be saved for the four-color illustrations. 

“Which side was face up when the 
skid load was unwrapped? You guessed 
it. The felt side, which was to be saved 
for the color part of the job. So the pa- 
per had to be repacked. 

“Forgetting to include in the order 
just four little words, pack wire side up, 
resulted in lost time with additional 
labor added to the cost of the job.” 

Mr. Morris distributed a standard 
form for mill orders or inquiries. 
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How Art Directors Make 
Prize-Winning Layouts 

THE ART DIRECTOR AT WORK; edited by 
Arthur Hawkins, designed by George 
Giusti, art direction by Eugene Mil- 
bauer (published for the Art Directors 
Club of New York by Hastings House, 
Publishers, Inc., 151 E. 50th St., New 
York 22. $6.50). 

Fifteen art directors tell the step-by- 
step thinking, planning, false starts and 
dead-ends that led up to the final con- 
ception of a prize-winning layout. The 
15 directors were medal-winners in the 
37th Annual Exhibit of Advertising and 
Editorial Art sponsored by the Art Di- 
rectors Club of New York. 

Each of the contributors 
sketches made, and in many cases re- 
jected, on the way to the final layout. 
Items discussed include layouts for 
magazine ads, editorial spreads, post- 
ers, television titling, a television com- 
mercial, a booklet, a record album cov- 
er, and a newspaper ad. 


shows 


Three Items to Make 
Copy-Fitting Easier 

LEE DIRECT VISUAL CONTROL STREAM- 
LINED COPY-FITTING HANDBOOK AND 
MANUAL (PRINTER AND LITHOGRAPHER 
Book Dept. $8.85). 

This copy-fitting manual includes 
character sizes for more than 1,730 
foundry and machine-set type faces 
from 4- to 24-point. Names of the faces 
are alphabetically arranged so_ that 
their character counts can be compared 
easily. The book is divided into two sec- 
tions; one shows the counts for lower 
case letters, and the other for caps and 
small caps. 

Included with the manual is a 32- 
page handbook that shows 280 com- 
plete alphabets representing Linotype, 
Intertype, and Monotype faces in all 
sizes up to 18-point. In addition, a 
copy-fitting gauge with 40 separate 
scales comes with the two books. Any 
scale can be applied to any layout for 
a quick indication of copy size. Also 
included with the manual are computa- 
tion tables for figuring total characters 
in copy with up to 130 characters per 


line and 2 to 25 lines in depth. 


Directory Lists Names 
Of Private Presses 
First CHEeck-LoG OF PRIVATE PRESS 
NaMes (Herity Press, 202 Beverly Rd., 
White Plains, N.Y. 50¢; three for $1). 
Herity’s J. Ben and Elizabeth Lie- 
berman sponsored this first-time listing 
of 1,275 names and their priority dates. 
It is for use by operators who wish to 
make certain that their private press 
names do not in fact belong to earlier 
users. The Liebermans suggest that 
duplicate names should be changed. 
The booklet shows avocational print- 
ers what titles to avoid when selecting 
names for their presses. It also lists 
historic private presses long since 
defunct, and the Liebermans hope that 
these names will be kept inviolate. Oth- 
er information includes the rules for en- 
tering titles in the International Regis- 
ter of Private Press Names, for which 
Mrs. Lieberman is registrar. 


Newsletter Publishing 

How to PropucE AN EFFECTIVE 
NEWSLETTER (American Marketing 
Services, Inc., 610 Newbury St., Boston 
15. $1). 

Part of a series called “Encyclopedia 
of Direct Mail,” this 16-page book is a 
clear and lively discussion of newslet- 
ter publishing. It contains many good 
ideas on what to publish, how to se- 
lect an editor, how to establish a for- 
mat, and on nearly all the other prob- 
lems of newsletter production. 


A copy-fitting manual, gauge, 


Lists New York Printers 

1961 NEW YORK PRINTING TRADES BLUE 
Book (A. F. Lewis & Co. of New York, 
Inc., 147 Fourth Ave., New York 3. 
$20). 

In its 46th annual edition, this di- 
rectory lists over 6,000 operating 
graphic arts plants and suppliers in 
metropolitan New York, including both 
commercial and private organizations. 
The entry for each firm includes com- 
pany name, year established, address, 
telephone number, names of officers 
and principal personnel, buyer’s name, 
and lines of business. Individual list- 
ings for about 20,000 executives in 
New York City firms are shown in a 
section of the book called the Personnel 
Directory. 


French Machinery Listed 
ScrpaG CaTALoG (Syndicat des Con- 
structeurs de Machines Pour les Indus- 
tries du Papier, du Carton, et des Arts 
Graphiques, 10 Avenue Hoche, Paris 
8°, France. No charge). 

This is a catalog of 100 French 
graphic arts equipment manufacturers 
and 1,500 machines. The machine 
entries are divided into six sections ac- 
cording to the machines’ uses. Brief de- 
scriptions are given of each item. 


Research Directory 

Drrectory OF UNIVERSITY RESEARCH 
BuREAUS AND INnstiTUTES (Gale Re- 
search, Book Tower, Detroit 26, Mich. 
$20). 

This directory lists the research or- 
ganizations of most universities in the 
United States, Puerto Rico, and Cana- 
da according to research subject, e.g., 
Business, Economics & Transportation; 
Labor & Industrial Relations. In each 
category, institutes are listed alphabet- 
ically according to the sponsoring uni- 
versity. Listings include the address, 
director’s name, number of staff mem- 
bers, date of founding, and a brief des- 
cription of the work carried on. 


and handbook are part of the Lee Direct Visual Control 


Streamlined Copy-Fitting method. The manual includes character sizes for more than 
1,730 foundry and machine-set types. The handbook shows 280 complete alphabets. 
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YOU GET MORE FROM YOUR MEAD MERCHANT 





Your Mead merchant has on hand... 
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a large and diversified inventory of quality papers! 


When you rely upon your MEAD MERCHANT, you benefit from the con- 
venience of a local source...dependability of supply... great savings in 
time. Only your paper merchant offers you one central source of supply 
for the many varieties of papers required for your customers’ needs. It 
is another of the ways YOU GET MORE FROM YOUR MEAD MERCHANT! 


Mead Papers, Inc., a subsidiary of The Mead Corporation, Dayton 2, Ohio. 
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Who Does What in a Litho Firm’s Management? (Concluded from page 61) 


that every salesman and workman 
knows that the success of the plant de- 
pends upon maintaining quality. Also 
see that someone in authority actually 
knows what quality is and sees that it is 
maintained. 

Over-all company policy will depend 
largely upon the sales policy, and the 
sales policy will depend upon the phys- 
ical makeup of the plant and its experi- 
ence. Every plant must in some degree 
specialize in one or two fields for which 
it is best equipped. Salesmen should 
not go after color process work if all 
the presses are single color. If the spe- 
cialty is office forms, salesmen should 
not seek folding carton jobs. 

Some salesmen feel that an occasion- 
al “off-beat” job increases the experi- 


ence of a plant and does some good. 
But customers do not pay for the les- 
sons involved, and such jobs upset the 
whole plant, and raise costs far beyond 
selling price. 

Only active management can set and 
hold a tight sales policy, and it must 
be done. Management must also design 
plant policies or rules under which a 
plant is to operate. This applies to such 
things as purchasing, estimating, cost 
and time reporting, and research. 

There must be a policy regarding 
who chooses and orders paper. There 
must be a maintenance policy and a 
scheduling policy. In fact there must be 
many policies that can be decided 
upon, written out, and made known to 
everyone involved. All the smaller de- 


offset... 


QUESTIONS 
AND ANSWERS 


Charles W. Latham will answer questions on offset lithography. Enclose self-addressed envelope and 
direct your inquiry to The Inland and American PRINTER and LITHOGRAPHER, 79 W. Monroe, Chicago 


<< 


\T DIFFERENT TIMES and under various 
conditions we seem to have just about 
all the ink troubles that occur. Ink 
backs away from the fountain roller, 
cakes, and chalks. Will vou discuss 
some of these problems? 


4A 


INK IS BLAMED for a lot of troubles that 
are actually caused by other influences 
They become apparent in connection 
with ink, and so it is permissible to call 
them ink troubles. But look elsewhere 
for the basic causes of most of these 
troubles 

When an ink has a tendency to back 
away from the fountain roller, it lacks 
flow, tack, or length. In other words it 
acts more like butter than it does like 
molasses. Such ink is called short ink 
or buttery ink. 

The manufacturer of the ink did not 
make it that way. It was probably ad- 
justed to that condition after it came 
out of the can. Too much compound or 


other additives made the ink short. If 
it must be adjusted to this condition 
because of the type of paper that is be- 
ing run, then the pressman will have to 
knife the ink in the fountain frequently, 
or an ink agitator will have to be in- 
stalled on the press. 

Ink will sometimes “body-up” in the 
can, assuming a stiffness or false body 
that is not permanent. In this case it is 
necessary only to turn it out on the ink 
slab and “work” it with the knife. 

If too much water or acid is being 
used on the plate, the ink fountain roll- 
er will sometimes be wetted, and the 
ink will back away from a wet roller. 

Ink that cakes and piles is usually 
emulsified with water. A certain 
amount of water is permissible in ink; 
in fact, it aids water control on the 
plate. But too much water, acid, and 
gum in the ink cause a cake emulsion 
that does not flow properly and lacks 
tack. It also does not transfer to rollers, 
plate, blanket, or paper as it should. 
rhe cure is to obtain plates that will 
run and stay clean with a minimum of 
water and acid. 

Chalking is a condition in which dry 
pigment is left on the surface of the pa- 
per and can be easily rubbed off after 
the job has dried. The ideal condition 
is where a small amount of ink vehicle 
is absorbed into the paper, and a small 
amount is left on top to dry and bind 
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partmental policies then go to make up 
the final, over-all company policy. 

It is up to management to design and 
develop the policy. It can not be done 
in one session. It must be built up over 
a period of years. But the important 
thing is to write as much of it as possi- 
ble so that everyone is familiar with it. 
Of course, none of the details of a poli- 
cy are inflexible. They will be broken 
from time to time to take care of spe- 
cific conditions. But only management 
should authorize such departures. 

So management must make the rules 
under which a plant operates. It can do 
this best with a good organization 
chart, complete job descriptions, and a 
clear company policy. In fact, these 
things are part of good management. 


the pigment. This is a delicate balance 
and many factors can influence it. For 
instance, if the ink is too soupy, too 
much of the vehicle will penetrate the 
paper, leaving the pigment chalky. If 
the ink is normal but the paper has high 
suction power, the same thing can hap- 
pen. If the ink is slow drying or if there 
is an adverse moisture condition pres- 
ent, too much vehicle may be absorbed 
by the paper before any drying occurs. 

To prevent chalking, the ink must be 
adjusted to the absorbent characteris- 
tics of the paper, and drying must be 
kept normal. High humidity in the air 
and paper will slow drying, sometimes 
requiring extra driers. Too much foun- 
tain solution being run on the plate will 
also slow drying and may cause chalk- 
ing. Low pH of paper coating can be 
another contributing cause in chalking 

One mistake that is often made re 
garding ink vehicle penetration is in 
thinking of a highly porous paper as a 
rapid ink absorber. This may be true of 
water but not of ink. If the pores of the 
paper are large, it may lack capillary 
attraction for an ink with body, while 
a high gloss paper coating may have 
terrific suction. Two uncoated sheets 
may look exactly alike and be miles 
apart in absorbency because of differ- 
ences in surface sizing. So the best way 
to avoid chalking is to test the ink with 
the paper that is to be used on the job. 
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MANUFACTURING COMPANY 


A New Era Letterpress Lets You 


COMPLETE PRE-PUNCHED 
DATA CARDS IN ONE PASS 


Once through and done! Six different steps in a single pass! 
A New Era Press prints multi-colors on both sides of the 
web, numbers, perforates, punches, die-cuts, and cuts off. 
All operations are extremely accurate. There are New Era 
Presses for producing grain short continuous form cards, 
manifold card sets, or data cards up to 16”. Find out more. 
Write today on your letterhead for free Bulletin #211. New 
Era Manufacturing Co., Dept. 14, Box #400, Hawthorne, N. J. 


PRINTER AND LITHOGRAPHER * April, 1961 107 





James L. 


Harrison 


PRESIDENT JOHN F. KENNEDY announced March 9, that he 
would nominate James L. Harrison, 54-year-old director of 
the Joint Congressional Committee on Printing, to be the 
15th Public Printer of the United States. 

Mr. Harrison told reporters he felt “honored and de- 
lighted” at the news, and he pledged himself to continue, 
as Public Printer, the same type of administration he has 
brought to his job as the staff director of the Congressional 
committee. 

Mr. Harrison was inducted on March 17 at the Govern- 
ment Printing Office in the presence of the members and 
staff of the committee of which he had served as staff di- 
rector, other officials of the Government, his family and 
friends. The Government Printing Office had technically 
been without an acting head since the death of John W. 
Wilson March 3. 

Mr. Wilson, deputy Public Printer, had been acting as 
Public Printer since February 1, the effective resignation 
date of Raymond Blattenberger, Public Printer throughout 
President Dwight D. Eisenhower's administration. Mr. Wil- 
son had served as deputy Public Printer under Mr. Blatten- 
berger since 1954, the climax of a career that had begun in 
the Government Printing Office in 1924 when he became a 
Linotype operator 

As Public Printer, Mr. Harrison will have direct charge 
of some 6,500 emplovees at the huge Government Printing 
Office, hard by Capitol Hill in Washington, plus indirect re- 
sponsibility for some 334 “captive” plants in various tederal 
agencies throughout the United States and in 44 countries 
overseas 

It is a source of pride to him that, since he has been di- 
rector of the Joint Committee on Printing, the number of 
such “captive” plants has been cut from 900 to 334 through 
closings and consolidations. The latter number does not in- 
clude small therapeutic plants in Veterans Administration 
hospitals and some reproduction plants operated by the 
Navy's Bureau of Ships. 

I'm glad to say, too, that during my tenure at the Joint 
Committee, policies have been established and are now 
working that prevent any plant owned by a federal agency 
from getting new equipment or expanding in any way with- 
out receiving prior approval of the committee,” he said. 

“A form must be sent to the committee signed by the 
responsible administrator in any agency, certifving also that 
any new printing undertaken by such plants cannot be done 


by commercial printers within a reasonable radius of the 
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government installation. Efforts must be made by the agency 
to trade with commercial printers if this is at all feasible.” 

Mr. Harrison, who resides with his wife in an apartment 
in northwest Washington, has one daughter, Mrs. Joan Sil- 
baugh, also of Washington. 

He was born in Greer, $.C., on June 3, 1906, and moved 
to Gastonia, N.C., in 1916, where he lived until he came to 
Washington in 1928 at the age of 22. 

He started out as a clerk in a wholesale and retail food 
business, where he served in various posts, until he joined 
the staff of the U. S. Bureau of the Census, first as a drafts- 
man and later as field and area supervisor. In 1942, he trans- 
ferred to the Field Division of the Office of Price Adminis- 
tration, then headed by the controversial Leon Henderson. 

Six months later, he was named OPA’s Liaison Officer at 
the Capitol—a strategic post in any agency, since the liaison 
officer is able to make the personal acquaintance of all 
Senators and Representatives. He is also responsible to a 
large extent for passage of laws helpful to the agency and 
for seeing to it that Congressmen get all the information 
they need and want about an agency’s operations. 

He served in that capacity until OPA went out of existence 
in 1947, and, at that time, became president of a wholesale 
appliance company in Washington. 

In May, 1949, he became staff director of the Joint Com 
mittee on Printing, holding that post until his recent appoint- 
ment, with the exception of two years (1953-54) when the 
Republicans organized the 83rd Congress, and Paul C. 
Beach, the Republican minority counsel on the committee, 
became staff director. 

During his tenure as staff director, and particularly during 
the early years, Mr. Harrison traveled extensively to visit 
the “captive” printing plants throughout the world. His 
object was to formulate policies for cutting the number of 
these plants and restricting the chances of remaining plants 
growing increasingly larger. He has traveled more than 400,- 
000 miles on committee business. The result has been poli- 
cies requiring federal agencies to justify the existence of 
their present plants and to make a good case for the addition 
of any men and /or materials to existing printing facilities of 
any kind. 

As Public Printer, Mr. Harrison is expected to pursue a 
cautious administrative course and to introduce efficiencies 
gradually. He has learned that this is the most effective 
course in Government, where every change calls for the co 
operation of many individuals and organizations. 
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"NCR Paper 


more than repays its entire yearly cost... 
every six months.” 


“We use NCR Paper (No Carbon Required) 
for more than 45 forms. NCR Paper is used in every 
home office department from Personnel to Shipping, 
as well as in our four plants and 54 sales and service 
branches throughout the country. New applications 
for its use are being found constantly. 

“NCR Paper enables us to get clearer, cleaner 
copies that provide speedier, more accurate records. 
We do not have to insert or remove carbons. With 
NCR Paper, originals and copies are picked up as 
a complete unit. This saves us valuable time and in- 
creases employee satisfaction. 


ASK YOUR LOCAL PRINTER OR FORMS SUPPLIER ABOUT NCR PAPER 
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THE NATIONAL CASH REGISTER COMPANY, Dayton 9, Ohio 
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TRAILMOBILE tmc., Cincinnati, Ohio 


“By placing a money value on the time savings 
and the many other advantages, we estimate NCR 
Paper is saving us its entire yearly cost every six 
months.” 


Vice President - Administration TRAILMOBILE inc. 


NCR PAPER 
ELIMINATES 
CARBON PAPER 


1039 OFFICES IN 121 COUNTRIES * 77 YEARS OF HELPING BUSINESS SAVE MONEY 
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Devoted to timely items concerning men and 
events associated with printing. Copy must reach 
editor by 15th of month preceding issue date 


Litho Clubs Will 
Meet May 4-6 


Delegates to the 16th annual convention 
of the National Association of Litho Clubs 
will have an opportunity to see the world’s 
fastest web offset press in operation. 

The Dayton Litho Club will host the 
convention at the Biltmore Hotel May 4-6. 
There will be a plant visit on Thursday, 
May 4, to the McCall Corp. plant which 
ships out over 3-million magazines every 
lay 

The press the delegates will see was 
built by the Frederick H. Levey Corp. to 
McCall's specifications. It is 108 feet long 

1 ighs approximately 700 tons. It 

nt 144 digest-size pages, five colors 
side of the web, and is designed 
maximum speed of 2,500 feet per 

At that speed it will print 150,000 

~ paper a day 
wre than 400 delegates are expected at 
mvention, according to the national 
hairman, J. Leonard Starkey 
of the McCall Corp. Sessions, he said, are 


mventior 


designed for middle management and su- 
pervisory personnel in the lithographic 
field. Technical sessions May 6 will fea- 
ture panel discussions of plates, camera, 
stripping. presses, blankets, rollers, etc. 
Business sessions and election of na- 
tional officers will be held May 5. Dr. 
Harvey Hahn, nationally-known lecturer, 
will be speaker at the luncheon that day. 
The new officers of NALC will be in- 
roduced the delegates at luncheon on 
May 6, at which Col. Ira V. Matthews of 
the Strategic Air Command at Wright- 
Patterson Air Base in Dayton will be the 


1 
cuest speaker 


+ 


Wisconsin GAA Plans 
March of Progress Show 


The second March of Progress exhibit 
ind conference sponsored by the Graphic 
Arts Association of Wisconsin, will be 
held Nov. 9-11 in the Milwaukee auditori- 
um. Exhibit spaces have been increased 
from 135 to 175, according to Herbert 
Kagel, exhibit manager 

Held in observance of the Wisconsin 
group's 75th anniversary, the show will 
also include a management conference, 
dinner, and letterpress and lithography 
clinics. Exhibitors’ lists and general infor- 
mation may be obtained from the associa- 
tion office at 704 W. Wisconsin Ave., 
Milwaukee 3. 


Six-Day Web Training Seminar 
In Chicago Sponsored by NPTA 


The first Web Printing Training Insti- 
tute, sponsored by the National Paper 
Trade Association as a six-day seminar, 
Feb. 27-March 4, at the Sheraton Towers 
in Chicago, was attended by 31 represent- 
atives of NPTA member companies. Di- 
rector of the institute was Charles A. 
Morton, vice-president of Alden Press, 
Inc., Chicago. The seminar was designed 
to train specialists in various facets of web 
printing and its uses of roll papers 

The institute was set up late last vea 
by the association’s web printing educa 
tional committee consisting of Carl E. 
Munz, Central Ohio Paper Co., Detroit; 
Hugh N. Phillips, Frank Parsons Pape 
Co., Washington, D.C., and C. G. Foster, 
Midland Paper Co., Chicago. 

The seminar included lectures, plant 
visits, and demonstrations. Discussions 
followed the talks, and delegates witnessed 
web offset operations. 

The opening morning (Feb. 27) was de 
voted to the fundamentals of printing 
when Harry Lauchle, training director for 
the Miehle Co., Chicago, delivered two 
lectures on the letterpress and gravure 
processes. Mr. Morton discussed the offset 
process. 

Frank Preucil, Lithographic Technical 
Foundation, spoke on the influence of pa- 
per color in printing at the luncheon. Mon- 
day afternoon, tlie students toured LTF’s 
laboratory and heard talks by various stafl 
members. 

On Tuesday Byrne Heninger of LTF 
discussed conversion of letterpress original 
material for offset printing. H. P. Thomp- 
son, a printing paper consultant, spoke on 
rolls, roll shipping, roll handling, and roll 
storage. Mr. Morton presented an outlin« 
of web press operations 

Luncheon speaker was E. G. Ryan, E 
G. Ryan & Co., Chicago, who reviewed the 
history of web offset. The afternoon visit 
was to the International Printing Ink Co 
Andrew Monroe of Hess & Barker’s Chi- 
cago branch, spoke on the economic 
growth of web offset at the dinner meeting. 

Keene Addington of the Miehle Co., 
opened the Wednesday session with a talk 
on the economics of web-fed versus sheet- 
fed printing. His talk was followed by one 


Participants in the Web Printing Training 
Institute were given a demonstration of 
web offset printing at the Alden Press, 
Chicago, during the six-day session. 


PRINTER AND LITHOGRAPHER * April, 1961 


on web drying by Rudolph Otepka, Web 
Press Engineering, Inc., and a tour of the 
Miehle Co. 

George Mattson, Printing Industry of 
America, discussed web offset press equip- 
ment and paper usage after luncheon. 
Plant tours, which included Manz Corp. 
and Alden Press, were followed by a lec- 
ture on ink problems in web offset printing 
by Hugh Clark and Philip Curtis, Koh] & 
Madden. During the evening, a panel dis- 
cussion on web offset papers from the inill 
point of view was presented. 

The Thursday session included a plant 
tour of the Veritone Corp. and a talk by 
Michael Evans on mechanical problems in 
paper and in-press operation. Ben Offen, 
Ben Offen & Co., discussed the condition- 
ing of paper webs prior to printing. 

Talks and demonstrations at the Alden 
Press on drying and blistering, and letter- 
press versus web offset grades highlighted 
Friday morning's program. The afternoon 
plant tour was to the Inland-Magill Wein- 
sheimer Corp. 

The institute closed on Saturday with a 
talk by James W. Metcalfe of American 
Type Founders, Inc., on future develop- 
ments of web offset, a group discussion on 
paper requirements for web offset printing, 
and an address by Carl Munz, Central 
Ohio Paper Co., Detroit, on how the paper 
salesman can best seTve the w eb offset cus- 
tomers of his company. 

A second institute is planned for May or 
June in Chicago, William F. Obear, vice- 
president in charge of printing papers for 


NPTA, announced. 


GTA to Hold Package 
Printing Workshop 


The Gravure Technical Association has 


launched a workshop program with first 
panel sessions slated for May 6 at the 
Commodore Hotel in New York City and 
May 20 at the Drake Hotel in Chicago. 
Discussion for the benefit of packag« 
printers will cover ink fundamentals and 
idjustment, press-side cylinder inspection, 
cylinder repairs that can be made in press- 
rooms, and preparation of cylinders for 
storage. Doctor blade 
care will be included on the agenda if 


preparation and 


time permits. 

Much of the information will be based 
on results of a study carried on for several 
years by the cylinder life committee. War- 
ren Daum of Roto Cylinders, Inc., Pal- 
myra, N.J., is chairman of that group 

Walter Haas of Acme Gravure Service 
will serve as chairman of the Chicago 
workshop. Jack Haverfield of Intaglio 
Service Corp. and Robert Griffith of the 
Printing Ink Division of the Interchemical 
Corp. will assist in conducting the New 
York program. 

These meetings are planned for GTA 
member company representatives and 
their guests. Per person fee, $15, includes 
luncheon. Registration forms are available 
from association headquarters, 30 Rocke- 


feller Plaza, New York City. 





PERFORMANCE-PROVED 


means broad experience... 
a long tradition of quality 
and service 


CHAMPLAIN ROTOGRAVURE presses are designed 

and built to provide the finest quality in printing. Rewind Press — automatically controlled constant ten- 
High speed and precise register are combined with sion rewind roll stand — positive synchronization to 
the production economies of a highly automated press for speed of rewinding and roll hardness. Roll 
printing operation. An investment in the high stand illustrated has integral constant tension pull unit 
quality features of a CHAMPLAIN rotogravure and conditioner for web moisture content. Single, mul- 
installation is your best assurance of top perform- tiple, and continuous turn-over models. 

ance... simplicity and flexibility of operation... 

long, trouble-free service with a minimum of 

maintenance. 

The CHAMPLAIN name on any piece of print- 

ing equipment is backed by long years of experi- 

ence in research and manufacture; by skilled 

workmanship in all phases of production; and by 

prompt expert service. 


Cutting & Creasing Press — cuts, creases, and auto- 
matically strips cartons from roll stock in one pass 
through the press—speeds up to 200 impressions per 
minute—precise cut-to-print register—minimum set-up 
time. Illustrated with alternator and double belt de- 
livery to sort reverse-interlocked carton blanks. 


Sheet Delivery — delivers up to 12,500 square-cut 
sheets per hour with 1/64” accuracy. Faster than any 
other standard sheeter. Undamaged edges — neatly 
jogged pile — positive sheet control—no waste trim. 
Illustration shows roll stand for alternate rewinding 
of web. 


CHAMPLAIN quality-built printing and converting equipment 


FLEXOGRAPHIC, FLEXOGRAVURE, ROTARY TABULATING CARD, LETTER- SPECIALTY CONVERTING EQUIPMENT FOR INLINE USE — Rotary Em- 
PRESS, & SPECIALTY PRESSES —for Tag, Chart Paper, End and bossers—Perforators and Score Units—Slitting Equipment—Hot 
Bakery Seals, Die Cut Labels, Tabulating Cards. Melt Thermoplastic Applicators—Special Delivery Equipment. 
CUTTING AND CREASING EQUIPMENT — Roll Fed Swing-Type Recip- AUXILIARY EQUIPMENT — Automatic Electronic Proportional Reg- 
rocal and Stationary Die Cutting and Creasing Presses — Vertical ister Controls (for multi-color and fabrication register on roll-fed 


Extruding and Eccentric Punches and _ Perforators — Rotary equipment) —Automatic Web Splicers. 
Blankers. Custom Designed Equipment for Special Applications. 


) Write today for more information. 
¢ 
o Champlain Company, Inc., Harrison Avenue, Roseland, N. J. 
la HL y a 1 TW Chicago Office: 58 Broadway, Des Plaines, Illinois 
a | In Europe: Bobst-Champlain, S. A., Prilly-Lausanne, Switzerland 
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{t LTF’s board and committee meetings, special recognition for services went to (rear, l. 


tor.) L 


front l tor 


B. Cambell, O. E. Wells, M. J. Hoover, President Felton Colwell, E. E. Gray, 
retiring President W. H. Bulkeley, R. F. Reed (given a watch for 37 years 


service), and E. E. Jones. John McMasters and C. C. Rossotti were also honored 


LTF Directors, Education, 
Research Committees Meet 


f directors and the educa- 
mmittees of the Litho- 
cal Foundation held their 
irch 13-16 at the Sher- 

Hotel in Chicago 
March 13, the education 
viewed work done in 1960 
lans for the Foundation’s 1961 
le ist seven and p ssibly ten 
ed publications will be com- 
ear, trade analyses have been 
two subjects, press and half- 
ae iphy, and five more are 
iudio film, “Improved Desen- 
vill be revised and distributed 
lirectors met March 14, they 
1 $500,000 budget and author- 
ded programs of research and 
ition Felton Colwell of 
é me Minneapolis, was 
elected president to succeed William H. 
Bulkel f Connecticut Printers, Inc., 
Hartford William E. Zabel, Jr. of 
Zabel Bros. Co In Philade Iphia 1S the 
new vice-president, and Herbert E. Brod 
f Lutz & Sheinkman, New York City, was 
reélected treasurer. Robert T. Wolff, of 
Western Printing and Lithographing Co., 


. St I ws. was reelected Sec retary 


yroved a new technical 
ices division to be set up under the 
ction of Michael H. Bruno, LTF re- 
h director; a 25% enlargement of the 
creation of the position of 
the education director, and 
in air-conditioned laboratory 

g ib fac ilitic Ss 
lay meeting, March 15-16, the 
mittee heard the reports of 
h during 1960. First report 
Charles Gramlich who de- 
scribed his work with synthetic polymers 
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which might have potential for nonblind- 
ing lacquers. 

Mr. Gramlich and Dr. Paul Hartsuch 
reported on work done on zinc plates un- 
der the sponsorship of LTF, the Ameri- 
can Zinc Institute, and manufacturers of 
zinc lithographic metal. The studies, most- 
ly to develop a zinc wipe-on plate, were 
a continuation of work done in 1959. 

Mr. Bruno and Dr. Hartsuch reported on 
press studies and plant testing of nondeep- 
etched, copperized aluminum plates and 
dispasable blankets. 

The Foundation’s print-quality studies 
were explained by George W. Jorgensen. 
Work in 1960 was done on factors that 
control print quality on the press sheet. 
The work involved development of in- 
struments to measure and control known 


Robert Downie, (l.) chairman, opens the 
LTF research committee meeting while M 
H. Bruno, research director, listens 
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print-quality factors, and exploratory 
studies of less understood factors. 

Mr. Jorgensen also reported on two de- 
vices used in print quality tests and their 
possible use in plants. One, the star target, 
has been plant tested and is now available 
from LTF. The other, the press inkometer, 
is now ready for plant testing. 

Frank M. Preucil described preliminary 
studies of variations of pigment concentra- 
tion and press conditions on halftone color 
printing and of studies of changes in proc- 
ess ink efficiency caused by differences in 
paper gloss and absorbtivity. Ward Pease 
explained a new classification system for 
graphic arts literature. 

Progress in continuing work on tinting 
was reported by Wayne E. Schmuhl. Ink 
transfer studies and investigation of dis- 
coloration of unbleached sulfite stocks 
upon contact with oxygen enriched air 
(known as the “photographic effect”) were 
reported by C. H. Borchers and Everett 
Bernstein. Mr. Bernstein also discussed 
work done to develop instruments and test 
methods for paper and ink studies. 

Mr. Bruno and Mr. Borchers described 
technical service projects undertaken for 
members by the paper, ink, and press re- 
lationships division of the institute. This 
work took up 27% of the time of the divi- 
sion. Most of these projects will be turned 
over to the new Technical Services Divi- 
sion in the future. 

Final report came from Mr. Bruno who 
described newly sponsored research in 
web offset and magnetic ink printing. 


Personnel, Training 
Directors to Meet 


People, jobs, and profit is the theme for 
the Fifth Invitational Conference for Per- 
sonnel and Training Directors. The Educa- 
tion Council of the Graphic Arts Industry 
has timed this event for May 18-19 at the 
Cleveland-Sheraton Hotel. 

Speakers will be persons qualified to 
suggest answers to the following basic 
questions: 

What attitudes of young people shape 
their vocational and career choices? How 
can the graphic arts industry present its 
job opportunities, in terms of these at- 
titudes, to assure a continuing supply of 
well-educated, well-trained manpower? 

What are the attitudes of present print- 
ing and publishing plant employees to- 
ward their jobs? What changes, if any, 
must be made to obtain greater productivi- 
ty, better economic understanding, and 
more active interest in assuring profits. 

What do technological changes mean in 
terms of the kind of new people who must 
be drawn into service for the industry? 

What will the over-all manpower supply 
be during this decade, and what must the 
industry do to get its share of new man- 
power in unskilled, skilled, executive, pro- 
fessional, and other categories? 

The tentative program also calls for 
showing motion pictures relating to the 
conference theme. 

The College Placement Officers Associ- 
ation, equipment manufacturers, and ty- 
pographic, photoengravers, 
stereotypers, and bookbinders unions have 


pressmens, 


been asked to send representatives. 





Magnetic Ink Check Imprinting 
Stopped by Bank of America 


Highlighting the March 8-10 joint meet- 
ing of the Bank Stationers Section of Li- 
thographers and Printers National Associa- 
tion with the Lithographic Manufacturers 
Association at Chicago’s Pick Congress 
Hotel was an official announcement that 
the Bank of America in San Francisco had 
contracted itself out of the magnetic ink 
check imprinting business. 

“We'll be out of this business by the 
end of April,” said A. R. Zipf, vice-presi- 
dent, “and I predict that other banks will 
soon follow our example. Bankers do not 
want to print checks. They may do so for 
a time, but only because they believe they 
can do it faster, better, and cheaper. It is 
up to commercial printers to prove other- 
wise, and I’m sure they are able to do this. 

“Commercial printers have accounted 
for almost six times our internal imprint- 
ing rate. Conformance with specifications 
has varied. Prices have ranged from no in- 


Portland Craftsmen 
Will Host Conference 


The Portland (Ore.) Club of Printing 
House Craftsmen will be hosts to the 
Craftsmen’s 36th Annual Pacific Society 
Conference. It will be held at the Port- 
land Sheraton Hotel June 29-July 1. 

Featured on the program will be a typo- 
graphic workshop under the direction of 
Howard King, a past president of the In- 
ternational Association of Printing House 
Craftsmen, and a luncheon address by Lee 
Augustine, president of the Printing Ma- 
chinery Co., Cincinnati. A representative 
of the Eastman Kodak Co. in Rochester, 
N.Y., is also scheduled to speak. 

An evening of dinner, dancing, and en- 
tertainment is planned for June 30, and 
the annual banquet will be held July 1. 

Registration fees are $25 for men, and 
$17.50 for ladies. An additional $5 will 
be added to the fees after June 10. 


Porter, McClellan Fill 
Positions With PIA-LA 

Robert Porter has been reélected presi- 
dent of the Master Printers Section of the 
Printing Industries Association of Los An- 
geles. Mr. Porter, of Pacific Printing and 
Lithography, will serve with directors 
Gordon Minter, Burroughs Corp.; Al Carr, 
Schwabacher-Frey; Dale Magor, Jeffries 
Banknote Co.; Fred Harris, North Holly- 
wood Printing Co., and M. R. Quinn, Fos- 
ter-Quinn Co. 

Ray F. McClellan has been named ex- 
ecutive secretary of the Union Employers 
Section of PIA-LA. He was recently di- 
rector of industrial relations for the Cli- 
max Molybdenum Co. 


Wisconsin Firm Expands 


The Western Publishing Co., Inc., Ra- 
cine, Wis., has acquired the Graphic Arts 
Process Co. of Detroit. The firm will be 
operated as a wholly-owned subsidiary of 
Western, with John F. Motschall continu- 
ing as president. 


crease over conventional printing to ex- 
orbitant levels. Some small printers may 
drop out, but we shall give them as much 
aid as we can before they do so of their 
own volition. But printing quality must 
improve. 

“During the three months ending with 
January this year, rejects of our internal 
imprinting averaged 2.92%, and 21.9% of 
these rejects did not meet specifications. 
The average reject rate for 37,474,781 
items processed in January was 3.5%, and 
45% of these rejects were accepted after 
second runs. This reduced the reject ratio 
to less than 2%. Poor preprinting accounted 
for 28.8% of the checks that were still un- 
acceptable.” 

Mr. Zipf forecast that before next year’s 
end volume check printers will reach the 
point where conventional printing will cost 
more than common language magnetic ink 
imprinting standard checks. But he 
warned that printers face these challenges: 

To produce standard _ personalized 
checks with quality acceptable for auto- 
matic processing at reasonable prices. 

To produce such checks at better profit 
for themselves and banks, and with suffi- 
ciently better quality to induce bank cus- 
tomers to buy them. 

The current nationwide average of 20% 
coded checks in circulation will grow to 
55% before the end of this year, according 
to Mr. Zipf. “The Midwest and the South,” 
he said, “are the principal soft spots, and 
you are the best missionaries to go forth 
and preach this gospel.” 

Creative selling was the topic assigned 
to Turner Goldsmith of the John H. Har- 


land Co. Paul Drews and Mitch Schearer 
of Deluxe Printers, Inc. discussed office 
costs for handling large volumes of indi- 
vidual orders. Panelmen leading open 
forum discussion were Edward A. Robin- 
son of the J. C. Hall Co., Cecil N. Rudnik 
of Rudco Checks, Inc., Walter D. Gem- 
mil of Milton C. Johnson Co., Oliver 
Cromwell IX of Dowchek, Inc., and 
Frank W. Norris of Columbia Art Works. 

Cecil Rudnik, vice-president of Rudco 
Checks, is the Bank Stationers Section’s 
new chairman succeeding Edward A. Rob- 
inson. William R. McKeighan of Saml. 
Dodsworth Printing & Stationery Co., and 
chairman of the Lithographic Manufac- 
turers Association is vice-chairman. 


ALA Local No. 1 Votes 
On Bigotry Clause 


Members of Amalgamated Lithograph- 
ers of America Local #1, New York City, 
were voting last month on a resolution 
calling for a new by-law clause making 
bigotry subject to fine or expulsion. Ed- 
ward Swayduck, president of Local *1, 
predicted overwhelming approval. 

“Discriminatory practices at the trade 
union level,” he said, “are a major threat 
to our economic system and American 
ideals. Our resolution is one of the first 
concrete steps taken by a local union in 
contrast to the talk but no action policies 
of organized labor at large.” The resolu- 
tion reads as follows: 

“Any member who by action or word 
advises, encourages, or promotes discrimi- 
nation against any member or group based 
upon consideration of race, creed, national 
origin or religion thereby does injury to 
the organization, and if found guilty of 
such conduct, after trial by the Council 
Board, shall be fined or expelled.” 


O. T. Hamilton (c.), newly-elected president of Printing Industries Association, Inc.-Los 
Angeles, holds gavel with 1961 Directors Sid James (l.), president of Union Employers 
Section of PIA-LA, and Robert Porter, Master Printers Section president. 
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“Everything New in Letterpress” is the 
theme of the 32nd Annual Spring Techni- 
cal Conference and Exhibit of the Inter- 
national Association of Electrotypers and 
Stereotypers. The meeting and exhibit are 
scheduled for April 16-19 at the Pittsburgh 
Hilton Hotel in Pittsburgh. 

The first day will be devoted primarily 

meetings of the directors and the com- 
on management, labor relations, 


public relations, and research. 





Robert Kennedy 
President 


lechnical sessions are scheduled to be- 
rin April 17 after brief reports from Presi- 
lent Robert H. Kennedy and Executive 
Secretary-Treasurer Floyd C. Larson. 
vill hear John McDermott, 
resident of the International Stereo- 
typers & Electrotypers Union, speak on 
Better Labor Relations.” He will be fol- 
lowed by Kenneth DeSoto, research direc- 


tor of Heidelberg Eastern, Inc., who will 
detail his company’s work on improved 
relief plates, new letterpress presses, and 
raj I plates 
Other subjects ind speakers at the con- 
f I] be 
Letterpress Printing of Folding Car- 
tons —J. Mel Kernan, general superintend- 


ent of the Rittman, Ohio, plant, Folding 
Carton Division of Packaging Corp. of 


gement’s Right to M nage - 
Father Edward A. Keller, C.S.C., profes- 
nomics, Notre Dame University, 
South Bend, Ind 


Man igé 


Flexibility—Progress in Printing Pro- 
luction”—Fred Lucas, advertising produc- 


tion manager of Life magazine, New York 
City 

Manpower in the Printing Industry” 
Harry E. Brinkman, president of the Edu- 


ition Council of the Graphic Arts In- 
dustry, Washington, D.C. 

Executive Skills’"—Glen D. Heck, vice- 
president, Art Electrotype Co., Cleveland 
The Story of Newspaper Printing by 


Offset William D. Rinehart, director, 
mechanical and service division, American 
Newspaper Publishers Association, New 
York City 


Industry Labor Relations Report”— 
Carl N. Becker, chairman of the IAES per- 
| relations committee, and president 

of Becker Electroiype Co., Milwaukee 
Research and Deve lopme nt Projects’ 
Milton J. Rectanus, cochairman of the re- 


sonne 


search and de velopment committee and 


IAES Conference and Exhibit 
Have “New Letterpress” Theme 


president of the Service Electrotype Co., 
Pittsburgh. 

A major feature of the conference will 
be an all-morning panel discussion and 
clinic regarding progress made on new 
plates. The 12-man panel will be presided 
over by Charles H. McNellen, LAES first 
vice-president. 

Also on the program is a luncheon ad- 
dress by Dr. Carl C. Byers, public rela- 
tions lecturer for General Motors Corp., 
Detroit. The last day of the conference 
will be devoted to visits to Service Electro- 
type Co., Standard Electrotype Co., and 
Miller Printing Machinery Co. 


Carnegie Alumni 
Group to Meet 


April 27-29 is reunion time for members 
of the Carnegie Printers Alumni Associa- 
tion. They are going back to Carnegie In- 
stitute of Technology to attend their an- 
nual Printing Management Seminar and 
to greet Raymond Blattenberger, who re- 
cently retired from his post as Public Print- 
er of the United States. He will be guest 
speaker at the annual banquet. 

Scheduled for the first evening, as an- 
nounced by program chairman W. Fred- 
erick Rousseau of the Union Carbide 
Corp., is a talk by Truman Bradley, assist- 
ant to the publisher of McCall's magazine. 
He is expected to review management, 
production, typography, Jayout, and other 
changes that gave this publication a new 
look. 

“A View to the Future” is the topic as- 
signed to Kenneth G. Scheid, who heads 
Carnegie’s Department of Graphic Arts. 
His address is timed for the second morn- 
ing. Matthew A. Kelly, director of indus- 
trial relations and personnel services, New 
York Employing Printers Association, and 
Bertram A. Powers, vice-president, New 
York Typographical Union No. 6, will pre- 
view management-labor relations. 

Abraham Briloff, certified public ac- 
countant, will explain the methods of 
tax and estate planning for printing com- 
pany owners and executives. Production 


control is due for discussion by J. Tom 
Morgan, Jr., president of the National As- 
sociation of Photo-Lithographers and the 
Litho-Krome Co., Columbus, Ga. William 
McNeill of Union Carbide’s Central Pur- 
chasing Department and manager of the 
Printing and Office Equipment Division 
has chosen “The Buyer Faces Color” for 
his subject. 

On the third morning Mr. McNeill will 
lead a panel discussion on management 
problems and how they may be solved. 

Miller Printing Machinery Co. will host 
registrants during a social hour preceding 
the banquet, and all comers will be break- 
fast guests of the Harris-Intertype Corp. 
on the final day. 

The annual business meeting and elec- 
tion of officers are scheduled for that day. 
Harold B. Pressman of Pearl-Pressman- 
Liberty Printing & Lithographing Co.., 
Inc., Philadelphia, heads the current slate. 
Gene A. Musial of Herbick and Held Print- 
ing Co., Pittsburgh, is secretary-treasurer, 
and David W. Ellis of that company is re- 
cording secretary. There are 12 regional 
vice-presidents. 


Forms Group Holds 
Workshop Session 


New York Employing Printers Associa- 
tion’s new Rotary Business Forms Group, 
representing East Coast printers, staged 
its first workshop session on March 14. 

Speakers leading discussion of costs for 
printing forms from rubber plates as com- 
pared with offset were William Sutin, 
president of Cromwell Printery, Inc., Al 
bany, N.Y., and George E. Herwitt, presi- 
dent, Printhouse Co., Hackensack, N.J. 

Serving as the group’s first chairman is 
Ar i0ld Greenfield, vice-president ot the 
Rotary Business Forms Section of Printing 
Industry of America, Inc. and vice-presi- 
dent of Alfred Allen Watts Co., Inc., Clif- 
ton, N.J. Murray Rosenbaum, vice-presi 
dent of Koller & Smith Co., Inc., New York 
City, is vice-chairman. 

Arthur J. Gavrin of Arthur J. Gavrin 
Press, Inc., New Rochelle, N.Y., and Wil- 
liam Hort, secretary of Enterprise Press 
Inc., New York City, are members of the 
program committee. Samuel D. Brown, 
Jr.. NYEPA staffman, is working with the 


group 


Leaders of the Rotary Business Forms Group of the New York Employing Printers Associa- 
tion are (from left) David M. Gavrin and William Hort, program committee members; 
Arnold Greenfield, chairman, Murray Rosenbaum, vice-chairman. 
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Safran, Smeets of Weert Form 
American-Dutch Corporation 


American printing know-how may be- 
come a substantial earner of European cur- 
rencies in the world trade battle. 

A joint American-Dutch corporation 
has been formed to introduce the four- 
color web offset printing process to Euro- 
pean consumers. The process, in commer- 
cial use less than a decade, has made a 
revolutionary impact on publishing and 
commercial printing patterns in the U.S. 

American participants in the new 
Smeets-Safran Printing Co. of Weert, The 
Netherlands, are Safran Printing Co., De- 
troit, and N. Joseph Leigh, president of the 
Einson-Freeman Co. of Fairlawn, N.J., 


: 
lithographer 





' 


Hyman Safran David Safran 


The Dutch partner, Smeets of Weert, is 
2 135-vear-old family-owned firm now 
managed by the sixth and seventh genera- 
tions of the founding Smeets family. It is 
1 leading producer of high quality color 
ithography and point-of-purchase dis- 
plays, employing 350 people. It has Tele- 
-linked sales offices in the five largest 


in Printing Co. will begin 
erations next December in a 45,000- 
square-foot plant now under construction 
it Weert, The Netherlands. It will operate 
U.S.-manufactured ATF 23;%x38-inch 
five-color, perfecting, web-fed, heat-set, 
press. The new plant will have ca- 
pacity for the addition of three more press- 
es of mparable size, 
auxiliary equipment 
Know-how for the Dutch-American en- 
terprise will be supplied by Safran Print- 
ing Co. of Detroit, which has been a lead- 
er in development of the four-color web 
fset process in the [ nited States 
Five of the 50 four-color web offset 
presses now in existence are in Safran’s 


Smeets-Satr 


offset 


plus all nec essary 





Personnel for the Weert plant will bs 
in Safran’s Detroit plant, and Saf- 
ran pers mnel will oversee the installation 


trained 


and running in of the new plant’s equip- 
ment. The Smeets-Safran plant and the 
Safran Detroit plant will be Teletype- 
linked 

The participating companies have sub- 
scribed half the capital for the joint enter- 
prise. The remainder was loaned by the 
[wentsche Bank of Amsterdam, The 





Netherlands. The firms plan a volume of 
10-million guilders ($2,500,000) after the 
plant s first year, and an ¢ mploym«e nt of 40 
to 70 pe 


“The growth of four-color web offset 
printing in Europe will be even more dra- 
matic than in the U.S.,” predicts Mr. 
Leigh, who brought together the Safran 
and Smeets interests in the transaction. 

“European publishers and advertisers 
have been literally color starved because 
of the low production capacity and high 
cost of color printing with the equipment 
now available in Europe,” Mr. Leigh said. 

“The typical printing run of even major 
publishers and large advertisers there is 
well under a million, so that preparatory 
costs for four-color work on rotary letter- 
press or gravure have been prohibitive.” 

Safran Printing Co. is also a family- 
owned firm, jointly owned by Hyman and 
David Safran, sons of Elias Safran who 
founded the firm in 1904. 

Safran has printed by the web offset 
process since 1953, and claims to be the 
first printer to adapt the web offset proc- 
ess to quality printing. It has 15 trained 
press crews. 

Members of the Smeets family were 
among the scores of overseas printing and 
publishing executives who have toured the 
Safran plant since it was converted to web 
offset in 1953. 

The Smeets company was among the 
first European lithographing firms. 


GAEA Groups Combine 


The Graphic Arts Employers Associa- 
tion of San Francisco has announced its 
affiliation with the San Jose (Calif.) Graph- 
ic Arts Employers Association. The move 
is aimed at unification of northern Cali- 
fornia’s printing-lithographic industry, ac- 
cording to Wayne C. Wade,. secretary- 
manager of the San Francisco group. 








Information booklets printed on a Miehle 
Vertical press stream from a Model AS 
Dexter folder on display at United States 
Trade Exhibition in Colombo, Ceylon. 


NPBMA Convention 
Planned May 4-7 


Winning entries in National Paper Box 
Manufacturers Association’s 1961 compe- 
tition will be announced at the organiza- 
tion’s annual convention, May 4-7 at the 
Mayflower Hotel in Washington, D.C. 
Awards will be presented May 5. 

Setup box marketing will be discussed 
by manufacturers in round-table style, ac- 
cording to Norman T. Baldwin, executive 
secretary. At this session four panelists will 
consider how plant operations can be 
geared to keep step with variety store 
packaging, rack merchandising, automatic 
vending and other future requirements. 
Registrants are due to study Fortune mag- 
azine’s packaging industry forecast. 

The program also calls for talks on “Sell- 
ing in the Sixties” by Charles E. Cullen, 
industrial sales consultant, and on “Cave- 
man to Spaceman” by J. Lewis Powell, 
coming from the executive office of the 
Secretary of the Navy. 

Bertam I. Gordon, president of L. Gor- 
don & Son, Inc., Baltimore, is chairman. 


A Gather-All collator with stitcher attachment, manufactured by Didde-Glaser, Inc., Em- 
poria, Kans., will be displayed at the United States’ exhibit at the International Trade 
Fair in Poznan, Poland, in June. Examining the machine are Didde-Glaser officers Carl 


Didde (1.), president, and Donald Glaser (r. 
merce representative George C. Ashworth. 
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Designer: 

Jacques Nathan-Garamond is head 
of the Graphic Design Department 
at the Ecole Nationale Superiéure 
des Arts Décoratifs. in Paris, 

a position he has held since 1939. 
In addition, he maintains 

his own studio for advertising 

and editorial design. Creator of 
numerous exhibitions for the 
E.C.A. Information Service 

in Paris, he was awarded a 

Gold Medal for the 

“Best Poster 1958. Paris.” 


to demonstrate opacity and 

ink acceptability. Further 
examples of the sheet’s 
compatibility with the 
“impossible” are reverses of 
fine type in screen and solids... 
and intricate register which 
would not be possible without 
the controlled moisture 

content of the sheet. The result 
of this “torture test,” 

as you see, is faithful repro- 
duction of each design element. 
Why not put Penn/Brite Offset, 
the value sheet, to the test 

on your next job? 


new york and penn 


pulp and paper manufacturers 


Write for new swatch book 
and the name of your nearest 
distributor. 

New York & Pennsylvania Co., 
425 Park Avenue, 

New York 22, New York. 
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Two Bills Offer Tax Relief 
For Small Business Owners 


Senator John Sparkman of Alabama and 
Representative Frank Ikard of Texas have 
their sights set on passage of identical bills 
which are of dollars and cents interest to 
owners and operators of small and medium 
size printing businesses. 

S. 2 and H. 2 would provide income tax 
credits for firms that earmark part of their 
profits for reinvestment purposes. Such 
companies would be permitted to retain 
up to $30,000 of their earnings each year, 
on a tax-free basis, for investing in capital 
expenditures. 

In supporting these bills, Senator Spark- 
man called attention to the increasing 
number of business mergers “which have 
sapped the strength of the community of 
small enterprises and raised the rate of 
small business failures to a record high.” 

He stressed that the need for tax adjust- 
ment enabling smaller concerns to finance 
growth and expansion “is clear and press- 
ing. S. 2 and H. 2 would meet this need by 
authorizing as a deduction from taxable 
net income an amount equal to the capital 
represented by reinvestment in depreci- 
able assets, the inventory and accounts 
receivable, except that maximum deduc- 
tion would be 20% of net income or $30,- 
000, whichever is higher.” 

Nearly 100 trade associations have taken 
formal action backing these bills, accord- 
ing to Senator Sparkman. Officers of four 
groups joined with Senate Small Business 
Committee staff members last month in a 
conference with top officials of the Treas- 
ury Department. The conferences re- 
viewed all aspects of the Sparkman-Ikard 
measures. Henry H. Fowler, Under Secre- 
tary of the Treasury, and Stanley S. Sur- 
rey, Assistant Secretary in charge of tax 
policy, promised to study the reinvestment 
proposal before submitting tax recommen- 
dations to President Kennedy. 

Senator Sparkman is active in behalf of 
small business on two other fronts. With 
18 other Senators he sponsored S. 378, a 
bill permitting purchasers of used equip- 
ment to allow for liberalized depreciation 
deductions when figuring their income 
taxes. 

“Many smaller firms cannot buy expen- 
sive new equipment,” said Senator Spark- 
man in a letter addressed to Douglas Dil- 
lion, Secretary of the Treasury. “They buy 
reconditioned machines as sound invest- 
ments in more efficient production and for 
growth potential. S. 378 is a logical and 
equitable bill.” 

S. 902, another Sparkman bill, would 
allow the Small Business Administration 
to supply as much as $1-million of the ini- 
tial capital for Small Business Investment 


Corporations. It would authorize SBA 
loans to SBIC’s in an amount equal to the 
amount of loans to SBIC’s from other 
sources. The law as it stands now limits 
initial capital available from SBA to $150,- 
000, and limits SBA loans to half the 
amount of loans to SBIC’s from other 
sources. 


Third-Class Mail Data 
Submitted to Committees 


The Department of Commerce has sub- 
mitted to the Senate and House Post Office 
Committees an 88-page supplement to the 
Survey of Economic Effects of Third-Class 
Bulk Mail Rate Increases which became 
effective under a law passed three years 
ago. 

Comprehensive data presented in tabu- 
lar form, and without editorial comment, 
includes detailed information about third- 
class bulk mail uses. Since the survey, 
made by the Bureau of the Census in co- 
operation with the Post Office Depart- 
ment and bulk third-class mail users, cov- 
ered the first six months of 1958 and 1959, 
an appendix is provided for comparing 
data relating to those periods. 

Copies priced at 70 cents each may be 
obtained from the Superintendent of Doc- 
uments, Government Printing Office, 
Washington 25, D.C. 


John M. Wilson, Deputy 
Public Printer, Dies 


John M. Wilson, Deputy Printer of the 
United States, died March 4 of a heart 
attack. He was 60. 

Mr. Wilson, who had been with the 
Government Printing Office since he came 
to Washington in 1924, had been a Lino- 
type operator, proofreader, assistant night 
foreman of the Monotype section, and as- 
sistant night production manager before 
he was appointed to his last job in 1954. 

Since the retirement of the Public Print- 
er, Raymond Blattenberger, last January, 
Mr. Wilson had been Acting Public Print- 
er. (See later story on page 108.) 


Harrison Appointment 
Raises PIA Protest 

The proposed appointment of a non- 
printer as the Public Printer of the United 
States has raised protests among the na- 
tion’s master printers. (See page 108.) 

A spokesman for the Printing Industry 
of America, Inc., which represents some 
8,000 master printers, said in New York 
March 15 that condemnation of the pro- 
posed federal appointment was apparently 
unanimous. 

“We have nothing against Mr. Harrison 
personally, and do not question his integri- 


PRINTER 


ty,” the spokesman said. “We just do not 
believe that he is qualified. Certainly he 
does not meet the requirement of the law 
that the appointee must be ‘a practical 
printer versed in the arts of bookbinding.’ ” 

The Government Printing Office, a 
$100-million a year business, sets stand- 
ards for the whole industry, he said. 

The printers’ sentiments have been 
passed on to the White House, the spokes- 
man said. (See later story on page 108.) 


Pian Conference 
For Philadelphia 


Printing Industries of Philadelphia and 
the Delaware Valley Section of the Tech- 
nical Association of the Pulp and Paper 
Industry joined with five other groups in 
staging a graphic arts conference on March 
17 in Philadelphia. 

Letterpress, offset, and boxboard print- 
ing problems were reviewed with H. Z. 
Bell of the Quinn & Boden Co. and A. E. 
Sterner of Allen, Lane & Scott, Inc. sug- 
gesting solutions. Serving on the printing 
panel were F. J. Lovegren of the P. H. 
Glatfelter Co., P. C. Evanoff of Mead Pa- 
pers, Inc., C. A. Wynn of the Container 
Corp. of America, and E. M. Wade of the 
Crescent Ink & Color Co. 

Panelmen discussing Dycril plates, color 
proofing, polystyrene foam films for pack- 
aging and other new developments that 
have reached the commercial printing 
stage were H. B. Gage of the Du Pont 
Photo Products Division, G. L. Sherwood 
of the Minnesota Mining and Mfg. Co., W. 
J. Stevens, executive vice-president of the 
National Association of Photo-Lithogra- 
phers, and D. J. Bernhard of the Printing 
Ink Division of Interchemical Corp. 

Quality control evaluation of pick re- 
sistance and gloss ink hold-out was the 
topic assigned to J. M. Fetsko of the Na- 
tional Printing Ink Research Institute. 
Donald Macaulay of Paper Quality Con- 
trol, Inc. discussed quality contro] and 
methods of measuring printability. 

Color engineering subjects and speakers 
were “Color Is a Neglected Salesman,” 
Howard Ketcham of Howard Ketcham 
Inc., and “Selecting the Proper Color for 
the Job,” D. Gallagher of the Crescent 
Ink & Color Co. 

Future printing automation and the ef- 
fect of recent economic conditions on ink 
vehicle development work were described 
by Dr. Edward Hines of the Superior Var- 
nish and Dryer Co., W. H. Rocap. Jr. of 
the Curtis Publishing Co. and Philip E. 
Tobias, graphic arts consultant. 

Panelists discussing publishing prob- 
lems included Warren Jenny of the S. D. 
Warren Co. and John Phillips of Vail- 
Ballou Press, Inc. Other panelmen_re- 
viewed binding problems and told how 
printers could increase profits by codpera- 
tive relationships with trade binders. 


IPC’s Earnings Decline 


International Paper Co.’s net earnings 
for 1960 totalled $71,668,594, a sharp de- 
cline from 1959’s $83,610,673, the firm 
has announced in its annual report. A de- 
cline was also noted in the 1960 sales of 
$1,012,647,543, down from the preceding 
year’s figures of $1,030,208,695. 
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Avoiding Bad Squirts 

This little trick has saved us many a 
bad squirt when casting a large amount 
of boldface or italic copy on our Lino- 
tvpe machines. We use the flap (a 
simple two-letter attachment) exclu- 
sively for the casting. Then we place 
two small, thin pieces of wood under 
the two levers of the rail. This makes it 
impossible to use the auxiliary position 
of the rail and eliminates the danger of 
getting “double bold face” (a cast on 
the auxiliary position and flap at the 
same time).—DonaLtp Lane, Scott 
Printing Co., Jersey City, N.]J. 


Breath Test for Images 


If vou lose track of which side of a 
presensitized offset plate has been ex- 
posed, you can find out without devel- 
oping the plate. Simply breathe heavils 
m the image areas of the plate. The 
image will appear briefly on the side 
that has been exposed —R. W. Corrins, 
Swift Litho-Printing Co., Swift Cur- 
rent, Sask., Canada 


Securing Numbering Wheel 
VW he mn we 
we place a piece of 1-point card on 


run a numbering wheel, 


either end and at one side of it. This 
provides a snug, but not too tight or 
binding, lockup, and allows the num- 
bers to turn when the plunger is de- 
pressed by the impression —JOHN M 
Harpix, Hardin Printing Co., Oak 
Park Ill 


Feeding Problem Solution 


If you encounter feeding trouble 
with onionskin or any other lightweight 
paper on a Vertical, cover all the holes 
on the feeder shoes with transparent 
tape. Punc h an opening in the tape at 
only one hole. This will prevent the 
shoes from picking up more than one 
sheet.—Frep M. Oxson, Austin, Tex 


Goldenrod Paper Color 


Goldenrod is the paper color that 
should be used on small sheets that are 
to be kept. This color is a must on the 
first sheet of a manifold or receipt, and 
scratch pads stand out when goldenrod 
is used. Before the war this shade cost 
a premium of 1¢ per pound over other 
colors.—JoHN NESTLER, Tampa, Fla. 


Perforating Method 


When round-hole perforating by ma- 
chine is requested, it should be done 
after the sheets are printed. This will 
keep two, three, or more sheets from 
being picked up at a time, regardless of 
whether the perforating runs all one 
way or both ways as in the case of post- 
age and trading stamps.—ALvin E. 
Moweey, Franklin, Pa. 


Gasoline Stops Picking 


If you are running a small job, a halt- 
dozen posters, for example, and picking 
should occur, it may be that the ink is 
too tacky. Try adding a little gasoline 
to the ink disk and let it distribute. This 
should stop the picking.—Ricuarp J. 
Fastner, Editor, Cloud Chaser maga- 
zine, St. Cloud, Minn. 


Figure Forms in Inches 


Be sure to use inch measurements in 
making up an over-all form (from edge 
to edge of the page or sheet) because 
there is a discrepancy of 4-point per 
inch between the pica and inch scales. 
Paper cutters, however, are equipped 
for cutting to inches and fractions 
thereof, but few, if any, use the pica 
measure.—ALVIN E. Mowrey, Frank- 
lin, Pa. 


Composing Ruled Jobs 


Machine ruling pens are spaced ac- 
cording to the inch measure and not ac- 
cording to the pica measure. This is 
why so many typographers have trou 
ble lining up figures and other material 
for ruled forms. The best way around 
this problem is to take a sheet of the 
actual ruling and lay it beside the form 
on the galley, then space according], 
To do this, you will have to insert many 
thin cardboard strips and one-point 
leads, but it is the surest way to correct 
spacing, especially when you are deal- 
ing with 14-, 16-, 20-, or 22-point pen 
ruling. It will also save both the time 
and the temper of your stonemen. 

If you have to handle a rush job with 
18- or 24-point spacing before the rul- 
ing is finished, it is a good idea to use 
the pica measure. Then go over the 
form with an inch measure to deter- 
mine where to insert the cardboard 
strips and one-point leads.—ALvin E. 
Mowrey, Franklin, Pa. 
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Web Offset Program 
Expanding at RIT 


(Concluded from page 59) 
as the present courses in web offset 
newspaper production. 

These courses cover all steps from 
copy preparation, typesetting, and 
paste-up, through stripping, platemak- 
ing, and presswork. The programs are 
for either one or two weeks with the 
“live production job” of printing the 
RIT weekly Reporter as part of the 
course. This provides experience and a 
closer picture of production times nec- 
essary through various steps of the off- 
set process. 

The trainee has a wide variety of 
equipment to see, use, and discuss dur- 
ing the course. Although much of the 
camera work is done on a 31-inch Ruth- 
erford process camera, the trainee has 
available a Kenro 18 \ evtical, Robert- 
son 24-inch Comet, Robertson Shooting 
Star, 24-inch ATF, Monotype Over- 
head, and such units as the Haloid Li- 
thoflo Processor. If the trainee is in- 
volved in special color reproduction 
courses, the Saltzman camera and the 
Short Run Color Corp. camera are 
used. 

Although the courses are conducted 
as part of the Graphic Arts Research 
Department work, a wider assortment 
of equipment is made available in RIT’s 
Printing Education Department, which 
offers instruction leading to a bachelor 
of science degree. Printing department 
faculty members are used for special 
sessions to supplement material pre- 
sented by the Research Department 
staff. 

At the conclusion of the course the 
trainee has actually operated various 
kinds of equipment and has accumu- 
lated samples of his own work 

Information about the web offset re 
search, testing. or training programs is 
available by writing directly to Herbert 
Phillips, Graphic Arts Research De 
partment, Rochester Institute of Tech- 
nology, Rochester 8, N.Y 





LET'S 


swap 


IDEAS 


The Inland and American Printer and 
Lithographer pays $5 for each item pub- 
lished in this department. Address your 
letter to Pointers for Printers Editor, The 
Inland and American Printer and Lithog- 
rapher, 79 West Monroe St., Chicago 3. 


Payment will be made on publication. 

















Harris Alum-O-Lith 
the Professional's 
Plate 


.005 to .020 
(10% to 30% 
heavier, size for size ) 


Flat sheet 


Lightly etched 
(Micro-Surfaced) 


Advantages of 
Harris Alum-O-Lith 
‘“‘Professional”’ Plates 


A plate to fit 
every offset press 


Easier to handle. 
No stretch, tear 
or kink 


Sheet permits wider 
flexibility of sizes 
and styles for user 


Advantages of both 


smooth and grained 
plates 


Double economy 








HARRIS 





“INTERTYPE 





CORPORATION 


Lithoplate. Ine. 














your slugcasting 


machine problems 


. Brewington will answer machine problem questions addressed to him in care of this magazine. 


Don't Neglect 
The Matrices 


FAMILIARITY, it is said, breeds con- 
tempt. This may well explain the gen- 
eral tendency to ignore the simple re- 
quirements of the small pieces of brass 
which play such a large part in slug 
composition. Often matrices receive no 
attention until they start to “act up”— 
usually at a most inconvenient time. 
The following information, although 
much of it is common knowledge, out- 
lines a means of minimizing stoppages 
and prolonging the life of matrix fonts. 

It is agreed that the most probable 
causes of damage to matrix character 
walls are (1) an incorrectly adjusted 
pump-stop which will allow a line to be 
cast when the right-hand vise jaw has 
‘not been moved fully outward against 
its stop, and (2) a build-up of metal at 
the casting points of spacebands, often 
due to inefficient or infrequent space- 
band cleaning. 

Machine manufacturers’ spaceband 
cleaning instructions invariably empha- 
size that spacebands should be polished 
with a little graphite on a soft board 
after each eight-hour run of the ma- 
chine. Since the graphite used is a form 
of blacklead, some effort while rubbing 
the spacebands is all we require in or- 
der to obtain the desired polish; yet 
often spacebands are merely “bathed” 
in a liberal quantity of graphite and re- 
placed in the spaceband box with a 
superfluous coating which will transfer 
to the matrices and to the magazine. 

Excess graphite transferred from 
spacebands to matrices and magazines 
can cause matrices to stick in their 
channels, for while graphite in its dry 
state may be an excellent lubricant, a 
damp atmosphere (all too common in 
many workshops—especially when the 
heating systems are cut out over night 
or during the weekend) will convert it 
to a sticky paste. 

Could this be the reason that matri- 
ces are reluctant to respond, particular- 
ly on Monday morning? 


Q.—I am enclosing a matrix, the like 
of which I have encountered in many 
fonts that have passed through my 
hands from time to time. I have asked 
typesetting agency machinists as well 
as a number of other machinists what 
causes the slight swelling of the thick- 
ness of the mat, and have had as many 
different answers as there are machin- 
ists. At first glance, it seems to have 
been caused by the mold striking the 
edge of the mat while the mat was not 
being held squarely at right angles with 
the lip of the mold, but in one case at 
least (my own machine), the first ele- 
vator jaws would not permit a wide mat 
to turn in this position; in every case 
where I have found such mats, it has 
been only the wide mats that appeared 
crushed in this way. Another sugges- 
tion was that the carrier from the as- 
sembler to the first elevator was enter- 
ing the guide rails with too much snap, 
possibly because the air cushion was 
worn or out of adjustment. This did not 
seem logical since here again mats are 


held in such a way that they could not 
strike at point of damage. 

The damage has appeared and dis- 
appeared from my machine, but I still 
find mats from other machines in simi- 
lar condition. I also find machinists 
draw-filing mats to take out hairlines, 
without ever seeing the crushed ap- 
pearance of the mats when held with 
the matrix edge facing the eye. Do you 
know what causes this damage? 


A.—I am sorry but I have not much 
to add to what other machinists have 
already told you. It may not seem pos- 
sible, but, nevertheless, the first mat in 
the line often twists slightly if the line 
stop is not close enough to support it; 
when the mold advances for face-wise 
alignment, the lip of the mold will press 
against the edge of the mat and crush 
it, causing the swelling on the side of 
the mat. 

It is important that the brake on the 
line delivery slide long finger functions 
properly so that the long finger hugs 
the line of mats as they are being trans- 
ferred to the first elevator head. This 
brake, therefore, is designed to prevent 
any twisting or squabbling of the mats 
while they are being delivered from the 
assembling elevator to the first elevator 
head and down to the casting position. 

In my opinion all machines should 
be equipped with the new style line 
stops that are pushed into the first ele- 
vator head each time by a hook fas- 
tened to the transfer slide. This helps to 
minimize such troubles and also to end 
squirts caused by squabbled lines. 

A delivery slide that slams against its 
banking screw when it comes to a stop 
will also cause the end mats to twist or 
squabble. 


This Model 32 Blue Streak Linotype machine was demonstrated at the recent United 
States Trade Exhibition in Colombo, Ceylon. Sponsored by Mergenthaler Linotype Co., 
Brooklyn, the machine was equipped to set Sinhalese, Tamil, and English composition. 
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CROWNING 
ACHIEVEMENT 
IN GURL-FREE 

| GUMMED PAPER! 


“The Queen of Sheen"’ is the glamorous name 
for Dennison 6691 PermaFlat Gummed 
KROMEKOTE®. It’s well deserved. This 
60 lb., white cast-coated gummed paper uniquely 
combines qualities never before offered in a 
label sheet. 

High-gloss effects . . . without the use of over- 
print varnish . . . make labels reflect the pres- 
tige that wins a roya! welcome for products 
and services. 

Freedom from curl . . . in all kinds of weather 
. .. makes it as easy to handle and print as its 
famous ungummed counterpart. 

Dust-free gumming .. . unmatched by any other 
label sheet in its class ... makes a hit because 
it runs clean on your presses and on your cus- 
tomers’ standard office imprinting machines. 
Specimen sheets and samples of 6691 and the 
other coated and uncoated, white and colored 
numbers are yours for the asking. Contact your 
nearby paper merchant or the Dennison office 
nearest you. 








DENNISON « FRAMINGHAM, MASS. » DRUMMONDVILLE, QUE. 
Helping you compete more effectively 








The only complete line of label sheets that are 


AS CURL-FREE AS UNGUMMED PAPER 
before, during and after printing ... ‘ GUMMED PAPERS 


all year ‘round 
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Concluded from page 


Versatility—A Major 


Web Offset Benefit 


quantity, press, other operations, and 
delivery date. 

Each job is posted regularly through- 
out the day. In addition, every morning 
each foreman has a meeting with the 
plant supervisor and is informed of new 
production, new jobs, new equipment, 
etc. There is a foreman for each de- 
partment and a general superintendent 
over all departments. 

A girl in the production control de- 
partment gets daily time tickets on all 
operations, and from these she posts 
the information. This system, Mr. Isser- 
man points out, is very flexible and 
makes it possible to move jobs back or 
forward with little effort. Unlike other 
systems in which information is erased 
when a change is made, all information 
is permanent on the handwritten ruled 
sheets, even when changes are made. 

Mendle Press, Inc., was founded by 
Isador Mendle on the St. Louis river 
front in 1907. After two progressive 
moves to larger quarters, the company 
moved to its own one-floor building in 
Brentwood, a St. Louis suburb. 

In those pioneering river front days 
in 1907 the company was justly proud 
of its eight job presses and one hand- 
fed pony press, according to Maurice 
E. Mendle, chairman of the board and 
son of the founder. 

Today the letterpress room includes 
a variety of units from the job presses 
up to 60-inch cylinder presses. The off- 
set pressroom equipment ranges from 
20x26-inch presses to 42- and 58-inch 
‘ multicolor presses. 

In addition to a composing room, 
camera and platemaking facilities, the 
plant has a bindery equipped with au- 
tomatic stitching, trimming, covering, 
and gathering units capable of han- 
dling all types of saddle-stitch and side- 
stitch books, pamphlets, and maga- 
zines. It also has the usual amount of 
trimmers, cutters, drillers, etc. 

Joseph H. Ebeling III, who became 
president of the company early in 1960, 
points out that equipment is replaced 
very frequently in order to keep up 
with new developments and because 
the plant’s three-shift operation puts a 
great strain on machinery. 

To accommodate such new equip- 
ment as the web offset, the company 


Letterpress facilities are important to Mendle’s service. 


has expanded its present plant three 
times since 1947. 

Members of the sales staff are col- 
lege graduates or graduates of technical 
printing schools. All have in-plant train- 
ing before they go out on the street to 
sell. 

“Diversification is the key to our 
growth pattern,” Mr. Ebeling pointed 


out. “We are able to offer a complete 
service to our customers and handle 
jobs from stationery through sales pro- 
motion, publications and packaging.” 
The company, through its affiliate or- 
ganization, the Mendle Box Wrap and 
Label Corp., also manufactures boxes 
and labels for the hosiery, lingerie, and 
shoe industries throughout the country. 


Pressroom Profit Potentials (Concluded from page 58) 


such as a stitcher. Other centers, being 
more active, must help carry the ex- 
pense of such machines. 

Our presswork can help carry this 
load. Note the broken extension of the 
diagonal line to the $8 mark. This gives 
us double the profit take. It is the sale 
price which has been increased. The 
factory and overhead remain the same. 
It has been found not too difficult to 
get $8 an hour on this type of press. 

This writer bases all presses in this 
class at an $8 price when setting up 
selling rates. Hand-fed 10x15 platens 
are figured at same rate, as often they 
cost as much or more, particularly 
when entirely operated by a pressman 
A customer cares not how an 8x11 
sheet is run, be it on a hand-fed press, 
mechanically-fed, 17x22, 20x26, or 
what have you. It is worth only so much 
money to him. 

These breakeven charts are handy 
to have around. You can draw up 
enough to cover each center of your 
plant by using stock graph paper. Your 
compositor can set up a skeleton form 
and pull enough proofs on a proof press 
to cover your needs. You can enlarge 
the chart five or six times on heavy 


$ 4,737.20 
2.868.60 


Factory labor and expense 
Overhead 50% of factory 

Operating expense $ 7,605.80 
Available hours 1822 
75% activity 1367 


Factory hour cost at 75% 3.48 
Overhead hour cost at 75% 1.74 
Total cost 5.22 
15% markup for profit 78 
Sale price per productive 


hour 
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tympan paper and mount it on plywood 
or heavy cardboard. Get a piece of 
cord, preferably colored, and a couple 
of thumb tacks. Then you are ready to 
check on any work center 

All you need to know is the factory 
cost and overhead at a 75% activity, or 
whatever percentage you use as a base 
for costing and pricing. Fasten the cord 
at the overhead point at the left verti- 
cal line, extend it diagonally to the 
profit point above the selling rate ver- 
tical line. The point where it intersects 
your horizontal sale price line is the 
breakeven point. 

If some special order comes up on 
which you may want to give a price 
other than at regular rates, you can 
readily determine how far down or up 
the line you can safely go. If you are 
forced to sell an hour of this press time 
at a $5 rate, you have only a 35¢ mar- 
gin of profit. It is right there on the 
chart, staring you straight in the eve. 
One sales manager employs such a 
chart to combat salesmen who claim 
prices are so high they can not com- 
pete. A little cord switching back and 
forth usually convinces them. It’s not a 
bad deal for the estimator either. 


Typical costs on an automatic Miehle 
Vertical, Heidelberg, or Kluge 

might be patterned after the costs 
shown in this table. 








A ROLL-FED PRESS FOR EVERY PRINTER J iSite 


Didde-Glaser’s new roll-fed offset press brings “big press” performance %: Purchase Orders 
into your shop — at half the price...and, it’s designed to handle the *: Invoices 
bulk of your jobs at high speed! It has the speed to handle long runs... *: Order Blanks 
the low-cost makeready to handle short runs...and the economy to ‘* Sales Letters 
make BOTH profitable! — 
*: Price Lists 
Modular in design, the Tandemer consists of self-aligning, compact %: Direct Mail 
units — that can be added or removed as the job requires. All units, %: Catalogs 
accessories, and attachments are interchangeable in your shop! s: Inserts and the like... 
FINANCING AVAILABLE: Write us today on your company letterhead for It would pay you to 
complete information. Financing available on all Didde-Glaser equipment. investigate the Tandemer today! 


TANDEMEB 


ROLL-FED OFFSET PRESS 
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DDE 
RSVP 
JFK 
DAR 
FDR 
IOOF 
FOB 
JF — Jack Findlay 
ETA — Estimated Time of Arrival 
CIA — Central Intelligence Agency 
SOB 
RIP 


Dwight D. Eisenhower 

Respondez s'il vous plait 
John F. Kennedy 

Daughters of the American Revolution 
Franklin D. Roosevelt 

Independent Order of Odd Fellows 
Freight on Board 
Secretary, Finlay Brothers 


Same Old Baloney 

Rest In Peace 

DOA — Dead On Arrival 

FLN Front de Liberation Nationale 
UN — United Nations 

OK — All Right or To Approve 


JNS — John N. Shaw 
DDS —- Doctor of Dental Science 

BSA — Boy Scouts of America 

USMC — United States Marine Corps 

COD — Collect On Delivery 

FB — Finlay Brothers (Good Printers 

PIA 
CPA 
RPM 
FBI 
POMG 
USSR 
EST 
KKK 
KWF 


Printing Industry of America 
Creative Printers of America 
Revolutions Per Minuite 
Federal Bureau of Investigation 
Peace of Mind Guaranteed 
Union of Soviet Socialist Russia 
Eastern Standard Time 
Ku Klux Klan 
Kenneth W. Finlay 
Vice President, Finlay Brothers 
Pretty Darn Quick 
J. Herbert Finlay 
President, Finlay Brothers 


PDQ 
JHF 


ASAP As Soon As Possible 





‘tn initials JNS will intro- 
duce John N. Shaw, a new sales- 
man for ‘Finlay 
Brothers, printers. A 
native of Strouds- 
burg. Pennsylvania, 
but more recently a 
converted New Eng- 
Jack 


prefers to be called), attended 


lander, as he 
Penn State and the University of 
North Carolina prior to service as 
a Naval Officer during World 
War II. His background in the 
printing industry will be particu- 
in solving 
PDQ 
you call JNS at JA 2-0294. Or 
just drop a line to FB at 390 
Hartford. 


larly helpful your 


printing problems when 


Capitol Avenue, 








Executive Salesman; 
What Is His Secret? 


(Concluded from page 73) 

go to college to get a liberal arts educa- 
tion. Being aware of current events, 
getting acquainted with literature and 
music, are all matters of your desire 
and interest. Men in the executive 
group are of this type. Emulate them. 

Third, enjoy your work. If you don't 
genuinely enjoy selling, you may as 
well get into another line of work. If 
you get up every morning facing the 
challenges of the day ahead cheerfully 
and with joyous expectation, your suc- 
cess is half guaranteed. 

People who enjoy their work show it, 
and the effect on those around them is 
positive. Those who dislike what they 
are doing, and work only from necessi- 
ty, likewise show it—and those around 
them repay them in kind. 

One thing is sure: If you can’t make 
a life out of selling, you'll never make 
much of a living at it. 


Here are the answers to the Finlay Broth- 
ers initial quotient quiz. 

The most important ones, of course, are 
INS, initials of John Shaw. On ori- 

ginal, his name and initials were in red. 


Jerome B. Fisher Elected President at GTA Annual Convention 


Jerome B. Fisher of the Publication 


Association's new president. At the 
convention, held March §8- 
it Chicago's Drake Hotel, he 

elected to succeed William W Fitzhugh, 
Jr. of the New Haven Board & Carton Co 

Succeeding Mr. Fisher as first vice- 
president is Edward Beiderbecke of 
Bloomer Bros. Co., division of Riegel Pa- 
per Corp. Phillip H. Marco of the Detroit 
Gravure Cx 
dent succeeding Mr 
Dillon II] of the J. C 
York City, continues as 
George Carl! of Fawcett Publications, Inc 
New York, was reélected treasurer 

Mr. Fitzhugh reported results of a 
gravure takes a look at itself” study made 
Bruce Watson Co 


Serving as publishing, 


annual 


was 


was elected second vic e-presi- 
Beiderbecke aS 
Dillon Co., New 


secretary, and 


by the 
packaging ind 
joint session moderators were Fulton Mac- 
Arthur of Frank W. Egan & Co., Harry B 
Smock of the Chicago Rotoprint Co., J 
Gibson Mcllvain, Jr. of the Downingtown 
Paper Co., Joseph W. Feeney of the Lord 
Baltimore Press, Richard S. Schultz of the 
Reynolds Metals Co., Hugh J. MacCauley 
of Alco-Gravure Corp., T. J. Stulz of Pa- 
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rade Publications, Inc., Erwin A. Miess- 
ler of Needham, Louis & Brorby, Inc., 
Joseph H. Jorling of the McDonald Print- 


ing Co., and Walter H. Haase of Acme 


Gravure Services, Inc. 

Among the many subjects covered by 
speakers and panelists were paper prob- 
lems, printability, photographic scanning 
fluorescent inks, how to control print re- 
peat lengths. color correction, pressroom 
problems, cylinder correction methods, 
cylinder life, extrusion coating techniques, 
and etching standards. 

Printers serving with Mr. Jorling and 
Mr. Mcllvain on a packaging panel were 
R. D. Balcom of the Forbes Lithograph 
Manufacturing Co., Fred L. Baldwin of 


the Dobeckmun Co., Glenn Carter of the 


Reynolds Metals Co., Frank Hanis of Mil- 
print, Inc., Beaven W. Mills of Continental 
Can’s Boxboard and Folding Carton Divi- 
sion, William Nash of the KVP Sutherland 
Paper Co., and John Snyder, Marathon 
Division of the American Can Co. 

Six members were elected to the board 
of directors: 

Carlton Cameron of the Michigan Car- 
ton Co., Donald Irwin of the Specialty 


Papers Co., Albert W. Ferg of Triangle 
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Publications, Inc., C. I. Brindsen of the 
Montreal Standard Printing Co., John 
Sayles of the Kable Printing Co., and Lee 
L. Wilson of the Fawcett Printing Co. 
John C. Motter of the John C. Motter 
Printing Press Co. was named to serve as 
an associate director. 


Jerome B. Fisher, new GTA _ president 








Purple Finch (Fringilla Purpurea) 
drawn from nature by ta i Audubon (1785-1851) 


Reproduced from a color transparency 


...on ZO |b. Finch Offset. 


S 


remarkable beauty of the Purple Finch is captured 


~ ~) 
Sw 


7 |e on a remarkable paper... FINCH OFFSET 


SOK! 
SS 4 / 


...TO PROVE THAT FINCH OFFSET GIVES YOU MORE FOR YOUR MONEY. 
Turn the page to read what Finch Offset can do for you 





the 


P urple Finch 


reproduction 


demonstrates that FINCH OFFSET 
has quality to spare for your 

everyday purposes . . . such as 

direct mail pieces, booklets and 

folders in one or more colors. 

Yet FINCH OFFSET offers substantial 
savings in cost. Why pay more for 
comparable results? Get FINCH OFFSET’S 
superior qualities of finish, 

formation and press performance 

and save money too. See your 

paper merchant now for samples 

and specifications. 


FREE fuii color reprints of 


the Purple Finch are available. 
Write to Finch, Pruyn & Company, 
Glen St., Glens Falls, N.Y. 





These Fine Paper Merchants 
Distribute Finch Offset 


Springfield OHIO 

Worcester The Millcraft Paper Compony Akron 

Worcester The Chatfield Paper Corp. Cincinnati 
The Whitaker Paper Company Cincinnati 


John Carter & Co., Inc. 
Carter Rice Storrs & Bement 
The J. C. Campbell Paper Co. 


ALABAMA 
Sioon Paper Company Birmingham 
Partin Paper Company Mobile 


CALIFORNIA 
Kelly Paper Company 
K. L. Moses 


CONNECTICUT 

George W. Miller & Co., Inc 
Carter Rice Storrs & Bement 
John Carter & Co., Inc 
Corter Rice Storrs & Bement 


DISTRICT OF COLUMBIA 
The Whitaker Paper Co 


Wilcox-Walter-Furlong Paper Co. 


FLORIDA 
Jecksonville Paper Company 


los Angeles 
los Angeles 


Bridgeport 
East Hartford 
Eost Hartford 

New Haven 


Washington 
Washington 


—"* at 
ite 





Everglade Paper Company 
Centra! Paper Company 
Capital Paper Company 
Tampo Paper Company 
GEORGIA 

Sloan Paper Company 
ILLINOIS 

Berkshire Papers, Inc 
Bradner Smith & Company 
Empire Paper Company 
Midland Paper Co 

Reliable Paper Co 
INDIANA 

The Millcraft Paper Company 


Miemi 
Orlando 
Tallahassee 
Tampa 


Atlanta 


Chicago 
Chicago 
Chicago 
Chicago 
Chicago 


Fort Wayne 
led 4; 





Central Ohic Paper Company 








MacCollum Paper Company 


1OWA 

Western Newspaper Union 
LOUISIANA 

A to Z Paper Company 
MAINE 

Corter Rice Storrs & Bement 
C. M. Rice Paper Company 
MARYLAND 


Mudge Paper Company 
The Whitaker Paper Company 


Des Moines 
New Orleans 


Augusta 
Portland 


Baltimore 
Bhi 





MASSACHUSETTS 

Corter Rice Storrs & Bement 
John Carter & Co., Inc. 

The J. C. Campbell Paper Co. 
Judd Paper Company 

Carter Rice Storrs & Bement 


Boston 
Boston 
Brockton 
Holyoke 
Springfield 


MICHIGAN 

Central Ohio Paper Company Detroit 
Service Paper Co Detroit 
Central Michigan Paper Co Grand Rapids 
Triquet Paper Company Lansing 


MINNESOTA 
Minnesota Paper & Cordage Co. _ Minneapolis 
Inter-City Paper Company St. Paul 


MISSOURI 

Carpenter Paper Company Kansas City 
Tobey Fine Papers, Inc Kansas City 
Tobey Fine Papers, Inc St. Lovis 


NEBRASKA 
Corp Paper Compony Omaha 
Western Paper Company Omcha 


NEW HAMPSHIRE 

John Carter & Co., Inc. Concord 
C. M. Rice Paper Company Concord 
The J. C. Campbell Paper Co. Monchester 


NEW JERSEY 
Central Paper Company Newark 
Central Paper Company Trenton 


NEW YORK 

W. H. Smith Paper Corp. Albany 
Binghomton Paper Co., Inc. Binghamton 
The Alling & Cory Company Buffalo 
Horwitz Brothers Elmira 
Leland Paper Company Glens Falls 
The Milicraft Paper Company Jj n 
Henry Lindenmeyr & Sons Long Island City 
H. P. Andrews Paper Company New York City 
Baldwin Paper Company, Inc. New York City 
Beekman Paper Co., Inc. New York City 
Bulkley Dunton & Co., Inc New York City 
The Canfield Paper Company New York City 
Linde-Lathrop Paper Co., Inc. New York City 
Marquardt & Company New York City 
Millbrand Paper Co. New York City 
Reinhold-Gould, Inc New York City 
Ris Paper Company, Inc New York City 
Schlosser Paper Corporation New York City 
The Whitaker Paper Company New York City 
Fine Papers, Inc. Rochester 
J & F. B. Garrett Company Syrocuse 
The Alling & Cory Company Utica 











NORTH CAROLINA 
Caskie Paper Co., Inc Charlotte 
Epes-Fitzgerald Paper Compony Raleigh 


The Millcraft Paper Company Cleveland 
Central Ohio Paper Company Columbus 
Central Ohie Paper Company Dayton 
The Whitaker Paper Company Dayton 
The Millcraft Paper Company Toledo 
Paper Merchants, Inc. Toledo 


PENNSYLVANIA 

Wilcox-Walter-Furlong Paper Co. Bethlehem 
The Whitaker Paper Company Erie 
The Alling & Cory Company Harrisburg 
Wilcox-Walter-Furiong Paper Co. Harrisburg 
Wilcox-Walter-Furlong Paper Co. Philadelphia 
The Whitaker Paper Company Pittsburgh 
Megargee Brothers, Inc. Scranton 
Wilcox-Walter-Furlong Paper Co. Scranton 
Mudge Paper Company York 


RHODE ISLAND 

The J. C. Campbell Paper Co. 
Carter Rice Storrs & Bement 
John Carter & Co., Inc. 


Pawtucket 
Pawtucket 
Providence 


SOUTH CAROLINA 
Epes-Fitzgerald Paper C 


TENNESSEE 

Sloan Paper Company Chattanooga 
Southland Paper Co Memphis 
ch Paper Company Nashville 


TEXAS 

Clampitt Paper Company Dallas 
Clampitt Paper Company Fort Worth 
Clampitt Paper Company Houston 
Shiner-Sien Paper Company San Antonio 


VIRGINIA 

Caskie Paper Co., Inc. 
Epes-Fitzgerald Paper Company 
Epes-Fitzgerald Paper Compony 


WASHINGTON 
Kaplan Paper Company Seattle 


WEST VIRGINIA 
Copco Papers, Inc. 


WISCONSIN 
The Bover Paper Company 


CANADA 
The Kruger Paper Co., Ltd Montreal 








Lynchburg 
Norfolk 








Charleston 


Milwaukee 





LPNA Director, ALA President 
Issue Statements on Contracts 


Oscar Whitehouse, executive director of 
the Lithographers & Printers National As- 
sociation, with headquarters in Washing- 
ton, D.C., has called on the Amalgamated 
Lithographers of America to stop making 
demands on employers and employers’ 
bargaining groups that would require 
them to enter into illegal contracts. 

Prompting his statement was the Na- 
tional Labor Relations Board March 3 rul- 
ing that ALA had violated the legal ban 
against “hot cargo” contract clauses re- 
quiring employers to agree not to handle 
work from shops having no union agree- 
ments or from struck or locked-out shops. 

“Similar demands have been submitted 
in various areas throughout the country 
where companies are just approaching 
their biannual bargaining,” Mr. White- 
house said. “Congress declared such de- 
mands illegal under the 1959 amendments 
to the Taft-Hartley Labor Act. The NLRB 
decision, based on cases involving San 
Francisco and Miami employer groups, 
held that the union violated that law by 
first refusing to sanction overtime work, 
and then by striking to bring about inser- 
tion of illegal clauses in contracts being 
negotiated.” 

Mr. Whitehouse said that, until the de- 
cision “reaches a successful conclusion in 
the courts, employers throughout the 
country may continue to be harassed by 
strikes and demands for illegal clauses 
such as those which tied up the lithograph- 
ic industry in San Francisco and Miami. 

“In San Francisco the union insisted 
that a new contract contain struck work 
chain shop, termination, trade shops and 
refusal to handle clauses. 

“The NLRB ruled that these clauses 
were intended to accomplish the same re- 
sults as 1958-59 contract clauses that were 
in the nature of hot cargo clauses. While 
not illegal when that contract was exe- 
cuted, these clauses became unlawful on 
Nov. 13, 1959, the effective date of the 
Landrum-Griffin Amendments to the Taft- 
Hartley Act. The board ruled that, by call- 
ing a strike on Nov. 23, 1959, with inclu- 
sion of hot cargo clauses in the contract as 
an objective, the union violated the law. 


Cincinnati Has Fifth 
Largest Printing Payroll 
Cincinnati, with 227 employers report- 
ing, had a total graphic arts payroll of 
$64,783,511 in 1959, to rank the city as 
the fifth largest printing center in this 
country, according to a recent report of 
the Division of Research Statistics, Ohio 
Bureau of Unemployment Compensation. 
There were 12,261 persons employed in 
the industry in Cincinnati in 1959, to rank 
the city sixth in this category. 


LPNA’s Gordon Hall Dies 


Gordon Hall, formerly western manager 
of the Lithographers and Printers National 
Association in Chicago, died in California 
on Feb. 25. He retired his Chicago post 
in 1959 and went to the West Coast. 


The recent National Labor Relations 
Board decision regarding Local 17, San 
Francisco, Amalgamated Lithographers of 
America, has no real meaning, according 
to a statement released March 17 by Ken- 
neth J. Brown, international president, at 
ALA’s New York City headquarters. 

Mr. Brown said the unfair labor prac- 
tice case decision attacking the contract 
clauses of Local 17 is of no significance be- 
cause the clauses involved have all been 
revised. “Therefore,” according to Mr. 
Brown, “the government was attacking 
clauses which we were no longer using.” 
Mr. Brown said the NLRB decision re- 
garding San Francisco deals with clauses 
that “simply are not at issue.” The labor 
leader stated that the old clauses were 
withdrawn many months ago and new 
clauses have been substituted for them in 
the current contract between Local 17 and 
the San Francisco employers. 

With regard to the new ALA clauses 
tested in the Miami Local 78 case, Mr. 
3rown said the NLRB upheld the legality 
of “our struck work clause, chain shop 
clause, right to terminate clause, and right 
to refuse to handle clause insofar as it im- 
plements the first two clauses.” 

Mr. Brown said the NLRB ruled against 
the ALA “Trade Shop” clause in Miami 
on the grounds that it violated Section 8 
(e) of the Landrum-Griffin Act. 

“In our opinion,” Mr. Brown said, “the 
Board is in error and we will require the 
Board to test its decision in the Court. The 
Board expressly refused to pass on our 


contention that Section 8 (e) was unconsti- 
tutional, leaving this for a Court decision.” 

In a letter to all ALA locals throughout 
the country, Mr. Brown advised all locals 
to proceed to negotiate these clauses and 
“administer your contract as usual without 
regard to these decisions.” 


Walter 
Plata to 
Make U.S. 
Lecture 
Tour 


Walter Plata, European typographer 
and designer, will begin a six to eight- 
week lecture tour of the United States on 
April 12 with an appearance in New York 
City. Associated with the Bauer Type 
Foundry, Frankfurt/Main, Germany, Mr. 
Plata will discuss “European Typography 
Today.” 

His tour, sponsored by Bauer Alphabets, 
Inc., New York City, is expected to in- 
clude Chicago during the week of April 
17 when he will address the Society of 
Typographic Arts, the Artists Guild, and 
the Art Directors Club. 

The author of various articles on typog- 
raphy, book design, illustration, and other 
graphic arts subjects, Mr. Plata has served 
as a compositor, production assistant, ty- 
pographer, and designer. The majority of 
his work has been done in Switzerland, 
France, Sweden, Germany, and England. 


Mendel Segal (l.), managing partner of Stein Printing Co., Atlanta, and president of the 
Union Employers Section of Printing Industry of America, accepts the Silver Medal of 
Printers Ink from the Advertising Federation of America, Inc. D. W. Stephenson, vice- 
president of J. W. Ford Co., Atlanta typographers, makes the presentation. Mr. Segal 
received the award for promoting Atlanta as a graphic arts center. 


PRINTER AND LITHOGRAPHER ° April, 1961 





next month 


in Printer 
and Lithographer 


In the merry, merry month of 
May you can look forward to a 
host of features and departments 


on paper, paper problems and 


how to handle them, bindery op- 
erations, inks and ink troubles. 


MM doesn’t stand for Marilyn 
Monroe in the paper industry, but 
do you know what it does stand 
for? Here is a full explanation of 
the MM system, its advantages 
and disadvantages. 


Cutting operations are always 
of paramount interest in the bind- 
ery. Here’s the latest on progress. 


Fluorescent inks for letterpress 
and offset are now as easy to 
handle as conventional inks are. 
Here’s a report on a new develop- 
ment in fluorescent pigments any 
printer or lithographer can get. 


Do you know how to order pa- 
per? Silly question! Of course you 
do. Just the same, here are some 
good points you should know. 


Plant layout is important if you 
are to have a profitable opera- 
tion. Work must flow from one de- 
partment to another without loss 
of time and money. C. W. Latham 
explains why. 


Here’s a tale of how one printing 
salesman hopped into the back of 
his competitor's truck to find out 
who his customers were. John W. 
Trytten tells the story. 


Many plants show great concern 
for operating costs but pay little 
attention to administrative matters. 
M. D. Binford explains the pitfalls. 


Management must maintain con- 
tact with customers; it’s not enough 
to have salesmen call on them. 
Ovid Riso tells why. 


Don’t forget the 20 departments, 
all loaded with good ideas. 








Will W. Goss (1.), president of Shaw & Borden Co., and Lawton Printing, Inc., officials 


Frank A. Lawton (c.), 


vice-president, and Frank H. Lawton, president, complete ar- 


rangements for consolidation of the two Spokane, Wash., printing firms 


Shaw & Borden, 
Lawton Merge 


Two long established Spokane, Wash., 
firms, Lawton Printing, Inc., North 608 
Monroe and Shaw & Borden Co., West 325 
Riverside, have merged the printing de- 
partments of the two companies. Frank A 
Lawton is vice-president of Lawton Print- 
ing and William W. Goss is president ot 
Shaw & Borden. 

Shaw & Borden was originally estab- 
lished in 1889 as the Riverside Printing 
Co. Today, the firm is one of the largest 
merchandisers of office equipment, furni- 
ture, machines and supplies in the west. 

Lawton Printing, Inc. was originally es- 
tablished in 1940 as Frank H. Lawton & 
Son by Frank H. and Frank A. Lawton 
In 1956, the name of the printing plant 
was changed to Lawton Printing, Inc 
Lawton Chemical, Inc. was recently estab- 
lished for the development and _ produc- 
tion of a new type aluminum offset plate 
and various chemicals used in the printing 
industry. 

Consolidation of Lawton Printing, Inc 
with the printing department of Shaw & 
Borden establishes Lawton as one of the 
largest printing facilities between Chicago 
and the Pacific Coast. 

Local and field sales representatives for 
Shaw & Borden Co. will continue to sell 
and service printing customers through 
the newly merged production facilities. 
Printing sales activities will be codrdi- 
nated under the supervision of Lloyd Carl- 


son, sales manager for Lawton. 


Mead Display in Chicago 


More than 400 printed pieces from U.S. 
corporations will be on display from Mar. 
20 through Apr. 21 at Mead Corp.’s Li- 
brary of Ideas, 20 N. Wacker Dr., Chicago 
The pieces, ranging from mimeographed 
sheets to bound books, deal with the com- 
panies’ histories, products, and facilities. 
Miehle-Goss-Dexter, Inc., Chicago, is co- 
sponsor of the display which is open from 
9 a.m. to 5 p.m. daily. 
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Clifford W. Parson Rudolph Ernst 
Metropolitan Printing 
Names Parson Manager 


Clifford W. Parson has been appointed 
the general manager of the Metropolitan 
Printing Co. of Portland, Ore. Rudolph 
Ernst, former bindery foreman, has been 
promoted to plant superintendent. Mr. 
Parson, who joined the firm five years ago, 
will be principally responsible for carry- 
ing out its scheduled expansion program. 

This summer, Metropolitan will move 
its plant to a 100,000-square-toot, three- 
story building in Portland. The move will 
ilso include installation of a new rotary 
offset press and other equipment. 


United States Envelope Co. 
Re-elects All Directors 


All directors of the United States En- 
velope Co. have been reélected. The West 
Virginia Pulp and Paper Co. executives 
on the USE board are David L. Luke, 
president; David L. Luke III and John D. 
Cowan, executive vice-presidents; Wiley 
LL. Jennings, vice-president; E. Nobles 
Lowe, secretary; John A. Luke, manager 
of the Fine Papers Division, and J. William 
{obinson, attorney. 

USEC representatives are Joseph S. 
Fairchild, president; Harold A. Sutphen, 
vice-president and treasurer; Arthur F. 
Peterson, vice-president for production, 
and Hans P. Stibolt, vice-president for 
marketing. Josiah H. Drummond was 


elected clerk. 





the number fieemuamn label papers 


EXLIESES TT. Y b t its kind 
DOT-GUMMED : num er one 0 its in Stores flat, prints flat, stays flat. . . those 


are the virtues printers find in Ludlow’s Eleet dot gummed Label Paper. The secret is in 
the dot gumming, which permits both sides of the paper to expand or contract at the same rate, 
regardless of variations in humidity. No curling or premature sticking. 


Eleet dot-gummed Label Paper sticks to any surface that conventional label papers 
adhere to, adapts to many label jobs, lets you reduce the number of types of label sheets 
you stock. A free sample booklet is available. Write Dept. IA-41 for it today. 


LUDLOW PAPERS ° Ware, Massachusetts 


A Division of Ludlow Corporation 


Ludlow produces a complete line of conventional and pressure-sensitive label papers, Relyon Reproduction Paper and other specialty papers. 


PRINTER AND LITHOGRAPHER ¢ April, 1961 131 





Four Paper Industry Groups 
Stage Annual Meetings in NYC 


mur paper industry associations with 

ot service running to 

eir annual meetings in 

during the wee k of Feb. 20. 

American r and Pulp Association, 
84 vears old, Technical Association of the 
» and Paper Industry, founded 46 years 

o, and Salesmen’s Association of the Pa- 

r Industry, now in its 43rd year, joined 
in celebrating the 100th annive rsary of the 
Writing Paper Manufacturers Association, 
eldest national trade group in this coun- 


try lot i] registrations exceeded 5,000 


Jack K. Barry (1.) was elected president of 
SAPI and Morris C. Dobrow (r.), ex: 
secretary, WPMA, was a featured 


: ; 
er at the groups joint meeting 


nference Howard E. Whit 
presi lent and Mead Ce rp 
1 that y 
year, 34-million tons, was a 
300.000 tons above the 1959 


yaper ind board pro- 


ght gain, he said, was not in 
industry's long-term growth 
g and fine paper output 

I should con- 

yper Consump- 

pounds, but was 
that paper and 
his vear would be about 
ir but with a tougher 


l sou h competition 
he said. “Stronger ele- 
lustrv have been unable to 
ed costs. Weak- 

forced to make 

us pr ductive ca- 

at LOF or more 

und expansion pro- 

I to reduce costs with- 

Z pri duction. Changes in de- 
yvisions to allow for faster 
Ibsolete equipment would 


APPA’s president and other speakers 
looked forward to an upturn in the na- 
tional economy during this year’s second 
half. Gen. Lucius D. Clay, chairman and 
chief executive officer of Continental Can 
Co., indicated agreement with the Ken- 

idministration’s recent antirec ession 

posal 
No « 
will come,” he said. “Most of us would 


me can be sure when the upturn 


gree that it is timely and proper for the 
vent to take steps for stimulating 
mand, but with discretion 


stopping short of dangerous inflation. If 
we in business have confidence in the sys- 
tem under which we operate, and in the 
future growth of our economy, we can be 
an important factor in speeding the up- 
turn and helping to guarantee a more pros- 
perous future. We cannot afford to fear, 
because fear is unbecoming to the privi- 
lege of being an American.” 

Morris C. Dobrow, executive secretary, 
Writing Paper Manufacturers Association, 
sounded an optimistic note. 

“This decade started with a lot of glam- 
our,” he said, “but ended its first year and 
began its second on a somewhat sour note. 
Do not despair. The decade is still young 
and has a bright future. General business 
activity should increase 50% with paper 
consumption showing a similar gain. If 
the national economy up-trend this year 
develops as expected, paper and board 
output should be some 35,000,000 tons 
against a potential capacity of some 40,- 
500.000 tons.” 

Preliminary figures reported by Mr. Do- 
brow indicated that fine paper sales last 
year were 1% higher than in 1959. This, he 
pointed out, was far smaller than the 119 
1959 increase over 1958. He estimated that 
fine paper production capacity at this 
year’s end would be 2,100,000 tons. 

Philip H. Glatfelter III, president of P. 
H. Glatfelter Co. and chairman of the 
Printing Paper Manufacturers Association, 
said that 1960 printing paper production, 
exclusive of newsprint and fine paper, 
reached an all-time high of 4,725,000 tons, 
5% above the 1959 level, compared with a 
gain of slightly less than 1% for all types of 
paper and board. Production this year 
should be about the same, but business re- 
covery stimulating advertising might in- 
crease output to a new high of 4,800,000 


tons 


Miss Mary Noble (c 


of Ge neral Press Corp ‘ 


The paper industry is doing its utmost 
to expand consumer use of its products and 
stimulate a return to a healthy national 
economy, according to Robert E. O’Con- 
nor, APPA executive secretary. He pre- 
dicted strongly rising domestic demand 
for paper and board during the next 15 
years, and even larger increases in world 
consumption. 

Robert M. Fowler brought greetings 
from the Canadian Pulp and Paper Asso- 
ciation, of which he is president. As guest 
speaker at APPA’s open industry session 
he discussed Canadian-American relations 

“We are your ally,” he said, “and we 
intend to remain your ally as a free, inde- 
pendent partner in a world of great dan- 
gers and opportunities. But we should try 
a little harder to understand each other, 
and to make this unique partnership work. 
When the whole range of our relations is 
examined, frictions and differences prove 
to be minor and scattered. The area of 
agreement and friendship is broad and 
strong.” 

Howard E. Whitaker is serving a second 
term as APPA president. First vice-presi- 
dent, named to succeed Reuben Robert- 
son, Jr., who died in a highway accident 
last March, is M. D. Bardeen, president of 
Simpson Lee Paper Co., Vicksburg, Mich. 
Fifteen vice-presidents were elected. 

Donald S. Leslie, president, Hammer- 
mill Paper Co., was elected president of 
the Writing Paper Manufacturers Associa- 
tion. Walter J. Hosmer, Millers Falls Pa- 
per Co., was named vice-president and 
Cotton Fiber Paper Group chairman. G. 
E. Veneman, Nekoosa-Edwards Paper Co., 
continues as vice-president and Sulphite 
Bond Group chairman. Guest speaker at 
the annual meeting was W. R. M. Watson, 
past president of the British Paper and 
Board Makers Association. He discussed 
the British paper industry in relation to 
the European and world market. 

APPA’s banquet took the form of a cen- 
tennial salute to the Writing Paper Manu- 
facturers Association. Arthur E. Crane, 
WPMA’s immediate past president, re- 


receives Master Printers Certificate of Crafts- 


manship from W. Carey Dowd III (second from r.) at recent awards banquet sponsored 
by the Master Printers Section of Pittsburgh. Mr. Dowd, a past president of the national 
MPS was banquet speaker and presented 45 certificates. Looking on are (I. to r.) William 
G. Forster, member of MPS executive committee and banquet chairman; Charles S. Goetz, 
MPS executive committee chairman, and James W. Knepper Jr., a member of the Pitts- 
burgh MPS executive committee and cochairman of the banquet 





viewed the organization’s history and paid 
tribute to Morris C. Dobrow for his serv- 
ice since 1915. Mr. Crane is vice-president 
of Crane & Co., Inc., one of the four com- 
panies, still members, which joined 17 
others in founding the association. 

TAPPI, world-wide organization with 
10,623 members, staged 31 sessions. Two 
sponsored by the graphic arts committee 
were chaired by L. D. DeLauter of West 
Virginia Pulp and Paper Co. and J. H. 
Wing of Continental Can Co. Subjects in- 
cluded letterpress ink problems for paper- 
makers, present status of flexographic ink, 
gravure inks in relation to printing sur- 
faces, heat transfer printing, box shop 
quality control, printing microcomponents 
and their effect on mass appearance, and a 
test method for evaluating paper surface 
strength. 

TAPPI’s medal for extraordinary contri- 
butions to paper research progress was 
presented to D. H. Chidester, chief of the 
U. S. Division of Pulp and Paper, U. S. 
Forest Products Laboratory in Madison, 
Wis. 

Jack K. Barry, Western sales manager, 
Fraser Paper Ltd., was elected president 
of the Salesmen’s Association. James T. 
Kelly, New York district manager, Hamil- 
ton Paper Co., is first vice-president. There 
are six vice-presidents and six assistant 
vice-presidents. The President’s Award for 
outstanding association service was pre- 
sented to W. S. Wagley, Chicago repre- 
sentative, Wasau Paper Mills Co. 

Printing Paper Manufacturers Associa- 
tion vice-chairmen serving with Philip H. 
Glatfelter III, chairman, are F. H. Mur- 
feldt, Consolidated Water Power and Pa- 
per Co., and A. M. McBurney of the Ox- 
ford Paper Co. 

F. Bruce McFarland of Port Huron 
(Mich.) Sulphite and Paper Co., was re- 
elected chairman of WPMA’s Thin Paper 
Group. Larrence E. Graham, International 
Paper Co., continues as chairman of the 
Bristol Group. John C. Stevens, Linton 
Brothers & Co., Inc., was elected vice- 
chairman. 

Guy E. McCorison, Thilmany Pulp and 
Paper Co., heads the Glassine and Grease- 
proof Manufacturers Association with T. 
Richard Probts, Deerfield Glassine Co., 
serving as vice-chairman. 

Tissue Association, Inc., has two new 
top officers. Lloyd Robert Wilson, vice- 
president and general manager, Tuttle 
Press Co., Appleton, Wis., is president. R. 
A. Nash, vice-president of the Sorg Paper 
Co., Middletown, Ohio, is vice-president. 


Fairchild Buys Assets 
Of Offset Press Maker 


Fairchild Camera & Instrument Corp., 
Syosset, N.Y., has acquired from Waste 
King Corp. of Los Angeles certain color 
printing assets including Waste King’s new 
web offset press. The acquisition adds off- 
set printing units to the Graphic Equip- 
ment Division’s lines of photoengraving 
equipment and other devices. 

The transaction involved the Los An- 
geles plant with 30,000 square feet of floor 
space, and included production equip- 
ment. Fairchild also acquired Waste King’s 
flight data recorder, used on commercial 
jet airliners to make accurate instrumenta- 
tion records during flights. 


* 


af || 


The Heer Printing Co., Columbus, Ohio, was host recently to 26 supply and purchasing 
administrators from 13 foreign countries during the supply management workshop con- 
ducted at Ohio State University. Here members of the group are shown operations of a 
Linotype machine during a tour of Heer’s management and production facilities. 


SNPA, ENA Schedule Joint Mechanical 
Conference in New Orleans for 1962 


BY GLEN F. OSTER 


The first joint mechanical conference in 
the history of the Southern Newspaper 
Publishers Association and the Eastern 
Newspaper Association will be held at the 
Jung Hotel, New Orleans, La., May 5-7, 
1962. The joint meeting was announced at 
the closing sessions of the SNPA Western 
Division Mechanical Conference in Dallas 
March 7, at which more than 350 dele- 
gates registered from a four-state area. 

The conference theme, “Interdepart- 
mental Coéperation for a Better Product,” 
produced suggestions by Robert H. Spahn, 
production manager of the Oklahoman and 
Times of Oklahoma City, who said: “I am 
aware that many foremen or superintend- 
ents have asked for and pleaded with pub- 
lishers to adopt certain policies that would 
strengthen management, cut costs, but all 
they receive for an answer is . . . “we can't 
do it . . . it will cause trouble.’ ” 

To remedy this situation Mr. Spahn sug- 
gested that newspapers should conduct 
regularly scheduled meetings with produc- 
tion executives; prepare a production cost 
summary by departments and “use them 
with your executives, and conduct periodic 
management development meetings to 
produce better understanding and coéper- 
ation between departments.” 

In discussing “How to Win Readers and 
Influence Profits,” Collier A. Elliott, inde- 
pendent newspaper consultant of Garden 
City, N.Y., pointed out: “Too many me- 
chanical departments demand too much 
‘safety time’ between copy close and press 


PRINTER 


start. Give back as much of your dearly 
beloved safety margin as you realistically 
can so that late stories, ads and late cor- 
rections can be handled.” He advised his 
listeners: “Plan for a late story every day. 
In this way you build better editorial con- 
tent to win readers, give better service to 
your advertisers, and increase profits.” 

Robert C. Millar, president of SNPA 
and president of Florida Times-Union & 
Jacksonville (Fla.) Journal, told publishers 
and production department delegates that 
some newspapers now consider increased 
circulation a liability. This situation has 
been developed by the creeping increase 
in production costs of daily newspaper 
publication. Increase in price of the paper 
is one solution, but an undesirable one 
Greater efficiency in all departments is the 
only practicable answer, he said. 

New SNPA directors elected at this ses- 
sion are: A. T. Rogers, Monroe (La.) Neu 
Star World; 1. W. Garrott, Tulsa (Okla.) 
World-Tribune, and Clair Elliott, Okla- 
homa City (Okla.) Oklahoman and Times 


Educational Plate Program 


An attendance of more than 300 Cin- 
cinnati-area lithographers was reported at 
the recent educational plate program spon- 
sored by the Azoplate Corp., Murray Hill, 
N.J., at the Ohio Mechanics Institute in 
Cincinnati. Dealing with the various types 
of lithographic plates, materials, and proc- 
essing and handling techniques, the pro- 
gram included both demonstrations and 
lectures. 
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Pearl-Pressman Printing, 
Gelman Announce Merger 


Pearl-Pressman Liberty Printing and 
Lithographing Co. and Gelman Sign and 
Printing Service Corp., Philadelphia, have 
joined forces under a merger agreement. 
Both companies are continuing operations 
at their present locations. Later this year 
they will combine operations in a newly 
acquired building which is being altered 
and enlarged 

Sol and Martin Gelman head the Gel- 
man business. Pearl-Pressman Liberty of- 
ficers are Harold B. Pressman, president; 
Burton L. Pearl and Harry Rinsky, vice- 
presidents, and Charles Pressman, secre- 
tary-treasure! 


Pearl-Pressman specializes in letterpress 
and offset printing for the advertising field. 
The Gelmans are specialists in letterpress 
publication printing. 


Printing Ranks Third 
In United's Air-Freight 

Printed matter carried by United Air 
Lines during 1960 ranked third in air- 
freight tonnage figures released by com- 
pany officials. United carried 6,200 tons 
of printed matter, a 14% increase from the 
previous year. 

Machines and machine parts led all air- 
freight commodities flown by United. 
Electrical equipment and parts remained 
in second place. 








GOLDEN 
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Legend says everything King 


TOUCH? 


MIDAS WAS A PIKER! 


Dealers handling 
JUSTRITE 


Deposit Receipt Cases 
are 
making MONEY! 


Comp, 
NOME Pacuines t° 


MRVE roy 


WALLET STYLE 


Midas 
touched turned to gold. Phooey! Dealers 


Write any one of 


Joseph Cangalosi (l.), president of PIA of 
Washington, D.C., and Donald B. Thrush 
of NYEPA, are chairmen of the forthcom- 
ing Eastern Seaboard Conference. 


Eastern Seaboard 
Conference Set 


The program for the May 4-7 Eastern 
Seaboard Conference of the Graphic Arts 
Industry at Colonial Williamsburg, Va., 
calls for speakers to view the present and 
future status of the national economy in 
general and printing business in particular 
through an imaginary “printing manage- 
ment looking glass.” 

Registrants and their ladies from cities 
on and near the East Coast will stay at the 
Williamsburg Inn and Lodge while busi- 
ness sessions held on two mornings leave 
ample time for recreation. 

Assigned to serve as chairmen are Jo- 
seph Cangalosi of the National Publishing 
Co. and president of Printing Industry of 
Washington, D.C., and Donald B. Thrush 
of Thrush Press, Inc. and the New York 
Employing Printers Association board 
chairman. 

Dr. Roy B. Eastin, a professor of busi- 
ness administration at George Washington 
University, will take a look ahead and dis- 
cuss factors that should be studied while 
managements are considering expansion. 
Arthur L. Johnson, Jr. of Printing Industry 
of America’s headquarters staff is due to 
tell what the management mirror reflects 
in terms of profits. 

Albert T. Sommers will speak as direc- 
tor of economic research for the National 
Industrial Conference Board. Sales build- 
ing and market research are among the 
subjects assigned to Allan S. Lassner, who 
is vice-president of the Comet Press of 


New York City. 


handling JUSTRITE’S Deposit Receipt 
Cases do much better. They turn them 
into money ... profits! Used by banks 
and savings institutions, these durable 
envelope cases provide long-lasting us- 
age for holding mechanically printed 
deposit receipts, as well as customer 
convenience. Come in red rope or col- selling Justrite 
ored fiberine stocks. 2 popular styles. envelope prod- 
Wide range of sizes, including those for posit ucts. 

Burroughs and National Cash Register 
machines. For money’s sake, get ’em! 


our factories for 
samples and 
complete infor- 
mation on these 
and other fast 


William Turbeville Is 
Named LFMA President 


The Laminated Foil Manufacturers’ As- 
sociation held its 13th annual meeting re- 
cently at the Yale Club, New York City 

William Turbeville of the Aluminum 
Co. of America was elected president and 
Walter A. Hunt of the National Foil Co., 
vice-president. O. F. Hamilton, Jr. of 
Hamilton Manufacturing Co., Inc. was 
elected to the executive committee. 

Arthur A. Thomas is executive director 
and secretary-treasurer, with offices at as- 
sociation headquarters, 1002 Union Trust 
Building, Providence 3, R.1. 

The association represents 13 compa- 
nies. All manufacturers of aluminum foil 
paper and board are eligible for member- 
ship. The next meeting is scheduled for 
June 7-8 at Virginia Beach. 


VOUCHER STYLE 


NORTHERN STATES ENVELOPE CO. 


300 East Fourth Street e¢ Saint Paul 1, Minnesota 
JUSTRITE ENVELOPE MFG. CO., INC. 


523 Stewart Avenue, S.W. ¢ Atlanta, Georgia 


NATIONAL JUSTRITE ENVELOPE CO. 


2220 West Beaver Street ¢ Jacksonville, Florida 


Direct to you— 
we do not sell consumers 
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Texas Conference 
To Be April 21-23 


“Moving Ahead Through Better Man- 
agement” is the theme of the 1961 Texas 
Printing Management Conference, to be 
held April 21-23 at the Western Hills 
Hotel in Fort Worth. 

Willard E. Brown, assistant vice-presi- 
dent of Judd & Detweiler, Inc., Washing- 
ton, D.C., will be the keynote speaker. He 
will discuss trends and developments in 
the industry and will make recommenda- 
tions for improving production. 

Dr. Otto R. Nielsen of Texas Christian 
University, Fort Worth, will talk on 
employee training programs. 

“More Profits Through Better Controls” 
is the subject of a panel discussion to be 
given by Texas printers on Saturday after- 
noon, April 22. Specific subjects to be dis- 
purchasing methods and con- 
and the 


cussed are: 
trols, insurance and appraisals, 
management of working capital. 

“Doesburg Interprets Goldberg” is the 
title given a talk to be made by John Does- 
burg, Jr. of Chicago, general counsel for 
the Master Printers Section of Printing In- 
dustry of America, Inc. He will explain 
his ideas of what management probably 
can expect from the new administration in 
the way of labor legislation and how Sec- 
retary of Labor Arthur Goldberg will ad- 
minister the laws under his jurisdiction. 

A three-hour clinic entitled “Is Your 
House in Order?” will be held Sunday 
morning, April 23. Charles W. LaBlanc, 
director of the special services division of 
the Research Institute of America, New 
York City, will conduct the program. It 
will cover various management functions, 
including human relations, communica- 
tions, supervision, public relations, and 
sales. 

Sponsors of the conference are Printing 
Industry of Austin, Dallas Graphic Arts 
Association, Printing Industry Association 
of Fort Worth, Printing Industry Associa- 
tion of Houston, and Printing Industry of 
San Antonio. 


Resigns 
To Take 
Hughes 
Corp. 
Post 


T. A. Dadisman has resigned from his 
position as vice-president of Printing De- 
velopments, Inc., subsidiary of Time Inc., 
and is serving the Hughes Corp. as a mar- 
keting consultant. 

Mr. Dadisman, well known as a guest 
speaker at graphic arts group meetings, has 
been associated with the industry in sales, 
marketing analysis, and managerial capac- 
ities since 1933. He served the Beck En- 
graving Co. and Cuneo Eastern Press in 
Philadelphia and was general manager of 
Republic Press in Pittsburgh before join- 
ing Printing Developments in 1950 as head 


of the Offset Plate Division. Prior to his 
appointment as vice-president, he was also 
responsible for directing sales of Time’s 
electronic scanner service. 

Hughes Corp., producing more than 300 
publications in eight plants located in Con- 
necticut and Pennsylvania, is said to be 
this country’s largest trade journal printing 
enterprise. The company’s expansion pro- 
gram, now under way, lays special empha- 
sis on sheet-fed and web offset printing. 


Champion Color Moves 


Champion Color Corp. of New York 
City, has moved its operations to larger 
quarters at 6 Varick St. The company 


makes color separations. 


Contest Awards Given 
By Kimberly-Ciark 
Kimberly-Clark Corp., Neenah, Wis., 


has distributed awards in its letterhead 
competition and “Let’s Swap Ideas” pro- 
gram. Receiving awards of merit for out- 
standing letterheads were American Press, 
Inc., Columbia, Mo.; Reeds and Farris Ad- 
vertising, Los Angeles, and Brewer & 
Newell Printing Co., Inc., Rochester, N.Y. 
Contributing cost and labor-saving ideas 
were A. R. Owen, Norton Printing Co., 
Ithaca, N.Y.; LeRoy V. Epperson, compos- 
ing room foreman, Monarch Match Co., 
San Jose, Calif., and Harold M. Kanter, 
printing instructor, Thomas A. Edison Vo- 
cational High School, Jamaica, N.Y. 
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Borden Co. Acquires 
Cincinnati Ink Firm 


The Borden Co. has acquired the Haw- 
ley-Monk Co., Cincinnati, and is continu- 
ing its production of inks, varnishes, and 
related graphic arts products with no ma- 
jor policy or personnel changes. C. O. 
Monk, president of the Cincinnati firm, 
ind C. B. Hawley, vice-president, are still 
actively serving the firm. 

Hawley-Monk facilities will comple- 
ment those of the Commercial Ink & Lac- 
quer Co., a division of the Borden Chemi- 
cal ¢ wccording to Augustine R. Marusi, 


house, Ohio. Hawley-Monk has plants in 
Cincinnati, Baltimore, Los Angeles and 
Kalamazoo, Mich. Service and warehouse 
centers are located in Charlotte, N.C. and 
Buffalo, N.Y. 


Distributes Static Units 


Herbert Products, Inc., Westbury, N.Y., 
has announced that Addressograph-Multi- 
graph Corp., with 136 branches, is exclu- 
sive world distributor of Herbert’s Cura- 
stat static eliminators for A-M duplicators 
and reproduction equipment. This policy 
applies only to Addressograph-Multigraph 


president of the Borden division. 


Borden Chemical inkmaking plants are 
located in Fair Lawn, N.J., and White- 


equipment. All other channels for distrib- 
uting Herbert static eliminators and drying 
equipment remain unchanged. 





ROBERTSON Photo-Mechanical Equipment for 
DYCRIL* Photopolymer Printing Plate Production 


{ complete line... 


Plate Conditioning Cabinet 


Flat Plate Exposure Unit 


Rotary Plate Exposure Unit 


preven in nation-wide installations 


Robertson equipment for the production 
of photopolymer printing plates meets the 
highest standards of quality, operating 
efficiency, and economy. Every unit in the 
Robertson line is engineered and built with 
the characteristic care and attention to 
detail that has become a Robertson trade- 
mark. 


The reason photopolymer printing plate 
producers are installing more Robertson 
equipment than any other, is that they 
recognize its many exclusive features can 
be measured in terms that count: more 
profitable operation. 


If you are considering the advantages of 
photopolymer printing plates, investigate 
the Robertson line of equipment. It offers 
you more quality and production capabil- 
ity plus greater ease of operation. 


*DuPont’s name for its photopolymer printing plate 


Plate Wash-Out Cabinet 


write for new catalog 


describing the complete line of platemaking equipment. 


ROBERTSON 


7440 Lawrence Ave. 


PHOTO-MECHANIX. INC. 
Chicago 31, lilinois 
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McKinley M. Luther (1.), executive secre- 
tary of ITCA, and Dr. Roy Eastin are in 
charge of organizing the program for 
ITCA’s spring conference, May 18-20. 


Typographic Group 
Schedules Conference 


Executives of International Typographic 
Composition Association’s member com- 
panies have marked May 18-20 for their 
spring confereace at the Radisson Hotel, 
Minneapolis, Minn. 

At last month’s end McKinley M. Luth- 
er, executive secretary at association head- 
quarters in Washington, D.C., was round- 
ing out a program calling for one afternoon 
and two morning business sessions, leav- 
ing time for plant tours and recreation. 

A board of directors meeting and lunch- 
eon, timed for the first day, will be fol- 
lowed by evening registration and a recep- 
tion. The annual banquet will be held on 
the third day. 

ITCA’s management seminar March 16- 
18 at Florida’s Hollywood Beach Hotel 
was devoted to discussion of management 
decision making. The program was de- 
veloped by Dr. Roy Eastin, professor of 
business administration at George Wash- 
ington University and former executive 
officer at the Government Printing Office. 

Oct. 4-7 is the time for the association’s 
annual convention at the Queen Elizabeth 


Hotel in Montreal. 


Four Are Named to Handle 
Morgan Memorial Fund 


A four-man committee has been ap- 
pointed to administer the W. O. “Toby” 
Morgan Memorial Fund, according to Rae 
H. Goss, president of the National Associ- 
ation of Litho Clubs. 

On the committee are B. E. Callahan, 
chairman of the board of Inland Litho- 
graph Co., Chicago; Jonn McMaster, man- 
ager of graphic reproduction sales division 
of Eastman Kodak Co., Rochester, N.Y.; 
Harry Porter, retired sales manager of the 
Harris-Seybold Co., Cleveland, and pres- 
ently associated with the Education Coun- 
cil of the Graphic Arts Industry, and Wil- 
liam J. Stevens, executive vice-president of 
the National Association of Photo-Lithog- 
raphers, New York City. 


New 3M Office, Warehouse 


Minnesota Mining and Mfg. Co., St. 
Paul, is scheduled to begin construction of 
a branch sales office and warehouse in 
Needham, Mass. The branch will handle 
printing products, pressure-sensitive tapes, 
coated abrasives, adhesives, and others. 





“Angel With Freed Bird,” a lithograph 
done by Benton Spruance (front) won first 
prize, the Edward Stern & Co. printers’ 
award, in the 22nd annual American Color 
Print Society's national competition in 
Philadelphia. With Mr. Spruance are Alan 
B. Kirschbaum (r.), and Walter G. Arader, 
Edward Stern & Co. officers. 


LTF Research Has 
Universal | Press 


Installation of a Universal I Test Press 
in Lithographic Technical Foundation’s 
Research Department, Chicago, has been 
announced by Edward O. Vandercook, 
president of Vandercook and Sons. 

This letterpress proof press, designed to 
meet LTF’s needs, is valued at more than 
$7,000. It is being used on a loan basis to 
help solve lithographic printing problems, 
according to Michael H. Bruno, LTF re- 
search director. 

Comprehensive study of factors affect- 
ing ink transfer require closely controlled 
measurements of all press variables that 
can influence transfer from roller to roller, 
roller to plate, plate to blanket, and blan- 
ket to paper. The Vandercook press is 
serving as a link between studies made 
with LTF’s ink transfer instrument and 
those made with a lithographic produc- 
tion press. 

The Universal press has features which 
include power inking, plastic rollers, auto- 
matic washup, adjustable bed, and vacu- 
um base. It will be used for studies re- 
lating to ink drying time, scuffing, mottle, 
mileage, gloss, and for evaluating process 
color inks. Such studies require prepara- 
tion of test prints in a reproducible manner 
and under close control. 


Mrs. L. F. Meloney Named 
BFI Executive Director 


Mrs. L. F. Meloney has been named ex- 
ecutive director of the Business Forms In- 
stitute, Greenwich, Conn. Mrs. Meloney 
has been with the manifold business forms 
industry for a number of years in an ad- 
ministrative capacity. 

Prior to joining BFI, she headed other 
national trade groups and engaged in ad- 
vertising and promotion for international 
and American daily newspapers. 


Stauffacher in Carnegie 
Fine Arts Department 


Jack W. Stauffacher, assistant professor 
at Carnegie Institute of Technology, has 
joined the Department of Fine Arts and is 
serving as advisory curator for typographic 
design. Mr. Stauffacher is known for his 
Greenwood Press books which each year 
since 1941 won awards from the Rounce 
and Coffin Club, sponsors of the Western 
Book Exhibition. 

Janson: A Definitive Collection, which 
he wrote, printed, and published in 1954, 
became one of the Fifty Books of the Year 
selected by the American Institute of 
Graphic Arts. This and another of his 
Greenwood books were among the 50 best 


books of the past 10 years displayed at the 
1959 American Exhibition in Moscow. 

Mr. Stauffacher studied book and 
graphic design in Florence, Italy, while he 
was a Fulbright research scholar. 


Patent Infringement Suit 
Against Sanders Dismissed 

A patent infringement suit filed against 
the B. E. Sanders Co. of Tulsa, Oklahoma, 
has been dismissed in U. S$. District Court. 

The Sanders firm is the manufacturer of 
Perfo-Strip, a perforating device used in 
the offset printing industry. The H. S. 
Boyd Co. claimed that Sanders had _ in- 
fringed on a Boyd patent. The court ruled 
there was no infringement. 
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A CATALOGUE OF 
GIFT SUGGESTIONS 


from 


Craft House 


WILLIAMSBURG, VIRGINIA 


The Craft House Gift Catalogue was lithographed on 70# basis Sterling Offset Enamel. It was 
n a four-color 42x 58 Miehle Offset Press by the Baughman Company of Richmond, Virginia. 





rinting 
with a gift for 


PSuaslon 


on Sterling Offset Enamel 


Craft House, the gift center of famous Williams- 
burg Restoration in Virginia, keeps in touch with 
thousands of friends and admirers through its 
handsome Christmas Catalogue. 

To maintain its reputation for excellence, while 
adding subtle sales appeal, Craft House insists on 
exact color reproduction of its wares. Thus, furni- 
ture must reflect the hand-rubbed craftsmanship 
... brass and pewter must have an authentic glow. 

Here the printer chose West Virginia’s Sterling 
Offset Enamel. This quality coated sheet is ideal for 
the faithful reproduction of prestige products. And, 
like all Westvaco offset papers, it is stabilized to 
permit closer multicolor register at high press 
speeds. The appearance, performance and economy 
of Sterling Offset Enamel make it the right paper 
for you to specify or buy on your next job. 

The complete West Virginia family of fine papers 
offers the right paper for every printing need. For 
more information on how West Virginia’s modern 
marketing program can directly benefit you with 
quality, service and economy, write to West Vir- 
ginia Pulp and Paper Company, 230 Park Avenue, 
New York 17, New York. 


FINE PAPERS DIVISION COMMERCIAL PRINTING PAPER SALES 
CHICAGO: FR 2-7620 NEW YORK: MU 6-8400 
CINCINNATI: RE 1-6350 PHILADELPHIA: LO 8-36806 
DETROIT: DI 1-5522 PITTSBURGH: CO 1-6660 

SAN FRANCISCO: GA 1-5104 


In Baltimore, Cleveland, Los Angeles, Milwaukee, Minneapolis, 
St. Louis and St. Paul, ask operator for Enterprise Service. 


West Virginia 
Pulp and Paper 





Lanston Acquires Rights 
For Counting Devices 


Lanston Industries, Inc. has acquired 
manufacturing and marketing rights for 
two automatic counting devices from Mil- 
ler-Lauffer Printing Equipment Corp., 
New York City. 

Tally-Tab 1000 is a counter and tab in- 
serter used in the graphic arts and other 
industries for eliminating hand counting. 
It was designed for application with equip- 
ment that has pile or conveyor delivery. 
Countron, an electromechanical device, is 
used portably or as a permanently installed 
unit in certain manufacturing or inspection 


sequences 


Lanston is producing both products at 
Monotype House, Philadelphia, and mar- 
keting them in this country and overseas. 


Minnesota Mining Has 1960 
Earnings of $70-Million 


Net 1960 earnings of $70,692,374 on 
consolidated world-wide sales of $549,- 
675,178 have been announced in the an- 
nual report of Minnesota Mining and 
Mfg. Co. The figures represent an approxi- 
mate 10% increase over 1959 earnings of 
$63,564,729 and sales of $500,675,932. 

The firm’s foreign sales totalled $117- 
million, compared with about $95-million 
in 1959. 
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ENOPAKE 
Thia 1 the paper to print for profit / 


Whether you are printing a broadside or brochure, 
catalog or price book, prospectus or manual, bulletin 


VERSATILE 
LIGHTWEIGHT 
SUBSTANCE 12 (24M) 


remember this: 


ALPENOPAKE is light in weight, uniform, and 
dimensionally stable. Strong, titanium treated for 
brightness and opacity, it has a fine finish for offset 
or letterpress printing. 


The wide range of uses and the fact that ALPENO- 
PAKE costs less per ream than heavier weight paper 
make it highly profitable to use. Your customers 
benefit, too, because large sheet sizes may be used for 


larger product 


illustrations. Use ALPENOPAKE 


to print for profit. Available in white and six bright 


colors. 


FLETCHER 


Send for new 
4-color ALPENO- 
PAKE brochure 
demonstrating 
uses of this all- 
purpose light- 
weight paper. 
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PAPER COMPANY 


General Sales Offices: 20 N. WACKER, CHICAGO 6, ILLINOIS 
Mill at ALPENA, MICHIGAN 
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Warren Jenney J. L. Kronenberg 


S. D. Warren Men 
Named to Board 


Retirement of two S. D. Warren Co. di- 
rectors and appointment of four directors 
was announced at the annual stockholders’ 
meeting on Feb. 27. Retiring members are 
Ellsworth Geist, vice-president and ad- 
vertising director, and Everett P. Ingalls, 
former vice-president for manufacturing. 

Warren executives named to serve on 
the board are John L. Kronenberg, who 
has charge of developing and selling com- 
mercial printing papers, and Warren Jen- 
ney, who is responsible for paper sales to 
book and magazine publishers. 

Mr. Kronenberg received his B. S. de- 
gree in printing and publishing from Car- 
negie Institute of Technology in 1933 and 
was active in the offset printing field be- 
fore joining the company in 1938. Mr. 
Jenney joined the company in 1927 follow- 
ing graduation from Harvard University. 

For the first time in the history of this 
107-year-old book paper manufacturing 
business, “outsiders” are sitting on the 
board. They are O. Kelley Anderson and 
Halsey Davis. 

Mr. Anderson, a University of Iowa and 
Harvard Business School graduate, is pres- 
ident of the New England Mutual Life 
Insurance Co. He helped to found the 
Boston Fund and the Consolidated Invest- 
ment Trust, was president of both until 
1951, and is still a director of the two or- 
ganizations. He also serves on the Gillette 
Corp., United Fruit Co., and Boston Edi- 
son Co. boards. 

Mr. Halsey is president of the George 
C. Shaw Co., supermarket grocery organi- 
zation, president of the Maine Savings 
Bank, a director of the New England Tele- 
phone & Telegraph Co., and a trustee of 
the Maine Medical Center. 


Buys Blanket Distributor 


Wilsolite Corp., Buffalo, N.Y., manu- 
facturers of rubber printing materials, has 
acquired the Seaboard Blanket Distribut- 
ing Co., Boston dealers in offset blankets 
and supplies. Seaboard is operating as a 
Wilsolite subsidiary with Henry Hicks, 
Seaboard’s former president, serving in a 
general sales and consultant capacity. 


DMAA Western Conference 


Direct Mail Advertising Association has 
scheduled a West Coast conference for 
May 8-9 at the Statler-Hilton Hotel, Los 
Angeles. Keynote speaker will be Earle A. 
Buckley, chairman of DMAA’s board of 
governors and president of the Buckley 
Organization, Philadelphia. 








ANPA Conference 
Held im: St. Paul 


The 18th Northwest Mechanical Con- 
ference sponsored by the American News- 
paper Publishers Association drew an at- 
tendance of 461 despite two storms that 
piled up a foot of snow and further hamp- 
ered air travel. 

The three-day sessions at the Hotel St. 
Paul, in St. Paul, Minn., started March 4, 
and were attended by nearly 300 dele- 
gates, including those who attended the 
press machinists’ and electricians’ clinic 
on the afternoon of March 4. This was 
mostly an informal shop-talk session and 
was followed by an open house at the 
Linofilm installation of the St. Paul (Minn.) 
Dispatch and Pioneer Press. 

The schedule of educational conferences 
began March 5, featuring clinics for line- 
casting machinists, photoengravers, press- 
stereo, mailing room, and a capsule ses- 
sion. The latter, with talks limited to three 
minutes, was designed to give suppliers a 
chance to present new equipment or proc- 
esses. A. E, Rosene, production manager 
of the St. Paul Dispatch and Pioneer Press, 
was moderator. 

Concluding event of the second day was 
the annual banquet at which Charles H. 
Tingley, director of the ANPA Research 
Institute spoke. His talk, “What’s Doing 
at ANPA Research Institute,” detailed the 
organization of the institute and the prog- 


RIT’s 
DeWitt 


Joins 
Friden 


Dept. 


Frank A. DeWitt, assistant head of the 
Graphic Arts Research Department at 
Rochester Institute of Technology, has 
joined the graphic arts product planning 
department of Friden, Inc. at Rochester, 
N.Y. 

Mr. DeWitt, graphic arts consultant, 
teacher, and author, has long been associ 
ated with Commercial Controls Corp., 
Friden’s Rochester subsidiary. He has 
served as consultant and graphic arts re- 
search director and was active in the de 
velopment of the Justowriter, Friden’s 
tape-operated composing machine. He su- 
pervised early sales of the machine and 
helped to design type faces, test carbon 
ribbons, and paper offset plates for it. 

At the RIT School of Printing he devel- 
oped and taught a course on the applica- 
tions of science to printing, and for several 
years conducted estimating and hand com- 
position classes and supervised evening 
courses. As a consultant he has evaluated 
U. S. Department of Commerce printing 
operations, appraised commercial plants 
bidding for state printing jobs, and assisted 
Printing Industry of America, Inc. in de- 
veloping production standards. 


ress it has made. Mr. Tingley also dis- 
cussed the future on the basis of research 
now in progress. 

The final day started with a composing 
room clinic with Harvey Spanyers of the 
Minneapolis Star and Tribune, and Pat 
Verbout of the St. Paul Dispatch and Pio- 
neer Press, as cochairman. 

There was a production report on the 
Monarch linecasting machine by Rollie 
Hamlin of Intertype Co.; a discussion of 
Brightype by Charles Creek of Ludlow 
Typograph Co., and a movie and slides on 
the Linofilm installation at the St. Paul 
Dispatch and Pioneer Press. 

Highlight of this clinic was a talk by 
Charles J. Hentschell, vice-president and 


general manager of the St. Louis Post- 
Dispatch, on training and evaluation of 
newspaper mechanical personnel. 

Final address of the conference was 
given at the concluding luncheon by B. H. 
Ridder Jr., publisher of the St. Paul Dis- 
patch and Pioneer Press. 


Overseas Paper Division 


International Paper Co. has set up a di- 
vision charged with directing and coérdi- 
nating paper and paperboard exports and 
overseas operations. John F. Howden is 
president of the new division. His assist- 
ants are William D. Hurlbut, Gunnar M. 
Oleson, Wentworth Brown, and Ernest de 
la Ossa. 
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LIGHT TABLES 


STRIPPING 
TABLES 


WITH EITHER HORIZONTAL 
OR VERTICAL 
MOVING STRAIGHT EDGE 


For jet fast, accurate 

ruling, opaquing, layout and 
stripping, the JET LINE 
Table has no equal... 

at any price. Why buy a light 
table when for a few more 
dollars you can own the 
all-purpose JET LINE. 


All moving parts are 
precision machined and 
aligned at the factory. 
Straight edge assembly rides 
accurately and effortlessly 
on a heavy duty rack and 
gear mechanism. All 
calibrations are in %". 


Tables incorporate nuArc's 
fanious light table lighting 
sve" and many other 

{> ‘s you would expect to 
pe uch more for. nuArc 
quality means reduced 
“make-over”... better and 
more efficient reproduction. 


THREE SIZES: 24 x 31—$395 
31x 41—$495 ¢ 43x 52—$795 


COMPANY, INC. 
General Office and Factory: 

4110 W. Grand Ave. * Chicago 51, lil. © U.S.A, 
Sales and Service: New York ¢ Los Angeles 


Feature: chrome plated 
precision straight edges 


on four sides; fluorescent 


<99 


lighting; metal construc- 
tion. Shipped set-up, 
ready to use. Five sizes 
to 42 x 62. Send for 


Bulletin A217. 
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10-Year Growth 
160%, Firm Reports 


William G. Johnston Co., Pittsburgh’s 
oldest commercial printer and school 
supply firm, has reported 1960 sales of 
$3,730,009—marking the end of a ten-year 
period that has resulted in a sales increase 
of 124%, a 1 in total assets of 131%, and 
a growth in net worth of 160% 

Although 1960 sales volume was slight- 
ly in excess of the previous year’s $3,654,- 
647, earnings decreased moderately as a 
result of irregular demand and wage in- 
creases that could not be balanced by full 
price adjustments. 

Net income for 1960, after taxes, to- 
talled $186,731 or $2.93 per share. This 
compares with earnings of $199,075 or 
$3.12 per share in 1959 

Summarizing the last ten years of the 
company’s 143-year history in the letter to 
shareholders, Johnston president Harry M. 
Fritz noted that the firm is completely 
free of debt, with current assets almost five 
times liabilities 

Offset lithography, according to Mr. 
Fritz, is expected to continue to contribute 
the largest percentage of total sales, with 
letterpress printing still being employed 
for certain specialized types of work. 


Rutherford Moves Office 


The Rutherford Machinery division of 
the Sun Chemical Corp., has moved its 
midwest sales office to 544 W. Washing- 
ton Blvd., Chicago 6. 


Edward I. Miller (1.), dean of the Manhattan School of Printing, New York City, and stu- 
dents Leslie Chang (c.) of the West Indies and Luther Yam of Hawaii, examine award pre- 
sented to the school by the International Coéperation Administration. The school was cited 
for its role in building international good will through training foreign students. 


L.A. Master Printers Banquet 


The Master Printers Section of Printing 
Industries Association—Los Angeles will 
hold its 10th annual Master Printers Ban- 
quet, Saturday, May 13, at the Hunting- 
ton-Sheraton Hotel in Pasadena, Calif. 
Certificates for office and production per- 
sonnel will be awarded. Keynote speaker 
will be James M. Holt. 








Quality is always good taste 


R. J. REYNOLDS TOBACCO COMPANY has, for years, enjoyed a lion's 
share of a highly competitive market. Fittingly, the quality and good taste 
ofits products is also apparent in the company's letterhead on Strathmore 
paper... its crisp, substantial feel reflecting the character of the com- 
pany along with every message it conveys. 

More and more companies are becoming aware of the role their letter- 
head paper plays in projecting a corporate image of quality. Increasingly, 
the choice is from the wide variety by Strathmore. 


STRATHMORE 


MAKERS OF FINE PAPERS 
Bim »S Strathmore Paper Co., West Springfield, Mass. 


BETTER PAPERS ARE MADE WITH COTTON FIBER 
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Manhattan Printing 
School Honored 


The International Coéperation Adminis- 
tration has presented a Certificate of Co- 
operation to the Manhattan School of 
Printing, New York City. This is the first 
trade school awarded a federal citation for 
fostering international good will by train- 
ing foreign students for printing careers in 
their own countries, according to Dean 
Edward I. Miller. 

“We have been training foreign students 
for many years,” he said. “They come from 
such distant countries as Iran, Ghana, Iraq, 
Liberia, Israel, and Indonesia. Graduates 
hold responsibile positions with foreign 
government printing offices, university 
presses and private industry. 

“Our school was featured in a recent 
film produced by the U. S. Information 
Agency to show how foreign students are 
trained for trade and professional services 
promoting the economic and cultural pro- 
gress of their home countries,” Dean Miller 
said. 


Donnelley & Sons Has 
Record Earnings for 1960 


Record high sales and earnings for 1960 
have been reported in the annual report of 
R. R. Donnelley & Sons Co., Chicago. The 
report noted a net income of $10,114,000, 
compared with $9,180,000 for the preced- 
ing year. Net sales for 1960 hit $148,764,- 
000, a 14% increase over 1959's volume of 
$130,165,000. 

During 1960, Donnelley expended $18,- 
784,000 for capital improvements, accord- 
ing to the report, which also estimated 
1961 capital expenditures at $14,500,000. 


Clampitt in San Antonio 


Clampitt Paper Co. of Dallas, Fort 
Worth, and Houston, Tex., has opened a 
new, 15,000-square-foot office and ware- 
house building in San Antonio for distri- 
bution of several paper lines. 








Named Stevens Distributor 


Harris-Seybold Co., Cleveland, has been 
selected to distribute the Charles R. Stev- 
ens, Inc., line of automated finishing room 
equipment. The products, manufactured 
in Maumee, Ohio, include unstackers, 
trimmer-loaders, finished-skid  stackers, 
levellators, and skid lifts. 


Nashua Buys Chart Firm 


Nashua Corp., Nashua, N.H., has pur- 

chased Gubelman Charts, Inc., Newark, 

N.J., printers and distributors of recording 

Pes slit at ie instrument charts. Gubelman is continuing 

A new $500,000 plant has been opened at Newburgh, N.Y., by the Frye Mfg. Co., Des operations with Henry H. Mills as general 

Moines, la., makers of one-time carbon papers and business forms. The new facility will manager and Paul E. Kroekel as plant 
produce stock-size roll carbon, flat-sheet carbon and process-roll carbons. manager. 


ee bx : i a ie 








Approve Plans 


To Revamp ECGAI 

Harry E. Brinkman, Cincinnati Litho- 
graphing Co., president of the Education 
Council of the Graphic Arts Industry, re- 
ceived approval for his reorganization plan 
for the council from its executive commit- 
tee in Chicago on March 13. 


Said Mr. Brinkman, in urging approval 


of the reorganization plan, “Every organi- e 
zation must periodically take a long look is ad mada er Oo 


at its program in order to determine 


whether or not the activities which make 
up its program and the people who head 
up these activities, are really functioning 


as effectively as desired. Too often we 
permit organizations, their programs and 
activities to accumulate and ‘grow like Printers can’t help loving both of these big figure Typo- 
Topsy. ‘ ; ey graphs when large, easy-to-read numbers are needed for tickets, labels, 
Fortunately, the Education Council 
hasn't had time in its ten years of existence 
to be in such a position. However, it is numbering equipment pioneers since 1875, the Large-Figure machine is 
obvious that we have an executive com- 
mittee much too large to permit for suffi- 
ciently frequent meetings, and too many numerals are desired, the Over Type-High machine provides 4” to 14” 
committees to permit any particular com- 
mittee sufficiently large scope to challenge 
its members. machines have hardened steel wearing parts... precision ratchets and 


tags, baggage checks, etc. Developed by Wm. A. Force & Co., Inc., 
type high with %'" deep-cut Roman or Gothic figures. Where larger 
deep-cut Roman or Gothic figures, in metal or rubber. These sturdy 


Conversely, the council is engaged in pawls for accurate numbering at high speed. 
several important fields of interest with- 


out the benefit of a committee’s advice and 

guidance. The reorganization plan we are - so Chia 
submitting for your approval should solve Type-High 
these problems, serve to sharpen the Edu- : a mh Typograph 
cation Council’s entire program, and be ; 
the beginning of a new era in the develop- 
ment and growth of the council.” 

The new organizational structure of the 
Education Council provides for an execu- 
tive committee consisting of its officers and 
committee chairmen; a board of directors 
elected annually by the membership, and 
six committees and 12 subcommittees. 

Mr. Brinkman also announced that the 
headquarters office of the Education Coun- 
cil of the Graphic Arts Industry and its 
affiliated organizations is now located at 
1411 K St., N.W., Washington 5, D.C. 
The new telephone number is ME 8-1989. 


J. M. Shick Incorporates S$ A & 00.1 
Announcement of incorporation of the Ese ’ nc. 

J. M. Shick Printing Co., Indiana, Pa., has wy ; 

been made by Virgil G. Vaughn, president WM A 216 Nichols Ave 

and general manager. Other officers in- Ca 

clude Dale C. Newman, sales vice-presi- Brooklyn 8, N.Y 

dent, and Virginia P. Vaughn, secretary- 


treasurer. 


large-Figure 
Typograph 
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Southern Graphic Arts Assoc. Convention May 3-5 


The Southern Graphic Arts Association 
will hold its 40th annual convention May 
3-5 at the Andrew Jackson Hotel in Nash- 
ville, Tenn., SGAA headquarters city. The 
22nd Annual Exhibit of Southern Printing 
will be lisplay throughout the conven- 
tion and is expected to be the largest in 
many years, according to Garnett Land- 
rum, general convention chairman. 

SGAA directors and trustees of the 
SGAA-sponsored Southern Institute of 
Graphic Arts, Nashville printing school, 
will meet Wednesday, May 3. Main con- 
vention sessions will be opened by Presi- 


dent Harold W. Braun on May 4. Dele- 
gates will hear a keynote address by 
Francis N. Ehrenberg, president of the 
Printing Industry of America, Inc., and an 
illustrated lecture by J. Tom Morgan, Jr. 
on “Quality Standards in Lithography.” 
Mr. Morgan is president of the National 
Association of Photo-Lithographers and of 
Litho-Krome Co. and Commercial Print- 
ers, Inc. in Columbus, Ga. 

Speakers on the May 5 program are Dr. 
Thomas F. Staton, head of the Department 
of Psychology at Huntington College in 
Montgomery, Ala., and John H. Doesburg, 





DIE-CUT 


SCORE 


STAMP 


BLANK 


EMBOSS 


PRINT 


on the... 


CHANDLER and PRICE / MODEL-3 


14” x 22” 


Super Heavy Duty Automatic Press 


Extra rugged construction which has 
always been a dominant feature of 
Chandler and Price Super Heavy 
Duty Presses has been further am- 
ified in this NEW Model-3 Super 
feavy Duty Automatic Press. In 
addition. many new features which 
assure faster production and greater 
operating ease have also been in- 
corporated, 


These include: 
e Outboard bearings for flywheel shaft 
attached to main frame. 
e Rotary pump with separate motor. 
e Automatic stop with clutch and 
brake. 
Platen impression control. 
Delayed action register mechanism. 


Two large diameter flywheels. 
Larger sheet. 


+ 

. 

e Faster speed. 

e Constant speed motor with built in 
mechanical variable drive. 
Increased strength back shaft. 
Improved ball bearing delivery slide. 
Improved design feed table drive. 


Increased diameter wrist pins. 

4" cutting plate—standard equip- 
ment. 

All feeder controls—left front of press. 
Gripper bar cam eliminated. 
Improved feed bar adjustment. 
Adjustable selective feed table drive. 
Elimination of crank shaft. 

Tapered sleeve type flywheel. 

Pile height feeler mechanism re- 
designed. 


Write for descriptive circular A-119 


THE CHANDLER AND PRICE COMPANY 


6000 Carnegie Avenue ° 


Cleveland 3, Ohio 


Manufacturers of dependable printing presses and paper cutters 
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Southern Graphic Arts Association offi- 
cers Charles E. Kennedy (l.), secretary, 
and Harold W. Braun, president, will be 
on hand for the group’s 40th annual con- 
vention May 3-5 in Nashville, Tenn. 


Jr., general counsel fcr the Master Printers 
Section of Printing Industry of America. 

Dr. Staton will conduct a seminar on 
human relations; a question-and-answer 
period will follow. Mr. Doesburg will dis- 
cuss labor relations. On the afternoon of 
May 5, delegates will visit the Southern 
Institute of Graphic Arts. 

Other major events on the three-day 
program are an annual awards dinner on 
May 4, committee reports and election of 
officers on May 5, and an annual banquet 
that evening. A ladies’ program is also 
being planned. 


Sun Chem 
Names 
Weldon 

R. Coate 
Manager 


Weldon R. Coate has been appointed 
acting general manager of the Graphic 
Arts Group of the Sun Chemical Corp. His 
appointment was announced after J. S. 
Thome resigned from his positions as a 
vice-president and general manager of the 
Graphic Arts Group. Mr. Thome had 
served Sun for three years. 

Mr. Coate became associated with the 
parent company in 1930 after graduating 
from the University of Illinois. He served 
first in the General Printing Ink Labora- 
tories, became a division manager in 1947, 
and in 1957 was advanced to general man- 
ager of midwestern printing ink operations 
in 14 plants, including the Clearing, III. 
factory, said to be the world’s largest print- 
ing ink manufacturing plant under on 
roof. In his new position Mr. Coate is re- 
sponsible for operations of the General 
Printing Ink, Geo. H. Morrill, Rutherford, 
and Chemical Coatings Divisions. 


New Building for Appleton 

A 20,000-square-foot building housing 
trimming and packaging operations has 
been completed by the Appleton Coated 
Paper Co., Appleton, Wis. 








Robert W. Buckley R. H. Middleton 


Ludlow Names New 
V-Ps and Director 
Robert W. Buckley and Lawrence Hel- 


mick have been named vice-president of 
domestic sales and advertising, and vice- 
president for export sales, respectively, for 
the Ludlow Typograph Co., Chicago. R. 
Hunter Middleton was elected to the firm’s 
board of directors. 

Mr. Buckley moved to his new position 
from general sales manager while Mr. 
Helmick formerly served as export man- 
ager. Dr. Middleton, Ludlow’s director of 
type face design, has been with the com- 
pany since 1923 and has designed some 
80 type faces. 


Named 
New 
President 
Of N.Y. & 
Penn. Co. 


Augustus G. Paine, vice-president of 
New York & Pennsylvania Co., Inc., has 
been advanced to president succeeding his 
uncle, Peter S. Paine, who was elected 
senior vice-president of the Great North- 
ern Paper Co, 

Peter Paine, a Great Northern director 
and executive committee member, may be 
elected president when M. C. McDonald 
retires later this year, according to the 
company. Augustus Paine joined the New 
York & Pennsylvania Co. in 1941, became 
secretary in 1946, and vice-president in 
1950. He is a director of the Armstrong 
Forest Co., a division of the New York & 
Pennsylvania Co., which is a subsidiary of 
the Curtis Publishing Co. 

New York and Pennsylvania also an- 
nounced the appointments of Harry S. 
Oliver as senior vice-president, Jack B. 
Bryerton as vice-president and secretary, 
Herbert C. Church as vice-president for 
manufacturing, and Marshal M. H. Dana 
as vice-president for marketing. 


Dayton Products Display 


Dayton Industrial Products Co., Mel- 
rose Park, IIl., has consolidated its line of 
printing products into a single scale model 
display piece for promotional use at the 
1962 printing and paper trade fair at Dus- 
seldorf, Germany. Using the basic frame- 


work of a conventional office duplicating 
machine, the unit has a series of synthetic 
printing rollers, scaled to size, to demon- 
strate split-color press runs, a miniature 
color separator and fountain divider, and 
an automatic press washup device. 


J.H. Christina, Bohnett 
Co. Vice-President, Dies 

J. Herbert Christina, 86, vice-president 
of the Bohnett Co., catalog and booklet 
printers in Cincinnati, died Feb. 17. He 
had retired only a week earlier, after an 
association of more than 52 years with the 
company. He had served as vice-president 
since 1925. 


Mr. Christina was president of the Cin- 
cinnati Club of Printing House Craftsmen 
in 1925 and a member of the former 
Franklin Typothetae, for which he had 
once been an instructor in estimating. 


Book Department Bought 


Judd & Detweiler, Inc., Washington, 
D.C., has purchased the book department 
of the Lord Baltimore Press and is continu- 
ing its operations as a subsidiary under the 
name of Port City Press, Inc. James W. 
Shields, president of Judd & Detweiler, an- 
nounced plans for moving book printing 
operations from Washington to Pikesville, 
a Baltimore suburb. 
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THE LIGHT 


» TRY THEM, SS, /- " 


IN YOUR PLANT ~~ 


FOR 30 DAYS 


motor driven 


ARC LAMPS 


Here are some 
lighting of any kind: 
Ce t « 


Prove nu Arc’s efficiency 
in your plant for 30 days 
- you'll never use any 
other ty pe of lamp again! 
{vailable for all cam- 
eras, printing frames, 
and photo composing 
machines. For complete 
information, ask your 
graphic arts supplier or 
send for Bulletin A2051. 


e You save 


_tanother "+. 
ot" BUILT-RIGHT ""*- 
*",\ PRICED-RIGHT 


“ts, item from 


facts you should consider before buying 


e Carbon are lamps burn uniformly and consistently 
throughout the life of the carbons. They do not change 
in color, temperature or intensity. 
characteristic of motor driven carbon are lamps. 


This is an exclusive 


30% in the operation of carbon are lamps as 
compared with any other types of lighting. 

e You get faster, sharper exposures with a carbon are lamp. 

There is no substitute for carbon are lighting in a production 

and quality house. nuArc makes the finest motor driven lamps. 


COMPANY, INC 
General Office and Factory: 4110 W. Grand Ave. ¢ Chicago 51, III. 
Sales and Service: New York * Los Angeles 


PRINTER AND LITHOGRAPHER ° April, 1961 145 





What Is White for Paper? 
American Cyanamid Co. Tells 


What is white? In an exhibit pre- 
pared by the dyes department of Amer- 
ican Cyanamid Co., the most frequent- 
ly used “color” for paper is shown to be 
a variable that includes many hues. 

Featuring papers of the same weight, 
the exhibit shows more than 200 dis- 
tinct tones available as white. 

Cvyanamid Sales Manager William 
Boyce described white as the hardest 
color to match and maintain in paper. 

“Nevertheless,” he said, “white is a 
basic, standard color in paper. Better 
and brighter whites are necessary if the 
industry is to satisfy the needs and de- 
mands of its customers.” After five dec- 
ades of marked and consistent growth 
leading to greater interest in color, 
white remains by far the most impor- 
tant color for paper, Mr. Boyce said. 

Much of the growing interest in 
greater whiteness results from its su- 
periority as a starting point for color 
printing, which is being used increas- 
ingly by such major paper consumers 
as the packaging field. 

While white is white to most per- 
sons, the determination and choice of 
white is a highly complex question to 


papermakers and printers. According 
to color experts, there are over a thou- 
sand distinguishable shades of white, 
more than of any other color. 

The several hundred samples being 
exhibited by Cyanamid in its “Study in 
White” represent the production of 25 
major mills. Each paper is a different 
shade of white. 

Many include fluorescent brighten- 
ers, the most modern of the ways to 
make paper whiter. The addition of 
these brighteners to white papers, and 
to papers designed to carry color print- 
ing, has boomed in recent years. The 
brighteners work by converting ultra- 
violet wave lengths into visible light. 
Other whites achieve their effect by 
neutralizing the natural color of paper 
pulp with tints of green, blue, violet, 
vellow, or pink. 

In addition to these dye additives, 
there are a number of factors that in- 
fluence the ultimate shade of white: the 
whiteness of the fiber, which is ob- 
tained by bleaching; the pigments add- 
ed, and their whiteness; the cleanliness 
of the process water, and the quality 
and type of sizing material. 














HURON CARBONS 


will increase efficiency 


and profits in your 


Business Forms 


operations! 


Trouble free Port Huron sheets and rolls run 
better on all flat bed, automatic or semi-auto- 
each hour. 

Stock sheets and rolls are shipped at once from 
inventories at Port Huron, New Jersey, Chicago 
and East St. Louis. Made to specification orders 
are shipped when promised. 

Write for our new, fully illustrated brochure, 


— 
= 


“The Story of Carbon Papers”. You'll see 
all the steps we take to give you 
a consistently good product. 


PORT HURON SULPHITE & PAPER CO. 


PORT HURON, MICHIGAN 


Sales Offices: Ridgewood, N.J. + Wilmette, Ill. 
Warehouses: Ridgewood, N.J. + Chicago, ill. + East St. Lovis, ill. 
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4 unit designed by PATRA and approved 
by Monotype checks Monotype characters. 


Device Checks 
Type Alignment 


A device for checking proper align- 
ment of Monotype characters on the 
type body has been developed by 
Great Britain’s Printing, Packaging & 
Allied Trades Research Association. 
Called the PATRA-ENBEECO Type 
Alignment Projector, it checks align- 
ment in stages of 0.0002 inch, the same 
increment by which a Monotype caster 
can be adjusted. 

Alignment errors can be read on the 
projector and corrections transferred 
directly to the casting machine by a 
control which gives an audible click for 
each step. 

The type face (normally a capital H) 
is placed with the appropriate Mono- 
type slip gauge on a type carrier pro- 
vided with the projector. The carrier 
is then placed on the illuminated stage 
of the projector. and images of the type 
face and the slip gauge, magnified 20 
times, appear side by side on the 
screen. A micrometer wheel beneath 
the stage is set, and the image is raised 
or lowered until the edge of the slip 
gauge coincides with a datum line en- 
graved on the screen. 

If the type face does not also coin- 
cide with this line, it is out of align- 
ment. The error is determined by re- 
adjusting the stage so that the edge of 
the type face is brought onto the datum 
line. 

The difference between the two set- 
tings is easily read from the micrometer 
wheel or counted by the number of 
clicks. 

The Monotype caster adjustment is 
then corrected by the same number of 
clicks indicated by the new projector. 
Thereafter, all further castings are per- 
fectly aligned. 





PRINTERS SHOULD BE 


Talent Agents 


BY P. K. THOMAJAN 


THESE ARE DAyYs Of strategic contacts 
and connections . . . grapevines that 
vield fruits of all kinds, when carefully 
cultivated. Today’s creative printer, if 
he plans to live up to the full connota- 
tion of that word, must be in a position 
to mobilize skilled reinforcements 
whenever they are necessary. He must 
make himself the hub of a big wheel 
of supporting talents. 

To do this, he should radiate mag- 
netic initiative that inspires coépera- 
tion and induces pinch-hitters to play 
ball on his team. To deserve this, he 
must show his own gameness by play- 
ing the creative game with a certain 
picturesque flair . . . issuing institution- 
al promotions, holiday keepsakes, and 
a house organ that qualify as conver- 
sation pieces. 

A creative printer should provide a 
hospitable haven for talent to congre- 
gate and incubate. This can take the 
form of a tastefully decorated confer- 
ence room. Here, monthly dinner meet- 
ings can be held where resources are 
pooled, and everyone goes fishing for 
potential catches that all can feed on. 

One of the best ways of breaking the 
ice with new talent is to first throw 
them a profitable job, which also has 
the effect of starting up a working re- 
lationship. Then, as activities increase, 
such associates are in a mood to specu- 
late on formidable opportunities when 
they pop up. 

Local art studios are a hive of cre- 
ativity, and they are well informed on 
production details. The larger ones are 
usually staffed with a full complement 
of talent: calligraphers, illustrators, 
photographers, package designers, lay- 
out men, etc. 

There are also individual artists who 
usually are known for a particular flair, 
such as woodcuts, posters, cartoons, 
etc. These can be utilized according to 
the requirements of a project. Local art 
schools also provide a reservoir of tal- 
ent. Top students can be recruited to 
work on simpler jobs—and they are 
most appreciative of securing profes- 
sional experience not to mention the 
helpful revenue. 

Artists and art directors of agencies 
are often interested in free lance as- 
signments that can be executed eve- 
nings and weekends. Here, there can 
be a worthwhile reciprocal relationship 
because a printer can be ushered into 
some desirable agency business. 


As for writers, they are available 
from several sources. The professional 
free lance is the best bet and his broad 
background makes him an asset to any 
undertaking. Faculty members of local 
high schools and colleges welcome as- 
signments to augment their income. 
They are most conscientious in execut- 
ing assignments, and their fees are apt 
to be on the modest side. Science in- 
structors can be contacted to work on 
technical material, the preparation and 


printing of which commands substan- 
tial sums. 

Conferences can be periodically con- 
verted into galleries for specialized ex- 
hibits. These can attract both attention 
and business. 

A card index should be kept of all 
categories of talent with a possible file 
of samples. All this adds up into an im- 
pressive array of brain power, yielding 
maximum results with minimum risk. 
Certainly, a lineup of this character 
can make a creative printer feel like an 
entrepreneur of talent and give him the 
courage to tackle the most ambitious 
projects. Then, the news gets around 
that such-and-such an organization is 
a House of Ideas. 

Such a network of abilities, when 
finely meshed, can catch a lot of elusive 
creative business . . . business that pays 
off very nicely in profits and prestige. 








TWICE THE IMAGE AREA 
saves you half the cost. 


Polychrome’s Dualkote offset plate 
is really two plates in one. Both 
sides are presensitized. Both sides 
can be exposed—with the same 
image for extremely long runs, or 
with different images for two 
shorter-run jobs. Either way you cut 
your plate costs in half. 

Each side will give you long-run 


service because of its unique sur- 


POLYCHROME 


2 Ashburton Avenue, 


Yonkers, New York 


PRINTER 


face which “anchors” the image 
down. At the same time you get dis- 
tortion-free dot structures, even 
with the finest screens. 

To get best results at half the cost, 
try Dualkote plates. 

You can get more information 
about Dualkote plates and also re- 
ceive a free shop apron by sending 
in the coupon today. 


Please send me your brochure on Dualkote plates 
and my free shop apron. 
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Dr. and Mrs. J. B. Lieberman put a William Morris press back in operation. 


A WILLIAM MORRIS PRESS 


DR. J. BEN LIEBERMAN, and his wife, 
Elizabeth, proprietors of the Herity 
Press of White Plains, N.Y., have made 
Jan. 31, 1961, a red-letter date in the 
history of the private press movement. 

On that date, the 70th anniversary of 
the day when William Morris founded 
his Kelmscott Press, the Liebermans 
dedicated for modern private press- 
work the Albion hand press No. 6551 
which Morri s used for printing his mon- 
umental Kelmscott Chaucer 

Now the 3,000-pound press, housed 
in the basement of the Lieberman 
home, is known as the Kelmscott 
Goudy press 

med W. Goudy brought the 
press to this country in 1924 for use at 
his Village Press at Marlboro-on-Hud- 
son. Eight vears later Me Ibert B Carey, 
Jr. acquired it for his Press of the Wool- 
ly Whale in New York City. He be- 
queathed it to his partner, George Van 
Vechten, Ir., 
Vechten Press, Inc., a 
printing firm in Metuchen, N.J. The 
Liebermans bought the press from Mr 
Van Vechten 

“We acquired the press because it is 
private 


now president of Van 
commercial 


a symbol of the press move- 
ment,” said Dr. Lieberman. “We plan 
to use it for printing in the grand Kelm- 
scott tradition, and our sights are set 
on encouraging the White Plains com- 
munity to join with us in preserving 
that tradition.” 

Among the guests hosted by the Lie- 
bermans at the inaugural ceremony 
were private pressmen from New York 
Chappels, members of the Typophiles 


National 


and representatives of the 
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Prints Again 


Amateur Press Association and the 
Amalgamated Printers’ Association, 
hobby printing organizations. Joseph 
Dunlap was on hand as a representative 
of the American Section of the William 
Morris Society of England. 

A main feature of the dedication 
ceremony was the printing of a keep- 
sake prepared by the New York Chap- 
pels and headed “Three score and ten, 
I run again.” Lina S. Lieberman, print- 
er’s devil for her parents’ Herity Press 
and boss of her own Etaoin Shrdlu 
Press, hand-set the keepsake in Goudy 
Deepdene. The initial block was repro- 
duced from Goudy’s book, “The Alpha- 
bet.” Ink and dampened paper were 
the kinds used by William Morris. 

Each guest inked and printed his 
own copy of the keepsake on the Albion 
Alfred Knopf brought a copy 
of the Kelmscott Chaucer. “You may 
not believe it,” said the president of the 
Knopf book publishing business, “but 
this is the first time I ever pulled a proof 
on any press.” 

The Liebermans recently published 
“The International Register of Private 
Press Names” and the “First Check-Log 
of Private Press Names.” Now they are 
compiling a list of the first 1,000 private 
presses, to be printed in a book called 
“The First M,” on the Kelmscott 
Goudy press. 

Dr. J. Ben Lieberman is an associate 
professor of business communications 
at Columbia University. He and his 
wife launched the Herity Press in San 
Francisco in 1952, when he was assist- 
ant to the general manager of the San 
Francisco Chronicle. 
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APRIL 


Printing Industry of America, Northwest re- 
gional conference, Harrison Hot Springs, B.C., 
Apr. 13-15. 

International Association of Electrotypers & 
Stereotypers, annual spring technical conference, 
Statler-Hilton Hotel, Pittsburgh, Apr. 17-19. 

Web Offset Section, Printing Industry of 
America, annual meeting, Edgewater Beach 
Hotel, Chicago, Apr. 19-21. 

Ticket & Coupon Printers, Printing Industry of 
America, annual meeting, Waldorf-Astoria Hotel, 
New York City, Apr. 20-21. 

Eighth Annual Texas printing management 
conference, Western Hills Hotel, Fort Worth, 
Tex., Apr. 22-23. 

Rotary Business Forms Section, Printing In- 
dustry of America, annual meeting, Edgewater 
Beach Hotel, Chicago, Apr. 23-26. 

Carnegie Printers Alumni seminar, Carnegie 
Institute of Technology, Pittsburgh, Apr. 27-29. 

Label Manufacturers Division, Lithographers 
and Printers National Association, annual meet- 
ing, Arizona-Biltmore Hotel, Phoenix, Ariz., 
Apr. 30-May 1. 


MAY 


Lithographers and Printers National Associa 
tion, annual convention, Arizona-Biltmore Hotel, 
Phoenix, Ariz., May 2-5. 

Direct Mail Day, sponsored by Mail Adver- 
tising Services Association of New York City, 
Hotel Commodore, New York City, May 2. 

Southern Graphic Arts Association, annual 
convention, the Dinkler-Andrew Jackson Hotel, 
Nashville, Tenn., May 3-5. 

National Association of Litho Clubs, 
convention, Dayton Biltmore Hotel, 
Ohio, May 4-6. 

Eastern Seaboard Conference of Graphic Arts 
Industry, Williamsburg Inn and Lodge, Williams- 
burg, Va., May 4-7. 

National Paper Box Manufacturers Associa- 
tion, meeting, Mayflower Hotel, Washington, 
D.C., May 4-7. 

Gravure Technical Association, workshop, 
Commodore Hotel, New York City, May 6. 

Southern Paper Trade Association, 38th con 
vention, Dinkler Plaza Hotel, Atlanta, Ga., May 
8-11. 

Technical Association of Pulp and Paper In- 
dustry, coating conference, Statler-Hilton Hotel, 
Buffalo, May 15-17. 

Education Council of Graphic Arts Industry 
conference for personnel and tr ining directors, 
Cleveland-Sheraton Hotel, Cleve'and, May 18 
19. 

Financial Conference, Printing Industry of 
America, East Coast (location undetermined ), 
May 18-20. 

International Typographic Composition Asso- 
ciation, Spring conference, Radisson Hotel, Min- 
neapolis, May 18-20. 

Gravure Technical Association, 
Drake Hotel, Chicago, May 20. 

Financial Conference, Printing Industry of 
America, West Coast, Plush Horse Inn, Los An- 
geles, May 22-24. 

Research and Engineering Council of the 
Graphic Arts Industry, annual convention, Fort 
Des Moines Hotel, Des Moines, Ia., May 22-24. 

National Association of Printing Ink Makers, 
meeting, Greenbrier Hotel, White Sulphur 
Springs, W. Va., May 29-31. 
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won't bring back 
my lost press time! | 


From now on I'll use this CROMWELL 
Offset Packing with the caliper 
plainly marked on every sheet!” 


Who wouldn’t weep if he got the wrong caliper packing every time on a 
rush make-ready (and aren’t they all!)? 

It’s the sort of thing that can never happen with this Cromwell Offset 
Packing. The caliper is printed plainly every 10 inches on every roll 
or sheet. There’s an arrow, too, every 10 inches, showing the grain 
direction. You can’t put Cromwell Offset Packing on the wrong way. 

Cromwell gives you other money-saving advantages, too. The pack- 
ing is specially treated to prevent slip. It can’t creep under the blanket. 
Uniformity of thickness is unconditionally guaranteed. The hard, firm 
surface won’t thin out or “‘mush down” on long runs. 

Sheets are supplied tailor-made to the pressman’s individual speci- 
fication to avoid waste of time, labor and paper in trimming so-called 
stock sizes to a particular dimension. 





This Cromwell Offset Packing is 5 mil. Offset Packing and Tympan are 
available in calipers .002 to .010, also .012 and .015 in minimum quan- 
tities of one roll or 500 sheets cut to customer’s specifications. 


(romwell paper company 


180 N. Wabash Avenue «+ Chicago l, Illinois * DEarborn 2-6320 


nD ad I1TaMWOUND 


Manufacturers of: Papers (impregnated * Coated * Laminated * Reinforced * Flexible) 
Bags * Sacks « Liners * Covers (Single and multiwall construction, using all types of 
material to carry, cover or protect all types of products). 


Pee BE ees. & 2 pO ee 





E Please send information on Cromwell Offset Packing. 12 


Name Title 


Company 
Street. 
City 

















Advertising Publishers 
To Meet April 28-29 


: ri T = =~ National Association of Advertising 
a = Publishers will hold its 12th annual con- 
‘aggooeoog0ER8 vention Apr. 28-29 at the Hotel Syracuse, 
: Syracuse, N.Y. 
Officers and directors will meet on 
Thursday afternoon, April 27, preceding 
—_-- the convention. 

A three-hour business session will open 
the proceedings on Friday, Apr. 28, fol- 
lowed by the opening of exhibits, general 
sessions in the afternoon, and the annual 
banquet that evening. After morning ses- 
Mass., and the sions on Saturday, the association will 


H i per Co., Inc. in Boston, Mass., } ss 
Sidney Satenstein Hubbs and Corning Co. Division in Balti- award trophies to five outstanding mem- 
Dies in Boca Raton more, Md. bers at the closing luncheon session. 


Sidney Satenstein, president of Ameri- 
can Book-Stratford Press, Inc., New York 
City, died of a heart attack on Feb. 22 
while vacationing in Boca Raton, Fla. the 

Mr. Satenstein was one of the recipients 
of Elmer G. Voight Awards presented in 
January by the Education Council of the 
Graphic Arts Industry. He was cited for 
initiating the first survey of book reading 
habits, establishing the National Book 
Award, and developing advertising cam- ’ 
paigns promoting volume purchases of that Ss 


Christmas gift books by industrial firms. 


He was also honored for his services as 
president of the Library Club of America, 

whose 3,200 chapters increase circulation i 

of library books by carrying on accelerated ‘ 
reading programs for nearly one-million (iw 


children. 

Mr. Satenstein was an active member of d > 
the Book Manufacturers’ Institute for more un er every light 
than 20 years, and had served since 1944 ; 
as chairman of the Book Industry Commit- 
tee representing book manufacturers and 
publishers. He joined American Book- 

Stratford Press in 1932 and became presi- 
dent in 1942. 

At the time of his death he was vice- 
president and a director of King-Varick 
Corp., treasurer and a director of Book 
Creators, Inc., and a director of the Na- 
tional Book Committee and the Cornwell 
Press. He was a literary agent representing 


several successful authors, a director of the f —1 = Bae ft 
, \ _— E : ) 5 | » } Mi 



























































— ‘ ies Teno 
Barton Press, Inc., Newark, N.J., has begun construction of a 15,000-square-foot addition 
to its present facilities. The addition will house four new color presses and a folder- 
stitcher-trimmer unit. Completion is scheduled for June 1. 











Anti-Defamation League of B'nai B'rith, yf 


a director of the Grand Street Boys Asso- o WU: > a . ee Wh 


ahr KPO Sar ‘at 


ciation, and a trustee of the Beth Israel 
Hospital. 


Major Eastern Paper No matter how or where you look at it — 
Merchants Join Forces IMPROVED ARCTIC WHITE is 

Lindenmeyr Paper Corp. and Schlosser intensely bright, totally white 
Paper Corp., two of the largest Eastern i ‘ a i h The : : 
paper merchant companies, with com- under every light. e cotton content 
bined periods of service adding up to 149 letterhead paper created for top 
years, have joined forces. They are con- pressability — impressionability. Ask 
tinuing operations with George F. Gray vour Fox River distributor for samples 
as president and general manager of the eae ieee a ‘ 
Lindenmeyr parent company and Leonard a cae — 

a ; ‘ : ‘ cn — 


B. Schlosser as executive vice-president 
and assistant general manager. Judge it yourself. 


Headquarters of the parent company are 
located in Long Island City, N.Y. Services F x R iV R 
for the Metropolitan New York trade are @] ! E 


being carried on under the name of Lind- 

enmeyr Schlosser Co. at Long Island City \ Be 

and Hillside, N.J. put PAPER CORPORATION 
APPLETON, WISCONSIN 


Lindenmeyr also operates the Henry 
Lindenmeyr & Sons Division in New Ha- Anniversary, National Bank, English, and Fox River Bonds 
ven and Hartford, Conn., Lindenmeyr Pa Anniversary and Fox River Onion Skins 
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new 
literature 


Those interested in literature described are asked to write direct to the company listed in the item. 


New Literature copy must reach the editor by the 15th of the month preceding magazine's issue date. 


Selector for Offset 
Lithographic Blankets 


A two-color offset blanket selector has 
been made available by the Vulcan Divi- 
sion of Reeves Brothers, Inc., 1071 Avenue 
of the Americas, New York 18. The selec- 
tor is made of two sheets of coated card- 
board 

On one side, the type blanket to be used 
may be determined by lining up the indi- 


with a pull chart between them. 


cator to the type of printing job to be done. 
The opposite side of the selector ives 
helpful hints to pressmen concerning vari- 
ous lithographic difficulties, their causes, 


and possible cures 


Gothic Type Faces Sheet 


4 20x16-inch specimen sheet displaying 
Franklin Gothic, Alternate Gothic, and 
News Gothic type faces has been pub- 
lished by the H&H Typographic Service, 
1117 Wolfendale St., Pittsburgh. Printed 
In re d white and blue the she et is titled 

Familv of Basic American Gothics.” 


Uses of Silicones Outlined 
In Union Carbide Booklet 


Union Carbide Corp., 270 Park Ave., 
New York 17, has issued a two-color book- 
let on silicones, containing recent techno- 
logical data on the man-made chemicals. 
Illustrated with photographs, charts, and 
graphs, the booklet goes into detail about 
what silicones are, describes their mani- 
fold use for consumer and industrial prod- 
ucts, and suggests ways in which they can 
be adapted to various applications by the 
design engineer. 

The booklet’s center has two fold-out 
pages showing the physical properties of 
various types of silicones, such as fluids, 
emulsions, rubber compounds, and water 
repellents. 


Foster Mfg. Co. Catalog 


A 32-page catalog of composing room 
and photomechanical products has been 
published by the Foster Mfg. Co., 140 N. 
13th St., Philadelphia 7. 


Harris “Wrap-Around” 
Press Specifications 


Complete specifications on the Harris 
“Wrap-Around” Letterpress have been re- 
leased in a black and metallic gold sheet, 
published by the Harris-Seybold Co., a 
division of the Harris-Intertype Corp., 
4510 E. 71st St., Cleveland 5. 

The sheet was printed on the Harris 
press to demonstrate its ability to print 
metallic ink. According to the firm, the 
metallic ink was printed at a production 
speed of 5,500 sheets per hour and the 
black ink at a speed of 6,500 sheets per 
hour. 


Anchor Lubrication Chart 


A lubrication chart, listing major types 
of graphic arts equipment, their lubrica- 
tion points, and the proper lubricant to be 
used, has been published by the Anchor 
Chemical Co., Inc., 827-837 Bergen St., 
Brooklyn 38. 


Spaceband Transpositions 

A one-page bulletin describing proce- 
dure for correcting faulty spaceband trans- 
positions in Linotype machines has been 
published by Rich & McLean, Inc., 345 
Carnegie Ave., Kenilworth, N.J. 


Pierce Perforator Data 

Pierce Specialized Equipment Co., 350 
Peninsular Ave., San Mateo, Calif., has 
published a two-color brochure on the 
Perf-a-Matic automatic feed perforator- 
scorer-slitter unit. The booklet itself was 
perforated, scored, and slit on the machine 





IF YOU PRINT AND LABEL 


CHESHIRES ARE FASTER 


r , 
LNesiil 


automatic labeling machines cut costs by applying up to 16,000 labels per hou 


ie magazines, catalogs, tabloids . . . middle-size pamphlets and brochures . . . or 
maller post cards and envelopes. And Cheshire machines are easy-to-operate! 


CHESHIRE 


INCORPORATED 


1644 North Honore Street. 
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after printing. New developments, as well 
as special attachments now available, are 
described. 


SYV7RON 


VIBRATING 


mr 


FASTER ALIGNING OF FORMS FOR SMOOTHER 
MORE RAPID WORKING BUSINESS MACHINES 
Two-, three-, and four-bin business form 
joggers are described in a catalog pub- 
lished by the Syntron Co., Homer City, Pa. 


Syntron Joggers Catalog 


The Syntron Co., Homer City, Pa., has 
published a catalog featuring its two-, 
three-, and four-bin Business Form Jog- 
gers. The machines may be used for align- 
ment of checks, punch cards, credit cards, 


Nine Foundry Types Shown 
In ATF Alphabet Folders 


Nine of the most widely used of Ameri- 
can Type Founders’ foundry types are 
shown in their complete size ranges in a 
new set of Alphabet Folders which have 
been distributed to the firm’s authorized 
dealers. 

Each folder presents a single type de- 
sign. Complete alphabets are shown in 
most sizes, but those omitted in the larger 
sizes can be visualized or traced from oth- 
er letters shown. Folders measure 14x77} 
inches flat. 


Goodkin SS Custom Camera 


Literature on the new SS Custom cam- 
era has been made available by the M. P. 
Goodkin Co., 112 Arlington St., Newark 
2, N.J. The camera is designed to produce 
line and halftone negatives, Ektalith and 
Gevacopy transfers and photocopies. 


Stixie Sample Booklet 

Samples of Stixie pressure-sensitive 
products have been offered in a booklet 
by Coated Products, Inc., 275 Lincoln 
Blvd., Middlesex, N.J. Complete roll and 
sheet specifications and a price list are 
included. 


Certificate Bond Samples 


A sample book of Certificate Bond and 
Opaque papers has been compiled by the 
Chemical Fine Paper and Board division 


Bond Ermine in a r.nge of cockle, policy, 
opaque cockle, and onionskin items, as 
well as seven substance 20 colors. 


Presto Paper Type Data 


Information on Presto paper type for 
headline composition has been published 
by the Presto Process Co., 240 N. Water 
St., Rochester 4, N.Y. Available in sizes 
trom 8- to 72-point, paper type requires no 
opaquing between letters and can be pre- 
pared for pasteup by applying letters to 
a strip of pressure-sensitive tape. 


Metallic Ink Swatches 


Color swatches showing 14 shades of 
metallic inks have been released by the 
Van Son Holland Ink Corp. of America, 
Mineola, N.Y. Each color is shown printed 
solid, in type, and in 25% and 50% halftone 
screens. Included in the color range are 
silver, orange, brown, black, two golds, 
and three shades each of blue, violet, and 


ereen. 


Resist-Etch Information 

Properties and advantages of Resist- 
Etch, a screen resist for printed circuits, 
are described in a four-page booklet pub- 
lished by the Meaker Co., Nutley, N.J., a 
subsidiary of the Sel-Rex Corp. 


Cronaflex Film, Plates 


Methods for converting Cronaflex pro- 
jection film to plates suitable for standard 





of Standard Packaging Corp., P.O. Box 


etc., for subsequent business machine 
Holyoke, Mass. Samples include 


processing. 348, offset presses are described in a technical 





...OR IF YOU JUST LABEL 


... AND MORE FLEXIBLE!!! 


Cheshire high-speed machines apply a// /abels (narrow-strip, wide-strip, continuous pack 
form, cut or individual labels) whether pre-addressed from plates, stencils, punched 


cards, magnetic tape or other system. 


Write for descriptive literature today! 


Chicago 22, Illinois e Dept. IA-4 
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bulletin issued by Du Pont’s Photo Prod- 
ucts department, Wilmington, Del. Chief 
advantage claimed is that the enlarge- 
ments or reductions can be made directly 
on the plate, thus bypassing extra steps 
normally necessary for making varying 
size plates from one original negative, ac- 
cording to Du Pont. 


Largo, Optima Type Folders 


Largo and Optima type faces are illus- 
trated in folders available from Amsterdam 
Continental Types and Graphic Equip- 
ment, Inc., 276 Park Ave., S., New York 
10. Optima, designed by Hermann Zapf, is 
shown in 8- through 48-point sizes includ- 
ing semibold and italic. Consisting of capi- 
tals and figures only, the Largo light and 
bold faces are shown in 4- through 30- 
point sizes. 


Miller-Trojan Products 


The Miller-Trojan Co., Inc., Troy, Ohio, 
has published several pieces of literature 
describing its vacuum frames, arc lamps, 
process cameras, and other graphic arts 
Information on the firm’s new 
Hustler vacuum frame is featured. 


supplies 


Thermography Catalog 

Regency Thermographers, Inc., 13212 
Saticoy St., North Hollywood, Calif., has 
published a catalog describing its third- 
dimensional printing services. Sample lay- 
outs, papers, type styles, prices, etc., are 


included 


The step-by-step manufacture of carbon 
papers is outlined in an eight-page bro- 
chure, “The Story of Carbon Papers.” 


“Story of Carbon Papers” 
By Port Huron Sulphite 


“The Story of Carbon Papers,” an eight- 
page, illustrated brochure of particular use 
to printers and buyers of business forms, 
has been published by the Port Huron 
Sulphite & Paper Co., Port Huron, Mich. 

In text and photographs, the brochure 
details the complete manufacturing proc- 
ess, beginning with the unloading of raw 
pulp at the Port Huron Seaway terminal. 
Papermaking, application of the carbon 
inks, quality control, testing, and market- 
ing procedures are touched upon in the 
brochure. 

Also included is a glossary of terms used 
in the manufacture of carbon papers, plus 
a listing of Port Huron’s complete product 
line. 


Memo Fiex Control System 


The Memo Flex visual control board 
system is outlined in an illustrated bro- 
chure available from the Memo Flex Divi- 
sion, 515-525 Bannock St., Dayton 4, 
Ohio. Useful to printers and lithographers 
for production records, machine mainte- 
nance schedules, timekeeping, etc., the 
system utilizes a large, white board, upon 
which columnar rules can be applied, and 
clear plastic strips for entries. 


Miehle Offset Presses 


The Miehle Co., a division of Miehle- 
Goss-Dexter, Inc., 2011 Hastings St., Chi- 
cago 8, has published a 32-page booklet 
describing its line of web offset presses, 


Front Lockup Adjustment 


Front lockup adjustment is the subject 
of a two-page bulletin offered for Linotype 
and Intertype operators by Rich & Mc- 
Lean, 345 Carnegie Ave., Kenilworth, N.J. 


Jet Line Tables Data 


NuArc, Inc., 4110 W. Grand Ave., Chi- 
cago, has published a six-page, illustrated 
bulletin describing its Jet Line stripping 
and lineup tables. The nine models manu- 
factured by the firm are outlined with 
photos, specifications, and prices. 


Anchor Chemical Folders 


Information on Repelzit, an anti-smudg- 
ing and set-off agent developed for box- 





MEDIUM 
VERSION 


™ COMPACT 


NOT TOO BIG — NOT TOO SMALL FOR YOU 


just right where a single spindle drill doesn’t quite 
suffice . . . and just right, too, where most multiple 
spindle drills require too high an investment. The 
COMPACT is a new “medium version’, with not 
too little, not too much capacity (nor too high 
priced) for your plant. Its Formica table is 21” x 
26”. Uses up to 5 drills. And the unique shiftable 
table permits drilling up to 22” centers. New N-D 
Power Pak drives drills down through stock and 
back to starting position automatically. Dead-on 
hole accuracy. Speedy production. Excellent for 
all modern bookkeeping systems, business forms, 


MUL UUP Le 
SPINDLE 








Write today for complete information 


TABLE SHIFTS TO LEFT 


Trigger under oper- 
ator’s left hand shifts 
table. Stock not re- 


NOTE THE 
hondled for each aD 


BULKY BUILD hole. 


4 COMPACT is a big 
TABLE SHIFTS TO RIGHT 


husky unit. Ruggedly 

built, solid, sturdy, ready 

to endure the toughest 

every day production 

schedules. Simple to op- Stock stays accurate- 
erate. Speedy output. ly gauged. Work 
Highest precision oaccu- speeded. Drilling 
racy. Finest performance starts either end or 
possible in a multiple center. 
drill. 


Steel rule inlaid in table precision- 
matched to steel stops exactly behind each 
drilling point assuring precision accuracy. 


NYGREN-DAHLY CO.1432 ALTGELD ST., CHICAGO 14, ILL 
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makers, electrotypers, molders, ete., is con- 
tained in a folder available from the 
Anchor Chemical Co., 827-837 Bergen St., 
Brooklyn 38. The firm has also published 
data on its Sans Aqua waterless hand 
cleaner and Anchor-It, a pressure-sensitive 
spray adhesive. 


L’Aiglon Papers Shown 
In “Thought Starters” 


“Thought Starters,” a specimen portfo- 
lio demonstrating possible uses for Eagle- 
A L’Aiglon text- and cover-weight papers, 
has been compiled by the American Writ- 
ing Paper Corp., 10 Eagle-A Ave., Hol- 
yoke, Mass. The portfolio, second in a se- 
ries, includes such examples as a wedding 
announcement, menu, Christmas greeting, 
annual report cover, and others. 

All of the 10 specimens were printed by 
offset in various colors and on different 
stock weights. The cover of the folder, 
done on blue L’Aiglon with purple ink 
and white silk screen, features a feather 
die-cut and a swatch of the paper in white 
and six pastel colors. 


Caledonia Bold Headlines 


The complete schedule of Caledonia 
Bold headlines is contained in a folder 
published by the Mergenthaler Linotype 
Co., 29 Ryerson St., Brooklyn 5. Caledo- 
nia, a transitional roman face, can be set 
in a wide variety of headlines from four 
fonts of matrices. Some 45 headlines are 
included in the folder. 


Devoted to timely items concerning men associ- 
ated with the graphic arts industry. Copy must 
reach the editor by 15th of the month preceding 
issue date. 


John T. Wehner has been elected secre- 
tary-treasurer of the Colonial Press, Inc., 
Pittsburgh. 


Edgar M. Pritchard John T. Wehner 


Edgar M. Pritchard has been named 
vice-president and managing director of 
the Southam Printing Co., Ltd., Toronto. 


George Kedersha, past president of the 
Newark Club of Printing House Crafts- 
men, has been advanced from sales repre- 
sentative to sales manager of Gaetjens, 
Berger & Wirth, Inc., Brooklyn. He has 
been with the firm since 1936. 

William R. Browne has been appointed 
West Coast representative for the Atlantic 
Gummed Paper Corp., Brooklyn. He will 
be located in Los Angeles. 

Harry H. Metter has been named sales 
representative of the General Printing 
Equipment division of American Type 
Founders, Inc., Elizabeth, N.J. He will 
serve in southern New Jersey and part of 
Philadelphia. 

Ted C. Ringman has joined the Anchor 
Chemical Co., Inc., Brooklyn, as Midwest 
regional sales manager. 


Samuel A. Angotti Ted C. Ringman 
Samuel A. Angotti has been named a 

vice-president of the Standard Packaging 

Corp., New York City. He will be respon- 





You're on the press faster with 


‘Riegel TYMPANS AND OFFSET PACKING 


DRUMHEAB 
TYMPAN 


Ready-cut, scored top sheets and 
hangers for all high speed auto- 
matic presses. Highest quality 
treated jute. 


UNCONDITIONALLY GUARANTEED 
TO PLEASE YOUIN EVERY WAY 


- FREE TRIAL SHEETS . .. Just name press model 
‘and sheet size wanted 


"RIEGEL. ‘PAPER CORPORATION - 260 Madison Avenue - New York 16,N.Y. 


Riegets 


CERTIFINE TYMPAN 


TREATED JUTE 
TYMPAN 


Ideal for long runs or for miscellaneous 
jobs where fine printing is required. 
Costs no more than other advertised 
tympans that contain no jute. Stocked 
in roll widths for every press. 


PRINTER 


AND LITHOGRAPHER °* 


A 
AY 


A moderately priced tympan with a hard, 
even surface and exceptional strength. 
Stocked in roll widths for every press, or 
square-cut sheets 


OFFSET PACKING 


To pack your offset presses 
faster, easier. Four accurate 
calipers... toothy surface 
prevents slipping under plate or 
blanket. No thinning out 

on long runs. Six convenient sizes. 


SEE WALDEN’S PAPER CATALOG 
FOR NEAREST DISTRIBUTORS 
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Rosbac 


by LO 


the most outstanding 


AUTOMATIC SLOT PERFORATOR 
avanane today! 
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Rosback Jet-20 
Shipped Completely 
Assembled. 


New Design Strike Gate 
for Accurate Strike Pat- 
tern. 


Air Wheel Feed for Pos- 
itive Feeding of Sheets. 


All Grease-Sealed Anti- 
Friction Bearings for 
many years of Service. 


Variable Speed Control. 


osback 


The NEW ROSBACK JET ‘20’ Slot 
Rotary Perforator has many firsts in the field. 
First fully Automatic Small Air Wheel Suction 
Feed Perforator. 


Production Speed on full size 20” sheet 
up to 12,000 per hour. Up to 20,000 per hour on 
smaller sheets. Production speed up to 7,000 on 
Strike Perforating. 


Indicator Light will light when pile reaches 
proper operating level. 


All Operator Controls are within easy 
reach of Operator on one side of Machine. Ma- 
chine can be placed against wall to save space. 


F.P. ROSBACK CO. 


= TT abdola Mal -taelolmmisiioislicl- ts 
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sible for the firm’s converting and pack- 
aging group, consisting of 13 divisions. 

Richard L. Newcomb has joined the 
sales staff of the Brown-Bridge Mills, Inc., 
Troy, Ohio. 


R. L. Newcomb F.L. A. Gerspach 


F. L. A. Gerspach has been named 
southern district manager for the Inter- 
type Co., a division of Harris-Intertyp« 
Corp. He will be located in Dallas. 

Raymond J. Jacklyn has been appointed 
manager of the new west coast branch of 
Big Joe Mfg. Co. 

Edwin A. Rogers has been named east- 
ern sales representative for the Allied Pa- 
per Corp. His headquarters will be in New 
York City. 

Jerry Olsen has joined the central sales 
district of the ink division of J. Ml. Huber 
Corp., Hillside, N.J. 

H. Ward Wettlaufer has been appointed 
to the Atlanta, Ga., office of the Wilsolite 
Brannon Corp., representatives of the Wil- 
solite Corp., Buffalo. 

John S. Odell has been appointed di- 
rector of product planning for Log- 
Etronics, Inc., Alexandria, Va. 

Jack Bendure has joined the Chicago 
sales territory of the Miehle Co., a divi- 
sion of Miehle-Goss-Dexter, Inc., Chicago. 

Donald L. Rodmyre has been named a 
director of sales for the Northern States 
Envelope Co. of St. Paul, where he will 
have his headquarters. 

Harold W. Aschinger has been named 
chief product engineer for Lanston Indus- 
tries, Inc., Philadelphia. 

James B. McNamee has been appointed 
New England district manager for Sin- 
clair and Valentine Co., New York City, 
printing ink division of the American- 
Marietta Co. 


T. W. Totman J.B. McNamee 


T. W. Totman has been named resident 
manager for the New Haven carton divi- 
sion of Federal Paper Board Co., Bogota, 
N.J. 

Benjamin B. Kaplan, chairman of the 
board of Kaplan Paper Box Co. and Min- 





nesota Envelope Co., St. Paul, has become 
a member of the marketing committee of 
National Association of Manufacturers. 

Miss Grace C. Cawthon has marked 50 
years of service with the Metropolitan 
Printing Co., Portland, Ore. Presently of- 
fice manager of the firm and past presi- 
dent of the Portland Women’s Advertising 
Club, Miss Cawthon celebrated her anni- 
versary at a gathering of friends and 
employees. 


Grace C. Cawthon 


Frank X. DeLone 


Frank X. DeLone has been named as 
sistant to the president of Edward Stern & 
Co., New York and Philadelphia. 

Felix D. Kolben has been named to 
head the new specialty sales division of 
General Binding Corp., Northbrook, III. 

Donald B. Sweeney has been named 
Ohio and Kentucky sales representative 
for Star Parts, Inc., South Hackensack, 
N.J. 

John R. Barnes has been appointed sales 
engineer of the Inta-Roto Machine Co., 
Inc., Richmond, Va. 

Philo K. Holland, vice-president and 
general manager of the Zellerbach Paper 
Co.’s southern region, has announced his 
retirement. He will, however, remain with 
the firm as a consultant and member of 
the board of directors. 

Charles W. Plattner and Roy F. Suiter, 
sales representatives, have been assigned 
to the Chicago and Minneapolis branches, 
respectively, of American Type Founders, 
Inc., Elizabeth, N.J. 

Nicholas V. Riccio has joined Jomac, 
Inc., Philadelphia, as New York office 


manager. 


Charles E. Falkner Nicholas V. Riccio 

Charles E. Falkner has been appointed 
sales manager of the fine paper division of 
Atlantic Gummed Paper Corp., Brooklyn. 

Gordon A. Shaw, division controller of 
the kK. R. Donnelley & Sons Co., Willard, 
Ohio, has been elected to membership in 
the Controllers Institute of America. 

L. Brent Frey has retired after 46 years 
of service with the Baltimore & Ohio Rail- 
road's printing plant. Frank La Rosa and 
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Multiple and 
Continuous 


}USINESS FORMS 


Numbering Mechanism 
17”-22” Forms Press 


oe 


ers 


od 


Line and File Hole Punching 
unit — 17”-22” Forms Press 


portale 


GREEN BAY-WISCONSIN 


at new high speeds, 
-==) with accurate register 
— = 1 to 4 COLORS! 


@ BUILT FOR HEAVY-DUTY DEMANDS — PACKER'S 
Flexographic Forms press prints and processes paper in 
continuous, accurate color register at speeds up to 800 
feet per minute! 


® A combination type press, the PACKER produces 
either 17” or 22” forms and eliminates need for two in- 
dividual presses normally required. Standard 2-color (or 
4-color) presses can be built in 18”, 24” or 30” sizes to 
process any multiple width forms required. Any quan- 
tity of numbering and punching units for processing 
unusually small forms can be also furnished. Versatile 
mechanism handles cross, skip, or angle perforations — 
continuous chain or file hole punching. 


@ Press also features barrel or straight type numbering 
mechanism which adjusts to different weight stocks with- 
out ‘‘punch-thru’” or offset — and has a synchronized 
throw-out device. Another feature is PACKER'S exclusive 
Feather Touch” hydraulic control for equalized print im- 
pressions and for positive, instant color throw-outs. 

@ PACKER Forms Presses are also furnished for oil ink 
usage — or with combinations of flexographic and oil inks 
— Also, with Center or Surface Rewind and/or Sheeter. 
Write for complete information. Dept. IP-59. 


Manufacturers of 


"“CHAIN-HOLE” 
PUNCH 


patehitelem-vete| 
Die Cutting 
Equipment 
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| Henry Bien have been promoted to plant 


Cc DAMS | department manager and plant foreman, 
| respectively. 


Garold E. Sitts has been appointed re- 


£ N Gl N a ‘J K a D | gional sales manager of the M. P. Goodkin 
Co., Newark, N.]. 
William A. Wood, vice-president and 
fo r PRI NTE RS director of sales for Foote & Davies, Inc., 
Atlanta, Ga., printing firm, was a featured 
speaker at the recent production round- 
table held during the Associated Business 
Publications’ annual eastern conference. 

J. Fred Griel has been named manager 
of the printing department of the Hoover 
Co., North Canton, Ohio. 

Worth Seymour has joined the public 
relations firm of Burson-Marsteller Asso- 
ciates, Inc., as an account supervisor. Mr. 
Seymour was formerly with several west 
coast newspapers and trade magazines in WE CANT BOTHER THE 
various editorial capacities. CHIEF NOW, HES FIGURING 

|| THE QUOTE ON YOUR JOB. 


Frye One-Time carbon papers 
Imprinting and Numbering press, % eo for the forms printer are ready 
McAdams Model B-M, is built to for FAST delivery in—Roll, Proc- 


handle precision imprints in mag- 
netic-ink. High precision and micro essed, Spot and Flat Sheet car- 














Imprinter 





adjustments help meet American . ‘. : bons .. . Write for new price and 


Banking Association specifications product information catalog. 
for common-language system. Write : 
or telephone for details. For the Best Business Impression 


ile Always Specify FRYE 


Ralph Bright Worth Seymour 





Ralph Bright has been appointed Indi- 
ana and Illinois sales representative for 
Star Parts, Inc., South Hackensack, N.J. 

Charles MacMurray has been appointed 


manager of graphics and packaging for | fi AGMA LS 


Latham-Tyler-Jensen, Chicago industrial i 
design firm. 
Willard H. Ware, Stewart F. Oakes, and with SHEET FED QUALITY 
Preston W. Hall have been elected chair- | 
man of the board, president, and vice- | 
pre sident, re spectively, of the Hobbs Mfg. | GEORGE 
Co., Worcester, Mass. 


: : Stanley W. Carpenter has been ap- 

Perforating Equipment for pointed marketing manager of merchant 

Checks, Stamps, and Coupons sales for the United States Envelope Co., 
Springfield, Mass. 

McAdams Electronic “Z” perfora- Alex Kensey, chairman of the board of 

tor synchronizes with any make the Coast Envelope Co., Los Angeles and 

. Per- San Francisco, died on Jan. 31 in Newport 


offset press up to 7” x 22 
orates an slits 3-check blanks, . : 
eases and slit 8 ae Beach, Calif. He was associated with the 


two-up. up to 7,500 sheets per hour. 








firm throughout his entire business career. 
Fred J. Stamberger has been elected 
vice-president of manufacturing for the 


McADAMS Winchell Co., Philadelphia. CUSTOM BUILT WEB 
PRODUCTS check OFFSET PRESSEY! 


Check imprinting and your 
Numbering Presse ‘ 
Scdiaraiian Kendeuath Ges special- 
Checks, Stamps, Coupon: : 
Speciai Machines for the equipment 


i one needs 
ee with . 
- McAdams 3 602 South 3rd Avenue 
Ny NS —— Mount Vernon, New York 
= : . | Teletype: TWX-MT V NY 2193 


Ruling Inks 
Ruling Pens 








; : ‘ Midwest Representative: 
John McAdams & Sons, Inc Colin Gardner III Fred Stamberger 
. ‘ 
20-22 Knight St., Norwalk, Conn., U.S. A. 153 W. Huron St., Chicago 10, Ill 
Established 1842 Colin Gardner III has been named vice- Teletype: TWX CG 1486 


president and general manager of mill op- 
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erations for the Standard Packaging Corp., 
New York City. 

Leo Madden and Thomas Morgan, sales 
representatives for American Type Found- 
ers, Inc., Elizabeth, N.J., have been as- 
signed to the Cincinnati and Los Angeles 
branches, respectively. 

James Bligh of Barton, Duer and Koch 
Paper Co., has been elected an honorary 
life member of the Printing Industry of 
Washington, D.C. 

E. Clayton Van Stavern has been ap- 
pointed machine division general sales 
manager for the Hobbs Mfg. Co., Wor- 
cester, Mass. Robert P. Simoncini has been 
named assistant division sales manager. 

James A. Mayhart, Sr., superintendent 
of Hercules Powder Co.’s printing plant in 
Wilmington, Del., for the past 27 years, 
has retired from the firm. He has been suc- 
ceeded by Charles L. Campbell. 

R. Palmer Hollister has been elected a 
director of R. Hoe & Co., Inc., Bronx, N.Y. 

James E. Hosket has been named pro- 
duction superintendent for the mechanical 
products manufacturing division of the 
Standard Register Co., Dayton, Ohio. 

Raymond J. Burke and Hanley M. 
Thompson have been elected vice-presi- 
dent and assistant secretary, respectively, 
of Jones Press, Inc., Minneapolis. 

Frank Payne, Jr. and Joseph F. Ward, 
Jr. sales representatives for American Type 
Founders, Inc., Elizabeth, N.J., have been 
assigned to the firm’s Dallas and Boston 
branches, respectively. 

Larrie S. Calvert has been assigned to 
chemical sales in the St. Louis area for 
Antara Chemicals, a division of the Gen- 
eral Aniline & Film Corp., Binghamton, 
NX. 

A. F. Jacobson has been promoted to 
manager of the 3M tape and adhesives 
plant in Bristol, Pa., for the Minnesota 
Mining & Mfg. Co. R. C. Bertelsen has 
been named to succeed him as manager of 
3M’s St. Paul tape plant. 

Sherman V. Olson has been appointed 
sales engineer for the Hobbs Mfg. Co., 
Worcester, Mass. 


* oe 4 
Donald Waterman Sherman V. Olson 


Donald Waterman has been named gen- 
eral manager of Fairfax Business Forms. 

Bert O. Lund and Blaine W. Sargeant 
have been elected to the board of directors 
of Webb Publishing Co., St. Paul. 

Samuel G. Calkins has been appointed 
Midwestern sales representative for the 
merchant sales division of the Nashua 
Corp., Nashua, N.H. 

Howard J. Schoor, Herbert Y. Ehrich, 
and George M. Rosenfeld have been ap- 
pointed vice-presidents of the Baldwin 


Paper Co., Inc., New York City. 











You'll find all the master whiteprint qualities 


you're looking for in 


RIPCOMASTER ae 


High Excellent 
ultra-violet printing and 

light writing 
transmission surface 


Excellent 
erasability 


Good 
visual opacity Economy 
and contrast 


Clear and clean! Uniform Ripcomaster 
whiteprint papers are engineered for 
diazo reproduction. Ripcomaster meets 
rigid standards for business forms, 
freight waybills, and general office copy 
usage. Three translucent grade series are 
available for all forms of diazo copy 
work—100, 200, and 300 series — each 
with distinct features and choice of folio 
weights. To make your own test and to 
show to your customers, write for a 
Ripcomaster sample folder and complete 
information. 


RHINELANDER 


PAPER COMPANY * RHINELANDER, WIS. 
Division of St. Regis Paper Company 


Ask about other quality Rhinelander Papers for business — Manifold » Carbonizing + Tracing Papers 
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NEW TYPE 


FOR YOUR 
OLD METAL 


Can open a tremendous field for 
creating new and original designs for 
your present customers. It will also 
increase your possibilties for new 


Ha | Lap 
| | T 
Ml 


business. 

Your comps creative abilities are 
always improved by the addition of 
a new type series. 

We will accept any amount of old 
metal in exchange for new type or 
type products, at our current high 
trade-in prices. 


Why Not 
Ship it today? 


A 
A 
wlll 


15-17 SOUTH FREDERICK STREET 
BALTIMORE 2, MARYLAND 


4 











How to Do Embossing 
WHY vou NuMBER Faster _| In Your Own Plant 


You can do professional embossing on your regular job 
AND BETTER and cylinder presses with STEWART’S EMBOSSING 

BoarDs. A booklet giving full instructions is included 
WHEN YOU NUMBER with every order. Don’t let those extra profits walk out 


the door. 


| 534 x 912 inches $2.00 a dozen 
9'2 x 11% inches $3.75 a dozen 
with a... WE Lar. 19 x 23. inches $7.25 \2 dozen 


Send check or money order to 


, 1 hed tein THE INLAND AND AMERICAN 
Rugged Wetter Rotaries easily operate at j oo pa PRINTER AND LITHOGRAPHER 


speeds of 30,000 impressions an hour. With 79 West Monroe Street, Chicago 3, Illinois 
the Wetter QUIK-LOK clamping gib, setup | 
time drops to a minimum. 











Wetter Rotaries are available in Parallel and 
Right Angle Models in a wide selection of . 
figure styles and sizes. All give perfect number “a 
sequence...clean, sharp impressions... accu- ae FA 
rate alignment of figures...every time! 


VANDERCOOK & SONS, INC. 


General Offices, Research Laboratory, Demonstration Room & Factory 
3601 W. Touhy Ave., Chicago 45, Ill. Phone: ROgers Park 1-2100 
Eastern Sales and Service 


205 W. 34th St., New York 1, N.Y. Phone: BRyant 9-6270 


Write for free descriptive folder. 


HS €R NUMBERI G MACHINE co. Western Sales and Service 
DIV. OF wd seb. Gane othe ey  rraensld 3156 Wilshire Blvd., Los Angeles 5, Calif. Phone: DUnkirk 8-9931 
ONLY UNION-MADE NUMBERING MACHINE IN U.S.A. 
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These famous shafts 
mean easier roll handling, 
faster, at lower cost! 











COLOR PLATE 


COMPANY ie» llanel 
“eporsting "tl "PNEUMATIC SHAFTS 


snesoadedaiorsesiia 48 for all roll winding, 


ROTOGRAVURE 8 8 and unwind equipment 


COLOR SEPARATIONS Lis 

POSITIVES and CYLINDERS me ee (Light, strong, easy-to-use 
14 for fast set-ups. Positive 

' if uniform, non-slip grip. 

OFFICES + consucr vour omecrony ror Exact ustines WE BE No damage to cores or 

MILWAUKEE, WIS.+* CHICAGO, ILL. | material. Collapsible, instant 

DETROIT, MICH.* BATTLE CREEK, MICH. : release! A complete line, 

NEW YORK, N. Y.* DENVER, COLO. ; ig custom-fitted to any need 

ALHAMBRA, CALIF 

any length, any diameter, 


for any size rolls. 


LEAF-TYPE 

LUG-TYPE AND 

SPECIAL SHAFTS 

\ fs FOR: 

SRA PAPER, 
PAPERBOARD, 

PLASTIC FILMS, 
Don’t Tet tough inks METALS, FOILS, 
LAMINATES, 


slow you up my texmuss 


RUBBER 


























Sold exclusively by 


ge - , 
JUST A FEW DROPS OF F CAME 
HENOID whines | Write for literature 
“ os i 


% CAMERON MACHINE COMPANY 
ILL DO THE TRICK Franklin Road, Dover, N. J. 


. . re y Canada: Cameron Machine Co. of Canada, Ltd. 
Fresh or hardened inks that resist an 7 1@ Strachan Ave:. Toronto. Gntario 
ordinary type wash quickly yield to 
Ph id Gr 7 tf - ; ™ sl - France: Cameron Europe S/A 

enoid. Great for quick color changes. 5 Rue de Prony, Paris (17e) France 
In regular and non-flammable form. 

Brazil: Cameron Maquinas Ltda. 

Rua 24 de Maio, 104-5°, Sao Paulo 








Order from your supplier. Write us for Phenoid folder. 


CHALMERS CHEMICAL CO., 123 Chestnut St., Newark 5, N. J. 
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PRINTER and 
LITHOGRAPHER 


classified a 


na Americar 


B 
Harris LUH 14x20 #118 
Harris LSN 21x28 #228 


RATES: Ordinary classified, $1.50 a line per 
insertion (figure 38 characters per line); mini- 
mum $4.50. Used monthly, $45 a year for 3 
lines; $15 for each additional line. Situation 
wanted, $1.15 a line, minimum $3.45. 


Display clessified sold by column inch with 
discounts for larger space and three or more 
insertions. Sample rates: One inch used one 
time, $27, used 12 times, $22 per insertion. 
Two or four inches used one time, $25 per 
inch. Full rate schedule on request. Please 
send payment with order. 


Copy must be received at 79 W. Monroe St., 
Chicago 3, Ill, by the 18th of the month pre- 
ceding date of publication. 





ADHESIVES 
CARB-N-SET Penetrat 


Spot Carbor 


€ CARB-N- SET FORMS 


AIDS TO SALES 


“It Sells printing!” 


@ Use “The Notebook of o Printer.’ It’s the best 
printers house-organ you can get becouse it 
sells printing. Your name designed into it. Smart, 
Soles copy wins notl. award. ASK 
r y ond ores is open It brings in 
Prospects coll us It mokes money 
s say. Send for facts: The ARBOGUST 
228 N. LaSalle St., Chicago 1, Illinois 





MAILING PIECES FOR THE PRINTER 
tial Press, Interurban Bldg 


CALENDARS AND CALENDAR PADS 


CALENDARS - neve L — Ss - WHOLE- 
SALE I st sus 


| 
1 l] p [ S This work shop observes 
exemplary standards 








Miller SW 21x28 #10316 


ATF Chief 22 17x22 #3406 & #3977 
Miehle Verticals Models 45 & 50 


Miehle 41 single and two 
color chain delivery units 


Miehle 5/0 & 6/0 Two Colors 
Kluge presses 10x15, 12x18 


10 Chandler & Price New Series 
10x15, 12x18, 144/2x22 


Kelly B, C, No. 1 & 2 presses 
Diamond 30 & 34” cutters 
Seybold 50” Precision & 6-Z 


rey Nodsfe) ip 4| NG Seybold 4-VA three knife trimmer 
TYPE & PRESS of Illinois, Inc. 


3312 North Ravenswood, Chicago 


CARBONIZING 





. for the trade. The most 











satisfactory process for checks, 





gummed or plain labels, forms, 


receipts, etc. Permanent and 


clean. Hot wax carbonized on 
your own stock ... any kind 


of paper. Write or phone for | ff A KNOCKS OUT —s 
“UN 


aAcRoLiTE “RAHWAY. N J 


free estimates and samples / 








HOT SPOT CARBONIZING CORP. APPLY 
1500 North Halsted Street 
Chicago 22, Illinois ps ak LABELS 


Telefelone Michigan 2-1300 ( A ) Any Roll or r Strip Lieut *; 








"@ | | wm WING MAAILER 
| MME TAGS 0 : 





Ao 
dz Ea (GREENFIELD, MASS 

STEWART’S EMBOSSING BOARDS 
Any letterpress printer can do emboss- Seif Spraying 
ng on either platen or cylincer presses 
with these boards. Full instructions PRESS BUTTON —__TRADE MARK 

534 x 914 inches $2.00 a dozen AND SPRAY REG. IN IN U. S. PAT. OFF. 

912 x 1112 inches $3.75 a dozen «>< STATIC 

19 x23 inches $7.25 1 dozen STOP ELECTRICITY — 
Send check or money order to Book Dept “| $3 per can * $30 per doz. 


The Inland ond American Printer and x ihe oe! GAT IKil. 


. : The Only 
Lithographer 79 W. Monroe, Chicago 3 1220 W. 6th St, Clevelond 13, Ohio 























BAUMFOLDERS | | costs ror - 


For a limited time, a reduced price on one 
of the most valuable books on costing in 


PRINTERS by Olive A. Ottaway 


Send check or money order to 


Russell Ernest Baum Div. 
Bell & Howell Company 


Book Department 
The Inland and American 
1540 Wood St. Philadelphia 2, Pa. PRINTER and LITHOGRAPHER 
Phone: LOcust 8-4470 79 W. Monroe St. Chicago 3, Ill. 
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EQUIPMENT & SUPPLIES FOR SALE (Cont.) 


EQUIPMENT & SUPPLIES FOR SALE (Cont.) 


EQUIPMENT & SUPPLIES FOR SALE (Cont.) 





FOR SALE 
CAMERA AND PRINTING LAMPS 

One pair MacBeth Little Giant Arc Lamps 
35 Ampere 110 volts to be connected in 
series on 220 volts, Serial Numbers V-2701 
G V-2702. 

Two ate Grafarc #56001 Challenger Camera 
Lamps Serial #40971 G 3740972. 

One #57001 Challenger 75 Ampere 220 Volt 
60 Cycle Single Phase Transformer. 

Two #58993 Pins for A.T.F. Camera. 

Two #32000 Strong Grafarc Lamps for Camera 
Lamp Serial #31339 G #31351. 

Two #33000 Grafarc 95 Ampere 220 Voit 60 
Cycle Single Phase Transformers, Serial 
#27844 G #27845. 

Two #34611 Adapters for 
Camera. 

MacBeth Tilting Arc Lamp direct or alternat- 
ing current, Special Type U-6-30 Amp 220 
Volt, Serial #9940. 

INQUIRE: SERVICE ENGRAVING COMPANY 

85 W. Canfield Avenue Detroit 1, Michigan 


A.T.F. Valette 














FOR SALE 
Sheridan Square Back Binding Ma- 
chine consisting of 
10 Box Gatherer, 7%’ Double Stitcher 
Straight Line Coverer, three way 
Trimmer and Perfect Binding 
Attachment. 
In perfect condition. 
Can be seen in operation. 
Photos on request. 


MARKAY LTD. 
34 Densley Ave., Toronto 15, Canada 


Rubbers 


OOP E tan for Airing — 
HILL RUBBER CO., inc 


Main Office 
2728 Elston Ave., Chicago 47, Illinois 


Hayward, California 

Los Angeles, California 
East Point, Georgia 
Charlotte, North Carolina 
Massillon, Ohio 
Portland, Oregon 
Memphis, Tenn. 

Houston, Texas 


“SERVICE IS OUR BUSINESS” 





Insist on Megill’s 
Remember. Only Megill Makes 
Spring Tongue® Gauge Pins 
MEGILL’S PATENT 





$1.80 doz. with extra Tongues 





Sold by Printers Supply Dealers. 
THE 


EDWARD L. MEGILL CO. 


The Pioneer in 1870 
763 ATLANTIC AV., BROOKLYN 38, N.Y. 























Ger Full Production 
QUALITY PRINTING 


Without Stops for 
Unnecessary Washups 


Dowle PAPER CLEANERS 
oe Write for Free Bulletin 


J. E. DOYLE COMPANY 
1220 West 6th St., Cleveland 13, O 





TICKETS 
Amusements. 
Seat, 
Stock roll tickets. Daly 
‘ollinsville, 


( 


Roll, Machine Folded for 
Work Tickets, Reserved 
Merchants Trade Day, etc. 
Ticket Company, 


Strip, 


Illinois. 





L 
mats. 


LUDLOW AND MONOTYPE 
to 70%. Send for lists. 


INOTYPE, 
Save 25% 


Midwest Matrix & Machinery Mart, Inc., 


633 


Plymouth Court, Chicago 5, Ill. 














~ VARNISH 

IBLOCKS 

“Sy For the ideal press-varnish 

/ block—any size from 3x6 in. 

to 3x6 ft.—TI-Pi R-P (Resilient 

SS Plastic) will give complete 

coverage with minimum varnish 

consumption—easy to cut out for 

spot-varnishing. 

Write today for samples, literature and name 

of nearest dealer and rubber engraver. 


gE? 1000 BROADWAY 
KANSAS CITY 5, MO. 





Save Time...Labor... Space 


_ REMELT 
FURNACE 


melts more 
metal in half 
the time. 


Write for 
complete 


information 
N Dept. | P 


rpotalkion— ROME, N. Y. 


NO 











TOUGH TEMPER DIES pene 


RICHARDS" EXPERIENCE PAYS OFF 


Let us help you sell Die-Cut Printing 
Ask for Goose Book full of ideas 


J. A. RICHARDS CO., KALAMAZOO, Mich. 

















IMPRINTING 


FOR SPECIALTY J08 LINES 


GREETING CARDS 

ADV. LITERATURE 

TABULATING CARDS 

BANK STATIONERY 

CARTONS + ENVELOPES 
Whot's your line? 

INVESTIGATE * Write for literature 


B. VERNER & foto Peal, [om 
52 DUANE ST. NEW YORK 7 -BA 7-1466 





“NON-RUST” NEUTRO-STAT NOT ONLY GUARANTEED TO 
STOP STATIC—BUT ALSO GUARANTEED NOT TO RUST! 


NEUTRO-STAT is now available in two types: 


“Standard”’, 
metal parts are exposed... 


for all applications except where bare 


and new ‘‘NON-RUST”’, 


for all machinery applications. Both are non-oily, non- 
greasy, non-toxic, non-flammable. Order today on a 
full money-back guarantee. 


the SIMCO compan) 


PRINTER 


920 Walnut Street, Lansdale, 


AND LITHOGRAPHER °* 


Try NON-RUST NEUTRO-STAT 
-++ Mail coupon today! 
Ship___16 oz. cans Nevtro-Stat @ $2.75 
___cartons (1 doz. cans) @ $27.50 
FIRM 





ADDRESS 
SIGNATURE 








ie 
a. 
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To Help You Select the 
PAPER DRILL you need... 


this FREE BOOK! 
contains 
HANDY SELECTOR GUIDE 


CHALLENGE PAPER DRILL 
booklet gives specific data on 
the world’s most complete line; 
points out the right drilling 
machine for every need; contains 
other helpful information to 
guide your selection; also infor- 
mation on handy accessories. Get 
your FREE copy today. Write: 


The CHALLENGE MACHINERY CO. 
GRAND HAVEN, MICHIGAN 


HELP WANTED (Cont.) 


LOOKING FOR A NEW JOB? 


Manager—Bank Check Division 
Magnetic ink Experience 
MIDWEST $ 7,500 - $12,000 


$ 8,000 - $10,000 


Necessary 
Superintendent—Litho SOUTH 
Sales Manager— 

Offset-Letterpress MIDWEST 
Production Control Manager— 

Offset-Letterpress EAST § 8,000 - $ 9,000 
Bindery Superintendent— 

Publications EAST 
Estimator— 

Offset-Letterpress MIDWEST §$ 7,500 - $ 9,000 
WANTED: Cameramen, platemakers, strippers, 

pressmen, compositors, proofreaders, 
monotype, folder operators, bindery- 
men, offset pressmen. 


$15,000 


$ 9,100 











GRAPHIC ARTS EMPLOYMENT SERVICE, INC. 
Helen M. Winters, Manager 
Dept. ID-4, 307 E. 4th St., Cincinnati 2, Ohio 
List Your Confidential Application With Us. 








ENGINEER (.E. DEGREE desired) 
Assistant to Plant Superintendent (man- 
ufacturing,. Will perform staff engi- 
neering functions and will be in charge 
of all mechanical and electrical main- 
tenance. Some practical mechanical ex- 
perience desirable. Will eventually assist 
plant superintendent in administration 
of manufacturing operations with con- 
siderable growth potential in the area 
>» manufacturing management 
to five years engineering ex- 
perience. Plant located in Hartford. 
Box R-65, Inland & Am. Printer & 
Lithog., 7 ". Monroe, Chicago 3, Ill 





INK CONDITIONERS 


“ARMOR PLATE” your Inks! 
. GLAZCOTE nx conpitioner 


Provides tough, scuff- &+scrotch-resistant finish. 

1 Ib. con $2.20 Send for Price List 

4 CENTRAL COMPOUNDING COMPANY 

* 1719 North Damen Avenve ¢ Chicago 47, Iillinois 

; Overprint Varnish, 33 & 0-33 Ink 
Conditioners 





HELP WANTED 





Interesting 
Part-time 
Work 


for semi-retired man 
familiar with printing 

You are your own boss. You 
tell us how many hours a week 
you want to work; the more you 
work, the more you earn. 

You call on printers and lithog- 
raphers in your area presenting 
a low-cost service that every 
plant needs. You will represent 
a respected and successful com- 
pany with thousands of satisfied 
customers, many of whom we 
have served for twenty years or 
more. 

Write in confidence, outlining 
your experience and personal 
data including age. Please en- 
close a recent non-returnable 
snapshot. 

Address Box R-25, The Inland 
and American Printer and 


Lithographer, 79 W. Monroe St., 
Chicago 3, Ill. 








INSTRUCTIONS 
Linotype-Intertype Instruction 
Ohio Linotype School 
Logan 6, Ohio 





SITUATIONS WANTED 


MR. PRINTER 
Is Lack of a Competent Replace- 
ment Holding Back Your Retire- 
ment Plans? 

A 34 year old man of proven ability 
is available to help you. He has 20 
years of printing experience in- 
cluding 6 years as manager of a 
150 man combination plant. B.S. 
degree in Printing Management 
from Carnegie Tech. Free to travel. 
Available immediately. Box R-66, 
Inland & Am. Printer & Lithog., 
79 W. Monroe St., Chicago 3, III. 























MONOTYPE SITUATION WANTED 
Man with an eye for quality desires to 
associate with company in dry climate 
4 man with wide experience 
lease write 








other fine, useful types. 
MACKENZIE & HARRIS, INC. 


659 FOLSOM STREET, SAN FRANCISCO 7, CALIFORNIA 








The Industry’s FIRST COMPREHENSIVE 


HANDBOOK 


On Planning and Imposition 


G FOR BETTER 


PLANNIN 


IMP( )SITION 


PLANNING FOR BETTER 


IMPOSITION 


by H. WAYNE WARNER 


Written by printers for print- 
FOR BETTER 
IMPOSITION is with 
planning tips, operating pro- 
cedures, hints and tricks taken 


ers, PLANNING 


packed 


from years of experience in 
commercial printing. 


Designed as a manual for all 
concerned with planning print- 
ing at any stage, the book also 
breaks down the complex sci- 
ence of imposition into clear, 
concise terms readily under- 
standable to the printing “lay- 


” 


man. 


144 profusely illustrated pages— 
incl. 96 pages of imposition layouts. 
Price: $10.00 a copy postpaid. 


Send check or money order to Book Dept. 


The Inland and American 
PRINTER and LITHOGRAPHER 
79 W. Monroe, Chicago 3, Ill. 
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the last word 


BY WAYNE V. HARSHA 


Editor 


ANY SMELL IN THE WORLD—except that of baked bread—can 
be duplicated in the scenting of printing inks, according to 
Jack Barry, who runs Fragrance Process Co. in New York 
City. But if you can make a better mouse trap, the world will 
beat a path to your door. And that’s just what Fragrance has 
lone. It has perfected a mouse trap that smells of burned 
bacon, most appealing to the mice. Now if Barry can just 
duplicate the smell of a dead mouse, he will bring the cat 
that isn’t housebroken on a dead run for yesterday’s paper. 


rHIS PRAYER FOR PRINTING SALESMEN was picked up at last 

month’s Sales Conference conducted by Printing Industry of 
America. It was read by O. R. Sperry, senior vice-president 

for R. R. Donnelley & Sons Co., Chicago, but he said he 

didn’t know who wrote it. It probably goes back to Confu- 
ius. but here’s the way it goes now: 

Dear Lord, Help me to become the kind of supersales- 
man my management would like to have me be. Give me 
that mysterious something which will enable me to satis- 
factorily explain to my customers the reasons for off-color, 

ut-of-register, missing sections, poor trimming. and late de- 
livery, even when they have never been explained to me. 
“Give me that love for my fellow man which passeth all 
understanding so that I may lead the recalcitrant, obstinate 
no-good production man into the paths of righteousness by 
my own example, instead of busting him in the nose. Teach 
me to smile if it kills me 
“Make me a better salesman by helping me to develop 
greater qualities of understanding, tolerance, sympathy, wis- 
dom, mind-reading and second sight. And when, Dear Lord, 
Thou has helped me to achieve the high pinnacle my man- 
agement has prescribed for me, and when I shall have be- 
come the paragon of all supersalesmen in this mortal world. 


Dear Lord move Ove! . 


WHILE WE'RE ON THE SUBJECT OF PRAYERS, here's one sent 
to us by someone in Pittsburgh, but he forgot to sign his 
name to the letter. It’s just as anonymous as the preceding 
one but it supposedly was discovered in Shropshire, Eng- 
land, among some old manuscripts. It goes like this: 

“St. Francis de Sales, dear patron of our harrowed tribe. 
grant us thy protection. Bestow on us, thy servants, a little 
more of the critical spirit, and a little less on our readers 
Confer on our subscribers the grace of condescension in 
overlooking our faults, the grace of light in acknowledging 
our merits, and the grace of promptitude in paying thei 
bills. Make them less partial to compliments, more callous 
to rebukes, less critical of misprints. 
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“Give us beautiful thoughts, brave thoughts, so that we, 
thy children, may have the courage to write as we think, 
and our readers the docility to think as we write. Then shall 
we, thy faithful servants, resting on thy protection, fight thy 
battles with joyful heart, drive the wolf from the door, the 
devil from the fold, and meet thee in everlasting peace. 


Amen.” 


WE GO TO MORE CONVENTIONS THAN ANYBODY—or sO We 
think sometimes when they come too close together and in 
widely separated cities. We notice that many of them seem 
to be getting less lush, not quite so showy and expensive 
(although we wonder sometimes when we see a convention 
luncheon ticket noted as costing $14 in a prominent New 
York hotel). Fewer top company men are attending, more 
of the second layer. Not so many extravagant exhibits. We 
think it’s because some of the companies are feeling poor. 
We know they have some doubts about conviviality as a 
business builder. There’s a trend toward soberness, hard 
work, and economy. Not so many wives going to conven- 
tions either. The hotels don’t like it, of course—neither do 
the wives! (On second thought, after eating that New York 
luncheon, we think $13.50 of it went to the speaker. ) 


THE CUSTOMER ISN'T ALWAYS RIGHT!! He isn’t always very 
bright either. 

Such as the friend who expects you to have accents for 
every foreign language, including Tagalog. 

Or the author who adds three more lines to page two of a 
30-page chapter after it’s all made up. 

Or the expert who knows that the type is no good when 
there is too much ink, too little ink, highly calendered stock, 
hard bond stock, too much packing, or too little packing. 

Or the careful fellow who calls to tell you that he never 
got (1) the job, (2) the copy, or (3) the proof, when you know 
darned well that you packed all three in with the wrapping 
on the job. (You really didn’t expect him to open the pack- 
age before calling, did you? 

Or the typographic artist who wants vou to use thin tvpe 
such as Tempo Heavy 

There must have been lots more but that’s all Atlanta 
Craftalk (Printing House Craftsmen) carried in one of its 


issues last vear. 


THERE ARE TWO OBSTACLES TO OVERCOME in the race for 
outer space, Dr. Wernher von Braun, the noted German 
space expert now in this country, told the National Paper 
Trade Association in New York March 27. They are, he an- 
nounced with weighty seriousness, the need to overcome 
gravity and the need to reduce paper work. Paper men can 
help most, he said, by selling lots more paper behind the 


Iron Curtain 


MOST EVERYBODY IN THE PRINTING INDUSTRY knows what a 
“kiss” impression is. Recently, we heard a communications 
philosophy summed up in one familiar word: K-I-S-S. What- 
ever that means in the communications industry, we don’t 
know, but in the printing industry it could mean, “Keep It 
Simple, Stupid.” Oh well, we’ve heard worse 
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We've come a long way together 


During the 75 vears since Ottmar Mergenthaler's 
invention of the Linotvpe machine, Mergenthaler 
Linotvpe Company has worked consistently to pro- 
vide the printers and publishers of America with the 
world’s finest typesetting equipment. 

Paralleling the growth of the great dailies, and the 
increasing number of fine weeklies throughout the 
nation, Linotvpe’s leadership in research and engi- 


neering has kept pace with the widening demand 
for faster and more efficient linecasting machines. 

The new Comet 300, the Rangemaster Linotvpes, 
and the Linofilm Svstem for photocomposition are 
hard at work today in composing rooms from coast to 
coast. We at Linotype look forward with pleasure 
to the next era of continuing service to the printing 
industrv of America. 





Mergenthaler Linotype Company, 29 Ryerson Street, Brooklyn 5, New York (+ LINOTYPE +) 














UP TO 77-INCH SHEETS... 


wUumnaer control 


EVERY INCH OF THE WAY 


Control the variables in printing, and you go a long way toward 
control costs, quality and output. 

Built into Harris 60’ and 77” presses are features that respond 
instantly to changes in operating conditions. . . features that insure 
stability during feeding and registering, sheet transfer, lithographing 
and delivery — four key zones to quality lithography at low cost. 
We call this Harris Control Zone Design. 

It’s a good thing to have in your next press. Ask your Harris man 
for the complete Control Zone story . . . let him show you why 

rk on a Harris! 


HARRIS -SEYBOLD 


A Division of Harris-Intertype Corporation 


INTERTYPE 


aeons 





cCoRmPoRATION 
: 4510 EAST 7ist STREET ¢ CLEVELAND 5, OHIO 











